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Saving is believing.

WATERFURNACE UNITS QUALIFY FOR A 30% FEDERAL TAX CREDIT THROUGH 2025

visit us at waterfurnace.com

Think you can’t afford a geothermal heat pump? 
After a closer look, you may be surprised at its overall affordability.
Tax rebates can quickly bring down the initial costs of purchase and installation. And a 
geothermal heat pump is much cheaper to run than the most efficient furnaces and air 
conditioners. In fact, your energy bills can be cut by as much as 70%. As a result, many 
geothermal homeowners see a return on investment of 10-20% over the life of their system. 
When you crunch the numbers, you’ll see WaterFurnace is the money-saving choice. To learn 
more, contact your local WaterFurnace dealer today.
Geothermal is the only renewable that provides reliable operation 24 hours a day, 
7 days a week, 365 days a year.

YOUR LOCAL WATERFURNACE DEALERS

The Reliable Renewable is a trademark 
of WaterFurnace International, Inc.                        
©2025 WaterFurnace International, Inc.

Bloomington/Normal
Design Air
(217) 423-4713

Hinrichsen Htg & A/C
(309) 965-2604

Popejoy Plb, Htg,                                        
Elct & Geo                       
(815) 692-4471

Carbondale
D&C Htg & Clg
(618) 997-6577 

Champaign/Urbana
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Houston Plmb, 
Htg & A/C
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Springfield/Virden
Snell Pbg & Htg
(217) 965-3911
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On the cover: Against the Grain monster truck, driven by Lee County farmer Brad Shippert.
PHOTO COURTESY OF 4XFARM MOTORSPORTS LLC
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More than a magazine
A 73-year tradition

E V E RY  M O N T H ,  E L E C T R I C  C O O P E R AT I V E  members 
across rural Illinois fi nd Illinois Country Living 
(ICL) magazine in their mailboxes. In a world of 
smartphone apps, social media and increasingly 
short att ention spans, print magazines like it have 
become a rarity. 

For some, ICL is a quick fl ip-through over 
morning coff ee. For others, it’s a keepsake. It’s 
oft en a dog-eared fi xture on the kitchen counter 
— recipes marked and events circled — or a fun 
activity for families as they hunt for the hidden 

object or do the crossword puzzle. 
No matt er how you read it, the 
magazine exists for one simple rea-
son: it’s made for you.

Electric cooperatives are built 
on seven principles, and ICL is 
an extension of them. It’s not 
just a magazine; it’s a connec-
tion point. Whether you live in 
the heart of farm country, along a 
quiet rural road, or in a small town 
where everyone off ers a friendly 
wave, your co-op wants you to be 
informed and involved. 

Inside every issue, you’ll fi nd 
stories of rural Illinoisans — farm-

ers, small business owners, volunteers, veterans 
— possibly someone you know. Th ey remind 

us of the best parts of Illinois and all the unique 
things it has to off er.

Th e magazine also works to help you live bet-
ter and safer. Energy effi  ciency tips can lower 
your electric bill and make your home more 
comfortable. Safety articles explain how to stay 
clear of electrical dangers. Th e goal is simple: to 
give you information that makes a real diff erence 
in your everyday life.

Th en there’s the fun stuff  — recipes that 
become family favorites, a calendar full of events 
across Illinois, gardening advice, puzzles and photos 
taken by readers that capture the beauty of our state. 

Most importantly, ICL is part of your coop-
erative membership. It’s delivered to your home 
because your co-op believes you deserve more 
than a monthly bill. You deserve transparency 
about how your co-op works, updates on projects 
and improvements, and a clear view of how your 
membership helps strengthen your community. 
Th e magazine keeps that conversation open.

In the increasingly fast-paced world we live 
in, ICL provides the perfect opportunity to slow 
down, read about rural Illinois and learn about 
your electric cooperative family. And, while I 
might be biased, I think that’s well worth open-
ing the mailbox for, whether this is the fi rst time 
you’ve received the magazine or you’ve been a 
loyal reader for decades. 

Colten Bradford is the editor of 

Illinois Country Living magazine.

March 2010MaMaMaMaMaMaMaMMaaMaMaMaMaMaMaMaMaMaaMaMaMaMaMaMaMaMaMaMaMaMaMaMaaaaMM rcrcrcrcrcrcrcccrccrcccccccrcrcrccrccccrcrccccccchhhhhhhhh h h h hhhhhhhhhhhhhhhhhhhhh hhhhhhhhh 202020202022202020020000202020202020020002020202202020020202020000001010101011110100100101010101010110010101001010010101101101010101010101110000March 2010
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FIRSTThoughts
Illinois Country Living is a monthly 
publication serving the communications 
needs of the locally owned, not-for-profi t 
electric cooperatives of Illinois. With 
a circulation of more than 200,000, 
the magazine informs cooperative 
consumer-members about issues 
affecting their electric cooperative 
and the quality of life in rural Illinois. 
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Illinois Country Living (ISSN number 
1086-8062) is published monthly by 
the Association of Illinois Electric 
Cooperatives, 6460 S. 6th St. Frontage 
Road East, Springfi eld, IL 62712. The 
cost is $2.88 plus postage per year for 
members of subscribing cooperatives 
and $12 per year for all others. 
Periodical postage paid at Springfi eld, 
Illinois, and additional mailing offi  ces. 

© 2026 Association of Illinois Electric 
Cooperatives. All rights reserved. 
Reproduction in whole or in part without 
written permission is prohibited. 

COOPERATIVE MEMBERS: Please report 
changes of address to your electric 
cooperative. Illinois Country Living staff 
cannot process address changes.

POSTMASTER: Send address changes 
to Illinois Country Living, 6460 S. 6th St. 
Frontage Road East, Springfi eld, IL 62712.

ADVERTISING: Acceptance of 
advertising by the magazine does not 
imply endorsement by the publisher 
or the electric cooperatives of Illinois 
of the product or service advertised. 
Illinois Country Living is not responsible 
for the performance of the product 
or service advertised and reserves 
the right to refuse any advertising. 

icl.coop

800-593-2432   info@icl.coop 

touchstoneenergy.com

Member of AMP network of publications, 
reaching more than 9 million 
households and businesses.
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NEWEST FLEET 
ALONG THE FLORIDA COAST

Everglades 
National Park

Dry Tortugas 
National Park

Punta 
Gorda

Marco Island

Key West

Tampa
St. Petersburg

FLORIDA

AMERICAN BUILT
FOR AMERICA’S WATERWAYS

Set sail on a 9-day all-inclusive 

& Keys. With up to 130 guests, 
you’ll enjoy an intimate onboard 
experience and the most spacious 
staterooms in the industry, each 

scenery. Relax in elegant lounges 
and inviting social spaces as the 

Call today for your FREE Cruise Guide
800-459-2596
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WE WISH YOU A BRIGHT AND 
BEAUTIFUL NEW YEAR!

We remain committed to providing affordable and reliable power to your homes and businesses.  

May the year ahead be filled with joy and opportunity for each of our members!

HERE’S TO ANOTHER YEAR OF MAKING A POSITIVE IMPACT — TOGETHER.
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JANUARY
C H E C K L I S T
Nationwide, snow shoveling is 

responsible for thousands of 

injuries and as many as 100 

deaths each year, according 

to the National Safety Council. 

Here are tips to stay safe. 

Warm up first. Cold 

muscles are more prone 

to injury. Do some light 

stretching before you 

start to get your 

blood moving.

Use proper technique. 
Lift with your legs, not your 

back. Keep the shovel close to 

your body and avoid twisting 

when throwing snow — 

turn your whole 

body instead.

Pace yourself. Shoveling is 

strenuous work. 

Take frequent 

breaks, push 

snow when 

possible, instead of lifting, 

and stop if you feel short of 

breath, dizzy or overly fatigued.

Know the 
signs of 
a heart 
attack.  
Stop immediately and call 911 

if you’re experiencing any of 

them. Every minute counts.

FEMA partnerships help keep the lights on
When a storm rolls through, your electric 
cooperative is ready to respond. Crews work 
around the clock to restore power, repair 
damage and make sure every member’s lights 
come back on as quickly and safely as pos-
sible. When that damage is severe, the cost of 
rebuilding can add up quickly — and that’s 
where the Federal Emergency Management 
Agency (FEMA) steps in to help.

Most people think of FEMA responding to 
natural disasters that make national news, such 
as hurricanes or widespread wildfires. But elec-
tric co-ops also rely on FEMA after smaller, 
localized events — the kinds of storms that 
may not always make national headlines but 
can still cause significant damage. 

A few inches of ice or a sudden flash 
flood can snap utility poles, damage substa-
tions and leave miles of power lines on the 
ground. In rural areas, where electric co-ops 
serve fewer members across larger territo-
ries, repairing that damage can be especially 
challenging and expensive. FEMA assistance 
helps ensure those costs don’t fall entirely 

on co-op members and that power can be 
restored quickly without putting financial 
strain on small communities.

FEMA’s Public Assistance program helps 
co-ops like yours rebuild critical infrastruc-
ture after disasters large or small. This essen-
tial partnership ensures that the co-op can 
focus on restoring power and supporting its 
community instead of worrying about how to 
fund large-scale repairs.

The FEMA Act of 2025 is making its 
way through Congress and aims to modern-
ize the agency’s programs, making it easier 
and faster for essential service providers to 
restore and rebuild. It’s an important step 
toward keeping disaster recovery fair, effi-
cient and focused on the people who depend 
on reliable electricity every day.

Whether it’s a large-scale storm or a local-
ized event that only affects a few towns, 
FEMA’s support helps electric co-ops do what 
they do best — serve members and keep 
the lights on, no matter what Mother Nature 
brings. Learn more at electric.coop/fema. 

PHOTO COURTESY OF TRAVIS DETERDING, EGYPTIAN ELECTRIC COOPERATIVE ASSOCIATION
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CURRENTS

Sudoku
by Myles Mellor and Susan Flanagan
Each Sudoku puzzle consists of a 9X9 grid 
that has been subdivided into nine smaller 
grids of 3X3 squares. To solve the puzzle, 
each row, column and box must contain each 
of the numbers 1 to 9. Puzzles come in three 
grades: easy, medium and difficult.
Level: Medium

Welcome to our new Illinois Trivia 

Challenge! Each month, we’ll ask 

readers three questions to test their 

knowledge of the Prairie State. Enjoy! 

1. Which historic Illinois town features the oldest 

Illinois State Capitol building?

a. Chicago

b. Vandalia

c. Alton 

2. In what year was Illinois organized as a territory?

a. 1809

b. 2025

c. 1776 

3. What case is arguably Abraham Lincoln’s most 

famous?

a. Kramer vs. Kramer

b. Marbury vs. Madison

c.  The Almanac Trial 

Answers are on page 33.

Solution on page 33.

ILLINOIS TRIVIA 
CHALLENGE

Congress boosts funding for RUS Electric Loan Program

Congress has increased funding from 
$6.5 billion to $7 billion for the Rural 
Utilities Service (RUS) Electric Loan 
Program, which helps electric coopera-
tives pay for construction, improvement 
and modernization of their systems.  

The $500 million boost was 
approved as part of the deal that 
Congress reached to reopen the fed-
eral government after a record 45-day 
shutdown. Lawmakers passed 2026 fis-
cal year spending bills for three federal 
agencies, including the U.S. Department 
of Agriculture and its RUS programs. 
President Donald Trump signed the 
package into law Nov. 12. 

The National Rural Electric Cooperative 
Association (NRECA) and electric co-
ops pushed for the funding increase and 
will continue to advocate for more money 
for the program after the current spend-
ing bill ends on Sept. 30, said Hill Thomas, 
NRECA vice president for legislative affairs. 

“Electric co-ops use RUS loans to help 
finance infrastructure that provides reliable, 
affordable service to more than 42 million 
consumer-members in rural communities 
throughout America,” Thomas said. “The 
funding increase approved by Congress will 

help co-ops expand their systems to keep 
up with rising demand for electricity.” 

Co-ops also help reduce the federal 
deficit by paying interest on those loans to 
the U.S. Treasury, Thomas said. In 2024, 
they paid nearly $200 million in interest. 

The RUS Electric Loan Program dates 
back to 1936, when Congress passed the 
Rural Electrification Act that created elec-
tric co-ops. RUS offers loans to not-for-
profit co-ops at low interest rates. 

“Many co-ops rely on these loans to 
modernize their systems without having 
to raise rates dramatically to pay for the 
improvements,” Thomas said. 

As part of the deal to reopen the 
government, Congress also extended 
the existing Farm Bill for another year, 
through Sept. 30, 2026. Lawmakers last 
passed a five-year Farm Bill in 2018. They 
have been unable to agree on a new one, 
opting instead to extend the 2018 legisla-
tion each year for the past three years.  

The Farm Bill authorizes crucial 
RUS funding for co-ops and helps 
accelerate broadband deployment 
across rural America. 

Erin Kelly, NRECA
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W H I T E T A I L P R O P E R T I E S . C O M
Whitetail Properties Real Estate, LLC DBA Whitetail Properties, DBA 
Whitetail Properties Real Estate. Licensed in IL - Debbie S. Laux, Broker.

LAND 
SALES & 
AUCTIONS

A DIVISION/TRADE NAME OF 
WHITETAIL PROPERTIES REAL ESTATE

ROD SHEPARD
CENTRAL ILLINOIS 
BROKER, LAND SPECIALIST

217.801.5730

ADAM CRUMRIN
EAST CENTRAL ILLINOIS 
BROKER, LAND SPECIALIST

217.276.2334

CONTACT YOUR LOCAL LAND SPECIALISTS

6.833x4.875_Ad_Adam Crumrin-Rod Shepard_1-25.indd   1

Most companies advertising post-frame buildings are 
selling you materials produced somewhere else, by 
someone else. We manufacture our custom designed 
buildings right here in Illinois. That way we control 
quality, cost, and time of delivery for you. 

PUT YOUR MESSAGE IN OVER
200,000 ILLINOIS MAILBOXES



Where is it?
The winners of the November hidden 

objects contest were Debbie Kamper 

of JCE Co-op and Angela Spyres 

of Egyptian Electric Cooperative 

Association. Congratulations! Your 

ICL campfi re mugs have been sent.

 The Christmas tree hidden in the 

December 2025 issues was in the 

Energy Solutions section on page 

15 in the centerpiece. Winners’ 

names will be drawn, and they will be 

notifi ed. Visit Illinois Country Living 

on Facebook after each month’s 

deadline for a closeup of the object’s 

location and winners’ names.

 It’s time for a new hidden object 

search. January 15 is National Hat 

Day, so be on the lookout for a ball 

cap, pictured above. The symbol can 

vary in size and will not be hidden on 

this page, a lettered page or in an ad.  

 Entries must include your name, 

address, name of your electric co-op 

(nonmembers are also eligible), 

and the page number and location 

of the symbol. Visit icl.coop/

hiddenobject and fi ll out the entry 

form (also found under Contact Us 

on the website) or mail a postcard 

or letter to Illinois Country Living, 

Hidden Objects, 6460 S. 6th St. 

Frontage Road East, Springfi eld, IL 

62712. We will NOT accept entries via 

phone call or email. 

 All entries must be received by the 

25th of the publication month. Only 

one entry is allowed per household 

every month. If multiple entries per 

household are submitted, only the 

fi rst will be considered. Winners’ 

names and the symbol’s location will 

be published in each month’s issue of 

Illinois Country Living. 

Dairyland acquires two 
Illinois gas plants

Dairyland Power Cooperative is diversifying 
its energy portfolio and expanding its footprint 
with the acquisition of two gas-fi red power 
plants in Illinois and adding two distribution 
cooperatives as power supply customers. 

Th e La Crosse, Wisc .-based generation and 
transmission co-op recently completed the pur-
chase of the 483-megawatt  Elgin Energy Center 
in Elgin and the 334-MW Rocky Road gas 
plant in East Dundee.  

“Th ese strategic investments are essential 
to position Dairyland to meet the growing 
resource adequacy and reliability needs of rural 
communities,” said Brent Ridge, Dairyland 
president and CEO. “As we continue to develop 
a balanced, diversifi ed energy portfolio to sup-
port increased demand across our service ter-
ritory, these facilities will play a critical role in 
providing the fl exible, dependable energy our 
members rely on every day.” 

Dairyland Power will boost its load by 
more than 100 MW when it begins serving 
Norris Electric Cooperative, headquartered in 
Newton , and Wisconsin-based Oconto Electric 
Cooperative on June 1, 2026. Th e G&T serves 
24 member distribution co-ops in four states, 
including JCE Co-op, based in northwestern 
Illinois, and 27 municipal utilities. 

Th e addition of these gas units to its port-
folio is key to Dairyland’s plans for greater reli-
ability, aff ordability and sustainability for all its 

members, said Katie Th omson, director of com-
munications, member services and stakeholder 
engagement at the G&T. 

“Dairyland Power Cooperative is strength-
ening its reliability and sustainability for rural 
communities through strategic investments,” 
said Dan Walsh, NRECA’s senior power sup-
ply and generation director. “Dairyland’s recent 
acquisition of two natural gas facilities ensures 
dependable energy to meet growing demand 
for a more resilient grid.” 

Cathy Cash, NRECA

Wilson reelected to 
Touchstone Energy board

Mike Wilson, vice presi-
dent of member and 
community relations at 
Eastern Illini Electric 
Cooperative (EIEC), 
was recently reelected 
to a three-year term on 
the board of directors 
of Touchstone Energy 
Cooperative, Inc.

A 25-plus-year electric co-op veteran, 
Wilson oversees the member-facing depart-
ments at EIEC, including member services, 
billing, communication s, marketing and key 
accounts, and he has been active at the national 
and regional levels.

Touchstone Energy is a national network of 
electric cooperatives across 46 states provid-
ing research, communications resources and 
employee training programs that help its mem-
ber cooperatives serve their members. Th e 
Touchstone Energy board of directors consists 
of 13 members responsible for sett ing policy, 
establishing long-term goals, monitoring gen-
eral operations, approving  organizational out-
comes and allocating resources. 

Mike Wilson

WISHING YOU A BRIGHT AND HAPPY 2026 
FROM ALL OF US AT ILLINOIS COUNTRY LIVING!
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Lineworker scholarship available 

The $3,000 LaVern and Nola McEntire 

Memorial Lineworker’s Scholarship will help 

pay for costs to attend the lineworker’s 

school conducted by the Association of 

Illinois Electric Cooperatives (AIEC) in 

conjunction with Lincoln Land Community 

College (LLCC) in Springfield.

 Awarded for the first time in 2011, 

the scholarship was endowed by the 

McEntires to assist students attending 

lineworker’s school at LLCC. LaVern served 

as a lineworker for more than 42 years at 

McDonough Power Cooperative.

 The scholarship is awarded annually 

to an individual who is related to a rural 

electric cooperative employee or director 

in Illinois, is the child of an electric 

cooperative member in Illinois, is enrolled in 

the LLCC lineworker’s school, or has served 

or is serving in the U.S. Armed Forces or 

National Guard. The applicant must have a 

high school diploma or a GED at the time 

the scholarship is awarded in July 2026.

 Scholarships are awarded based on an 

essay, a biographical statement, references 

and a recommendation that will be 

submitted. The deadline to apply is April 30, 

2026. Learn more at aiec.coop/lavern-and-

nola-lineworkers-scholarship. 

Across

 1 Traditional 
song to ring 
in the New 
Year, 3 words

 9 Skating jump

10 Wet weather 
description

11 Cold like 
January 
weather

14 Warm 
neckwear

16 Raises 
glasses for 
good fortune

19 Emerald Isle

22 Affectionate gesture 
at the stroke of 
midnight

24 The area near the 
hearth, often cozy 
and warm

26 A long sled with a 
curved front

30 Center of a storm

32 Pull behind

33 Mined material

34 Historical period

36 Decisions for a better 
future

38 Winter head warmers

39 Consumer of services

Down

 1 Social activities 
and entertainment 
following a day on 
the snowy slopes,  
2 words

 2 Luxury camera brand

 3 Place down

 4 Chopping tool

 5 Happy ___ Year!

 6 Tiny sparkling 
particles used for 
decoration

 7 Still

 8 Make a mistake

12 Naval rank, abbr.

13 Affirmative reply

15 Santa ___,  
New  Mexico

17 Church recess

18 Hot alcoholic drink

20 Conditional word

21 Ocean State, abbr.

23 Drops white flakes

25 Warm material used 
for winter wear

26 From head to ___

27 Brusque, surly and 
forbidding like 
Scrooge

28 Obtain

29 City light type

30 Lessens

31 Glowing coal in  
the fire

32 Oak or elm

35 Nurse, for short

37 Original 
manufacturer’s 
equipment, abbr.

 Solution on page 33.
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Woodstock Groundhog Days
JANUARY

30-31
Celebrate the classic fi lm “Groundhog Day” in 
Woodstock, where the movie was originally fi lmed. 
The annual event offers special activities, 

appearances from guests and plenty of nostalgia, making it an 
enjoyable midwinter tradition for fans and visitors alike. Activities 
include story time for kids, walking tours of the fi lm sites, carving 
demonstrations and so much more.

Jan. 30–Feb. 2, 2026: all day

Downtown, 121 W. Van Buren, Woodstock

woodstockgroundhog.org

Fulton-Mason Eagle Day
FEBRUARY

7
Celebrate eagles at the annual family-friendly event. In 
Fulton County, Dickson Mounds Museum will host raptor 
awareness programs, wildlife viewing and hiking at 

Emiquon Preserve Wetland Observatory and Therkildsen Field 
Station, and a live animal demonstration at the Lewistown Visitor 
Center. In Mason County, there will be eagle watching at the Havana 
Riverfront Park and Chautauqua National Wildlife Refuge. Some 

activities depend on weather. Go to the website for more details.

Feb. 7, 2026: 9 a.m.-4 p.m.

Dickson Mounds Museum, 10956 N. Dickson Mounds Road, Lewistown

Admission: free

309-547-3721, illinoisstatemuseum.org/events/dickson-mounds-events/

2026/fulton-mason-eagle-day.html

Southern Illinois Boat and Fishing Show
VisitSI and Oasis Outdoors are teaming up 
to host a show featuring boats, trailers, 
campers, fi shing gear, educational 

sessions, live entertainment and more. The event will also 
include a canned goods collection, Friday night door prizes, live 
entertainment on Saturday afternoon and weekend seminars. 

Jan. 31–Feb. 1, 2026: 9 a.m.-3 p.m.

The Pavilion, 1602 Sioux Drive, Marion

Admission: free

618-997-3690, facebook.com/SIBOATSHOW

Argenta IceFest
FEBRUARY

14
Argenta is gearing up for its 10th annual Argenta IceFest, 
a winter tradition that brings art and community 
together. Walk through the village as skilled ice carvers 

turn large blocks of ice into impressive sculptures. Between 
sculptures, warm up with food and drinks from local vendors and 
browse the village shops. Throughout the day, there will be 
activities and family-friendly fun. 

Feb. 14, 2026: 11 a.m.-6 p.m.

Downtown Argenta

Admission: free

argentafest.org

JA N UA RY

31

LET’S GO!

Jan. 24, 31
The Dinner 
Detective

SPRINGFIELD
Murder mystery shows at 

Maldaner’s Restaurant

Feb. 1
Gym Bob’s 
Jamboree

BIBLE GROVE
Live opry-style music

Feb. 13-16
Winter Carnival 

Weekend
GALENA

Outdoor winter activities 
at Eagle Ridge Resort

For more 
information, a 

complete listing 
of events or to 

submit an event, 
visit icl.coop/

datebook.

FEBRUARY

1-2

F E B R UA RY

1
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1DETAILS OF OFFER: Offer expires 2/28/2026. Not valid with other offers or prior purchases. Buy one (1) window or entry/patio door, get one (1) window or entry/patio door 40% off, and 12 months no money down, no 
monthly payments, no interest when you purchase four (4) or more windows or entry/patio doors between 1/1/2026 and 2/28/2026. 40% off windows and entry/patio doors are less than or equal to lowest cost window 
or entry/patio door in the order. Additional $45 off each window or entry/patio door, minimum purchase of four (4) required, taken after initial discount(s), when you purchase by 2/28/2026. Subject to credit approval.12-
month Promo Period: while no payments are due, interest accrues but is waived if the loan is paid in full before the Promo Period expires. Any unpaid balance owed after the Promo Period, plus accrued interest, will be paid in 
installments based on the terms disclosed in the customer’s loan agreement. Financing is provided by various financial institutions without regard to age, race, color, religion, national origin, gender, or familial status. Savings 
comparison based on purchase of a single unit at list price. Available at participating locations and offer applies throughout the service area. See your local Renewal by Andersen location for details. License numbers available 
at renewalbyandersen.com/license. Some Renewal by Andersen locations are independently owned and operated. 2Based on testing of 10 double-hung units per ASTM E2068 20 years after installation. †It is the only warranty 
among top selling window companies that meets all of the following requirements: easy to understand terms, unrestricted transferability, installation coverage, labor coverage, geographically unrestricted, coverage for exterior 
color, insect screens and hardware, and no maintenance requirement. Visit renewalbyandersen.com/nationsbest for details. ‡Review aggregator survey of 5-star reviews among leading national full-service window replacement 
companies. January 2024 Reputation.com.“Renewal by Andersen” and all other marks where denoted are trademarks of Andersen Corporation. © 2026 Andersen Corporation. All rights reserved. RBA14201

Offer Ends 2/28/2026

Call for your FREE consultation.

833-694-4341
FINDYOURWINDOW.COM

Get a FREE consultation! 
Call 833-694-4341

AND NO Money Down | NO Monthly Payments | NO Interest for 12 months1

MINIMUM PURCHASE OF 4 – INTEREST ACCRUES DURING PROMOTIONAL PERIOD BUT IS WAIVED IF PAID IN FULL WITHIN 12 MONTHS

TESTED, TRUSTED, AND TOTALLY PROVEN.2

NEW YEAR SALES EVENT
Save Big on Replacement Windows and Doors!

$45OFF
Each Window and Door1

MINIMUM PURCHASE OF 4

AND40% OFF
All Windows and Doors1

MINIMUM PURCHASE OF 4

Buy One, Get One For a Limited Time, Get



As Executive Director at Safe 

Electricity, Erin Hollinshead 

has a profound passion for 

saving lives through education. 

She holds a master’s degree in 

public administration from the 

University of Illinois and a grad 

certificate in management of 

nonprofit organizations. 

Plug in, get cozy
Stay safe and warm with electric blankets

W H E N  C O L D  W E AT H E R  H I T S ,  electric 
blankets can be a quick and cozy 
way to get warm. But while they 
bring comfort, they also require 
careful handling to keep you and 
your home safe. Safe Electricity 

encourages users to understand the 
risks and follow safety guidelines to 
prevent accidents.

Inspect before using
Before plugging in an electric 

blanket, inspect it carefully. Look 
for frayed, brittle or cracked cords, 
and check the blanket itself for 
charred or dark spots. Even a newer 
blanket can have wiring issues, so 
test it before use and inspect it reg-
ularly once in operation. 

If any signs of wear or damage 
are present, it’s time to replace it. 

Older blankets, especially those 
more than a decade old, are more 
likely to have worn wiring, which 
contributes to injuries and fire each 
year. Do not donate old electric 
blankets; discard them safely.

Choose a safe blanket
When purchasing a new elec-

tric blanket, make sure it has been 
tested by a reputable laboratory, 
such as Underwriters Laboratories 
(UL), and follow all manufacturer 
instructions. Avoid used blankets, 
as they may be damaged or may not 
have up-to-date safety features.

Usage tips
To use an electric blanket safely, 

be sure to turn it off when not in 
use or before going to sleep. Never 
leave it unattended. Do not allow 

pets on them or place comforters or 
other heavy bedding on top while 
the blanket is operating, as this can 
cause overheating.

Avoid tucking the blanket in 
tightly; excessive heat buildup can 
create fire hazards. And never use 
a wet or soiled blanket. When it is 
time to put the blanket away for 
the season, avoid folding it for stor-
age; instead, roll it or store it flat to 
reduce stress on internal wires.

Caring for your blanket
Electric blankets require a bit 

more care than traditional blankets. 
To help extend the life of your elec-
tric blanket and reduce safety risks, 
always follow the manufacturer’s 
instructions for cleaning, drying 
and storage, as improper washing or 
folding can damage internal wiring. 
Regularly check the cord, plug and 
blanket surface for signs of wear, fray-
ing or hot spots, and stop using the 
blanket if you notice any damage. 

Extra safety measures
An electric blanket should always 

be plugged directly into a wall outlet 
and never into an extension cord or 
power strip, which can overheat and 
increase the risk of fire. Keep the 
blanket and cord away from water 
sources, and avoid using it if the 
blanket appears damaged. 

As with any electrical device, 
basic fire safety is essential. Test 
smoke detectors monthly and 
replace batteries at least once a year. 
Make sure everyone in your house-
hold knows what to do in the event 
of a fire by developing and practic-
ing an escape plan.

Electric blankets can make 
winter nights warm and comfort-
able, but safety must come first. 
For more electrical safety tips, visit 
SafeElectricity.org. 
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No coin embodies the spirit of the 1920s 
and 30s more than the Peace Silver Dollar. 
First struck in 1921, the Peace Dollar was a 
celebration of the end of WWI and was the 
silver dollar of choice for prohibition
bootleggers and bank robbers like John 
Dillinger and Bonnie and Clyde. The hefty 
Peace Silver Dollar holds a special place in 
American history, as the silver dollar helped 
America through the Great Depression. 

alike clamor to get their hands on them. 
That is, if they can get their hands on them.

Last Circulating Silver Dollar
Collectors love “lasts” and the Peace Dollar was the last 90% 
silver dollar struck for circulation. Little did designer Anthony 
de Francisci know the legacy he was creating when he designed 
what has become known as “The King of Prohibition Dollars” 
but it came to an end 90 years ago when the last circulating 

Public Release - Only 789 Coins Available
Rarcoa®, America’s Oldest Coin Company, is announcing the 
public release of 789 of the 1922 Peace Silver Dollar, struck at 
the iconic “Mother Mint” in Philadelphia, the birthplace of 
American coinage.  Each coin comes in Brilliant Uncirculated 
condition, pristine as the day they were struck!

Hold 103 Years of American History
Struck in 1922, each coin carries one hundred and three
years of American history. Could Al Capone have paid for a 
load of illegal whiskey with your coin? Or maybe your great-
grandfather carried it while storming the beaches of Normandy 
during World War II before ending up in a small coin shop in 
Little Rock, Arkansas. Each coin has its own unique history 
and you can hold 103 years of American history when you buy
yours today!

A Miracle of Survival
Coin experts estimate that only 15%-20%
of Peace dollars still survive today due to 
multiple mass-meltings over the years,
particularly in 1980 when the Hunt
brothers tried to corner the silver market, 
shooting silver up to almost $50 per ounce.

Sold Nationally for as much as $159
This same 1922 Peace Silver Dollar sells 
elsewhere for as much as $159. But thanks 
to Rarcoa’s buying power and numismatic 

expertise, you can own one for as little as $69, in quantity while 
supplies last. That’s $90 LESS!

Because the precious metals market is always active and dynamic, 

Buy More and Save!
Act now and you can SAVE BIG when you buy more! But don’t 
wait, our inventory won’t last long.

1922 Peace Silver Dollar -  Brilliant Uncirculated Condition
1-4 coins - $79 each
5-9 coins - $74 each, Save up to $45 + FREE SHIPPING
10+ coins - $69 each, Save $100 or more + FREE SHIPPING

Call 1-833-304-6533
Offer Code SPDP128-2

Please mention this code when you call.

SCAN TO BUY ONLINE 
rarcoa.com/1922-peace

JUST RELEASED!
Cache of 789 1922 Peace Silver Dollars

Still Pristine As The Day They Were Struck

Actual Size
38.1 mm

Standard domestic shipping only. Not valid on previous purchases.
All information is correct as of the date of publication and is subject to change. Coins and other items are sold as collectibles and not as investments.  © 2025 RARCOA DIRECT

Did you know in 
1922 for $1 you could  
make 2 gallons of 
whiskey and sell 
them for $6 each?

Sold Nationally for
as much as $159

Illinois Country Living Peace Dollars spdp128-2.indd   1



Miranda Boutelle is the director 

of operations and customer 

engagement at Efficiency 

Services Group in Oregon, a 

cooperatively owned energy 

efficiency company.

Pay attention to smoke signals
Efficiency upgrades for wood and pellet stoves

T H E R E  I S  S O M E T H I N G  S P E C I A L  about 
the heat of a fire — especially dur-
ing a winter chill. It’s cozy, comfort-
ing and a heat source for households 

across the country. Whether it pro-
vides primary or supplemental heat, 
a wood or pellet stove must operate 
safely and efficiently. 

There are several signs your 
stove may need to be replaced, 
according to the U.S. Environmen-
tal Protection Agency (EPA):

• You often smell smoke in the 
house with all the windows closed. 

• Smoke comes out of the chimney 
more than 15 minutes after a cold 
start or reload.

• Watery eyes and stuffy noses are 
common in your household when 
operating the wood stove.

• You must continually feed the 
stove with wood.

The EPA recommends replacing 
wood stoves manufactured before 
1990 with cleaner, more efficient 
models. This can save money and 
make your home safer by reducing 
fire risk and improving indoor air 
quality. It also reduces outdoor air 
pollution. If the back of your stove 

doesn’t have an EPA label, it’s likely 
more than 30 years old. 

Next, start comparing equip-
ment to find the best fit using 

the EPA Certified Wood Heater 
Database. It provides a list of wood 
and pellet stoves with efficiency rat-
ings, sizes, heat outputs and other 
details. Local retailers can help, too. 
Work with a reputable dealer who 
can explain the features, and don’t 
forget to ask about the most effi-
cient models.

There are several items to consider 
when choosing a new wood or pellet 
stove. Modern wood stoves require 
less wood, produce less ash and emit 
almost no smoke. They come in cata-
lytic and noncatalytic options. 

In catalytic models, smoke 
gases and particles are burned in a 
coated ceramic honeycomb, thereby 
increasing burn time and reducing 
air pollution. The operation of non-
catalytic models is more standard. 
According to the U.S. Department 
of Energy, new catalytic wood 
stoves have efficiencies of up to 
83% higher heating value — or 
amount of heat released — while 
noncatalytic models are typically in 
the 65% to 75% range. 

A pellet stove is another option 
to consider. It burns compressed 
pellets made of wood or other bio-
mass materials. Like a wood stove, 
there are freestanding units or 
inserts. They can burn cleaner and 
don’t require hauling wood. 

Pellets are loaded into the hop-
per, which feeds them into the com-
bustion chamber for burning. Most 
pellet stoves use electricity for the 
hopper and a fan to push warm air 
into the room. Plan to power them 
during an outage if needed. Some 
models come with battery backup. 
An EPA-certified pellet stove has a 
70% to 83% higher heating value.

In addition, make sure the wood 
or pellet stove you select is properly 
sized for your home and heating 
needs, and consider the cost of the 
fuel source — whether you have 
to buy wood, harvest it yourself or 
stock up on a specific type of pellet. 

Reduce fuel consumption and 
smoke by burning wood that is 
dry and seasoned, meaning it is 
split, covered and aged for at least 
six months. Do not burn trash or 
treated lumber indoors. It can cre-
ate indoor air pollution and dam-
age your wood stove. Also avoid 
burning softwood — it can lead to 
creosote buildup, which can cause 
chimney fires. 

Installation by a certified tech-
nician ensures the job is done 
right, preventing chimney fires 
and indoor smoke. Follow the 
manufacturer’s specifications for 
operation, install carbon monox-
ide detectors and have the stove 
cleaned and inspected annually by 
a professional. 

If your stove is acting up or not 
supplying enough heat for your 
home, consider upgrading to a new 
model to increase efficiency and keep 
your home comfortable this winter. 

New wood stoves release 
more heat from the same 
amount of wood while 
reducing indoor air pollution. 
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Enter Check price from chart above

FREE❏                             ❏                    ❏               ❏
Distinctive Lettering

Script     CORDIAL GRAND
$2.50 each

Matching Cover Code No. __________add $19.99
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$2.99 x # of Packs = 

Matching Labels Code No. ____________add $8.99

(If name and address other than checks, please enclose separate paper)

(Must also purchase EZShield Check Fraud Protection above)  Add $12.00 total

CHECK FRAUD PROTECTION
PROGRAM®

PRO®

Add $2.00 for each pack of  DESIGNER Checks

SINGLE TOP TEAR CHECKS DUPLICATE TOP TEAR CHECKS

✔ Check the items you wish to order and enter the price in the spaces provided. 
Only ONE check design per order.

If no check start number is specifi ed, 
1001 will be used.  CHECK DESIGN #

START CHECKS AT #

1 Pack $4.49

2 Packs $13.98 $8.98

3 Packs $27.96 $13.47
  4th pack FREE

1 Pack $5.49

2 Packs $16.98 $10.98

3 Packs $33.96 $16.47
4th pack FREE
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Classic Peanuts - 

00708   Leather Cover and Labels - 00708

A Walk on the Beach - 

01020   Leather Cover and Labels- 01020

Lena Liu’s Morning Serenade - 

00029   Leather Cover and Labels - 00029

Sunfl owers - 00334 

Leather Cover and Labels - 00334

God Bless America - 00006 

Leather Cover and Labels - 00006

Chicago Cubs™ MLB®

-00828   Leather Cover and Labels - 00145 
All 30 teams available!

St. Louis Cardinals™ MLB® - 

00149   Leather Cover and Labels - 00149 
All 30 teams available!

America’s National Parks -

00055  Leather Cover and Labels - 00055

3 EASY WAYS TO ORDER

1. PHONE 1-800-323-8104
Phone Hours: Mon-Fri 7:00 am to 10:00 pm (CT)
Sat/Sun 7:00 am to 8:00 pm (CT)
Mention offer code to receive this special offer. 2-pack minimum and 
processing fee apply. 

Se habla Español. Call for Signature Required Delivery option.

2. INTERNET —SAFE SECURE SITE
 www.BradfordExchangeChecks.com

3. MAIL—Send completed Order Form
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1. Payment check or money order (no cash please)
2. Voided Check with changes noted OR Reorder Form
3. Deposit Slip from same account Mail to address at the top of coupon 
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shop our site
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OF SINGLE TOP TEAR CHECKS WHEN YOU BUY 4 PACKS

Order today! www.BradfordExchangeChecks.com OR Call 1-800-323-8104

+ FREE Standard Shipping
FREE 4th Pack
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(         )
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*LIMITED-TIME 
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TOTAL: $
.
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Side Tear, Top Stub & Desk Sets Now Available. Order by phone or web today!
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Jennah Denney writes on 

consumer and cooperative 

affairs for the National 

Rural Electric Cooperative 

Association, the national 

trade association 

representing more than 900 

local electric cooperatives.

The big charge
What battery storage can do for you and your electric co-op

N O T  L O N G  AG O ,  W H E N  people talked 
about batteries, they meant the 
kind that powered flashlights, 
phones or watches. Today, batteries 
are transforming the way we power 

our homes, farms and even the 
electric grid that keeps our lights 
on. Across the country, battery 
energy storage is helping electric 
cooperatives keep power more reli-
able, affordable and resilient.

The journey began with early 
rechargeable batteries like lead-acid 
models, which were used in vehicles, 
tractors and backup systems for light-
ing or telephones. These systems 
were bulky, short-lived and required 
frequent maintenance. Later, nickel-
cadmium and nickel-metal hydride 
batteries became popular in cordless 
tools, early electronics and hybrid 
vehicles. While they marked a step 
forward, they remained expensive 
and weren’t well suited for large-scale 
energy applications.

A major turning point 
came with the development of 

lithium-ion batteries. These are 
lighter, longer lasting and capable of 
storing more energy in less space. 
Initially used in laptops and mobile 
phones, lithium-ion technology 

now powers most electric vehicles 
and many of the grid-scale systems 
that can keep thousands of homes 
running for hours. 

Innovation hasn’t stopped there. 
Researchers are now exploring 
solid-state and sodium-ion batter-
ies, which use safer, more abundant 
materials and promise to make 
battery energy storage even more 
affordable and accessible. Each 
advancement brings batteries closer 
to becoming a foundational part of 
everyday life.

Across the country, electric co-
ops are deploying battery energy 
storage systems to support grid 
operations and manage local 
demand. Batteries can store excess 
electricity from renewable sources 
like solar and wind, then discharge 
it when demand rises, which can 

help balance supply and demand 
and improve grid stability. 

They also provide an alterna-
tive to traditional infrastructure 
upgrades. In areas where energy use 
is growing, a strategically placed 
battery can handle short-term peaks 
in demand, reducing the need for 
new substations or extended power 
lines. This can lower capital costs 
and reduce construction timelines.

More than 70 electric coop-
eratives in 24 states have installed 
or are testing battery energy stor-
age systems, according to the 
National Rural Electric Cooperative 
Association. Most systems currently 
in use are designed to deliver power 
for up to eight hours. However, long-
duration energy storage (LDES) 
technologies are emerging that can 
store energy for 10 hours or more, 
and in some cases, multiple days. 

These battery storage sys-
tems could help utilities manage 
extended periods of low renewable 
generation or respond to prolonged 
grid stress events, especially in 
remote or weather-sensitive areas.

Battery storage may also offer 
benefits to co-op consumer-mem-
bers. Residential systems can provide 
backup power during outages, keeping 
essential equipment like lights, refrig-
erators and medical devices running. 
For homes with rooftop solar, batter-
ies allow excess energy to be stored 
during the day and used at night. 

These technologies are help-
ing electric co-ops improve reli-
ability, integrate renewable energy 
and manage infrastructure costs. 
For co-op members, batteries offer 
greater control over energy use and 
added resilience during outages. 
Together, these developments can 
contribute to a more flexible and 
dependable electric system that 
supports entire communities. 

Often paired with rooftop 
solar panels, residential 
battery storage systems can 
provide backup power during 
outages, keeping essential 
equipment like lights, 
refrigerators and medical 
devices running. 
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SHOW SUPPORT

Small business owners can request to be featured in the Support Local section of Illinois 
Country Living magazine by submitting the form at icl.coop/local. 

JFP Equine
5674 Kaskaskia R oad, Waterloo

314-443-4314

JFPEquine.com

E V E R  S I N C E  J I M  P O O L E  was 5 years old , grow-
ing up on a ranch in Manitoba, Canada , 
with a herd of 40 Belgian draft  horses 
and a few Clydesdales, he  has been 
enamored with the huge animals.

Each New Year’s Day aft er he was 
done with his farm chores, he remem-
bers running into the house to watch 
the Anheuser-Busch eight-horse hitch 
pulling the immaculate red wagon  in the 
Rose Bowl parade.

Years later , aft er decades of showing 
and selling championship Clydesdales, Belgians and 
Percherons throughout North America, Poole was recruited 
to St. Louis to oversee one of the most well-known corporate 
icons on the planet, the same Budweiser Clydesdales he had 
admired in his childhood. 

He held that one-of-a-kind position at Anheuser-Busch for 
25 years until retiring in 2011 , when he started his own stable, 
supplying Clydesdales and consulting with clients throughout 
North America who are in the Clydesdale industry.

His love for the breed and his knowledge of how a 
2,000-pound  horse brings smiles to people led him to  share 
the unique experience of being up close and personal to a 
Clydesdale with the public.  In 2023, he and his son Barclay 
began off ering two diff erent private programs to let the pub-
lic interact with the gentle giants at their business , JFP Equine, 
which is on Monroe County Electric Cooperative lines.  

A Clydesdale meet and greet is $250 , with a maximum of 
10 participants per group. Th e experience includes 45 minutes 
to an hour of what Barclay says is fi lled with meeting, greet-
ing , pett ing and picture taking with the horse. 

Th e “Ultimate Clydesdale Experience” is $99 a person and 
is, “what we like to call 2 hours of Clydesdale awesomeness,” 

Barclay says. “No more than four people at 
a time participate.”

In the Ultimate Experience, guests 
participate in the full grooming process 
— combing, brushing and even vacu-
uming the horses for a deep cleaning 
that leaves their coat shiny. Guests 
also mix feed and then hand feed the 

horses, as well as halter  them , along 
with whatever else  Jim and Barclay can 

pack into the time period. Both programs 
include as many selfi es with the horses as 

guests desire.
While there are  typically four to eight Clydesdales in the 

barn, three horses are usually involved in the two programs. 
“Ace is the star of the barn ,” Barclay says. “When guests groom 
him and braid his mane and tail, a sparkle appears in his eye, 
and he seems to be looking forward to showing off . Fred is a 
certifi ed snuggler, and Flame is just ,  well ,  huge.”

Sometime s the experience can be quite emotional. “I cannot 
tell you how many times people have teared up soon aft er get-
ting close to our horses and helping groom them,” Barclay says.

Jim credits the public’s love and fondness for Clydesdales 
to the Anheuser-Busch commitment to the quality, pride  
and craft smanship the fi rm has put into their horses in public 
appearances and commercials.

“When the ‘Here Comes the King ’ music accompanies the 
appearance of the eight-horse hitch, the eff ect is magical,” Jim 
says. “Th ere is not a person who is not familiar with it.”

“We love to see the smiles on the faces of people in our 
barn as they experience a Clydesdale in person and in pri-
vate,” Barclay says. “It makes us happy to see people happy. We 
enjoy raising Clydesdales as much as we do sharing the expe-
rience with visitors.” 

Up close with gentle giants
Meet the Clydesdales of JFP Equine
By Jim Winnerman
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Above: Jim ( left) and Barclay Poole
PHOTO COURTESY OF DANIEL ZOERNIG PHOTOGRAPHY

Below: Ace and Dexter enjoy a gallop in the paddock .
PHOTO COURTESY OF JIM DESCHER PHOTOGRAPHY



Monster 
trucks 
of the 
Midwest

By Les O’Dell

E V E N  BY  S T R E TC H I N G  U P and 
standing on the tips of his toes, 
Rich Inman couldn’t reach the 
top of the tires. Still, he was 
enthralled, not just with the 
wheels, but with all that his 8-year-
old senses were absorbing — the 
thunderous rumbles, the gleaming 
metal, the smell of energy hanging 
in the air and the all-encompass-
ing ambiance of power.

Nearly four decades later, he 
remembers being too excited 
to  sit in his seat in St. Louis’ 
old Checkerdome,  he was so 
enamored with the super-sized 
pickup trucks on the arena’s fl oor .

GIANTS
ARE 
BORN

WHERE
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“When those trucks came out, I thought, ‘Holy cow! Th at’s what 
I want to do,’” Inman recalls. “It’s been my passion  ever since.”

He got his start in the early 1990s, working on one of the fi rst 
monster trucks before purchasing a “ride truck” (a truck built to 
carry passengers eager for the monster truck experience). Inman then 
built his own competition-ready monster truck, which he later sold. 

Th e truck’s new owner reached back out to Inman, asking him 
to build some spare parts. Th e rest, as they say, is history. Today, 
Inman’s Concussion Motorsports is a leading manufacturer of 
chassis, parts and components for monster trucks.

Big trucks, big business
Legend has it that monster trucks began when Bob Chandler 

started modifying his 1974 Ford F-250 pickup truck in Missouri, 
not far from the St. Louis Checkerdome. Within a few years, the 
changes to the pickup were so extensive that his truck — called 
Bigfoot — was regarded as the fi rst monster truck. 

Modern monster trucks feature four-wheel drive, four-wheel 
steering, high-horsepower engines, full roll cages and elaborate 
suspension systems. Yet, monster trucks are more than modifi ed 
vehicles; they are an industry unto themselves. Monster Jam, the 
nation’s largest organizer and promoter, reports more than 4 mil-
lion att endees at more than 130 events annually, and  it’s estimated 
that the company generates nearly $2 billion in revenue.

Not only are many of the behemoth vehicles built in places like 
Inman’s Randolph County shop, but fans across Illinois fl ock to 
monster truck events , where they oft en can cheer on drivers hail-
ing from the Prairie State. 

Sometimes events are simple exhibitions where monster trucks 
traverse jumps and tight corners, crushing junk cars in their path. 
Most, however, are races where drivers compete against one 
another in heat-style brackets or run against the clock to complete 
designated courses in the least time.

Trained as a welder, Inman knows the business from the inside 
out. Before turning his att ention to turning wrenches full-time, 
he was behind the wheel of some of the most recognizable mon-
ster trucks on the competition circuit: Bigfoot, Monster Patrol, 
Extreme Overkill and Shock Th erapy.

A neck injury keeps Inman from driving monster trucks com-
petitively now, but his focus i s on keeping others’ big wheels roll-
ing. Bumper to bumper, Concussion Motorsports manufactures 
everything for monster trucks.

“Everything that’s fabricated on a truck, we build,” Inman 
explains. “We even do some turn-key trucks; when we’re done 
with them, they drive right out of the shop and can go straight to 
the show. We build everything in-house.”

Inman and his team have built a couple of Bigfoots, worked on 
“Grave Digger” and were behind the “Cadaver” truck, a special proj-
ect for television’s Jesse James of “West Coast Choppers” fame. 

While the big V-8 engines are at the heart of these giant vehicles, 
the heartbeat of monster trucks also pulses from central Illinois. Just 
north of Champaign and a couple of monster tire rotations from 
Interstate 57 is the Hall Brothers shop. Here, brothers  Mark and 
Tim Hall oversee, well, a monster monster truck business.
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“We started in 1987 with four-wheel drive trucks, going to 
mud races,” Tim recalls. “Back then,  you would drive to the 
races in your truck, race, and hope you didn’t tear it up so bad 
you couldn’t get back home.”

He says  one thing led to another ,  and they found themselves 
building bigger and bigger trucks and traveling to events most 
weekends. “We thought it would be prett y cool if we could 
make a living doing this, and here we are , 40 years later , still out 
on the monster truck circuit with more trucks.”

Th ey landed a local sponsor in 1987, then, a few years later, 
Chrysler’s Dodge Division reached out to promote Ram  trucks 
through their operation. Th e Hall Brothers and Ram continue 
their partnership.  Tim calls it one of the longest business rela-
tionships in motorsports.

Today, the pair has a fl eet of monster trucks and a  convoy 
of tractor-trailers to haul them. Th ey have even specialized 
in their own roles — Mark does the welding and fabricating 
work  and serves as one of the team’s drivers. Tim, who drove 
one of the team’s trucks for several years, now handles all the 
business aspects and serves as crew chief, specializing in trans-
missions and suspensions.

“My driving experience gives me a litt le bit of perspective, 
so I’m able to know when something’s going on ,” Tim says. “I 

can see things from the side-
lines and understand what 

the drivers are telling 
me. It’s helped.”

It certainly has. 
As a driver, Mark  

won 26 national 
monster truck 

series titles (a couple of Hall Brothers’ other drivers also have 
championship  titles) , and they  are enshrined in the Monster 
Truck Hall of Fame.

 Tim compares the operation to a multi-car NASCAR team. 
Th ey currently have four racing trucks (including the fl ag-
ship “Raminator” and “Ramdemption ”), two show trucks that 
exhibit primarily at Ram events  and dealerships and one ride-
along truck, like the fi rst monster truck Inman owned.

Behind the wheel
Ask the Halls or Inman, and they’ll tell you building a mon-

ster truck is a big job, but driving one of these beasts is, to say 
the least, challenging. First, drivers have to climb up — not in, 
but up — to strap into a race-car style seat and buckle into head 
and neck support braces.

And , while the trucks may look like new pickups on the 
dealer lot, they’re not even close. First, these trucks run on 
methanol, not gasoline or diesel, and they boast nearly 600 cubic 
inches of displacement in supercharged aluminum V-8 engines.

Th e custom suspension system features 26 inches or more 
of travel — much more than standard shock absorbers. Even 
the steering system is souped up, with hydraulic-controlled 
rear steering that allows the rear wheels to “crab steer” (turn in 
the same direction as the front wheels) or turn in the opposite 
direction, making for extra tight turning.

So, is there anything on these trucks that matches the pick-
ups you can buy? “Yes,”  Tim admits. “Th e emblems.” Th e  sticker 
prices aren’t similar either.  He says each monster truck is valued at 
upwards of $350,000. But the real diff erence is in driving one.

“Driving a monster truck is prett y fascinating,”  Tim shares. 
“You really don’t have a lot of vision. Imagine having a 6-foot-
tall guy standing right in front of you and not being able to see 
him. … You must anticipate when you’re going to hit the jumps. 
It’s really amazing how these guys can drive these things at such 
high speeds and with such precision.”

 Tim knows about the speed. His brother  Mark has been 
listed in the Guinness Book of World Records with the fastest 
speed ever in a monster truck: 99.1 mph.

“Th ese trucks run remarkable speeds, especially when you 
consider that they weigh 11,000 pounds , and they’re built to 
run in football stadiums and hockey rinks,”  Tim says, add-
ing that track conditions are never the same. “Th e drag strip is 
always the drag strip, and NASCAR has specifi c cars for specifi c 

 “The real joy is seeing how kids light up when they 
see these trucks. It’s the size, it’s the color, it’s the 
loudness, it’s this massive thing that they see doing 
extraordinary things that’s just mind-boggling.”



tracks. We don’t have that luxury. We have to be able to adapt. 
We might be running 50 feet this week and 500 feet next week. 
Maybe there’s big jumps, or maybe they’re litt le jumps. We have 
to tune the litt le things and make it all work wherever we are.”

Th en, aft er every weekend, it is time for more tuning and 
more fi xing.  He says trucks undergo a top-to-bott om inspection, 
so that teams can “get ahead of failures.” He adds  that they look 
at every piece of the truck, looking for wear, cracks and any-
thing that could be the diff erence between winning the follow-
ing week and a breakdown.

The appeal
Just as Inman was mesmerized by monster trucks as a 

youth, the large machines garner a lot of att ention and appeal 
to a broad audience. “Th ey’re just larger than life,” Inman says. 
“Th ey’re loud, and people love demolition derbies, and this is 
 what the trucks are all about. Every time one of them goes out, 
people — especially kids and ‘big kids’ — love them.”

 Tim adds, “I think anyone who has ever been stuck in a traf-
fi c jam has wished they could just drive over the other cars. It’s 
that feeling. ” He says monster trucks encompass a variety of 
motorsports, comparing it to a mix of circle track racing, drag 
racing, demolition derby and motocross.

“It’s fun watching what the drivers can do with these trucks 
and how they almost crash regularly but avoid them. Th e chal-
lenge of what they do is some of the appeal,”  Tim says.

Against the Grain
One of those drivers is Brad Shippert. Like many others, he 

grew up watching monster trucks and always said he wanted 
to drive one but never  had the opportunity . Th at is, until life 
shift ed  gears.

Aft er losing his fi rst wife to pancreatic cancer and later bat-
tling through his own chronic myelogenous leukemia followed 
by a stem cell transplant, the Lee County farmer decided to, in 
his words, “chase the dream.”

He purchased the former “Big Dawg” monster truck and 
opted to take the vehicle down a unique path — with an 
approach to monster trucks that diff ers from most others. 
For him, monster trucks are a vehicle to share a positive mes-
sage of hope and family, packaged with faith and farming. Th e 
result is the “Against the Grain ” truck, which refl ects his way 
of doing things diff erently.

“Th rough the monster truck, I can tell my story and my tes-
timony,” he says. “How many people can say that they went 
through cancer and now are driving a monster truck?”

Shippert drives his monster truck when he’s not behind 
the wheel of a tractor, combine or grain truck. His 1,000-acre 
grain farm is his primary enterprise. Th e truck comes second, 
but it’s more than a hobby.

“It’s a job. I treat it as a business because you can’t play 
around with it; there’s too much involved. ‘Against the Grain’ 
is a brand, and we’re trying to build it up, saying, ‘Hey, we’re 
doing something diff erent by being outspoken about our 
faith,’” he explains.

“Something diff erent” means you won’t fi nd Shippert on the 
Monster Jam circuit. “Th at’s not the scope we want to operate 
in. With the farm and my family, I don’t want to be gone every 
single weekend,” he says.

Th ose weekends when he does travel with the truck, you 
may fi nd him at competitions, sometimes at festivals and oft en 
doing static displays or fundraising events. He adds that when 
he’s not repairing agricultural equipment, he’s working on the 
truck. It’s hard work, but he says he really enjoys it.

“Th e real fun of this isn’t necessarily driving the truck,” he 
says. “When you drive, you’re gett ing slammed around. You’re 
in a fi re suit, you’re hot , and it’s not the most comfortable thing 
in the world. Th e real joy is seeing how kids light up when they 
see these trucks. It’s the size, it’s the color, it’s the loudness, it’s 
this massive thing that they see doing extraordinary things that’s 
just mind-boggling.”

Weekend aft er weekend, drivers like Shippert are wowing 
crowds , and they aren’t slowing down. In fact, Inman says he 
thinks the industry will continue to rev up.

“Th e trucks are just going to keep gett ing bigger and louder,” 
he says. “Any old monster truck guy will tell you that they 
thought they’d only have a job for a litt le while and that mon-
ster trucks were going to fade out, but that’s far from the case. 
Th ere’s just no end in sight.” 

PHOTOS COURTESY OF HALL BROTHERS RACING
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Clean homes, 
healthy families 
and stronger 
communities

By Lisa Cherry

D U R I N G  T H E  W I N T E R  H O L I DAY  season more than a 
decade ago, twin sisters Mindy and Missy Dalgarn 
were standing in line at what was then the Galena 
State Bank. While they waited, the sisters took in 
the local angel tree, bedecked with the gift requests 
of local children and families in need of assistance. 
Reading their requests, Mindy and Missy were 
shocked to realize that many people in the commu-
nity weren’t asking for the type of presents typically 
found under the tree. 

 “We were surprised, and quite frankly, saddened 
by the number of people, both men and women, 
between the ages of about 25 and 85, who were ask-
ing for cleaning supplies for Christmas,” says Mindy, 
who is a JCE Co-op member. The sisters felt com-
pelled to investigate the situation further and reached 
out to community leaders. “Missy presented a pro-
posal to the president of Elizabeth and his directors, 
and they were very encouraging.”

Volunteer Jan Hoedebecke sets out an 
open sign for The Mop Shop.
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That proposal outlined the 
Dalgarns’ plan to diminish the need 
they had witnessed through the for-
mation of a nonprofit, much like 
a food pantry, that would provide 
friends and neighbors with the basic 
cleaning supplies they needed. The 
sisters were offered a small space 
in a local school, just 8 feet by 13 
feet, and in 2014, Missy and Mindy 
opened the doors to The Mop Shop. 

“We were there for nine years, 
and it worked out well. We were 
right next to the [Elizabeth] Food 
Basket, so it was kind of a one-
stop shop for our clients,” explains 
Mindy. The nonprofit eventually 
outgrew the space, however, and, 
in 2023, moved to a new loca-
tion inside Lord of Love Lutheran 
Church in Galena. 

“We opened with 20 clients rep-
resenting 34 family members, and 
we now [have] 1,961 clients and 
family members from 10 communi-
ties within Jo Daviess County,” she 
adds. “There’s a growing need, and 
it’s increasing, as you can imagine.”

The Mop Shop’s reach has been 
fueled through conversations with 
and support from civic leaders, 
local business owners, friends and 
neighbors. “It’s just evolved,” says 
Mindy. “We look to help people and 
encourage people in other commu-
nities, in other counties, to start to 
think about establishing mop shops. 
Right now, we have three rooms, 
[but] we didn’t start that way. We 
started with two little shelving units 
[and] grew it depending on what 
our clients needed.” 

Products most in demand 
include items often taken for 
granted, like paper towels, disinfect-
ing wipes, dish soap and laundry 
detergent. The Mop Shop also car-
ries everything from multi-surface 
cleaner and furniture polish, gar-
bage bags and baking soda to fab-
ric softener, toilet bowl cleaner and 
glass cleaner — and, of course, 
mops, brooms and buckets, among 
other items. Verification of need is 

not required of clients. “If an indi-
vidual says they’re in need, they’re 
in need,” explains Mindy.

Nia McCarthy, a client, heard 
about The Mop Shop from her 
neighbor and has been going there 
for more than a year. “Believe me, 
living on my own at 74 years old, 
you know, with prices the way they 
are, they’ve been a godsend,” she 
says. “They treat everybody the 
same, [with] compassion and empa-
thy and respect. Some people who 
go there are in really dire straits, 
[and] they’re not made to feel any 
less of a person.”

Jan Hoedebecke, a volunteer at 
The Mop Shop, was enamored of 
the concept when she first heard 
about it. “Making your home a 
warm and safe and welcoming place 
just means a lot,” she says. “You hear 
about food banks, and even though 
that’s still a tremendous need, this 
was a niche that just kind of spoke 
to me. I said, ‘This is something that 
we can really build upon, and I’d 
love to be a part of it.’

“There are so many people who 
are tucked away, and you don’t see 

them, and they just need a little 
help,” adds Hoedebecke. “It’s just 
heartwarming to see the human-
ity in people, no matter where they 
are on the socio-economic scale. 
They’re lovely people, and I’m so 
happy we can help them.”

Mindy believes the most impor-
tant role of volunteers is serving as 
ambassadors within the community. 
“Spreading the word, developing rela-
tionships with not just our clients 
and not just our donors … but with 
the community at large, is incredibly 
important,” she explains. “I spend a 
good deal of time working to culti-
vate those relationships and recognize 
people for how they help us and how 
they help our community. … I want 
people to know that we couldn’t do 
what we do without them.”

According to Alana Turner, 
a local business owner and Mop 
Shop donor, the work of the non-
profit brings along with it a client’s 
pride in his or her home. “Just hav-
ing a cleaner home allows you to 
be healthier every day,” she says. “It 
allows you to feel good about your-
self each day.” 

Mindy Dalgarn founded The 
Mop Shop with her twin sister 
Missy.

 JANUARY 2026 • ILLINOIS COUNTRY LIVING 25



Turner felt led to contribute
through her Galena business, 
Poopsie’s, a unique gift  shop whose 
mission is to create joy through ser-
vice. “One way is partnering with 
places like Th e Mop Shop and help-
ing them move into diff erent areas 
that they’ve never dreamed of,” she 
explains. “Over the last number of 
years, we’ve committ ed to giving 1% 
of our sales back to regional charities.”

People have supported the 
cause in many creative ways. Th e 
owner of the local Piggly Wiggly 
has donated cases of product since 
the beginning; Jo Daviess County 
Transit provides transportation to 
clients who need it; and Kreider 
Services delivers prepackaged bags 
to individuals who are unable to 
come in person due to health con-
straints, to name just a few.

Pastor Robin Luckey of Lord of 
Love Lutheran Church, JCE Co-op 

member and home to the non-
profi t, says there are multiple points 
of connection between church 
members, volunteers and the com-
munity, explaining that one of those 
connections led to sharing an area 
of their building. 

“It’s a space in Galena that’s well 
known to people. It’s right next to 
the nursing home, and it’s adjacent to 
the food pantry,” she says. “Th ere are 
a lot of crossover clients who come 
to Welcome Table [a bimonthly free 
lunch program] and fi nd out about 
Th e Mop Shop and vice versa, so it’s 
a natural fi t. Th ey dovetail well.”

Luckey agrees with Turner that 
Th e Mop Shop provides its clients 
with a sense of dignity — as well as 
a source of connection. 

“It brings us dignity to care for 
our homes or our apartments or 
our dwellings,” she explains. “[Th e 
Mop Shop has also] become a social 

gathering for people … folks look 
forward to it. Relationships have 
been formed … people don’t just 
come in and get their stuff  and leave.”

Th ere are a few things needed 
to make an endeavor like this one a 
success, says Mindy — space, dedi-
cated volunteers, generous donors, 
leadership and community support. 
“Everybody applauds the concept, 
no question. Great idea. But you 
need those ingredients,” she elabo-
rates. “Fortunately, we’re in a place 
where we have it in abundance.” 

Th ough her sister Missy has 
since passed, Mindy continues their 
mission. “Our goal, from the get-go, 
was that this would be the fi rst mop 
shop, and they would spring up and 
become as prolifi c as food pantries 
are. We thought, ‘How hard can it 
be?’ I mean, if we can do it, every 
community should have a mop 
shop,” she says. 

Clockwise: Cindy Moser 
restocks laundry detergent; 
Karen Landoch and Micki 
Lubcke pack up supplies; and 
Jan Hoedebecke prepares 
bags of cleaning supplies for 
those in need.
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Mindy’s guide to starting a mop shop

Step 1
Identify a space that is available at no or low cost. Consider an open 
room in churches, schools, community buildings or even shelves in 
an existing food pantry. Be especially sensitive to the possible needs 
of potential clients: seek space that allows easy access to the build-
ing — a fi rst-fl oor location is recommended, along with parking 
and a limited number of steps. If there’s a bus stop nearby, all the 
bett er. Remember, start small and grow your program. 

Step 2
Share your plan with friends, family and neighbors. Ask to speak at 
churches, civic organizations, athletic leagues, etc. Submit stories 
to local newspapers and magazines. Request interviews with local 
radio and television stations. Post notices in local banks, grocery 
stores, thrift  shops, laundromats, hair salons and gas stations. 

Step 3
Identify those who support your eff orts and are eager to serve as 
volunteers. You may be surprised how many people are interested 
as the word spreads. Note that volunteers serve as community 
ambassadors. Communication with them is essential to your suc-
cess. Make certain they are well-informed. 

Step 4
Gain support from area churches, banks, businesses, civic orga-
nizations, athletic clubs and youth groups such as school clubs, 
4-H, etc. Collect cleaning supplies through donation drives. 
Always acknowledge gift s from those who support your eff orts. 
Th is is critical — thank-you notes to donors go a long way. 
Word spreads, relationships develop and community support 
grows quickly. 

Step 5
Keep your eyes open for sales. Th at should be your modus 
operandi as you prepare to stock and restock your shelves. 
Look for bargains and work to develop relationships 
within your community.

Step 6
Seek out grant opportunities.

Founder Mindy Dalgarn (second from left) with just 
a few of The Mop Shop’s volunteers. Pictured left to 
right are Cindy Moser, Jan Hoedebecke, Micki Lubcke 
and Karen Landoch.

For more information, visit themopshop.org 
or contact Mindy at 815-281-1995.
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By Mary Blye Kramer

H OW  C O U L D  S O M E O N E  C H O O S E  just one dessert when fi rst 
walking through the door at Larry’s House of Cakes? 
Italian cream cakes (one of its bestsellers) fi ll  an entire 
shelf. Other cakes sit on the shelf below — red velvet 
iced with butt ercream, carrot, strawberry ,  German choco-
late with caramel , and coconut with walnut icing. On a 
good Saturday, Larry’s will receive around 100 special 
orders just for cakes.

Th e case of cookies showcases an array of colors and 
fl avors — pink and orange frosted cookies, snickerdoo-
dles, orange cranberry oatmeal, red velvet and, of course, 
chocolate chip. Cupcakes, muffi  ns, cannoli oozing with a 
creamy fi lling  and a variety of donuts sit on racks, gradu-
ally disappearing into bags as customers come and go. 

In the back of the bakery, several staff  members 
work alongside David Clayton, one of the owners, who 
arranges a line of crisply cooked bacon soon to be cov-
ered in chocolate. A decorator works on a special-order 

cake,   piping pale blue and lavender icing to form perfect 
fl owers. David says he  doesn’t mind if someone messes 
up a red velvet cake with cream cheese icing , because 
when that happens, he nabs his treat for the day.

David’s dad, Larry Clayton, fi rst opened his doors for 
business in Marion in 1963 aft er working at Dixie Cream 
 Donut Shop in West Frankfort. Larry’s Donuts, as it was 
called at the time, initially sold only donuts, but Larry, 
with the help of his wife Francis, gradually expanded the 
business to include cupcakes, cakes and other pastries, 
and in the early ’70s, he changed the name of his busi-
ness to Larry’s House of Cakes. 

In 2007, when Larry and Francis retired, their three 
sons — David, Dale and Neil — took over the business, 
and in 2009, the brothers opened a second location in 
Carbondale. Sadly, Neil passed away in 2023, and David 
and Dale took over his responsibilities. Th ey supervise, 
train new staff  and roll up their sleeves to help bake. 

Icing on top
The sweet tradition of Larry’s House of Cakes
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LET’S EAT!
Larry’s House of Cakes
905 S. Court St., Marion

618-993-3906

larryshouseofcakes618.com

HOURS

Mon-Sat: 6 a.m.-6 p.m.

1807 W. Main St., Carbondale

618-519-9378

HOURS

Mon-Sat: 7 a.m.-7 p.m.

Th ey  also decorate, order supplies  and han-
dle the business  side of the bakeries. Both work 
at the Marion location, and then either David 
or Dale head to the Carbondale store . Th e 
brothers work six days a week and occasionally 
pop  in on Sunday s to prepare for the upcoming 
week. Although the hours of operation at both 
locations vary slightly, the kitchens remain busy 
for  six to 12 hours a day, six days a week.

Lobbies at both locations hold a few tables 
 for patrons  who stop by for coff ee and a sweet 
breakfast before heading to work. Some cus-
tomers sit quietly with a pastry and a book. 
However, approximately 75% of Larry’s busi-
ness comes from special orders.   

Order a dozen “specialty cupcakes ,” and each 
one will be a mouth watering surprise — the 
peanut butt er delite, for instance, is made with 
chocolate cake, iced with chocolate butt ercream 
and fi lled with peanut butt er. Larry’s Favorite is 
drizzled with fudge and fi lled with angel cream. 
Unfi lled varieties include lemon, red velvet, 
strawberry and pumpkin. Individual cupcakes, 
baked fresh each morning, are also available. 

Larry’s outsources only a few items — 
 the muffi  ns are ordered and the donuts 
come from Dixie Cream, where 
Larry worked as a young man . 
However, everything else is 
 made by a dedicated staff  
who begin  shift s early in 
the morning, oft en-
times before day-
break, to be sure 
custom orders 
and bestsellers 
are ready. 

Th e two bestsellers  are Italian cream cakes 
and pink iced sugar cookies, both of which 
Larry developed from recipes he ran across then 
tweaked. Cupcakes, especially the cookies and 
cream variety, are also a customer favorite. 

Larry Clayton himself may have retired 
years ago, but he still ducks into both locations 
regularly. He knows his sons do a  great job of 
running the bakeries on their own, but he still 
feels a deep att achment to the business that he 
built years ago. 

Aft er greeting each staff  member individually, 
Larry checks out the new cake designs, gently 
off ers advice, if needed, and generally just looks 
everything over. And, like his son, he can’t really 
complain if an occasional cookie  breaks , because 
he’s always up for a treat. 

Icing on top
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WE NEED RECIPES! 

Pastries

Sugar-free

Quick and easy dinners

New favorites

Please email recipe submissions or 
questions to finestcooking@icl.coop 
or mail them to Finest Cooking c/o 
Illinois Country Living, 6460 S. 6th St. 
Frontage Road East, Springfield, IL 62712. 
Please include your name, address, 
phone number (for questions), and 
the name of your electric cooperative. 
Additional recipes can be found on our 
website at finestcooking.com.

Just soup-er
W H O  L OV E S  C O L D  W E AT H E R ? 

Certainly not me. But one thing 
that does help as temperatures 
drop is a nice cup of hot, delicious 
and nutritious soup. It can warm 
the hands and the soul. Plus, if you 
make a big pot of soup, it can feed 
you for a few days. That’s less time 
in the kitchen and more time bur-
ied in blankets. So, here are a few 
soup recipes to try to help get you 
through a cold winter. 

Recipes are prepared, tasted and 

photographed by Colten Bradford, 

Illinois Country Living editor. 

Tortellini Soup �
Submitted by Patricia Mahoney, Menard Electric Cooperative
Servings: 6-8

 1 pound ground beef

 3/4 cup carrots, thinly sliced

 3/4 cup celery, thinly sliced

 1/2 cup diced onion

 7 cups beef broth

 3/4 cup ketchup

 2 15-ounce cans stewed 
tomatoes

 1 teaspoon sugar

 4 bay leaves

 1-1/2 teaspoons seasoned  
garlic powder

 1 tablespoon basil

 1/4 teaspoon pepper

 2 cups cheese tortellini

In a large pot, brown ground beef and drain fat. While beef is draining, saute carrots, celery and onion 

in the same pot, about 5-7 minutes. Return the beef to the pot and add broth, ketchup, tomatoes, sugar, 

bay leaves and spices. Bring mixture to a boil and reduce heat. Cover soup and simmer for 20 minutes. 

Remove lid, add tortellini and simmer an additional 10-15 minutes. Remove bay leaves and serve. 

Tomato Soup �
Submitted by Brenda A. Moehring, Corn Belt Energy Corporation
Servings: 3-4

 4 cups fresh tomatoes, 
chopped

 1 onion, chopped

 2-3 teaspoons Italian 
seasoning

 2 cups chicken broth

 2 tablespoons margarine  
or butter

 2 tablespoons flour

 1 teaspoon salt

 1-2 teaspoons sugar

In a stock pot over medium heat, combine tomatoes, onion, Italian seasoning and broth. Bring 

to a boil and simmer for 20 minutes to blend flavors. Remove from heat and run through a food 

mill. Discard what is left in the food mill. In a stock pot, melt margarine or butter and stir in flour 

until browned. Gradually whisk in the tomato mixture. Season with salt and sugar, to taste.
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John’s Make-A-Meal Soup � 
Submitted by Francine Anderson, Corn Belt Energy Corporation
Servings: 6-8

 1 pound ground turkey

 1 onion, chopped

 1 tablespoon extra virgin 
olive oil

 4 cups water

 3 chicken bouillon cubes

 1 teaspoon salt 

 1/4 teaspoon pepper

 1 bay leaf

 1/2 teaspoon powdered 
thyme

 3 carrots, diced

 3 celery stalks, diced

 1/4 head cabbage, cut into 
1-inch chunks

 3 tablespoons uncooked 
rice

 1 8-ounce can tomato 
sauce

 1 15-ounce can red 
beans, undrained

 1 28-ounce can diced 
tomatoes

In a Dutch oven or large pot, cook ground turkey and onion in oil until onion is tender and 

turkey is cooked. Add remaining ingredients. Bring to a boil. Cover and simmer for 30 minutes. 

Remove bay leaf before serving. 

Shrimp & Chorizo Stew �
Submitted by Jalayne Luckett, SouthEastern Illinois Electric Cooperative
Servings: 4-6

 1/8 cup extra virgin olive oil

 1 large onion, diced

 5 cloves garlic, smashed

 1 12-ounce package 
beef chorizo, casings 
removed

 2 teaspoons smoked 
paprika

 2 15-ounce cans petite 
diced tomatoes

 2 bay leaves

 1/4 teaspoon dried thyme

 1/4 teaspoon dried oregano

 2 russet potatoes, peeled 
and cut into chunks

 2 cups water

 1 small bunch kale,  
stems removed and 
leaves chopped

 1 pound medium shrimp, 
peeled and deveined

Heat oil in a Dutch oven over medium heat. Add the onion and garlic and cook about 5 

minutes. Add the chorizo and paprika and cook about 10 minutes while breaking up the 

chorizo. Add the tomatoes, bay leaves, thyme and oregano. Cook 1 minute more. Add the 

potatoes and 2 cups water. Bring to a boil, reduce heat and simmer about 15 minutes. Add the 

kale and cook an additional 10 minutes. Stir in shrimp and simmer about 3 minutes. Discard 

bay leaves before serving.

Vegan Cream of Broccoli Soup
Adapted from a recipe submitted by Shirley Keyes, Rock Energy Cooperative
Servings: 4-6 

 3 broccoli stems

 1 tablespoon olive oil

 1 cup yellow onion, diced

 1 cup carrot, diced

 2 celery stalks, chopped

 3 cloves garlic, sliced

 

 1/4 teaspoon salt

 1/2 teaspoon black pepper

 2 tablespoons nutritional 
yeast

 1 pound potatoes,  
peeled and diced into  
1/2-inch cubes

 3-1/2 cups vegetable broth

 1 cup unsweetened, 
unflavored non-dairy 
milk, divided

  Fresh chopped parsley 
for garnish, optional

Remove florets from broccoli stems and set aside for other use. Trim stems and slice into thin 

coins. Heat olive oil in a large pot and saute broccoli stems, onions, carrots and celery, about 

7-10 minutes. Add garlic and saute until fragrant. Add salt, pepper, nutritional yeast, potatoes 

and vegetable broth. Bring to a boil and simmer for 20 minutes. Turn off heat and stir in 1/2 

cup milk. Use an immersion blender or blender to puree the soup. Once blended, add another 

1/2 cup of milk to thin, if needed. Add salt and pepper, to taste. Garnish with roasted broccoli 

florets, fresh parsley, additional nutritional yeast for “cheesiness,” and serve with crackers. 
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Brittnay Haag is a Horticulture 

Educator for the University 

of Illinois Extension serving 

Livingston, McLean and Woodford 

counties. Her work focuses on 

youth horticulture education 

through school gardens and Jr. 

Master Gardener programs.

Pet fur-riendly houseplants
Know what’s safe and what’s not

H O U S E P L A N T S  CA N  A D D  A  vibrant, 
natural touch to any indoor space 
with their lush green foliage. 
However, pet owners should be 
cautious since many popular house-
plants are toxic to animals. Th e level 
of toxicity varies by plant — some 
may cause mild gastrointestinal 
discomfort, while others can be 
life-threatening. 

Several common houseplants 
should be kept out of reach of 
pets due to their toxic properties. 
Th ese include pothos, aloe vera, lil-
ies (such as calla and peace lilies), 
dieff enbachia, scheffl  era, monstera, 
kalanchoe, English ivy, caladiums, 
anthurium and aglaonema (Chinese 
evergreen). Additionally, popu-
lar holiday plants like poinsett ias, 
cyclamen and Easter lilies can also 
pose risks to pets and should be 
handled with care.

Beautiful, pet-safe houseplants 
to consider growing include a vari-
ety of nontoxic options that add 
greenery without putt ing your 
beloved animals at risk. 

Peperomia
With more than 1,000 variet-

ies, peperomia plants off er a range 
of leaf shapes, textures, colors and 
sizes, giving each one a unique 
appearance. Th ey thrive in low 
to medium light, especially near 
east- or north-facing windows. 
Peperomia are sensitive to over-
watering, so allow the soil to dry 

slightly between waterings to pre-
vent root rot. 

Compact and ideal for small 
spaces, they typically grow just 6 to 
12 inches tall. Pests or diseases are 
rarely a problem with their thick, 
fl eshy foliage. Peperomia can be 
propagated easily through division 
or leaf cutt ings.

Spider plant
A longtime favorite houseplant, 

spider plants are known for their 
arching stems that produce small 
plantlets, making them easy to 
propagate. Th eir white and green 
variegated foliage forms a dense, 
att ractive clump in containers. 
Spider plants thrive in bright, indi-
rect light and prefer their soil to dry 
slightly between waterings.

Prayer plant
Known for its striking, pat-

terned foliage, the prayer plant adds 

a vibrant touch of color and texture 
to any indoor space. When grown 
in bright, indirect light, it can reach 
up to 18 inches tall indoors. For 
healthy growth, it requires high 
humidity and consistently moist 
soil. To boost humidity, especially 
during winter, place the pot on a 
tray fi lled with water and pebbles 
or lightly mist the leaves to prevent 
browning or curling edges.

Air plant
Th ese low-maintenance epi-

phytes absorb water and nutrients 
through their leaves rather than 
roots. With more than 500 spe-
cies, they thrive in bright, indirect 
light and good air circulation. Th ese 
silver-green tuft s range from 1 to 
6 inches wide and can be misted, 
rinsed or soaked for hydration. 
Signs of dehydration include curling 
leaves, dull color and browning tips. 
Since they don’t require soil, air 
plants can be displayed creatively 
on wood, rocks or in terrariums, 
making them a versatile addition to 
any space.

Take a walk through your home 
and ensure all houseplants are safe for 
Fido and friends. Th is winter, con-
sider adding a few pet-friendly plants 
to your collection for a touch of 
greenery that is safe for everyone.
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Insulation. 4x8 sheets, foil-
backed foam. All  factory 
 seconds. www.nichols5.com.
Contact Ken Nichols, 
800-424-1256. 

DIMENSION BUILDINGS
Best Buildings at the Best Price
For a Complete 30x50

Deluxe Pole Barn Package
CALL (618) 997-9568

www.dimensionbldgs.com
All Sizes Available        Marion, IL

$3,650only
not building pictured

6 4 9 3 8 5 2 1 7
5 3 7 2 9 1 8 6 4
8 1 2 7 6 4 9 3 5
4 2 5 1 3 7 6 8 9
9 8 1 5 2 6 4 7 3
3 7 6 8 4 9 5 2 1
1 9 3 6 5 2 7 4 8
7 6 4 9 1 8 3 5 2
2 5 8 4 7 3 1 9 6

To advertise in
Illinois Country Living 
email info@icl.coop

Buyers of Standing Timber and Cut Logs

Todd
217-473-1009

Cole
217-801-3088

Gary
217-801-7975

21046 CR 800 N. • Kilbourne, IL 62655

HODGSONHODGSON
LUMBER & LAND IMPROVEMENT

YOUR SOURCE FOR AFFORDABLE 
PRINT AND WEB DESIGN.

energizedgraphics.com
PROMOTIONAL

MATERIALS NOW AVAILABLE

KEEP SAFE DURING WINTER STORMS

Have a storm kit 
prepared with food, 

supplies, battery 
operated clock radio, 
and other items you 
may need if you can’t 
leave your home for 
several days.

Unless it’s an 
emergency, stay home 
during ice and snow 
storms, and wait until 
roads are passable. 
Heavy snow and ice 
can bring down 
power lines, creating 
hazardous conditions.

Install smoke alarms 
and carbon monoxide 
detectors with battery 
backups. Test them 
to make sure 
they work.

When using a 
portable generator for 
power, always place 
it outside, well away 
from the garage, 
doors, windows and  
air-intake vents. 

Never use a stove 
to heat your home.

Learn more at:
SafeElectricity.org

CONNECT WITH US

VISIT OUR WEBSITE ICL.COOP

TRIVIA ANSWERS:
1) B. VANDALIA; 2) A. 1809; 3) C. THE ALMANAC TRIAL



Human 
moments
1. FRANK W. GOUDY

Spoon River Electric Cooperative
Tohono O’odham Nation rodeo near 
Tucson, Ariz.

2. MARCI CAMPBELL
Shelby Electric Cooperative
Granddaughter on her great-great- 
grandfather’s Farmall A tractor

3. RILEY BARKER
Egyptian Electric Cooperative 
Association
Wedding in DuQuoin

4. PATTY GILLESPIE
Norris Electric Cooperative
First combine ride

5. JAN DIAL
Corn Belt Energy Corporation
Grandson with Raven the dog 

6. DEBRA HORN
SouthEastern Illinois Electric 
Cooperative
Granddaughter picking blueberries at 
Hallsberry Farms

UPCOMING THEMES
March — Old buildings
April — Pop of color
May — Flora and fauna

6

1

2 3

4

5
SUBMIT A PHOTO

Online: icl.coop/snapshots 

Email: cbradford@aiec.coop 

Rules: Include high-quality digital 
files. When submitting, include details 
about the photo, artist’s name and the 
co-op name.

Deadlines: Submissions are due 30 
days before the publication month.

Terms of use: By submitting any 
photos to Snapshots, whether online 
or by email, you agree to grant Illinois 
Country Living and icl.coop royalty-
free, perpetual and nonexclusive rights 
to use, display, edit, publish or archive 
it in whole or in part online or in print. 
You further warrant that you have 
all legal, moral and other rights that 
may be necessary to grant the license 
specified above.

Visit icl.coop/snapshots for full 
terms and conditions.
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Final Chance to Grab Your 2026 Calendar

ORDER AT

ICL.COOP/CALENDAR

$10, plus tax
Free shipping

ORDER NOW

2026 
CALENDAR
Featuring photos by readers
submitted to our SnapShots page!

Your Voice. Your Power.

Join Us
aiec.coop/iclvcp



Eye Doctor Helps
Legally Blind To See

High Technology For Low Vision Patients Allows Many To Drive Again

F
or many patients with 
 macular degeneration 
and other vision-related 
 conditions, the loss of  central 
visual detail also  signals 

the end to one of the last bastion of 
 independence:  driving. A Mascoutah 
 optometrist, Dr. Marianne McDaniel, 
is using  miniaturized telescopes that 
are mounted in glasses to help people 
who have lost vision from  macular 
 degeneration and other eye conditions.
 “Some of my patients consider me 
the last stop for people who have vision 
loss,” said Dr. McDaniel, one of only a 
few doctors in the world who  specialize 
in fi tting bioptic telescopes to help those 
who have lost vision due to  macular 
degeneration, diabetic  retinopathy, and 
other debilitating eye diseases.
 Imagine a pair of glasses that can 
improve your vision enough to change 
your life. If you’re a low vision patient, 
you’ve probably not only imagined 
them, but have been searching for 

them. Bioptic telescopes may be the 
breakthrough in optical technology that 
will give you the independence you’ve 
been looking for. Patients with vision 
in the 20/200 range can many times be 
improved to 20/50 or better.
 Macular degeneration is the 
 leading cause of blindness and vision 
loss in people over 50. Despite this, 
most adults are not familiar with the 

 condition. As many as 25% of those 
over the age of 50 have some degree of 
macular degeneration. The macula is 
only one small part of the retina; how-
ever, it is the most sensitive and gives 
us sharp central vision. When it degen-
erates, macular  degeneration leaves a 
blind spot right in the  center of vision, 
making it diffi  cult or  impossible to rec-
ognize faces, read a book, or pass the 
driver’s vision test.

 Nine out of 10 people who have 
macular degeneration have the dry 
form. New research suggests vitamins 
can help. The British medical jour-
nal BMC Ophthalmology recently 
reported that 56% of patients treated 
with a high-dose combination of vita-
mins experienced improved vision 
after six months.
 While age is the most signifi cant 
risk factor for developing the disease, 
heredity, smoking, cardiovascular 
 disease, and high blood pressure have 
also been identifi ed as risk factors.
 Macular degeneration accounts 
for 90% of new legal blindness in the 
U.S. While there is currently no cure, 
 promising research is being done on 
many fronts. “My job is to fi gure out 
everything and anything possible to 
keep a person functioning, especially 
driving,” says Dr. McDaniel.
 “Bioptic telescopes can cost 
over $2,000,” said Dr. McDaniel, 
 “especially if we build them with an 
automatic sunglass.”
 “The major benefi t of the bioptic 
telescope is that the lens  automatically 
focuses on whatever you’re  looking 

at,” said Dr. McDaniel. “It’s like a 
self- focusing camera, but much more 
precise.”
 To learn more about  bioptic 
 telescopes or to schedule a 
 consul tation, give Dr. McDaniel a call. 
You can also visit our websites.

www.mascoutaheyecare.com

1-618-566-8899
Offi  ce located in Mascoutah, Illinois

Marianne McDaniel, O.D.

Illinois

A scene as it might be viewed by a person 
with age-related macular degeneration.
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