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Bundling 
Illinois’ 
Bridges;
Building 
Illinois’ 
Success

Illinois farmers have long benefited from our robust 
transportation network. This exclusive network of 
highways, railways and waterways exists nowhere 
else in the world and allows Illinois agricultural 
products a competitive economic advantage in the 
global marketplace.

One of the foundations of this network includes 
rural bridges which allow farmers access from the 
field to their destination point for delivery. But the 
bridges of Illinois are showing signs of stress due to 
deferred maintenance and poor condition. Recent 
estimates indicate that approximately 8.5 percent of 
Illinois bridges are rated poor or worse. The Illinois 
repair backlog includes 2,273 bridges identified as 
structurally deficient and an additional 1,191 bridges 
with posted restrictions on size and weight of 
vehicles that can use them. The estimated cost to 
repair these bridges is $4.8 billion, a number that 
seems to be climbing by the day.

The poor condition of these rural bridges impacts 
Illinois farmers directly through increased costs 
to take products to market and a reduction in the 

resiliency of our transportation network, both of 
which erode our global competitive advantage.

We have the product; moving it to its end 
destination is just as critical.

The Illinois Soybean Association (ISA) has been 
engaged in public outreach and education 
programs directed at transportation stakeholders 
and local decision makers on the merits of bridge 
bundling. As state and federal funds become 
available as part of the Federal Infrastructure Bill, 
ISA continues using our voice to bring awareness 
to bundling projects and using economies of scale 
by issuing a single contract for the replacement, 
rehabilitation, or repair of multiple bridges to 
reduce costs. We are actively working with county 
engineers across the state to inform and better 
understand their perspectives on how a successful 
bridge bundling program can be implemented. 

Follow our e�orts at https://www.ilsoy.org/
bridge-bundling, and contact us today to let us 
know about a rural bridge in your area. Fu
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Because at the Illinois Soybean Association we 
understand that growing a superior product 

isn’t enough. 

We’ve also got to deliver it to the world 
efficiently, safely, and reliably. 
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Weather, demand and supply 
delays threaten reliability
E X T R E M E  W E AT H E R  C O N D I T I O N S ,  H I G H  seasonal 
demand, and supply and shipping delays could 
pose reliability challenges for the nation’s electric 
utilities this summer, according to a new report 
by the North American Electric Reliability Corp. 
(NERC).

“� e utility industry prepares its equipment 
and operators for challenging summer conditions, 
but persistent, extreme drought and its accom-
panying weather pa� erns create extra stress on 
electricity supply and demand,” says Mark Olson, 
NERC’s manager of reliability assessments, in 

a brie� ng on NERC’s Summer 
Reliability Assessment. “Grid opera-
tors in a� ected areas will need all 
available tools to keep the system in 
balance this summer.”

Olson outlined industry concerns, 
which include ongoing inventory 
disruptions that are delaying genera-
tion and transmission construction 
and upgrades, cybersecurity threats, 
supply challenges for coal-based gen-
eration, and an anticipated active 
late-summer wild� re season in the 
western U.S.

� e report notes that reliability 
challenges are being compounded 
by evolving demands on the power 
grid, which has grown increasingly 
complex as renewable energy assets 

are added and consumers assert more control 
over their electricity use.

“� ere’s clear, objective, inclusive data indi-
cating that the pace of our grid transformation 
is a bit out of sync with the underlying reali-
ties and the physics of the system,” says John 
Moura, NERC’s director of reliability assess-
ment. “We look at that long-term, and we see 

the transformation that’s happened over the last 
10 years with our traditional baseload genera-
tion resources like coal and nuclear retiring, and 
lots of new natural gas and variable generation, 
mostly solar and wind.”

Seven areas face risks of energy shortfalls this 
summer, says Olson. “� eir anticipated genera-
tion resources may not be su�  cient to meet the 
operating reserves of a peak summer day in an 
average year.”

But 2022 is not shaping up to be average. 
Drought conditions and the early beginning of 
wild� re season in the West and Southwest cou-
pled with low winter snowfalls could pose prob-
lems for the Midcontinent Independent System 
Operator. � at prompted a “high risk” designa-
tion for MISO, which serves 15 states, including 
Illinois.

NERC o�  cials also warn that as older gen-
eration is retired, smaller baseload and peaking 
plants are being driven harder, increasing the 
risks of mechanical failures and forced outages. 
O�  cials also warn that some utilities are facing 
slowdowns in coal delivery, creating additional 
concern about falling reserve margins.

� e National Rural Electric Cooperative 
Association reacted to the report by saying, “� e 
ongoing energy transition must recognize the 
need for time, technology development and be 
inclusive of all energy sources to maintain reli-
ability and a� ordability. A resilient and reliable 
electric grid that a� ordably keeps the lights on 
is the cornerstone of the American economy. 
American families and businesses rightfully 
expect the lights to stay on at a price they can 
a� ord. And a diverse energy mix that includes 
adequate baseload supply is essential to meeting 
those expectations day in and day out.” 

Derrill Holly writes on consumer 
and cooperative affairs for 
the National Rural Electric 
Cooperative Association, the 
national trade association 
representing more than 900 local 
electric cooperatives.
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Eye Doctor Helps
Legally Blind To See

High Technology For Low Vision Patients Allows Many To Drive Again

F
or many patients with 
 macular degeneration 
and other vision-related 
 conditions, the loss of  central 
visual detail also  signals 

the end to one of the last bastion of 
 independence:  driving. A Mascoutah 
 optometrist, Dr. Marianne McDaniel, 
is using  miniaturized telescopes that 
are mounted in glasses to help people 
who have lost vision from  macular 
 degeneration and other eye conditions.
 “Some of my patients consider me 
the last stop for people who have vision 
loss,” said Dr. Weingart, one of only a 
few doctors in the world who  specialize 
in fi tting bioptic telescopes to help those 
who have lost vision due to  macular 
degeneration, diabetic  retinopathy, and 
other debilitating eye diseases.
 Imagine a pair of glasses that can 
improve your vision enough to change 
your life. If you’re a low vision patient, 
you’ve probably not only imagined 
them, but have been searching for 
them. Bioptic telescopes may be the 
breakthrough in optical technology that 

will give you the independence you’ve 
been looking for. Patients with vision 
in the 20/200 range can many times be 
improved to 20/50 or better.
 Macular degeneration is the 
 leading cause of blindness and vision 
loss in people over 50. Despite this, 
most adults are not familiar with the 
 condition. As many as 25% of those 
over the age of 50 have some degree 
of macular degeneration. The macula 

reported that 56% of patients treated 
with a high-dose combination of vita-
mins experienced improved vision 
after six months.
 While age is the most signifi cant 
risk factor for developing the disease, 
heredity, smoking, cardiovascular 
 disease, and high blood pressure have 
also been identifi ed as risk factors.
 Macular degeneration accounts 
for 90% of new legal blindness in the 
U.S. While there is currently no cure, 
 promising research is being done on 
many fronts. “My job is to fi gure out 
everything and anything possible to 
keep a person functioning, especially 
driving,” says Dr. McDaniel.
 “Bioptic telescopes can cost over 
$2,000,” said Dr. McDaniel,  “especially 
if we build them with an automatic 
sunglass.”
 “The major benefi t of the bioptic 
telescope is that the lens  automatically 
focuses on whatever you’re  looking 
at,” said Dr. Weingart. “It’s like a 
self- focusing camera, but much more 
precise.”
 To learn more about  bioptic 
 telescopes or to schedule a 
 consul tation, give Dr. McDaniel or 
Dr. Weingart a call. You can also visit 
our websites.

www.mascoutaheyecare.com
1-618-566-8899

Offi  ce located in Mascoutah, Illinois

Marianne McDaniel, O.D.

www.FoxValleyLowVision.com
1-800-341-8498
Located in Oswego, IL

Ronald Weingart, O.D.

Illinois

A scene as it might be viewed by a person 
with age-related macular degeneration.
A scene as it might be viewed by a person 

is only one small part of the retina; 
however, it is the most sensitive and 
gives us sharp central vision. When 
it degenerates, macular  degeneration 
leaves a blind spot right in the  center 
of vision, making it diffi  cult or 
 impossible to recognize faces, read a 
book, or pass the driver’s vision test.
 Nine out of 10 people who have 
macular degeneration have the dry 
form. New research suggests vitamins 
can help. The British medical jour-
nal BMC Ophthalmology recently 

ADVERTISEMENT

ADVERTISEMENT



6 ILLINOIS COUNTRY LIVING • WWW.ICL.COOP 

Each fall, the harvest season paints an idyllic landscape, but that can quickly 
turn dark in the blink of an eye. According to the National Ag Safety Database, 
62 farmers in the U.S. die from electrocution each year. �at’s why you need to 
use caution when operating farm equipment near power lines. Always look up 
and watch out for overhead lines when operating large machinery. 

If contact with a power line or other electrical equipment is made, avoid 
electrocution by staying where you are, warning others to stay away, calling 911 
and waiting until the power is de-energized. 

For information about electric safety, 
contact your local Touchstone Energy cooperative. 

Watch out for 
overhead power lines
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A U G U S T
C H E C K L I S T

Cooperative difference.
Learn about the value 
of co-op membership. 
Because you receive 
power from an electric 
co-op, that means you’re a 
member, not a customer. 

Back to school. Red 
�ashing lights on a 
school bus means 
to stop and wait 
20 feet behind 
while children 

are getting on or off. Stay 
stopped until the lights 
stop �ashing, the extended 
stop-arm is withdrawn and 
the bus begins moving. 

Call 811 before you 
dig. Aug. 11 is National Safe 
Digging Day. It serves as a 
reminder to call 
the safe digging
hotline to have 
underground utilities marked 
before any digging project. 

Tip of the month. Save 
energy in the kitchen by 

matching the size 
of your pots and 
pans with the 
stovetop burner.

Food will cook more e�ciently 
and less heat is wasted.

Youth Tour returns
A�er a two-year hiatus due to the COVID-19 
pandemic, the annual Youth to Washington 
Tour returned. Two charter busses �lled with 
34 students, representing 16 Illinois electric 
and telephone cooperatives, and seven chap-
erones departed Spring�eld on June 17 for a 
lifechanging trip.

“Youth Tour is a great opportunity that 
changes these students’ lives,” says Ashley 
Graham, Youth Tour coordinator. “�is 
experience helps prepare them for the future. 
A�er touring our nation’s capital, meeting 
congressional representatives and learning 
�rsthand how our government works, they 
return home with valuable knowledge and 
memories that will last a lifetime.”

�e students had the opportunity to visit 
Capitol Hill and met with U.S. Senator Dick 
Durbin and U.S. Representatives Mike Bost, 
Rodney Davis, Adam Kinzinger, Cheri Bustos 
and Darin LaHood. 

During the trip, Abigail Meyer, who 
represented Tri-County Electric Cooperative, 

Mount Vernon, was selected by her peers as the 
2022-2023 Youth Leadership Council (YLC) 
representative for the Illinois delegation. �e 
YLC is a year-long appointment, and Meyer 
will represent Illinois at national and state 
meetings and events in the year ahead.

�e students also visited historical and 
cultural sites including Ge�ysburg, Arlington 
National Cemetery, the Supreme Court and 
the White House, as well as many memorials 
and museums.

In addition, the Illinois delegation got to 
meet other students across the nation during 
the assembly of more than 1,000 Youth Tour 
participants. A�er the weeklong event, the 
students returned to Illinois on June 24.

Since 1964, the nation’s cooperative 
electric utilities have sponsored more 
than 60,000 high school students to visit 
Washington, D.C., talk one-on-one with 
their U.S. congressional delegations and learn 
from energy and grassroots government 
education sessions. 

Abigail Meyer with 
Senator Dick Durbin
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2022 scholarship recipients announced
� e � omas H. Moore Illinois Electric Cooperatives (IEC) Memorial Scholarship Fund 
announced recipients for 2022. � e fund has grown from initially awarding two $1,000 
scholarships in 1996 to now o� ering 14 $2,000 scholarships.

� e Illinois Community College System Foundation (ICCSF) administers the IEC 
Memorial Scholarship Fund.

Of the 14 annual awards, 13 are speci� c for high school seniors who plan to enroll 
in a full-time undergraduate course of study at an accredited two- or four-year college, 
university or vocational/technical school. Of those, eight scholarships are awarded to 
students who are the sons or daughters of an Illinois electric cooperative consumer-
member receiving service from the cooperative. Four are reserved for students enrolling 
full-time at a two-year Illinois community college who are sons or daughters of Illinois 
electric co-op consumer-members, employees or directors.

� e Earl W. Struck Memorial Scholarship is awarded to one student who is the son 
or daughter of an Illinois electric co-op employee or director.

One scholarship, the LaVern and Nola McEntire Memorial Lineworker’s Scholarship, 
is awarded to an individual to a� end lineworker’s school conducted by the Association 
of Illinois Electric Cooperatives in conjunction with Lincoln Land Community College 
(LLCC), Spring� eld. 

� e 2022 � omas H. Moore IEC Memorial Scholarship Fund recipients are:

CURRENTS

Sudoku
by Myles Mellor and Susan Flanagan

Complete the grid so every row, 
column and 3x3 cube contains 
every digit from 1 to 9 inclusive 
with no repetition. Solution on 
page 33.

Level: Medium

Elena DeWees, 
Earl W.Struck Memorial 
Scholarship recipient, 

plans to attend 
Spoon River College. 

She is the daughter of 
Joshua DeWees, 
president/CEO 

of Spoon River Electric 
Cooperative.

Grace Lynch, 
Coles-Moultrie Electric 

Cooperative, plans to attend 
the University of 

Notre Dame.

Ian Henderson, 
Clinton County Electric 

Cooperative, plans to attend 
the University of 

Tennessee.

Charlie Kessinger,
 M.J.M. Electric Cooperative, 

plans to attend the 
University of Missouri.

Carissa Jefferson, 
Wayne-White Counties 

Electric Cooperative, plans to 
attend the College of 

the Ozarks.

Ethan Pride, 
Tri-County Electric 

Cooperative, plans to attend 
Purdue University.

Colby Flanders, 
Menard Electric Cooperative, 

plans to attend 
Illinois State University.

Kaylee Scarbrough, 
Clay Electric Co-operative, 

plans to attend 
Greenville University.

Abbie Johnson, 
Western Illinois Electrical 

Coop., plans to attend 
Monmouth College.

Molly Ellner, 
Monroe County Electric 

Cooperative, plans to attend 
Southwestern Illinois College.

Allison Cox, 
Eastern Illini Electric 

Cooperative, plans to attend 
Kankakee Community College.

Delaney Nation, 
Shelby Electric Cooperative, 

plans to attend 
Lake Land College.

Siera Houston, 
Adams Electric Cooperative, 
plans to attend John Wood 

Community College. 

Nolan Ernst,
LaVern and Nola McEntire 

Memorial Lineworker’s 
Scholarship recipient, 

plans to attend lineworker’s 
school at LLCC. 
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and it isn’t just corn.
You may not realize it, but your home is sitting on a free and renewable supply of energy. A WaterFurnace 
geothermal comfort system taps into the stored solar energy in your own backyard to provide savings of up 
to 70% on heating, cooling and hot water. That’s money in the bank and a smart investment in your family’s 
comfort. Contact your local WaterFurnace dealer today to learn how to tap into your buried treasure.

visit us at waterfurnace.com
WaterFurnace is a registered trademark of 
WaterFurnace International, Inc. ©2021 WaterFurnace 
International, Inc.

*26% through 2022 and 22% through 2023 

WATERFURNACE UNITS QUALIFY FOR A 26% FEDERAL TAX CREDIT THROUGH 2022*

Bloomington/Normal
Design Air
(217)423-4713
Hinrichsen Htg & A/C
(309)965-2604

Carbondale
D&C Htg & Clg
(618)997-6577 

Damiansville
Toennies Service Co.
(618) 248-5130

Decatur
Design Air
(217) 423-4713

Delevan
Jeckel Plmb & Htg
(309) 244-8265

Gi�ord
Duden & Silver
(217) 568-7954

Goodfield
Hinrichsen Htg & A/C
(309) 965-2604

Harrisburg
D&C Htg & Clg
(618)997-6577

Macomb
Arnold Bros. Htg & Clg
(309) 833-2852

Marion
D & C Htg & Clg
(618) 997-6577

Parker Htg & Clg
(618) 357-8951

Paxton/Gibson City
Houston Plmb, 
Htg & A/C
(217) 379-2329

Springfield/Petersburg
Collins Plmb, Htg & Clg
(217) 793-8031

Thomasboro
Hoveln Htg & Clg
(217) 643-2125



Where is it?    
The winners of the June hidden 
object contest were Lawrence Godin 
of Corn Belt Energy Corporation and 
Edward Jeffries of McDonough Power 
Cooperative. Congratulations! Your ICL 
Tervis tumblers are on their way!  
 July’s U.S. Capitol dome was hidden 
in the dishwasher on page 18. Winner’s 
names will be drawn and noti� ed. Visit 
Illinois Country Living on Facebook 
after each month’s deadline for a 
closeup of the object’s location and 
winner’s names. 
 It’s time for a new hidden object 
search. This month, in honor of all the 
kids going back to school, be on the 
lookout for a pencil. The symbol can 
vary in size and will never be on this 
page, a lettered page or in an ad.   
 Entries must include your name, 
address, name of your electric 
co-op (non-members are also 
eligible), and the page number and 
location of the symbol. Visit icl.
coop/hiddenobject and � ll out 
the entry form, use the link under 
Contact Us on the website, or mail 
a postcard to Illinois Country Living, 
Hidden Objects, 6460 S. 6th Street 
Frontage Road East, Spring� eld, IL 
62712. We will NOT accept letters or 
entries via phone call. All entries for 
that month must be postmarked or 
received digitally by the 15th. Winner’s 
names and the location of the 
symbol will be published in each 
month’s issue of Illinois Country Living. 
 Good luck! 

Illinois EV rebate 
program begins
As of July 1, 2022, Illinois residents who buy a 
new or used all-electric vehicle (EV) from an 
Illinois licensed dealer are eligible for a $4,000 
rebate. An all-electric motorcycle is eligible for a 
rebate of $1,500. 

� rough the Illinois Environmental 
Protection Agency, this program was created 
in the Climate and Equitable Jobs Act energy 
legislation last fall and amended this spring to 
expand it statewide.  

Buyers must apply for the rebate during an 
open rebate cycle and within 90 days of vehicle 
purchase. Applications for the � rst funding round 
are being accepted, which started July 1 and must 
be postmarked on or before Sept. 30, 2022.

To be eligible, the vehicle must be exclusively 
powered and refueled by electricity, plugged in to 
charge, and licensed to drive on public roadways. 

For full details, requirements, the application 
and instructions, go to www2.illinois.gov/epa/
topics/ceja/Pages/Electric-Vehicle-Rebates.aspx. 

CFC board changes
� e 53rd CFC Annual 
Membership Meeting 
held in Boston on June 
20 marked the end of 
CFC Board President 
Alan Wa� les’ second 
and � nal term on the 
board. 

“When I joined the 
CFC board six years 
ago, I never could have 

imagined the journey I was about to embark on,” 
Wa� les shared during his president’s report. “Over 
my time on the board, but especially this past year, 

I can tell you that CFC has been determined to get 
the big things right.”

Since 2002, Wa� les has been the president 
and CEO of Monroe County Electric 
Cooperative, Waterloo, and served on the 
CFC board since 2016. He was named board 
president in January 2021 a� er the untimely 
passing of the former 
board president.

During the meeting, 
Shane Larson, CEO 
of Rock Energy 
Cooperative, South 
Beloit, was elected to 
represent district 5 on 
CFC’s board of directors, 
replacing Wa� les. Larson 
has been Rock Energy’s 
CEO since 2000. � e co-op provides electric 
service to consumer-members in Illinois and 
Wisconsin, both located in district 5 along 
with Iowa.

CFC was created and is owned by America’s 
electric cooperative network. CFC, a nonpro� t 
� nancial cooperative, provides industry expertise, 
� exibility and responsiveness to serve the needs 
of almost 1,000 member-owners across 49 states. 
It is guided by a 23-member board of directors 
that represents 10 geographically de� ned 
districts. 

Members trust co-ops to deliver 
quality broadband, survey says
A new national poll shows that electric coopera-
tive values give consumer-members faith that 
they would do a be� er job of providing reliable, 
a� ordable broadband service than big telecom-
munication companies.

Responses to the survey, conducted for 
NRECA by Frederick Polls in April and May, 
indicate that members trust their co-op’s 
broadband mission a� er hearing about their 
track record of quality service, keeping costs 
low and improving the quality of life in their 
communities.

“� is research clearly con� rms that 
consumer-members strongly value the a� ributes 
of their co-op and assign those to a broadband 
business that is aligned with their electric 
co-op,” said Sco�  Peterson, NRECA’s senior vice 
president for communications. “Cooperatives 
providing broadband should recognize the 
di� erence they make to broadband consumers 

Shane Larson

Alan Wattles
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Across
1 Gourmet’s caviar
4 Bread or pastry with a 

savory topping 
10 Food or drink container
11 Seafood selection
12 Swiss _____(vegetable)
13 Traveler’s overnight stay
14 ______ Spritz wine
15 Touring vehicle, abbr.
16 “_______ She Lovely” 

Stevie Wonder song 
17 Matches a food and a 

wine
19 Payment for a service
20 Wine that may be red 

or white

22 Tropical fruit
25 ________ sole �sh
27 Holiday drinks
30 One of the most popular 

cocktails in the world, 
2 words

Down
1 Peach cocktail
2 Nation well-known for 

tabbouleh, labneh 
  and hummus

3 Rich cake
5 Small �sh used to 

pep up pasta dishes 
6 Berry in juices
7 Golfer’s goal

8 Greens with frilled edges
9 Pasta-sauce ingredients, 

2 words
18 Go fast down the 

mountain
19 Distance measurement, 

for short 
20 Pea holders
21 Type of orange
23 Source of natural light
24 Hard-_____, unyielding
26 Sports arbiter
28 Alphabet series a�er f
29 Possess

Solution on page 33.

and leverage the strength of their 
brand as electric cooperatives.”

�e survey asked 750 co-op 
consumer-members if they thought 
the “best trusted provider of 
new broadband internet service” 
in their area would be their 
co-op or a nationally known 
telecommunications company like 
AT&T, Google or Verizon.

Initially, 35 percent favored 
subscribing to broadband from 
their co-op over a nationally 
known internet provider. But that 
number leapt to 60 percent a�er 
the members heard statements 
a�rming the bene�ts of co-op-
delivered broadband, including 
local ownership, community 
investment, existing co-op 
infrastructure and reliability.

Electric co-ops already in the 
broadband business know �rsthand 
how member familiarity with 
co-op principles can make all the 
di�erence. Members also showed 
strong support for co-ops pursuing 
billions of dollars in new federal aid 
for broadband and bringing that 
money home.

For more information, visit 
cooperative.com/broadband. 

Cathy Cash, NRECA

Jo-Carroll Energy, Elizabeth, installing �ber for 
its broadband division, Sand Prairie.

AUGUST 2022 • ILLINOIS COUNTRY LIVING 11



    

Steam Threshing Days
AUGUST

5-6
Learn how crops were grown and harvested during the late 
19th and early 20th centuries – methods the Amish continue 
using today. The 2022 show will feature oat threshing by 

steam, gasoline and horsepower. The many demonstrations will include 
corn shelling, lumber, blacksmithing, horse shoeing, and broom and 
rope making. Children’s activities will include a petting zoo, pony rides 
and games. The Parade of Power will be held each day featuring horses 
and mechanical powered equipment. Proceeds are used for the growth 
of the Illinois Amish Heritage Center.

Aug. 5, 2022; 9 a.m.-8 p.m. and Aug. 6, 2022; 9 a.m.-3 p.m.
Illinois Amish Heritage Center, Illinois Route 133, Arthur
Cost: Varies
217-791-1026 or illinoisamish.org

Mill Road Threshermen Tractor 
Show and Farm Demonstrations

AUGUST

11-14
Explore a century of farming at a working tractor show. 
The show uses antique farm equipment from the past 
and demonstrates it in the present in order to preserve it 

for the future. Other activities include truck and tractor pulls, horse 
farming, bluegrass music, women’s events, children’s activities, and 
much more.

Aug. 11-14, 2022; times and events vary
E�  ngham County Fair Grounds, 722 E Cumberland Rd, Altamont
Cost: Varies
millroadthresherman.org

Gateway Dulcimer Music Festival
Enjoy workshops and music featuring Mike Anderson, Jackie 
Armstrong, Jeff Furman, Sarah Morgan and Gary Sager on 
mountain dulcimer; Pam Bowman, Ilace Mears and Rick Thum

on hammer dulcimer; Ivan Stiles on autoharp, and Danny Shepherd on 
ukulele. Workshops will be held Friday and Saturday, beginning at 9 a.m. 
followed by 7 p.m. evening concerts. A hymn sing will be held Sunday morning. 

Aug. 5-6; workshops begin at 9 a.m. and concerts at 7 p.m., Aug. 7; hymns at 9 a.m.
Four Points by Sheraton/Fountains Conference Center, 
 319 Fountains Pkwy, Fairview Heights
Cost: Varies
Register online at gatewaydulcimer.org
Email gdsmf98@gmail.com

Illinois Oz Festival
AUGUST

13
Follow the yellow brick road to Butler Haynes Park for 
its annual Oz Festival. Visitors will enjoy Wizard of Oz 
characters, bouncy house, a magic show, puppet show, 

trolley rides, silent auction, food, vendors and much more. It will be 
a full day of fun for the whole family. Register online at hollispark.
org/oz-fest. 

Aug. 13, 2022; 10 a.m.-6 p.m.
Butler Haynes Park, 9424 S Mapleton Rd, Mapleton
Cost: Varies
309-697-2944 or hollispark.org/oz-fest

A U G U ST

5-7

LET’S GO!

For more 
information, a 

complete listing 
of events or to 

submit an event, 
visit icl.coop/

datebook.
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www.farmcreditIL.com  |  ask@farmcreditIL.com

SHOWING TODAY
LEADING TOMORROW
Tipping our hat to the families 
and leaders growing ag’s 
next generation.

This annual community
event has something

for everyone!

5K Race

Pancake
Breakfast

Cake Walk

Craft Vendors

Food Trucks

HUGE Parade

Tractor
Pedal Pulls

Car/Truck Show

Bike Show

Live Music
& Entertainment

And So
Much More!

Follow us onMMarshall Autumn Fest

For more event information and schedule, visit:
marshallautumnfest.com or call (217) 826-2034

M
ARSHALL, ILAutumnAutumnAutumnA

Fest
September 16-18, 2022



Keep your cool in extreme heat
T H E  D O G  DAYS  O F  summer bring the 
warmest, sultriest temperatures of 
the year. Even if you’re a summer-
time enthusiast, it’s important to 
stay cool during extreme heat. 

According to the Centers for 
Disease Control Prevention (CDC), 
more than 700 people die from 
extreme heat every year in the U.S. 

Factors like obesity, age and 
alcohol intake can impact how a 
person reacts to extreme heat. High 
humidity also contributes to heat-
related illness because we don’t 
sweat as quickly—meaning our 
bodies can’t release heat as fast—
when humidity levels are high. 

Take extra steps to cool o�, keep 
hydrated and stay informed. Here 
are �ve tips recommended by the 
CDC to help you stay cool during 
extremely warm weather:

1. Stay in an air-conditioned 
home or building as much as 
possible. Limit outdoor activity, 
especially midday when the sun 

is ho�est. If your home is not air 
conditioned, call the local health 
department to locate public facil-
ities or shelters. 

2. If you must be outdoors, wear 
loose, light-colored clothing 
and apply sunscreen o�en. 

3. Drink more water than usual. 
Don’t wait until you’re thirsty to 
drink more. 

4. Take cold showers or baths to 
cool down.

5. Avoid using the oven or stove 
to cook. �ese appliances add 
heat to your home. Try using 
the microwave or a slow cooker 
instead.

In addition, be sure you are 
ready to face the heat in case of a 
power outage. As with any power 
outage, it helps to be prepared with 
the right supplies and know what 

to do to keep everyone safe and 
comfortable.
• Build an emergency preparedness 

kit including non-perishable food, 
bo�led water, a �ashlight, ba�er-
ies, cash and �rst aid supplies.

• Always keep your cell phone 
charged and have a supply of por-
table chargers.

• Keep your refrigerator and freezer 
doors closed. 

• Have a backup plan if you rely on 
electricity for life-saving medical 
equipment.

• Move to the lowest level of your 
home.

• Consider purchasing a ba�ery-
powered fan. 

• Have a ba�ery-powered radio on 
hand.

• Unplug sensitive electronic 
devices such as computers and 
televisions in case of power surges 
when electricity is restored.

• If using a generator, only use 
it outdoors and away from 
windows.

Especially during extreme heat, 
power outage or not, remem-
ber to look a�er those who may 
need extra help. People 65 years 
of age or older are at greater risk 
of heat-related illness, so check on 
your senior neighbors and friends. 
Children under the age of 2 and 
pets are also more susceptible to 
heat stroke. Never leave a child or 
pet in a vehicle, even if only for a 
minute. 

Heat-induced illness can happen 
to anyone, even to those who are 
perfectly healthy. If you’re outdoors 
during extremely warm weather, 
monitor how you’re feeling, stay 
hydrated and keep an eye on those 
around you. 

Abby Berry writes on consumer 
and cooperative affairs for the 
National Rural Electric 
Cooperative Association, the 
national trade association 
representing more than 900 
local electric cooperatives.
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— A DELICIOUS GIFT —
FROM PERDUE FARMS!

For a limited time, enjoy this special introductory package
of tender, juicy Perdue chicken.  Plus, dessert’s on us!

– OR –
www.PerdueFarms.com/feast740

Call
1.800.473.7383

Ask For
Feast 740

O�er Expires 11/30/2022. Not valid with any other o�ers. *Savings shown based on total of single item base price. Introductory S&H added per address. Only available in 
select states.  Limited one order per household. Valid for new customers only. Visit Perduefarms.com or call 1.800.473.7383 for full Terms and Conditions. *All pictures 

shown are for illustration purposes only. Product is frozen at peak freshness and carefully packaged in eco-friendly shipping material to ensure safe delivery.

No Antibiotics Ever 100% Veg Fed

— OUR CHICKEN ARE RAISED WITH —

Guaranteed Quality Home Delivery

— PERDUE FARMS PERKS —

$69
OFF

CallCall
1.800.473.73831.800.473.73831.800.473.73831.800.473.7383

Ask ForAsk For
Feast 740Feast 740

Perdue Farmer’s Feast

Your 
Price

$78.99
$148.91* Separately 

HANDMADE
CHEESECAKES

2 Trays – Diced Chicken Breasts (2.4 lb.)
2 Trays – Chicken Breast Strips (2.4 lb.)
2 Trays – Thin-Sliced Chicken Breasts (2.4 lb.)
1 Bag – Boneless Chicken Breasts (2 lb.)
1 Package – Organic Ground Chicken (1.5 lb.)
4 Twice Baked Stu�ed Potatoes (20 oz.)
FREE - 2 Chocolate Tru�le Cheesecakes (7 oz.)
FREE - 2 Strawberry Cheesecakes (7 oz.)
FREE - 2 New York Cheesecakes (7 oz.)

ENJOY 6
FREE

For A Limited Time

www.PerdueFarms.com/feast740www.PerdueFarms.com/feast740www.PerdueFarms.com/feast740www.PerdueFarms.com/feast740www.PerdueFarms.com/feast740www.PerdueFarms.com/feast740
– OR –– OR –

www.PerdueFarms.com/feast740www.PerdueFarms.com/feast740www.PerdueFarms.com/feast740www.PerdueFarms.com/feast740www.PerdueFarms.com/feast740www.PerdueFarms.com/feast740

.99
$148.91* Separately 

HANDMADEHANDMADE
CHEESECAKESCHEESECAKES

1 Bag – Boneless Chicken Breasts (2 lb.)
1 Package – Organic Ground Chicken (1.5 lb.)
4 Twice Baked Stu�ed Potatoes (20 oz.)

- 2 Chocolate Tru�le Cheesecakes (7 oz.)
- 2 Strawberry Cheesecakes (7 oz.)
- 2 New York Cheesecakes (7 oz.)



P@ssw0rd$_R_t3rr!ble
P E O P L E  U S E  W E A K  PAS SWO R D S . 

Why? Despite best practices, annual 
trainings and numerous a�empts 
to educate users on what a secure 
password looks like, most still 
use an unsecure password simply 
because it’s easier. And I completely 
understand. 

Password rules can be exhaus-
tive and exhausting. Your password 
must contain at least eight charac-
ters, have uppercase and lowercase 
le�ers, numbers, and special char-
acters, but you shouldn’t use an 
exclamation point because every-
one does that. Don’t use dictionary 
words, dates, names or nicknames, 
and don’t add the number 1 at the 
end because everyone does that 
too. On top of that, you may be 
required to change your password 
every 30 days.

By the time a new password 
trend is adopted, a new one sur-
faces. Suddenly everyone should be 

using 15-plus character passwords, 
which no longer must be complex. 
�e problem becomes universal 
adoption, which never happens. 

Users must use a new password 
for websites and applications that 
have adopted the new standards 
while also maintaining old ones. 

Password vault companies have 
capitalized on this problem by pro-
viding a solution that protects all 
passwords by using one password 
to them. �e problem with this 
solution is pu�ing all your eggs in 
one basket and hoping that one 
password is never compromised. 

Weak passwords and demand 
for higher security led to the imple-
mentation of multifactor authen-
tication, which requires not only a 
password but a one-time security 
code or a �ngerprint.  Microso�, 
a leader in multifactor authentica-
tion, recently reported their tech-
nology had been compromised but 

suggested it is still the best protec-
tion available. 

If passwords are leaving us vul-
nerable, then what is the answer? 
A future without passwords may 
be around the corner. Apple 
announced in June, iOS 16 and 
macOS Ventura will introduce a 
password-less login for applica-
tions and websites. Instead of log-
ging into websites and apps with 
passwords, you will be able to use 
passkeys. �is could be the �rst 
major move toward eliminating 
passwords. 

It works by utilizing your bio-
metrics such as face or �ngerprint 
ID to create the passkey. Apple’s 
passkeys use end-to-end encryption 
preventing even Apple from know-
ing them. FIDO (Fast Identity 
Online) Alliance, a tech indus-
try group, has been working on a 
way to store the passkeys that sync 
between a user’s devices. 

In May, Apple, Microso� and 
Google declared their support for 
the FIDO standards. Adoption of 
a standard by tech giants will cer-
tainly make things more conve-
nient for the end user and promote 
adoption. We should start to see 
this technology implemented over 
the next year or so. Ideally, once all 
the tech companies have rolled out 
their version of passkeys, syncing 
across devices and operating sys-
tems should be seamless. 

Like most technology solutions, 
if it’s not easy or convenient, people 
simply won’t use it. Let’s hope that 
soon we will have a secure, easy to 
use solution that will replace our 
outdated easy to compromise pass-
words of today. Until then, take a 
moment and evaluate your current 
passwords to make sure they are 
complex enough to protect your 
valuable data. Dan Gerard, CISSP, is the Chief 

Technology O�cer for the 
Association of Illinois Electric 
Cooperatives in Spring�eld.
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Throughout the ages, there have been many 
important advances in mobility.  Canes, walkers, 
rollators, and scooters were created to help people 
with mobility issues get around and retain their 
independence.  Lately, however, there haven’t been 
any new improvements to these existing products 
or developments in this field.  Until now.  Recently, 
an innovative design engineer who’s developed 
one of the world’s most popular products created a 
completely new breakthrough . . . a personal electric 
vehicle.  It’s called the Zinger, and there is nothing out 
there quite like it.

“What my wife especially loves is it gives her 
back feelings of safety and independence which 
has given a real boost to her confi dence and 
happiness!  Thank You!” 

–Kent C., California

The first thing you’ll notice about the Zinger is its 
unique look.  It doesn’t look like a scooter.  Its sleek, 
lightweight yet durable frame is made with aircraft 
grade aluminum so it weighs only 47.2 lbs.  It features 
one-touch folding and unfolding – when folded it 
can be wheeled around like a suitcase and fits easily 
into a backseat or trunk.  Then, there are the steering 
levers.  They enable the Zinger to move forward, 
backward, turn on a dime and even pull right up to a 

table or desk.  With its 
compact yet powerful 
motor it can go up to 
6 miles an hour and its rechargeable battery can go up 
to 8 miles on a single charge.  With its low center of 
gravity and inflatable tires it can handle rugged terrain 
and is virtually tip-proof.  Think about it, you can take 
your Zinger almost anywhere, so you don’t have to let 
mobility issues rule your life. 

 Why take our word for it? Call now, and find out 
how you can get a Zinger of your very own.

Call now and receive a utility basket 
absolutely FREE with your order. 

1-888-432-7794
Please mention code 117343 when ordering.

85
24
6

Once in a lifetime, a product comes along that truly  
moves people.  Introducing the future of battery-powered 
personal transportation . . . The Zinger.

Available in Green, 
Black and Blue (shown)

The Zinger and Zoomer Chairs are personal electric vehicles and are not medical devices nor wheelchairs. They are not intended for medical purposes 
to provide mobility to persons restricted to a sitting position. They are not covered by Medicare nor Medicaid.  © 2022 Journey Health and Lifestyle

Now available in 
a Joystick model

(Zoomer Chair)  

Joystick can be mounted on the right or left side for rider’s comfort 

ACCREDITED
BUSINESS A+

enjoying life never gets old™mobility | sleep | comfort | safety

Call now and receive a utility basket 

The Invention of the Year
The world’s lightest and most portable mobility device

The Zinger folds to a mere 10 inches.

10”



Miranda Boutelle is the director 
of operations and customer 
engagement at Eciency 
Services Group in Oregon, a 
cooperatively owned energy 
eciency company.

Ready, set, go reset your thermostat
H E AT I N G  A N D  C O O L I N G  AC C O U N T  for 
about half the energy used in a typi-
cal home, so it’s a great place to use 
less energy. When used wisely, your 
thermostat can help reduce wasted 
energy. Here’s information on ther-
mostat types, common operational 
misconceptions and best practices 
you can start today.

Types of thermostats
Mechanical thermostats are 

easy to control by adjusting a dial 
or sliding switch. �e downfall is 
you must make temperature adjust-
ments manually, which is easy to 
forget. �ey are ine�cient because 
they typically heat or cool the home 
beyond the set point. 

If your cooling is set to 72 
degrees, a mechanical thermostat 
may actually cool your home to 70 
degrees before it turns o�, wasting
energy. �en it might not come on 
again until the home reaches 74 
degrees. �at 4-degree temperature 
change is noticeable and can lead 
people to adjust the thermostat set-
ting down even more, which wastes 
more energy. 

Also, some mechanical ther-
mostats contain mercury. You can 
determine that by removing the 
front plate and looking for small 
glass bulbs. If your thermostat con-
tains mercury, replace it and �nd a 
way to properly recycle it.

Digital thermostats are more 
accurate, e�cient and some are 

programmable, which 
is a great option for 
people who don’t have 
internet or don’t want 
their thermostat data 
tracked. 

Smart thermostats 
(which require an 
internet connection) 
are Wi-Fi-enabled 
and can be controlled 
using a smartphone 
app. Programming is 
easier, and you can 
track and manage 
use and temperature 
data. However, that 
data is shared with the 
manufacturer.

Smart thermostats 
can learn your prefer-
ences and set a sched-

ule that automatically adjusts the 
temperature. Some have geofenc-
ing, which adjusts the temperature 
based on the distance your smart-
phone is from home. 

Misconceptions about thermostats
A common misconception is 

the higher you turn your thermo-
stat up or down, the faster your 
home’s temperature will change. 
Turning your thermostat down to 
55 degrees to cool your home faster 
is like repeatedly pushing the eleva-
tor bu�on and expecting it to come 
faster. 

It’s likely you will forget you 
adjusted it and waste energy by 
over heating or cooling the home. 
Set your desired temperature for 

heating and cooling or program 
your thermostat so you don’t make 
extreme adjustments.  

Many people believe it takes 
more energy to heat or cool a house 
instead of leaving it the same tem-
perature. �e larger the temperature 
variance between inside and out-
side, the more energy your system 
uses. Se�ing your thermostat 7 to 
10 degrees from its normal set-
ting for eight hours a day can save 
up to 10 percent a year on your 
energy bill, according to the U.S. 
Department of Energy (DOE). 

Best practices
Use these heating and cooling 

tips from the DOE to add e�ciency 
and savings to your home: 
• Set it to 78 degrees in the summer 

when you are home and awake, 
and warmer at night or when 
away. Set your thermostat to 68 
degrees in the winter when you 
are home and awake, and cooler 
at night or when you are away.

• Upgrade to a programmable or 
smart thermostat that automati-
cally adjusts the temperature 
throughout the day and when you 
leave the house.

• When on vacation, set your ther-
mostat to 85 degrees in the sum-
mer and 55 degrees in the winter.

• In the summer, fans allow you 
to set your thermostat about 4 
degrees warmer without feeling it. 
Remember, fans cool people not 
rooms, so turn them o� when you 
leave a room.

Use your thermostat to optimize 
energy e�ciency and �nd a balance 
between comfort and a�ordability. 
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Chris Enroth is a horticulture 
educator with the University 
of Illinois Extension, serving 
Henderson, Knox, McDonough 
and Warren counties. This 
column also appears in the ‘Good 
Growing’ blog at go.illinois.edu/
GoodGrowing.

When the wind blows
H O L D  O N  TO  YO U R  hats! It is windy 
here in Illinois. Wind can be 
destructive to our homes and land-
scapes and make being outside mis-
erable. �is is why many Illinoisans 
plant windbreaks around their 
homes to keep that biting wind 
from causing a dra�y house, pre-
vent dri�ing snow, and make being 
outside tolerable.

Unfortunately, not all goes as 
planned with windbreaks. Some 
problems can be avoided with 
proper planning and choosing plant 
species suited to your location. 

Space out your plants. Planting 
trees too close may be the big-
gest problem with windbreaks. 
Homeowners need to account for 
the mature size of the trees when 
designing the windbreak. Trees 
planted too close, grow and shade 
out lower limbs, which eventually 
fall o�. Without lower limbs, the 
windbreak is not functional. With 
proper spacing, plants can reach 
their full size at maturity with a full 
canopy of wind-blocking foliage.

At planting time, be sure to 
remove the rootball wrapping. 
O�en windbreak trees are larger 
and come as balled-and-burlapped 
plants. �e burlap and wire cage 
helps keep the rootball intact during 
transportation and carrying the tree 
to the planting hole. When ready to 

plant, remove the wrapping so it is 
not a barrier to the root system.

Determining the proper plant-
ing depth can be tricky. At the time 
of purchase, there is usually too 
much soil on top of the rootball. 
Carefully remove that soil until you 
encounter the �rst structural root or 
root �are. Cut o� any circling roots 
while you’re at it. �e root �are 
should be at the soil surface. Also, 
be sure mulch and other materials 
are not piled up against the trunk of 
your newly planted trees.

Windbreaks don’t have to be 
uniform to be e�ective. Most con-
sist of a single row of identical ever-
greens but be sure to mix up the 
species in your wind break. A com-
mon problem is when a plant dis-
ease speci�c to that species makes 
its way through the windbreak. A 
diverse windbreak is more resistant 
to pest and disease a�acks and pro-
vides higher wildlife value.

Some of the best windbreaks I 
have observed have a diversity of 
evergreens, deciduous shade trees, 
small trees and shrubs. If you have 
the space, consider having multiple 
rows of di�erent types of plants. 
�is boosts the diversity of your 
planting to make it more resilient 
to environmental stresses. Each 
species has its own set of growing 
requirements, which your site may 

or may not provide. A more diverse 
selection of species helps to ensure 
your planting has suitable species 
for the site conditions. 

Ideally, a windbreak will allow 
for some air�ow to uniformly dis-
perse snow and create a larger enve-
lope of protection downwind. If 
tree spacing seems too far apart ini-
tially, consider planting trees closer 
together with plans to thin out.

It may be tempting to plan your 
windbreak at the �eld edge but 
allow space between the windbreak 
and adjacent agricultural �elds. 
Many windbreaks are next to mas-
sive corn or soybean �elds which 
are sprayed with herbicides. Leave 
a 30-foot bu�er between the trees 
and farm �eld. In addition, farm-
ers o�en need room for access with 
large equipment. A mowed grass 
bu�er between your trees and agri-
cultural production areas keeps 
your plants out of harm’s way.

�ere are many considerations 
when it comes to windbreaks. How 
tall should the tree be or how far 
out should it extend? What species 
work best? Check out the Good 
Growing blog for more resources 
on designing windbreaks at 
go.Illinois.edu/GoodGrowing. 

Trees planted in windbreaks 
provide protection from 
the windy conditions often 
present in Illinois. While these 
plantings typically include 
evergreen species for year-
round protection, a diversity 
of species is recommended 
to ensure your windbreak will 
thrive. Photo courtesy of Ryan 
Pankau, Illinois Extension
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By Peggy Francomb and Valerie Cheatham

W H I L E  G R OW I N G  U P ,  B R O T H E R S  Mike and 
Ma�  Blaum fought, wrestled and generally 
tested their parent’s patience as most sib-
lings do. As adults, they became business 
partners. 

Before joining forces, Mike worked 
for the Department of Defense stationed 
in England, and Ma�  earned an MBA 
and operated a nuclear pharmacy in the 
Chicagoland area. Just like their early 
years, their careers didn’t really mix. But 
then they discovered a common interest – 
their love of Scotch whiskey. 

“� at was one thing Ma�  and I had 
in common,” Mike says. � at inter-
est, tourism and desire to � nd a friendly 
community where they could raise their 
families led them to opening Blaum Bros. 
Distilling Co. in Galena in 2013. A� er 

growing up in the Chicago suburbs and 
living in and around big cities, the broth-
ers chose Galena not only because of tour-
ism, but also because of the quality of life 
in a small town.

“In the later part of my career with the 
government, I was overseas in northern 
England,” Mike says. “I spent a lot of time 
in Scotland, started a whiskey society and 
really started nerding out about it.” 

“Ma�  and I started to appreciate really 
good whiskey, whether Scotch or single 
malt. You � nd out what region it’s from, 
how they make it, what yeast they use,” he 
says. “We started reading books and going 
to distilleries. When we decided to do 
this, we both le�  our careers and jumped 
in head� rst. I guess you could say our 
wives were a li� le on edge.”

growing up in the Chicago suburbs and 
Ma�  Blaum fought, wrestled and generally 
tested their parent’s patience as most sib-
lings do. As adults, they became business 

living in and around big cities, the broth-
ers chose Galena not only because of tour-
ism, but also because of the quality of life 

By Peggy Francomb and Valerie Cheatham

W H I L E  G R OW I N G  U P ,  B R O T H E R S  Mike and 
Ma�  Blaum fought, wrestled and generally 

growing up in the Chicago suburbs and 
living in and around big cities, the broth-

Above: Bourbon is aged in 
charred white oak barrels.

 20 ILLINOIS COUNTRY LIVING • WWW.ICL.COOP 



Steam releases from the still.
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“�at’s what you call a risk,” 
Ma� adds. “But knock on wood, 
we’re here.”

�e brothers read research 
papers, books and visited other dis-
tilleries all the while asking them-
selves why they liked one but not 
another. Mike spent a week learn-
ing at a distillery in Scotland. While 
both are involved in all aspects of 
the business, with his time overseas, 
Mike is the chief distiller handling 
production and the team. With 
Ma�’s MBA, it made sense for him 

to focus on sales and marketing, the 
business side of things.

Ma� moved to Galena almost 
a year before Mike returned from 
England and searched for a build-
ing. It quickly became evident 
that the business they had in mind 
wouldn’t �t on Main Street. He 
eventually heard about the location 
on historic U.S. 20 and purchased 
the 10,000-square-foot building 
on the eastern edge of Galena in 
Jo-Carroll Energy territory. Seventy-
�ve percent is used for production 
and storing some of their barrels.

When Blaum Bros. opened its 
doors, they only had vodka on the 
shelves and four cocktails on the 

menu. “When we get the raw grain 
in, we can have vodka on the shelf 
in about two weeks because you 
don’t have to age it,” Mike explains. 
“It took a while to have our whiskey 
come to fruition. … We are happy 
with that product; it’s what we set 
out to do.”

It is important to the brothers 
to support Illinois businesses and 
they only use locally grown Illinois 
grain. Other than malted barley, all 
grain comes from Byron, Ill. Unlike 
many other small distilleries, Blaum 

Bros. uses full size barrels and age 
it �ve to seven years. �ey source 
their charred white oak barrels from 
one of the biggest coopers in the 
U.S. To be considered bourbon, it 
must be aged in white oak charred 
barrels.

While mainly interested in whis-
key – straight bourbon whiskey 
is the biggest seller – the brothers 
also make a rye whiskey and dis-
till spirits like gin, vodka and a hot 
pepper vodka called Hellfyre made 
with fresh jalapenos, habaneros and 
black peppercorns. 

“It was just for fun because we 
like Bloody Marys, and we love a 
spicy Bloody Mary,” Ma� notes.

“It caught on,” Mike adds. “We 
never really planned on it, but it’s 
been a giant success. It de�nitely 
has a cult following.”

Blaum Bros. has other lim-
ited time specialties that bring in 
crowds. A recent event featured 
bourbon �nished in cognac casks 
from France, a�racting visitors from 
around the state and across the 
country. Other collaborations have 
been done with Galena Cellars, �n-
ishing o� Blaum Bros. whiskeys in 
Galena Cellars wine barrels and giv-
ing their barrels to the local brewer-
ies in the area.

�e business has two compo-
nents – distribution and tourism. 
Currently, Blaum Bros. products 
can be purchased in seven states, 
and the bar at the Galena head-
quarters o�ers tours and tastings. 
TripAdvisor rates the distillery as 
the No. 1 a�raction in the area.

Visitors to the distillery can take 
an in depth look at the art of mak-
ing bourbon by taking a tour with 
Dennis Leonard, chief tour guide. 
Leonard has been with the distill-
ery since its beginning and enjoys 
explaining the process.

“People really enjoy our tours 
because Dennis really breaks the 
process down,” says Ma�. “�ey are 
interactive, and visitors are encour-
aged to ask questions.”

�e tours start with a brief his-
tory of Blaum Bros. and how it 
came to fruition. It then proceeds 
into the production area where visi-
tors learn the distillation process, 
move on to the barrel room and 
learn about the warehouse, and �n-
ish in the bar for a tasting. 

Tours typically take around 45 
minutes and culminate with a tast-
ing. A tour can be booked at 
blaumbros.com/book-a-tour. 

Whether or not you partake 
in a tour, customers are encour-
aged to kick up their feet and enjoy 
the relaxing leather couches and 
dartboards. Be sure to visit the 
bar for a whiskey �ight or one of 

Mike and Matt Blaum, 
co-owners of Blaum Bros. 
Distilling Co.

22 ILLINOIS COUNTRY LIVING • WWW.ICL.COOP 



their  handcra� ed cocktails. Mike 
and Ma�  design most of them but 
employees also come up with drink 
ideas that are added to the menu. 

“� ere’s a lot of focus on 
the cocktails and making them 
unique. � ey’re not quickly thrown 
together,” explains Mike. “Being 
this close to Wisconsin, an old-
fashioned has a di� erent meaning 
for people in this area. We use the 
historical version of it, which is a lot 
simpler.”

“We aren’t just trying to turn 
things over quickly,” adds Ma� . 
“We have elaborate cocktails and 
may be smashing ice in an ice bag 
and crushing fresh fruit. For the 
most part, people get that and enjoy 
watching our bartenders construct 
the cocktail instead of throwing two 
things together and handing them 
a glass.”

� e brothers put just as much 
care in their products as they do 
their community. Both brothers 
serve on local boards, donate to 
community organizations and help 
sponsor local sports teams.

“� is is our home and we 
wanted to set up roots here,” Ma�  

says. “� e best way to do that is to 
be part of the community.”

At the start of the COVID-19 
pandemic, the brothers quickly real-
ized they had the capability to make 
hand sanitizer. “We decided if we 
can, we had to,” Mike says. A� er 
registering with the FDA, the dis-
tillery switched to hand sanitizer 
production, and made 500 to 1,000 
gallons that were donated locally 
and places in Chicago. � e e� ort 
also allowed them to keep all their 
employees working.

While it served its purpose, 
Mike says, “I’m happy to be making 
whiskey again!”

For the future, the brothers are 
excited to release their � rst Sco� ish 
style malt whiskey this winter – 
which has been aging for eight 
years. � ey will also release seven 
new products in 2022 and another 
four in 2023. � is includes rum and 
several Tiki drinks to add to the 
cocktail menu. Also watch for the 
annual whiskey festival to return in 
March 2023.

While nothing is set in stone, 
the brothers are looking for the 
right location to open a distillery 

pub to catch the foot tra�  c on 
Main Street in downtown Galena. 
“We want to do it right the � rst 
time,” says Ma� , “so � nding the 
right place is important.”

Are they the best spirits in the 
area? Visit to � nd out and you be 
the judge.

As the brothers say, “Drink bet-
ter, drink responsibly, and take your 
spirits, not yourselves, seriously.” 

LET’S GO

Blaum Bros. Distilling Co.
9380 W US Highway 20, 
Galena
(815) 777-1000
blaumbros.com

Adjacent to the production 
facility and bar is the store 
where a variety of spirits can 
be purchased.
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L I K E  T H E I R  P E E R S  I N  traditional row-crop agriculture, 
grape and wine producers across Illinois are preparing 
for a busy harvest season. � ey are lining up extra help, 
keeping a cautious eye on the weather and making sure 
everything is just right for a perfect harvest. 

Depending on location and variety, Illinois grapes 
are mature and ready for picking from mid-August to 
October, but harvest is just the � rst step in the long 
process from vine to wine.

“� e winemaking process begins in the vineyard,” 
says Brandy Nance, marketing director at Blue Sky 
Vineyard near Carbondale. “How the grape has been 
cultivated is one of the critical factors a� ecting the 
quality of wine.”

As grapes mature, they a� ract the a� ention of not 
just the winemakers, but also area wildlife. “Birds can 
clear out a whole row of grapes in no time,” says Tina 
Simmermaker of West of Wise Winery near Petersburg. 
To combat birds, deer and other animals from enjoy-
ing the grapes before humans, growers cover their vines 
with nets several weeks before harvest.

It is during this time, too, that growers keep a care-
ful eye on their vines. Viticulturalists (horticulturalists 
who specialize in the cultivation and harvest of grapes 
for winemaking) begin checking the maturity of grapes 
both through a visual inspection and with scienti� c 
instruments weeks before harvest. � ey are looking for 
pH levels and brix – the measure of sugars in the juice 

By Les O’DellBy Les O’DellBy Les O’DellBy Les O’DellBy Les O’DellBy Les O’DellBy Les O’DellBy Les O’DellBy Les O’DellBy Les O’DellBy Les O’DellBy Les O’Dell

PHOTOS COURTESY OF 
BLUE SKY VINEYARD
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within the grapes. When everything is right, it’s 
harvest time.

“Once August hits, it’s really go, go, go for about two 
months,” explains Bri�  White, brand ambassador for 
Galena Cellars in northwestern Illinois. “We are busy.”

While farmers � re up their combines, grape grow-
ers turn to sta�  members, family and friends. For most 
Illinois vineyards, grape harvest is done manually.

“We pick from about 6 in the morning until about 
11 a.m.,” explains Doug Palm, winemaker and owner 
of Twelve Oaks Vineyard near Carlyle. “We don’t like 
picking them in the heat, because as soon as you pick 
that cluster o�  of the vine, grapes begin degrading. We 
want to begin the process as quickly as possible.”

Nance explains the process at Blue Sky, a member 
of SouthEastern Illinois Electric Cooperative: “First, 
we grab an individual cluster and cut it o�  the vine, one 
at a time, and put them in bag called a lug. Once that’s 
full, the crew member will set it down and pick up 
another. � en someone comes through and pours the 
full lugs into a larger bin at the end of the row.”

She says once the bin � lls up, it goes into a commer-
cial cooler.

“You don’t want grapes si� ing on top of each other 
out in the heat,” she adds. “We get them into the cooler 
immediately.”

When an entire variety has been harvested and is in 
the cooler, the grape clusters go into a crusher/de-stem-
mer machine that does exactly what the name implies – 
an auger “pops” open the grapes, releasing the juice while 
removing seeds and stems. � e machine works much 
in the same way a grain harvester separates wheat from 
cha� . � e crushed grapes then go into a press.

“It’s a big tank that looks like it has a water balloon in 
it,” Palm says. “It’s a bladder press. Water � lls the bladder 
in the middle of the tank and as it � lls, it crushes all of 
the juice out.” Crushing – the exact time and pressure – 
is all controlled by the winemaker. Press too hard and the 
resulting wine is likely to be too acidic.

It is sometime a� er pressing – Palm says it can be 
as much as a week or 10 days later, a� er the juice has 
cooled in large stainless-steel tanks, that fermentation 
– creation of the alcohol content – is started by adding 
yeasts. � e yeast converts the natural sugars into alco-
hol and carbon dioxide. Fermentation takes about three 
weeks at controlled temperatures.

“We monitor it daily to make sure the temperature 
of the juice-turning-into-wine isn’t too hot because that 
will make the fermentation go too fast,” Nance adds. 
� roughout the process there is regular testing, � ltering 
and even some tasting to make sure everything is just as 
the winemaker wants it.

A� er fermentation is complete, the wine is 
aged either in oak barrels or steel tanks, eventually 

transferred to bo� les, where it continues to age and 
develop both � avor and bouquet. Depending on the 
variety of grapes and the kind of wine, the bo� les will 
be ready for consumption in six to 24 months.

But what about the photos and � lms where 
barefooted individuals climb in a big vat and stomp 
the grapes to make wine? “� at just doesn’t happen 
anymore. � e only time you see that is when a winery 
is having a special event and it’s something more for 
advertising,” says Darrell Simmermaker of the Menard 
Electric Cooperative-served West of Wise Winery.

The Illinois grape and wine industry
Grape harvest and winemaking happens throughout 

Illinois with vineyards and wineries located in practi-
cally every region of the state.

Lisa Ellis, executive director of the Illinois Grape 
Growers and Vintners Alliance, explains the state’s wine 
industry is growing, with more than 160 wine tasting 
rooms. “Illinois is the 18th largest wine-producing state 
in the country,” she says, adding that not only are the 
number of wineries growing, but also the accolades 
they are earning.

“It is interesting to note that in 2007, Illinois had 
339 entries in our state wine competition and only 2.36 
percent of those received a gold or double gold medal,” 
she outlines. “� is year, we had 297 commercial entries 
and 27.6 percent received gold or double gold medals. 
So, in just 15 years, we’ve made huge improvements 
and our winemakers continue to o� er a stellar product.”

She says Illinois wineries have a signi� cant eco-
nomic impact – one in the millions of dollars every 
year, but it could be even more.

“We have room to grow as an industry because we 
are home to many people who love to drink wine,” she 
says. “We just need to get them drinking our wine.” 

Grapes are emptied from a lug 
into a bin for transportation 
to the cooler.
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Jack Spaulding is an outdoors 
writer. Readers can contact 
the author by writing to 
this publication or email 
jackspaulding@hughes.net. 
“The Best of Spaulding 
Outdoors,” a compilation of 
74 of Spaulding’s best articles 
written over the past 30 years 
is available on Amazon.com. 

Buzzard benefactors
I T ’ S  B E E N  M A N Y  Y E A R S  ago, but a 
family living close to me when I 
was a boy had what can only be 
described as a true symbiotic rela-
tionship with a � ock of buzzards.

� e family scratched out a mea-
ger income from farming a few 
acres, but their main cash crop was 
raising chickens for eggs and meat. 
� e children included several rough 
and tumble brothers, and everyone 
had their assigned chores. Tending 
to the chickens was one, and it 
included feeding, watering and 
cleaning the chicken barn.

With hundreds of chickens, 
there always were a few casual-
ties among the � ock each week. 
� e boys were instructed to take 
the bodies of dead chickens to the 
lower pasture far away from the 
house. � e boys soon learned drag-
ging a sack full of dead chickens to 
the lower “40” was a real job.

� e weekly parade of chicken 
carcasses to the lower pasture was 
soon picked up upon by a � ock of 
turkey buzzards. Each week, the 
buzzards would bide their time, 
soaring overhead, and wait patiently 
for their “take out” to be delivered. 
When the chicken carcasses hit the 
ground, the � ock of aerial sanitation 
engineers quickly cleaned up the 
remains.

Now the boys may have been 
a li� le rough around the edges, 
and maybe a bit unschooled, but 
never discount their intelligence. 
Seeing the regular buzzard disposal 

of the chicken carcasses, the boys 
“hatched” a plan to simplify the 
need of packing dead chickens all 
the way to the lower pasture.

In the farm’s barn yard was an 
unused, large, enclosed wire corn 
crib with a roof and a walk door. 
� e boys thought if they could 
catch the buzzards, they could keep 
them in the corn crib as in-house 
processors of the dead chickens.

� e boys found some old steel 
traps in the barn with weak springs. 
� ey decided to stake out the steel 
traps among the dead chickens in 
the pasture and see if they could 
catch some buzzards.

� e plan worked like a charm. 
� e old steel traps’ springs were so 
weak, they didn’t harm the birds. 
Once caught by their legs in a trap, 
the birds couldn’t � y away.

� e boy’s threw a gunny 
sack over the birds, and carefully 
removed the traps. Once trans-
ferred to their new home in the big 
wire corncrib, the buzzards se� led 
in for the long haul and a steady 
diet of fresh poultry carcasses.

� e boys � gured about six buz-
zards should be enough to handle 
the number of dead chickens each 
week. To make the birds’ surround-
ings more comfortable, they boys 
added a big tree branch for a roost 
and a large pan for water.

� ings went well for two or 
three weeks, but a wire corncrib 
full of buzzards and their inevi-
table waste started smelling up the 

barnyard, and the boys’ mother was 
not impressed.

� e mandate came down, and 
Mom said, “Let the buzzards go!”

With great reluctance, the boys 
propped open the door of the wire 
corncrib and released the birds.

Freedom is a choice, and the 
buzzards apparently liked the idea of 
having someone serve them a steady 
diet. � e birds decided to stay.

� e boys went back to carry-
ing the dead chickens to the lower 
40. And, the buzzards still dined 
on the chicken carcasses, but liked 
spending their free time around the 
house. � ey perched on the roof 
of the house and took a special lik-
ing to perching on the poles of the 
clothesline alongside the sidewalk 
leading up to the front door.

� ere was one bene� t of having 
the buzzards close by as it was still 
the age of the door-to-door sales-
man. Farm wives usually had to 
su� er with four or � ve visits from 
pesky road salesman each week. 
Not this household!

Walking up the driveway and 
encountering a half dozen fully 
grown buzzards perched on the 
clothesline poles, spreading and fan-
ning their wings was enough to put 
even the most determined salesman 
to � ight.

From then on, the boys’ mother 
was much more accepting of the 
“family birds.” 
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14101 Southcross Drive W., Ste 155, Dept. WHK374-01
Burnsville, Minnesota 55337  www.stauer.com

• 5 ¼” 420HC stainless steel blade • Full-tang design with gut hook • Pakkawood handle with brass pins • Bonus heavy duty nylon sheath

Stauer®

Stauer… Afford the Extraordinary®

1-800-333-2045
 Your Insider Offer Code: WHK374-01

You must use the insider offer code to get our special price.

*Discount is only for customers who use the offer code versus the listed original Stauer.com price.

Not shown 
actual size.

The consummate outdoorsman never goes on deep woods hunting trips without the essentials. 
Not just the basics for every hunting trip, but the items he’s come to depend on over the years.

Our new Whitetail™ Hunting Knife will quickly become your go-to 
blade for every expedition. The Whitetail™ is a premium fixed-blade hunt-
ing knife that’s perfect for skinning. With the Whitetail at hand, you’ll be 
ready for field dressing in only seconds, and you’ll never need a separate gut 
hook tool ever again. The Whitetail™ boasts a mighty 420 high carbon, 
full tang stainless steel blade, meaning the blade doesn’t stop at the han-
dle, it runs the full length of the knife. According to Gear Patrol, a full 
tang blade is key, saying “A full tang lends structural strength to the knife, 
allowing for better leverage ...think one long steel beam versus two.”
The comfortable handle is made from pakkawood—moisture-resistant 
and more durable than hardwood. If hunting is your life, then the 
Whitetail™ Knife was designed to make your life easier.  
With our limited edition Whitetail™ Hunting Knife you’re getting 
the best in 21st-century construction with a classic look inspired by 
legendary American pioneers. What you won’t get is the trumped up 
price tag. We know a thing or two about the hunt–– like how to seek 
out and capture an outstanding, collector’s-quality knife that won’t cut 
into your bank account.  

This knife can be yours to use out in the field or to display as the 
art piece it truly is. But don’t wait. A knife of this caliber typically 
cost hundreds. Priced at an amazing $49, we can’t guarantee this 
knife will stick around for long. So call today!
Your satisfaction is 100% guaranteed. Feel the knife in 
your hands, wear it on your hip, inspect the craftsmanship. 
If you don’t feel like we 
cut you a fair deal, send it 
back within 30 days for a 
complete refund of the 
item sale price. But we 
believe that once you wrap 
your fingers around the 
Whitetail’s handle, you’ll 
be ready to carve your own 

niche into the wild frontier. 

The hunt for the perfect outdoorsman knife is over. There’s only one 
tool you need: the Whitetail™ Hunting Knife—now ONLY $49!

Field Dress For Success

BONUS! Call today and 
you’ll also receive this 
heavy duty sheath!

What customers are saying 
about Stauer knives...

“Good value. Great looking. 
Sufficiently sharp. Overall 
an “A” purchase and 
I ordered three.”
— B. of Maryland

TAKE 38%
OFF INSTANTLY!
When you use yourINSIDER

OFFER CODE

Whitetail™ Hunting Knife  $79*

Offer Code Price Only $49 + S&P  Save $30
PLUS Free Stauer Compact Binoculars

Rating of A+

complete refund of the 
item sale price. But we 
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be ready to carve your 

niche into the wild frontier. 

EXCLUSIVE
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Stauer® 8x21
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Binoculars

-a $99 value-
with purchase of

Whitetail™ Hunting 
Knife



The Vault Café on the Square
By Les O’Dell

MARY JO MCCURDY BANKS on ge�ing great food and friendly service 
at �e Vault Café on the Square in Marion. It’s a safe bet that 
you’ll �nd her at least once a week si�ing in the vault, literally.

�e Marion resident is a frequent diner at this unique 
southern Illinois eatery located in a century-old building 
which originally was a bank, and she o�en selects the single 
table placed inside the vault for business meetings and 
catching up with friends.

“What happens in the vault, stays in the vault,” McCurdy 
says with a grin. “It’s where we solve all of the problems of 
the world.”

You might call the space with the table for four “cozy,” if 
being surrounded by tons of steel, bars and locks is your thing.

“People either love si�ing in the actual vault or they hate 
it,” explains restaurant owner Rob Lundgren. “Sometimes 
they will be a li�le claustrophobic and back out. ‘No, we’ll 
actually sit out in the main restaurant,’ they will say. Others 
are super excited about si�ing in there. It’s private and there’s 
money in there behind the bars.”

Lundgren says the money in the safe, le� by customers 
similar to tossing coins in a wishing well, hasn’t been touched 
since the restaurant opened more than nine years ago. He 
plans to gather it up eventually and donate it to charity.

�e vault itself (complete with a safe and heavy steel 
door) and the atmosphere of the vintage building, which was 
originally a �rst-�oor bank with a hotel on the upper �oors, 
are just part of the a�raction of the restaurant located in the 
heart of the Williamson County seat. But, what brings people 
to the restaurant is the food.

�e Vault is open seven days a week, but only for breakfast 
and lunch service. Lundgren says he missed plenty of evenings 
by working nights for more than two decades in a national 
chain restaurant prior to deciding to set out on his own.

“I’ve never been interested in doing dinner,” says Lundgren, a 
member of SouthEastern Illinois Electric Cooperative. “It’s harder 
to sta�, and I like the idea of being home every night with my 
wife and kids. I didn’t want to worry about missing the rest of 
their childhood.”

He also wants to keep the o�erings simple. “We didn’t want 
a 20-page menu that would take a half hour to look through. 

Restaurant owner Rob Lundgren stands in front of the entrance to the seating area inside the vault.
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We wanted basic American breakfasts with 
omelets, eggs Benedict, pancakes and French toast. 
For lunch we wanted sandwiches including grilled 
chicken, hamburgers, club sandwiches and those 
sorts of things, but nothing fried,” he explains. 
“Lots of salads, sandwiches and wraps.”

Many �rst-time visitors are amazed at the 
breakfast o�erings. “Our No. 1 would have to 
be the pancakes. �ey are 10 inches,” Lundgren 
explains. “When someone orders two or three of 
them, I always try to talk them out of it. I know 
that sounds ridiculous, but our pancakes are as 
big as pizzas.”

Omelets are also popular, especially given �e 
Vault’s build-your-own approach where customers 
choose their own ingredients. Good as Gold, a 
French toast sandwich featuring ham, bacon and 
cheese, and �e Money, open face biscuits topped 
with gravy, scrambled eggs and cheese, are among 
breakfast favorites.

Most menu items (both breakfast and lunch) 
are available all day. Lundgren says o�en overnight 
workers from nearby factories and medical centers 
come into �e Vault �rst thing in the morning, 
ready for supper. “�at’s one of the reasons we will 
make Reuben sandwiches at 7 a.m.,” he adds.

McCurdy, who, interestingly enough, serves as 
an assistant vice president at a regional bank, is a 
regular for breakfast, as are many others from nearby 
businesses and o�ces. �e restaurant is located on 
the west side of the community’s town square, not 

far from City Hall and the county courthouse. Plus, 
it is just a short walk from the city’s cultural and 
civic center, making it a popular spot for touring 
musicians and artists in town for performances.

“�e food here is fast and easy. It’s delicious and 
they’ll even make special requests,” McCurdy says. 
Her breakfast companion, Joni Barwick of Marion, 
says she is drawn to the building itself. “I love the 
old architecture. �e space is awesome.”

About the space, Lundgren admits he wasn’t 
looking to transform a bank into an eatery. “I 
talked to an architect friend of mine about another 
building near the square and he told me about 
this one,” he recalls. It turns out, the former bank 
building on the corner of Market and Main was 
si�ing empty, the �rst �oor about 90 percent 
remodeled as part of another chef ’s abandoned 
plan to open a restaurant. �e space was available. 
“I put my face up against the window and looked 
in. �at was it,” he says. �e original bank itself 
closed in the 1930s.

�e 20-foot-high ceilings, antiques and, of 
course, the vault entice visitors. �e food brings 
customers back as regulars and the service makes 
them friends.

“I want you to feel like you are in my home. 
O�en, you go into a restaurant and feel like 
nobody cares. I want to get to know people, ask 
about their families,” Lundgren says. “People 
are not a number; we appreciate and care about 
our customers.”  

LET’S EAT!
The Vault Café on 
the Square
504 Tower Square Plaza, 
Marion

(618) 993-9010

Facebook.com/
TheVaultCafeontheSquare

HOURS:

Mon.-Sat. 7 a.m.-2 p.m.
Sun. 8 a.m.-2 p.m.

The Club SandwichThe Money
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WE NEED RECIPES! 
Upcoming monthly topics
Squash
Thanksgiving sides
Cookies
Please email submissions to 
� nestcooking@icl.coop or mail them 
to Finest Cooking c/o Illinois Country 
Living, 6460 S. 6th Street Frontage 
Road East, Spring� eld, IL 62712. 
Please include your name, address, 
phone number (for questions), and 
the name of your electric cooperative. 
Recipes not included in the magazine 
can be found on our website at 
icl.coop/� nestcooking.

Recipes prepared, tasted 
and photographed 
by lllinois Country 
Living staff. For more 
recipes and photos go to 
www.icl.coop. Questions? 
Email � nestcooking@
aiec.coop.

Visit www.icl.coop to see 
more Illinois Country Living 
recipes.

STUFFED VIDALIA ONIONS

PASTA WITH FRESH HERBS

Keep it fresh 
F R E S H  H E R B S  A D D  A  li� le something 
extra to any dish. � e boost of � avor 
can quickly turn a recipe from bland 
to delicious. If you have a favorite 
recipe that calls for dried herbs, try 
swapping it out with fresh – just 
know that dried herbs are more 
condensed, so you’ll need more of 
the fresh. A simple ratio to remem-
ber: 1 teaspoon of dried herbs 
equals 1 tablespoon of fresh. 

Thyme for Flatbread Pizza
Submi� ed by: Colten Bradford
Servings: 4
  Premade � atbread, 2 large or 

4 mini naan bread
 2 tablespoons extra virgin olive 

oil, divided
 1 shallot, thinly sliced
 8 ounces fresh mushrooms, 

sliced

 1 tablespoon fresh thyme, plus 
extra for topping

 1 tablespoon fresh oregano, 
chopped

  Fresh mozzarella cheese, 
shredded

Preheat oven to 425 F. Heat 1 tablespoon olive oil in a small pan and 
sauté shallot about 2 minutes. Add mushrooms, thyme, and oregano 
and sauté until done, about 5 minutes. Place � atbread on a sheet pan 
and brush tops with remaining olive oil. Top each � atbread with desired 
amount of mozzarella and the mushroom mixture. Bake 12 minutes. 
Allow � atbread to cool on hot sheet pan about 5 minutes for a crisp-
ier crust. Sprinkle top with fresh thyme. Nutrition information: 246 
calories; 14g fat; 25mg sodium; 24.1g carbohydrates; 7g protein.

Preserving Herbs
Submi� ed by: Diane Gibson, Corn Belt Energy Corporation
  Silicone ice cube trays
  Fresh herbs such as chives, 

sage, rosemary, thyme, etc.

  Good quality extra virgin 
olive oil

  Ziploc freezer bags

Rinse and completely dry herbs. Remove stems and inedible or damaged 
parts. Chop herbs to a medium � ne consistency. Pack herbs into ice cube 
tray compartments (not so tightly that oil won’t cover all the herbs). No 
portion of the herbs should be above the rim. Pour olive oil over the herbs 
to completely cover. Set in freezer. When solidi� ed (they will not be frozen) 
remove from trays and put like kinds in freezer bags and label. Return bags 
to freezer. The individual portions may be used in recipes where olive oil 
is used for cooking. The oil preserves the � avor and texture of the herbs.

Pasta with Fresh Herbs
Courtesy of Coles-Moultrie Electric Cooperative
Servings: 6-8
 8 ounces angel hair pasta
  Salt 
 1/4 cup olive oil
 2 tablespoons � nely chopped fresh herbs 

such as rosemary, thyme, oregano
 1/4 cup fresh parsley, chopped
 3 cloves garlic, sliced
 1/8 teaspoon chili pepper � akes 

(or more to taste)
 1/2 to 1 teaspoon freshly ground 

black pepper
 1/2 cup grated Parmesan cheese

Bring a large pot of salted water to a boil. 
While water is heating, heat the olive oil in 
a small saucepan on medium heat. Add the 
sliced garlic, chili pepper � akes, chopped 
herbs and chopped parsley to the oil. Cook for 
1 minute or until parsley has wilted and garlic 
is emitting a strong fragrance. Remove from 
heat. Once water is at a rolling boil, add angel 
hair pasta and cook until al dente, about 2 
minutes. Drain pasta and rinse brie� y with 
cold water, just enough to stop the cooking 
not to make the pasta cold. Pasta should 
still be warm. Place pasta in large bowl and 
pour herbed garlic oil over pasta and gently 
toss to combine. Sprinkle with Parmesan and 
freshly ground black pepper and toss gently. 
Serve immediately as a side dish. Nutrition 
information: 249 calories; 13.5g fat; 186mg 
sodium; 23.1g carbohydrates; 10.7g protein. 
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Lemon Dill Shrimp Pasta Salad
Submi� ed by: Valerie Cheatham
Servings: 8-10
 1 pound bowtie pasta, cooked 

and cooled
 1 pound medium peeled and 

deveined shrimp, chopped
 2 ribs celery, diced
 6 tablespoons fresh dill
 2 lemons

 1/2 cup chopped red onion
 1 teaspoon freshly ground 

black pepper
 1 cup mayonnaise
 1/4 teaspoon garlic powder
 1 teaspoon D� on mustard

Fill medium saucepan 2/3 full of water. Quarter one lemon and add to water 
and salt water heavily. Bring to boil. Add shrimp, reduce heat to medium 
and cook 3 minutes. Remove with a slotted spoon into a bowl of cold water 
to stop cooking. In separate bowl, whisk together mayonnaise, D� on, juice 
of one lemon, garlic powder, black pepper and dill. Add pasta, celery and 
onion and mix. Add shrimp and stir to combine. Chill. Nutrition information: 
343 calories; 11.2g fat; 264mg sodium; 53.2g carbohydrates; 10.9g protein. 

Celery Soup
Adapted � om: feastingathome.com
Servings: 5
 2 tablespoons olive oil
 1 onion, diced
 4 garlic cloves, chopped
 6 cups celery, thinly sliced
 2 cups russet potatoes, peeled 

and cubed
 5 cups chicken or vegetable 

broth

 1 bay leaf
 1/4 cup fresh dill
 1/2 cup fresh parsley
  Salt and pepper, to taste
  Sour cream or Greek yogurt, 

for topping
  Hot sauce or sriracha, 

for topping

Heat oil in a large pot over medium heat. Cook onions for about 5 minutes, 
stirring occasionally. Add garlic and cook 1-2 minutes, until fragrant. Add 
celery, potatoes and bay leaf, and pour in broth until it just covers the vege-
tables. Add water, if needed. Cover and bring to a rolling boil. Turn down 
heat and simmer until the potatoes are cooked, about 10 minutes. Turn off 
heat, remove bay leaf and add the fresh herbs. Carefully ladle soup into a 
blender or use an immersion blender. Blend until smooth. Salt and pepper to 
taste. Top soup with a dollop of sour cream or Greek yogurt, if desired. For 
an extra kick, add a few drops of hot sauce or sriracha. Nutrition informa-
tion: 168 calories; 7.4g fat; 873mg sodium; 18.5g carbohydrates; 7.8g protein.

Tomato Zucchini Pie
Submi� ed by: Melanie Fathman, Illinois Electric Cooperative
Servings: 8
 1 10-inch unbaked pie shell
 1/3 cup D� on mustard
 1 pound mozzarella cheese, 

thinly sliced
 5 medium � rm, ripe tomatoes, 

sliced
 2 large zucchinis, thinly sliced

 1/2 teaspoon chopped garlic
 1 teaspoon fresh oregano
  Salt and freshly ground 

pepper, to taste
 2 tablespoons olive oil
 2 tablespoons fresh basil, 

chopped

Preheat oven to 400 F. Spread mustard evenly over pie shell, then cover 
bottom completely with mozzarella. Beginning at the outer edge of 
the shell, make a layered overlapping row of the tomato and zucchini 
slices, alternating for color. Make a second row and then use enough 
of the remaining slices to � ll the center. Sprinkle the top evenly with 
the garlic and oregano. Season to taste with salt and pepper and 
drizzle with olive oil. Place pie on a baking sheet and bake for about 
40 minutes. Sprinkle top with chopped fresh basil and serve. Printed 
with permission of the St. Louis Herb Society. Nutrition information: 94 
calories; 5.7g fat; 170mg sodium; 9.5g carbohydrates; 3.6g protein. TOMATO ZUCCHINI PIE

LEMON DILL SHRIMP PASTA SALAD
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OVER 800 EXCLUSIVE DESIGNS AVAILABLE! CALL 1-800-323-8104 OR VISIT WWW.BRADFORDEXCHANGECHECKS.COM
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Price
❏

Logo &
Address

❏

Job
Code
❏

Tracking
Code
❏

Yellow
Snipe
❏

Shipping
Service
❏

PUBLICATION MUST MATCH CODES TO INSERTION ORDER.
NEVER GUTTER THE COUPON.

Tropical Paradise -  
00052  Leather Cover 
and Labels - 00052

Lightning Strikes -  
00178  Leather Cover  
and Labels - 00178

Grandkids Rule! w/verse 
“I’d rather be with my grandkids.” - 00437  
Leather Cover and Labels - 00437

Mountains - 01287  
Leather Cover and 
Labels - 01287

Beach Escapes - 00743  
Leather Cover - 00697  
Labels - 00743

Classic Peanuts - 
00708  Leather Cover 
and Labels - 00708

A Walk on the Beach -  
01020  Leather Cover 
and Labels - 01020

North American  
Wildlife - 00876  Leather 
Cover and Labels - 00876

Nurses Rule! - 00542 
Leather Cover 
and Labels - 00542

Great Outdoors - 
00552  Leather Cover 
and Labels - 00552

A portion of the proceeds will be donated to a national no-kill animal shelter.

Faith, Hope, Christ - 
00633  Leather Cover 
and Labels - 00633

Rescued Is My Breed 
of Choice - 00379  Leather 
Cover and Labels - 00379

CHECKS WITH 
A CAUSE

Rescued is Something 
to Purr About - 00525  Leather 
Cover and Labels - 00525

CHECKS WITH 
A CAUSE

Lena Liu’s Morning
Serenade - 00029  Leather 
Cover and Labels - 00029

Spirit of the 
Wilderness - 00024  
Leather Cover and Labels - 00024

Thomas Kinkade’s Faith 
for All Seasons w/verse “Believe all things 
are possible with God” - 00105     
Leather Cover and Labels - 00105

Sun�owers - 00334
Leather Cover and 
Labels - 00334

Glitter Sparkles - 
01327  Fabric Cover  
and Labels - 01327

Footprints w/verse “One 
night I dreamed that I was 
walking along the beach with the Lord.” - 
00667  Leather Cover and Labels - 00667

Prayers of Serenity w/ 
verse “Trust in the Lord 
with all your heart” - 00194  
Leather Cover and Labels - 00194

Shipping & Handling

 TOTAL: 

REQUIRED SERVICE/HANDLING† $3.25 x # of Packs/Items=
$
      Required

SUBTOTAL22589XDHOffer Code: $

Checks Only

Add your sales tax‡ $

$

$
❏ IN-PLANT RUSH (checks only)    Saves 1-3 Days (070)    $
❏ Untrackable delivery:  Allow 2-3 weeks for delivery.  All items shipped 
separately.   Delivery to Alaska and Hawaii may take longer. 

 (4-9 bus. days) 
Check packs 

shipped together. 

(045)Includes FREE IN-PLANT RUSH

Check Options
✔Check the items you wish to order and enter the price in the spaces provided.
   Only ONE check design per order.

Enter Check price from chart above

FREE❏                            ❏                        ❏                       ❏
Distinctive Lettering

ScriptCORDIAL
$2.50 each

SINGLE TOP TEAR  CHECKS
❏ 1 Pack $8.49
❏ 2 Packs $16.98 $8.49
❏ 4 Packs $33.96 $16.98
                2nd & 4th pack FREE

GRAND

DUPLICATE TOP TEAR CHECKS
❏ 1 Pack $6.99
❏ 2 Packs $13.98 $6.99
❏ 4 Packs $27.96 $13.98
                2nd & 4th pack FREE

$

*If no check start number is specified, 1001 will be used.  

Matching Cover Code No. __________add $19.99 $

Check 
Design

Start 
Checks at #

NAME
PHONE☎                                   ❏ Day ❏ Evening
E-MAIL ADDRESS

(         )

Your Information

$

*

  *LIMITED-TIME
OFFER FOR

NEW CUSTOMERS
Please respond promptly!

9305 N.  Mi lwaukee  Ave .  N i les ,  IL  60714

$      
$2.75 x # of Packs = 

(Must also purchase EZShield Check Fraud Protection above)   Add $8.00 total $

Matching Labels Code No. ____________
Add $6.99 for DESIGNER  Labels
Add $7.99 for CHOICE  & MASTER  Labels

(If name and 
address other than 

checks, please enclose 
separate paper)

$5.99

Add $9.95 total

FREE

CHECK FRAUD PROTECTION
PROGRAM®

PRO®

(Must also purchase EZShield Check Fraud Protection above)

God Bless America - 00006
Leather Cover and Labels - 00006

Chicago Cubs™ MLB® Logo 
-00828  Leather Cover and Labels - 00145
All 30 teams available!

St. Louis Cardinals™ MLB® - 
00149  Leather Cover and Labels - 00149 
All 30 teams available!

America’s National Parks - 
00055  Leather Cover and Labels - 00055

On the Wings of Hope - 
00384  One image.  Leather 
Cover and Labels - 00384
A portion of the proceeds will be donated to �ght 
breast cancer.

CHECKS WITH 
A CAUSE

Coping Together - 
01397  Leather Cover - 
00125 and Labels - 01397
A portion of the proceeds will be donated
to the American Nurses Foundation.

CHECKS WITH 
A CAUSE

Chicago Blackhawks™ 
NHL® Logo - 00757  
Leather Cover and Labels - 00469

A Touch of Color II - 
01370 Leather Cover 
and Labels - 01370

GET ONE FREE!*

OF SINGLE TOP 
TEAR CHECKS…BUY ONE PACK

$3.50
as low as FREE

Standard Shipping
FREE
2nd & 4th Pack per pack*

EZShield Check Fraud Protection Program®: Advances up to 
$25,000 in the event of 3 major types of check fraud. EZShield 
Identity Restoration®: Helps restore your identity to pre-theft 
status. To learn more, visit www.bradford.ezshield.com.

©2022 NFL Properties LLC.  Visit www.NFL.com   Major League Baseball trademarks and copyrights are used  with 
permission of Major League Baseball Properties, Inc.  Visit the of�cial website MLB.com  ©2022 Greg Alexander  ©C.A. Redlin; 
Redlin FLP, Wild Wings  ©Larry K. Martin  ©Lena Liu  ©House in the Country  ©Daniel Smith  ©Larry Zach, Represented by 
JQ Licensing  ©Jennifer Pugh  ©Chuck DeHaan  ©LoriLynn Simms  ©Al Agnew 2022. Al Agnew® is a registered trademark 
of the Al Agnew Collection Trust  ©2022 CNH America LLC  ©Challis & Roos   ©Connie Haley  ©2022 Thomas Kinkade, The 
Thomas Kinkade Company, Morgan Hill, CA.  ©Georgia Janisse  ©Olika Licensing Inc./Lori Siebert  ©Rodney Lough Jr.  ©2022, 
Billy Jacobs - License granted by Penny Lane Publishing Inc.®  ©MARVEL marvel.com  ©Peanuts Worldwide LLC. www.
peanuts.com  ©Tim Cox  Each check features 4 different images.  *Offer valid on Top Tear checks only.  Prices and offers 
subject to change.  ©2022 Bradford Exchange Checks  18-00035-001-BI143ILL

Farm and Tractors - 
00785  Leather Cover 
and Labels - 00785

Words of Faith w/verse 
“With God all things are possible.” - 00551
Leather Cover and Labels - 00551

Side Tear, Top Stub & Desk Sets Now Available. Order by phone or web today!

• Trackable to you  
• Guaranteed delivery
• All check packs ship together...SECURELY 
• It’s FASTER

Feel Secure with

Includes FREE IN-PLANT RUSH

Cowboy Boots - 00434
Leather Cover and 
Labels - 00434

Black & White - 
01393 Leather Cover 
and Labels - 01393 

Winter Calm - 00017
Leather Cover and 
Labels - 00017

Blue Safety - 00027 
One image.  
Leather Cover and 
Labels - 00155

Re�ections - 00125
Leather Cover and 
Labels - 00125

Parchment - 00612 
Burgundy Leather 
Cover - 00030-004   
Labels - 00032-008

3 EASY WAYS TO ORDER
1. PHONE 1-800-323-8104

Phone Hours: Mon-Fri 7:00 am to 10:00 pm (CT)
Sat/Sun 7:00 am to 8:00 pm (CT)
Mention offer code to receive this special offer. 2-pack minimum and processing fee 
apply. Se habla Español. Call for Signature Required Delivery option.

2. INTERNET—SAFE SECURE SITE
www.BradfordExchangeChecks.com

3. MAIL—Send completed Order Form
Also Include
1. Payment check or money order (no cash please)
2. Voided Check with changes noted OR Reorder Form
3. Deposit Slip from same account Mail to address at the top of coupon 

*Limited time offer for new customers when you buy 2 or 4 packs of single top tear checks.    

Wall Street - 00167
Leather Cover and 
Labels - 00167

Ohio State University -  
00513  Leather Cover  
and Labels - 00513·
More teams available online!

5th Avenue - 00155
One image. Leather Cover  
and Labels - 00155

Imperial - 00165  One Image. 
Leather Cover and Labels - 00165

Chevron Chic - 00678 
Fabric Cover and 
Labels - 00678

Protection 
Programs
Protection 

Nightmare Before 
Christmas - 00531
Leather Cover and Labels - 00531

Mickey Loves Minnie - 
00422 Leather Cover and Labels -00422
Celebrating 90 Years of Mickey Magic!

†See BradfordExchangeChecks.com

FREE PERSONALIZATION
    AVAILABLE!

OVER 
120 ITEMS 
TO CHOOSE 

FROM!

PERSONAL ACCESSORIES

©Tim Coffey  ©Georgia Janisse ©Larry R. Martin ©2022 Bradford Exchange Checks 

SEE OUR FULL SELECTION 
ONLINE!

18_00035_001_BI143ILL.indd   1 6/29/2022   8:37:03 AM



Put your message in over 
191,000 Illinois mailboxes

Every issue of Illinois Country Living is delivered to 
the mailboxes of over 191,000 homes, farms and 
businesses throughout Illinois. With a readership 
of over half a million, no other publication — 
magazine or newspaper — even comes close to 
reaching so many potential customers for your 
product, service or destination. Find out how 
easy it is to advertise and to take advantage 
of Illinois’ Most Powerful Reach! 

Contact Us
info@icl.coop

Oppor
tunity

OVER 800 EXCLUSIVE DESIGNS AVAILABLE! CALL 1-800-323-8104 OR VISIT WWW.BRADFORDEXCHANGECHECKS.COM
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Price
❏

Logo &
Address

❏

Job
Code
❏

Tracking
Code
❏

Yellow
Snipe
❏

Shipping
Service
❏

PUBLICATION MUST MATCH CODES TO INSERTION ORDER.
NEVER GUTTER THE COUPON.

Tropical Paradise -  
00052  Leather Cover 
and Labels - 00052

Lightning Strikes -  
00178  Leather Cover  
and Labels - 00178

Grandkids Rule! w/verse 
“I’d rather be with my grandkids.” - 00437  
Leather Cover and Labels - 00437

Mountains - 01287  
Leather Cover and 
Labels - 01287

Beach Escapes - 00743  
Leather Cover - 00697  
Labels - 00743

Classic Peanuts - 
00708  Leather Cover 
and Labels - 00708

A Walk on the Beach -  
01020  Leather Cover 
and Labels - 01020

North American  
Wildlife - 00876  Leather 
Cover and Labels - 00876

Nurses Rule! - 00542 
Leather Cover 
and Labels - 00542

Great Outdoors - 
00552  Leather Cover 
and Labels - 00552

A portion of the proceeds will be donated to a national no-kill animal shelter.

Faith, Hope, Christ - 
00633  Leather Cover 
and Labels - 00633

Rescued Is My Breed 
of Choice - 00379  Leather 
Cover and Labels - 00379

CHECKS WITH 
A CAUSE

Rescued is Something 
to Purr About - 00525  Leather 
Cover and Labels - 00525

CHECKS WITH 
A CAUSE

Lena Liu’s Morning
Serenade - 00029  Leather 
Cover and Labels - 00029

Spirit of the 
Wilderness - 00024  
Leather Cover and Labels - 00024

Thomas Kinkade’s Faith 
for All Seasons w/verse “Believe all things 
are possible with God” - 00105     
Leather Cover and Labels - 00105

Sun�owers - 00334
Leather Cover and 
Labels - 00334

Glitter Sparkles - 
01327  Fabric Cover  
and Labels - 01327

Footprints w/verse “One 
night I dreamed that I was 
walking along the beach with the Lord.” - 
00667  Leather Cover and Labels - 00667

Prayers of Serenity w/ 
verse “Trust in the Lord 
with all your heart” - 00194  
Leather Cover and Labels - 00194

Shipping & Handling

 TOTAL: 

REQUIRED SERVICE/HANDLING† $3.25 x # of Packs/Items=
$
      Required

SUBTOTAL22589XDHOffer Code: $

Checks Only

Add your sales tax‡ $

$

$
❏ IN-PLANT RUSH (checks only)    Saves 1-3 Days (070)    $
❏ Untrackable delivery:  Allow 2-3 weeks for delivery.  All items shipped 
separately.   Delivery to Alaska and Hawaii may take longer. 

 (4-9 bus. days) 
Check packs 

shipped together. 

(045)Includes FREE IN-PLANT RUSH

Check Options
✔Check the items you wish to order and enter the price in the spaces provided.
   Only ONE check design per order.

Enter Check price from chart above

FREE❏                            ❏                        ❏                       ❏
Distinctive Lettering

ScriptCORDIAL
$2.50 each

SINGLE TOP TEAR  CHECKS
❏ 1 Pack $8.49
❏ 2 Packs $16.98 $8.49
❏ 4 Packs $33.96 $16.98
                2nd & 4th pack FREE

GRAND

DUPLICATE TOP TEAR CHECKS
❏ 1 Pack $6.99
❏ 2 Packs $13.98 $6.99
❏ 4 Packs $27.96 $13.98
                2nd & 4th pack FREE

$

*If no check start number is specified, 1001 will be used.  

Matching Cover Code No. __________add $19.99 $

Check 
Design

Start 
Checks at #

NAME
PHONE☎                                   ❏ Day ❏ Evening
E-MAIL ADDRESS

(         )

Your Information

$

*

  *LIMITED-TIME
OFFER FOR

NEW CUSTOMERS
Please respond promptly!

9305 N.  Mi lwaukee  Ave .  N i les ,  IL  60714

$      
$2.75 x # of Packs = 

(Must also purchase EZShield Check Fraud Protection above)   Add $8.00 total $

Matching Labels Code No. ____________
Add $6.99 for DESIGNER  Labels
Add $7.99 for CHOICE  & MASTER  Labels

(If name and 
address other than 

checks, please enclose 
separate paper)

$5.99

Add $9.95 total

FREE

CHECK FRAUD PROTECTION
PROGRAM®

PRO®

God Bless America - 00006
Leather Cover and Labels - 00006

Chicago Cubs™ MLB® Logo 
-00828  Leather Cover and Labels - 00145
All 30 teams available!

St. Louis Cardinals™ MLB® - 
00149  Leather Cover and Labels - 00149 
All 30 teams available!

America’s National Parks - 
00055  Leather Cover and Labels - 00055

On the Wings of Hope - 
00384  One image.  Leather 
Cover and Labels - 00384
A portion of the proceeds will be donated to �ght 
breast cancer.

CHECKS WITH 
A CAUSE

Coping Together - 
01397  Leather Cover - 
00125 and Labels - 01397
A portion of the proceeds will be donated
to the American Nurses Foundation.

CHECKS WITH 
A CAUSE

Chicago Blackhawks™ 
NHL® Logo - 00757  
Leather Cover and Labels - 00469

A Touch of Color II - 
01370 Leather Cover 
and Labels - 01370

GET ONE FREE!*

OF SINGLE TOP 
TEAR CHECKS…BUY ONE PACK

$3.50
as low as FREE

Standard Shipping
FREE
2nd & 4th Pack per pack*

EZShield Check Fraud Protection Program®: Advances up to 
$25,000 in the event of 3 major types of check fraud. EZShield 
Identity Restoration®: Helps restore your identity to pre-theft 
status. To learn more, visit www.bradford.ezshield.com.

©2022 NFL Properties LLC.  Visit www.NFL.com   Major League Baseball trademarks and copyrights are used  with 
permission of Major League Baseball Properties, Inc.  Visit the of�cial website MLB.com  ©2022 Greg Alexander  ©C.A. Redlin; 
Redlin FLP, Wild Wings  ©Larry K. Martin  ©Lena Liu  ©House in the Country  ©Daniel Smith  ©Larry Zach, Represented by 
JQ Licensing  ©Jennifer Pugh  ©Chuck DeHaan  ©LoriLynn Simms  ©Al Agnew 2022. Al Agnew® is a registered trademark 
of the Al Agnew Collection Trust  ©2022 CNH America LLC  ©Challis & Roos   ©Connie Haley  ©2022 Thomas Kinkade, The 
Thomas Kinkade Company, Morgan Hill, CA.  ©Georgia Janisse  ©Olika Licensing Inc./Lori Siebert  ©Rodney Lough Jr.  ©2022, 
Billy Jacobs - License granted by Penny Lane Publishing Inc.®  ©MARVEL marvel.com  ©Peanuts Worldwide LLC. www.
peanuts.com  ©Tim Cox  Each check features 4 different images.  *Offer valid on Top Tear checks only.  Prices and offers 
subject to change.  ©2022 Bradford Exchange Checks  18-00035-001-BI143ILL

Farm and Tractors - 
00785  Leather Cover 
and Labels - 00785

Words of Faith w/verse 
“With God all things are possible.” - 00551
Leather Cover and Labels - 00551

Side Tear, Top Stub & Desk Sets Now Available. Order by phone or web today!

• Trackable to you  
• Guaranteed delivery
• All check packs ship together...SECURELY 
• It’s FASTER

Feel Secure with

Includes FREE IN-PLANT RUSH

Cowboy Boots - 00434
Leather Cover and 
Labels - 00434

Black & White - 
01393 Leather Cover 
and Labels - 01393 

Winter Calm - 00017
Leather Cover and 
Labels - 00017

Blue Safety - 00027 
One image.  
Leather Cover and 
Labels - 00155

Re�ections - 00125
Leather Cover and 
Labels - 00125

Parchment - 00612 
Burgundy Leather 
Cover - 00030-004   
Labels - 00032-008

3 EASY WAYS TO ORDER
1. PHONE 1-800-323-8104

Phone Hours: Mon-Fri 7:00 am to 10:00 pm (CT)
Sat/Sun 7:00 am to 8:00 pm (CT)
Mention offer code to receive this special offer. 2-pack minimum and processing fee 
apply. Se habla Español. Call for Signature Required Delivery option.

2. INTERNET—SAFE SECURE SITE
www.BradfordExchangeChecks.com

3. MAIL—Send completed Order Form
Also Include
1. Payment check or money order (no cash please)
2. Voided Check with changes noted OR Reorder Form
3. Deposit Slip from same account Mail to address at the top of coupon 

*Limited time offer for new customers when you buy 2 or 4 packs of single top tear checks.    

Wall Street - 00167
Leather Cover and 
Labels - 00167

Ohio State University -  
00513  Leather Cover  
and Labels - 00513·
More teams available online!

5th Avenue - 00155
One image. Leather Cover  
and Labels - 00155

Imperial - 00165  One Image. 
Leather Cover and Labels - 00165

Chevron Chic - 00678 
Fabric Cover and 
Labels - 00678

Protection 
Programs

Nightmare Before 
Christmas - 00531
Leather Cover and Labels - 00531

Mickey Loves Minnie - 
00422 Leather Cover and Labels -00422
Celebrating 90 Years of Mickey Magic!

†See BradfordExchangeChecks.com

FREE PERSONALIZATION
    AVAILABLE!

OVER 
120 ITEMS 
TO CHOOSE 

FROM!

PERSONAL ACCESSORIES

©Tim Coffey  ©Georgia Janisse ©Larry R. Martin ©2022 Bradford Exchange Checks 

SEE OUR FULL SELECTION 
ONLINE!

18_00035_001_BI143ILL.indd   1 6/29/2022   8:37:03 AM

ILLINOIS PROPERTIES NEEDED: Horse or Hobby 
Farms, Land, Country Estates, Log Homes, Resorts & 
Lake Houses. Area’s #1 Specialist- Winner of Top Client 
Service & Sales Awards! Unprecedented Rural Market-
ing Program reaches more buyers. #1 country website- 
FarmAndLakeHouses.com. Reach 36,000+ agents 
in huge MLS- includes Chicagoland to Champaign to 
Bloomington. Exposure on more websites & ads in 
equine, rec & outdoor magazines. My Exclusive Real 
Estate Booth will showcase your property to 40,000+ 
attendees at sport, horse & outdoor shows across Il-
linois! Since 1991, Hundreds of Millions SOLD  with Farm 
and Lake Houses Real Estate designated managing 
broker Jerry Grodesky (217) 386-4220.

DIMENSION BUILDINGS
Best Buildings at the Best Price
For a Complete 30x50

Deluxe Pole Barn Package
CALL (618) 997-9568

www.dimensionbldgs.com
All Sizes Available        Marion, IL

$3,650only
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not building pictured

Robert Halleran
Timber Buyer all Species

Logging
Timber Consulting

I buy Storm damaged timber
618-528-8088 DeSoto, Illinois

Insulation. 4x8 sheets, foil-
backed foam. All  factory 
 seconds. www.nichols5.com.
Contact Ken Nichols, 
800-424-1256. 

WANTED STANDING TIMBER
Cash in while

prices are good.

CALL: (618) 423-9285 
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Sudoku Solution

7 1 8 4 6 3 9 2 5
5 9 6 1 8 2 7 4 3
2 3 4 9 7 5 1 6 8
3 4 5 8 1 6 2 7 9
6 2 9 5 3 7 4 8 1
1 8 7 2 4 9 3 5 6
9 7 3 6 5 4 8 1 2
8 6 2 7 9 1 5 3 4
4 5 1 3 2 8 6 9 7

To advertise in
Illinois Country Living 
email info@icl.coop

Connect with us

YOUR SOURCE FOR
AFFORDABLE LOGO, PRINT, 

AND WEB DESIGN.
energizedgraphics.com

217.241.7948

PROMOTIONAL MATERIALS
NOW AVAILABLE

Sick camper refrigerator?
Specializing 39 years in
rebuilding cooling units. New 
and used units available. Camper 
repair. Crutcher’s RV, Cropsey, IL.

✷ 815-992-3605 ✷

➧SAVE AD!



Lights, 
camera, 
ACTION
1. BROOKE ROGERS

Corn Belt Energy Corporation 

2. YVONNE MECKFESSEL
Illinois Electric Cooperative

3. SANDY COOPER
Coles-Moultrie Electric 
Cooperative 

4. ROBERT ADAMS
Shelby Electric Cooperative

5. BOB ESBENSEN
Jo-Carroll Energy

6. JONATHAN HALL
Norris Electric Coopreative

UPCOMING THEMES
October – Nightscapes
November – Color orange
December – Snow scenes
January – Windows/glass

5

1

6

3

4

2

SUBMIT A PHOTO

Online: icl.coop/snapshots 
Email: cbradford@aiec.coop 
Rules: Include high-quality digital 
	les. When submitting, include details 
about the photo, artist’s name and the 
co-op name.

Deadlines: Submissions are due 30 
days before the publication month.

Terms of use: By submitting any 
photos to Snapshots, whether online 
or email, you agree to grant Illinois 
Country Living and icl.coop royalty-
free, perpetual and nonexclusive rights 
to use, display, edit, publish or archive 
it in whole or in part online or in print. 
You further warrant that you have 
all legal, moral and other rights that 
may be necessary to grant the license 
speci	ed above.

Visit icl.coop/snapshots for full 
terms and conditions.

34 ILLINOIS COUNTRY LIVING • WWW.ICL.COOP 

SNAPShots
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B_I_V = Live Area: 7 x 9.75, 1 Page, Installment, Vertical   
updated 6.22.2018

Price
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Logo &
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Job
Code
�

Tracking
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Shipping
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PUBLICATION MUST MATCH CODES TO INSERTION ORDER.
NEVER GUTTER THE COUPON.

PRIORITY RESERVATION         SEND NO MONEY NOW  
YES. Please reserve the Armed Forces Personalized Messenger Bag(s) checked 
below for me, as described in this announcement, with the personalization indicated.

*Plus a total of $15.99 shipping and service (see bradfordexchange.com). Please allow 2-4 weeks after initial payment for 
delivery. Sales subject to product availability and order acceptance. Product subject to change.

❑ “U.S. Marines” Messenger Bag  01-24927-001, personalized with

❑ “U.S. Army®” Messenger Bag  01-24930-001, personalized with

❑ “U.S. Air Force™” Messenger Bag  01-24929-001, personalized with

❑ “U.S. Navy®” Messenger Bag  01-24928-001, personalized with

❑ “U.S. Coast Guard” Messenger Bag  01-27015-001, personalized with

Print name, 
nickname, 
or initials 

(maximum 12 
characters).

U. S. Marines

Carry a Message of Pride Wherever You Go
Here’s a do-everything, go-anywhere custom bag with your name on it! With our Armed 
Forces Personalized Messenger Bag, you can carry all your essentials in organized, 
compact, sharp-looking style... while also carrying a message of U.S. service branch 
pride. And we’ll personalize it... FREE!

Exceptional craftsmanship is at the forefront of this classically styled messenger 
bag crafted of durable canvas in khaki, with faux leather accents, webbing strap 
handles and an adjustable, removable padded shoulder strap. Front and center on the 
bag, you’ll �nd the service branch emblem patch. On the front pocket is the service 
branch name and the year it was established along with antiqued metal stars and, at 
no additional cost the other pocket is personalized with your name, nickname or initials 
(up to 12 characters).

The stylish bag is ready to deliver with amazing versatility too, featuring two 
exterior �ap pockets and an exterior slip pocket on the back, two inside slip pockets, an 
inside zip pocket, and an inside laptop pocket. Talk about always ready to serve... yes 
sir, it is!

A Remarkable Value... Available for a Limited Time
Each of these handsome personalized bags is a remarkable value at just $124.95* 
each, which you can pay for in 4 easy installments of $31.24. To order yours, backed 
by our unconditional 90-day guarantee, send no money now, just mail in your Priority 
Reservation. These classically-styled canvas messenger bags are not available in 
stores, so don’t miss out... inspire U.S. service pride wherever you go and reserve 
yours today!

Order Today at bradfordexchange.com/messengerbags

www.airforce.com Officially Licensed Product of the U.S. Air Force. Endorsement by the U.S. Air Force is neither intended nor implied. Official Licensed Product of the U.S. Army. By federal law, licensing fees paid to the U.S. Army for use of its 
trademarks provide support to the Army Trademark Licensing Program, and net licensing revenue is devoted to U.S. Army Morale, Welfare, and Recreation programs. U.S. Army name, trademarks and logos are protected under federal law and 
used under license by The Bradford Exchange. ™Officially Licensed Product of the United States Marine Corps. ™Officially Licensed Product of the Department of the Navy. Officially licensed product of the United States Coast Guard. 
©2022 The Bradford Exchange   01-24927-001-BIBMPOR11

Armed Forces Personalized Messenger Bags

O  O  O
Proudly Displaying Service 

Symbols of Honor, and 
Burnished Metal Stars 

O  O  O
Versatile Messenger-style Bag 

Crafted of Durable Canvas

O  O  O
Removable, Adjustable 

Shoulder Strap

FREE Personalization on the Flap Pocket

U.S. Coast Guard

U.S. Air Force
™

U.S. Army®

U.S. Navy®

Actual Size 
is 16" W x 
12½" H x 

3½" D

FREE Personalization on the Flap Pocket

Actual Size 
is 16" W x 
12½" H x 

3½" D

Where Passion Becomes Art

The Bradford Exchange
9345 Milwaukee Ave, Niles, IL 60714-1393

Connect with Us!

Signature

Mrs. Mr. Ms.
                                                                            Name (Please Print Clearly)

Address

City                                                                            

State                                                                           Zip

Email

E38501

01_24927_001_BIBMPOR11.indd   1 4/1/2022   3:06:08 PM



WE SELL LAND

• Over $296 Million in Illinois land sales the past two years • Over 43,877 Illinois acres 
sold in the past two years • Over 531 Illinois transactions in the past two years

WHITETAILPROPERTIES.COM
Whitetail Properties Real Estate, LLC DBA Whitetail Properties, DBA Whitetail Properties Real Estate In the States of Nebraska & North Dakota DBA Whitetail Trophy Properties Real Estate LLC. Licensed in IL & KS - Dan Perez, Broker. Licensed in CO, MN, ND, SD, & WI - Jeff Evans, 
Broker. Licensed in FL, MO, & PA - Jefferson Kirk Gilbert, Broker. Licensed in TX & NM - Joey Bellington, Broker. Licensed in IN - Bill Minor, Broker. Licensed in AL, GA, LA, & MS - Sybil Stewart, Broker. Licensed in TN - Tim Burnette, Broker. Licensed in TN - David Pritchard, Broker. 
Licensed in AR - Anthony Chrisco, Broker. Licensed in NC, SC, VA - Chip Camp, Broker. Licensed in IA, NC - Richard F. Baugh, Broker. Licensed in MI - Edmund Joel Nogaski, Broker. Licensed in MD, WV - Debbie S. Laux, Broker. Licensed in ID, MT, OR, UT, WA, & WY - Aaron Milliken, 

Broker. Licensed in NY - John Myers, Real Estate Broker. Licensed in OK - Dean Anderson, Broker. Licensed in KY - Derek Fisher, Broker. Licensed in OH - Jeremy Schaefer, Broker. Licensed in NE - Jason Schendt, Broker.

TODD HENRY
Broker, Land Specialist
(815) 997-2256

BRENT RENEAU
Broker, Land Specialist
(309) 337-0348

BRENT 
RENEAU

&
JASON 

ENDRES

TYLER SELLENS
&

JOE CEBUHAR

TYLER SELLENS
Broker, Land Specialist
(217) 440-4624

JOE CEBUHAR
Broker, Land Specialist
(309) 333-5133

CLYDE HUTCHINSON
Broker, Land Specialist
(618) 581-6265

CLYDE HUTCHINSON
Broker, Land Specialist
(618) 581-6265

JEFF HEIL
Broker, Land Specialist
(573) 880-6150

JUSTIN MASON
Broker, Land Specialist
(618) 638-5031

ADAM CRUMRIN
Broker, Land Specialist
(217) 276-2334

JOSHUA MALONE
Broker, Land Specialist
(618) 292-9183

JOSHUA MALONE
Broker, Land Specialist
(618) 292-9183

JASON ENDRES
Broker, Land Specialist
(309) 224-9135

MARK LEONARD
Broker, Land Specialist
(630) 746-8468
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WE SELL LAND

• Over $296 Million in Illinois land sales the past two years • Over 43,877 Illinois acres 
sold in the past two years • Over 531 Illinois transactions in the past two years
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Broker, Land Specialist
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Broker, Land Specialist
(618) 581-6265

JEFF HEIL
Broker, Land Specialist
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WE SELL LAND

• Over $296 Million in Illinois land sales the past two years • Over 43,877 Illinois acres 
sold in the past two years • Over 531 Illinois transactions in the past two years

WHITETAILPROPERTIES.COM
Whitetail Properties Real Estate, LLC DBA Whitetail Properties, DBA Whitetail Properties Real Estate In the States of Nebraska & North Dakota DBA Whitetail Trophy Properties Real Estate LLC. Licensed in IL & KS - Dan Perez, Broker. Licensed in CO, MN, ND, SD, & WI - Jeff Evans, 
Broker. Licensed in FL, MO, & PA - Jefferson Kirk Gilbert, Broker. Licensed in TX & NM - Joey Bellington, Broker. Licensed in IN - Bill Minor, Broker. Licensed in AL, GA, LA, & MS - Sybil Stewart, Broker. Licensed in TN - Tim Burnette, Broker. Licensed in TN - David Pritchard, Broker. 
Licensed in AR - Anthony Chrisco, Broker. Licensed in NC, SC, VA - Chip Camp, Broker. Licensed in IA, NC - Richard F. Baugh, Broker. Licensed in MI - Edmund Joel Nogaski, Broker. Licensed in MD, WV - Debbie S. Laux, Broker. Licensed in ID, MT, OR, UT, WA, & WY - Aaron Milliken, 
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WE SELL LAND

• Over $296 Million in Illinois land sales the past two years • Over 43,877 Illinois acres 
sold in the past two years • Over 531 Illinois transactions in the past two years
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WE SELL LAND

• Over $296 Million in Illinois land sales the past two years • Over 43,877 Illinois acres 
sold in the past two years • Over 531 Illinois transactions in the past two years

WHITETAILPROPERTIES.COM Whitetail Properties Real Estate, LLC DBA Whitetail Properties, DBA Whitetail Properties Real Estate In the States of Nebraska & North Dakota DBA Whitetail Trophy Properties Real Estate LLC. Licensed in IL & KS - Dan Perez, Broker. Licensed in CO, MN, ND, SD, & WI - Jeff Evans, 
Broker. Licensed in FL, MO, & PA - Jefferson Kirk Gilbert, Broker. Licensed in TX & NM - Joey Bellington, Broker. Licensed in IN - Bill Minor, Broker. Licensed in AL, GA, LA, & MS - Sybil Stewart, Broker. Licensed in TN - Tim Burnette, Broker. Licensed in TN - David Pritchard, Broker. 
Licensed in AR - Anthony Chrisco, Broker. Licensed in NC, SC, VA - Chip Camp, Broker. Licensed in IA, NC - Richard F. Baugh, Broker. Licensed in MI - Edmund Joel Nogaski, Broker. Licensed in MD, WV - Debbie S. Laux, Broker. Licensed in ID, MT, OR, UT, WA, & WY - Aaron Milliken, 

Broker. Licensed in NY - John Myers, Real Estate Broker. Licensed in OK - Dean Anderson, Broker. Licensed in KY - Derek Fisher, Broker. Licensed in OH - Jeremy Schaefer, Broker. Licensed in NE - Jason Schendt, Broker.

TODD HENRY
Broker, Land Specialist
(815) 997-2256

BRENT RENEAU
Broker, Land Specialist
(309) 337-0348

BRENT 
RENEAU

&
JASON 

ENDRES

TYLER SELLENS
&

JOE CEBUHAR

TYLER SELLENS
Broker, Land Specialist
(217) 440-4624

JOE CEBUHAR
Broker, Land Specialist
(309) 333-5133

CLYDE HUTCHINSON
Broker, Land Specialist
(618) 581-6265

CLYDE HUTCHINSON
Broker, Land Specialist
(618) 581-6265

JEFF HEIL
Broker, Land Specialist
(573) 880-6150

JUSTIN MASON
Broker, Land Specialist
(618) 638-5031

ADAM CRUMRIN
Broker, Land Specialist
(217) 276-2334

JOSHUA MALONE
Broker, Land Specialist
(618) 292-9183

JOSHUA MALONE
Broker, Land Specialist
(618) 292-9183

JASON ENDRES
Broker, Land Specialist
(309) 224-9135

MARK LEONARD
Broker, Land Specialist
(630) 746-8468
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