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Eye Doctor Helps
Legally Blind To See

High Technology For Low Vision Patients Allows Many To Drive Again

F
or many patients with 
 macular degeneration 
and other vision-related 
 conditions, the loss of  central 
visual detail also  signals 

the end to one of the last bastion of 
 independence:  driving. A Mascoutah 
 optometrist, Dr. Marianne McDaniel, 
is using  miniaturized telescopes that 
are mounted in glasses to help people 
who have lost vision from  macular 
 degeneration and other eye conditions.
 “Some of my patients consider me 
the last stop for people who have vision 
loss,” said Dr. Weingart, one of only a 
few doctors in the world who  specialize 
in fi tting bioptic telescopes to help those 
who have lost vision due to  macular 
degeneration, diabetic  retinopathy, and 
other debilitating eye diseases.
 Imagine a pair of glasses that can 
improve your vision enough to change 
your life. If you’re a low vision patient, 
you’ve probably not only imagined 
them, but have been searching for 
them. Bioptic telescopes may be the 
breakthrough in optical technology that 

will give you the independence you’ve 
been looking for. Patients with vision 
in the 20/200 range can many times be 
improved to 20/50 or better.
 Macular degeneration is the 
 leading cause of blindness and vision 
loss in people over 50. Despite this, 
most adults are not familiar with the 
 condition. As many as 25% of those 
over the age of 50 have some degree 
of macular degeneration. The macula 

reported that 56% of patients treated 
with a high-dose combination of vita-
mins experienced improved vision 
after six months.
 While age is the most signifi cant 
risk factor for developing the disease, 
heredity, smoking, cardiovascular 
 disease, and high blood pressure have 
also been identifi ed as risk factors.
 Macular degeneration accounts 
for 90% of new legal blindness in the 
U.S. While there is currently no cure, 
 promising research is being done on 
many fronts. “My job is to fi gure out 
everything and anything possible to 
keep a person functioning, especially 
driving,” says Dr. McDaniel.
 “Bioptic telescopes can cost over 
$2,000,” said Dr. McDaniel,  “especially 
if we build them with an automatic 
sunglass.”
 “The major benefi t of the bioptic 
telescope is that the lens  automatically 
focuses on whatever you’re  looking 
at,” said Dr. Weingart. “It’s like a 
self- focusing camera, but much more 
precise.”
 To learn more about  bioptic 
 telescopes or to schedule a 
 consul tation, give Dr. McDaniel or 
Dr. Weingart a call. You can also visit 
our websites.

www.mascoutaheyecare.com
1-618-566-8899

Offi  ce located in Mascoutah, Illinois

Marianne McDaniel, O.D.

www.FoxValleyLowVision.com
1-800-341-8498
Located in Oswego, IL

Ronald Weingart, O.D.

Illinois

A scene as it might be viewed by a person 
with age-related macular degeneration.
A scene as it might be viewed by a person 

is only one small part of the retina; 
however, it is the most sensitive and 
gives us sharp central vision. When 
it degenerates, macular  degeneration 
leaves a blind spot right in the  center 
of vision, making it diffi  cult or 
 impossible to recognize faces, read a 
book, or pass the driver’s vision test.
 Nine out of 10 people who have 
macular degeneration have the dry 
form. New research suggests vitamins 
can help. The British medical jour-
nal BMC Ophthalmology recently 
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Greater reliability 
requires new skills 
New skill sets will be needed, which 
will create more job opportunities. 

 6  C U R R E N T S

This month’s 
highlights
News/Legislation/Trends/Tips

 1 4  E N E R G Y  S O L U T I O N S

Organize your energy 
A few simple steps can 
lead to energy savings.

1 5  O U TA G E  R E S T O R AT I O N

Keeping your 
lights on 
A tradition of mutual aid is part 
of the cooperative culture.  

 16  P O W E R E D  U P

Internet of Behavior 
IoB data may be more individually 
focused to predict our behavior. 

 18  S A F E T Y  C H E C K 

Time for a new 
space heater? 
Portable space heaters
have evolved. 

 20  G A R D E N W I S E

Kitchen scrap 
gardening 
Recycle, reuse, regrow.   

 3 2  F I N E S T  C O O K I N G

Cinnfully delicious
Readers shared their favorite 
recipes with cinnamon.

 3 4  G R E A T  O U T D O O R S

Dining like the 
Ancient Ones 
Legendary legume and 
the tale behind it.  

 3 5  B O N U S  R E C I P E S 

Soup – it hits 
the spot! 
Throwback recipes for 
those cold winter days. 

 3 8  S N A P S H O T S

Barn raising 
Readers photographed this 
staple on every farm. 

22 Hope for the hungry
Food banks across the state are stepping up to 
feed those needing help – many for the � rst time.  

27 Keep on trucking 
Companies struggle to transport goods as the 
number of long-haul drivers decrease. 

30 Support local
� is month PRAIRIE TABLE pauses in support 
of local restaurants.   
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Greater reliability requires new skills 
“ D O N ’ T  P U T  A L L  YO U R  eggs in one basket.”

It’s a familiar saying, and that age-old piece of 
wisdom is used by electric utilities to make sure 
you receive a reliable supply of electricity.

Michael Leitman, senior analyst at the 
National Rural Electric Cooperative Association, 
translates that saying into utility-industry termi-
nology this way:

“You don’t want to be too reliant on any one 
energy source,” says Leitman. “� e goal is if one 
resource becomes constrained, others are there 
to � ll the gap and keep the lights on – it’s about 
managing risk and priorities.”

Following that advice has been straightfor-
ward for decades. A mix of four energy sources 
provide nearly all generated electricity: coal, nat-
ural gas, nuclear and hydroelectric power.

But now, there are a lot more options – the 
variety of electricity generation is higher than it’s 
ever been, and not just because of more renew-
able energy sources like wind and solar. Ba� eries 

are ge� ing cheaper and powerful 
enough to supplement wind tur-
bines during calm weather and 
solar when the sun’s not shining. 
Energy load-control programs can 
shut o�  water heaters for short peri-
ods during times when electricity 
use is highest. Rapid technological 
advances across the power indus-
try have also been key for unprec-
edented opportunities, allowing 
utilities to manage the electric 
power systems in ways that make 
energy resources more useful.

While a broader mix of fuels 
could potentially bring even greater 
reliability to your electric service, 
coordinating all the new and old 

equipment of the nation’s electric grid requires 
new skills and careful management. 

For years, the electric utility industry’s main 
fuel source has been coal. But that’s changed rad-
ically over the last 15 years.

By 2016, natural gas replaced coal as the larg-
est source of electricity. In 2019, natural gas 

made up 38 percent of the electric utility fuel 
mix; coal, 23 percent; nuclear, 20 percent; and 
hydroelectric power, 7 percent. � e non-hydro 
renewable energy share of electricity production 
has risen from almost nothing 10 years ago to 
7 percent for wind and 2 percent for solar, and 
both continue to increase rapidly.

� ose statistical trends hide two revolution-
ary changes.

One, renewable energy doesn’t act like the 
more traditional power plants. A coal plant can 
run all the time, while wind and solar shut on 
and o�  as Mother Nature makes changes every 
hour – meaning the wind doesn’t always blow 
and the sun doesn’t always shine. But with the 
second revolutionary change, the smart grid, the 
use of these complex renewable energy sources 
can be managed be� er.

Power outages can be detected more quickly, 
and you can even track the repair process on 
your smartphone. Digital so� ware can more 
e� ectively manage the output of roo� op solar 
panels, sending electricity back to the utility 
when the homeowner isn’t using all the electric-
ity they produce. � e smart grid can also make 
solar and wind energy more useful through 
the use of ba� eries. It’s a lot of technology that 
helps ensure you receive uninterrupted, reliable 
service.

Managing the smart grid brings improve-
ments, as well as requirements for new ways of 
doing business.

“� e smart grid brings new opportunities to 
increase reliability and resiliency, but it has to be 
more actively managed,” says Leitman. “You’ve 
still got to have folks that know how to climb 
utility poles, and now we need those who also 
understand programming and working with 
computers and control systems.”

� e need for that new expertise will ben-
e� t electric cooperatives and their consumer-
members well beyond more reliable electricity. 
New skill sets will be needed, and that will create 
additional job opportunities in the local commu-
nities served by electric co-ops. 

Paul Wesslund writes on 
cooperative issues for 
the National Rural Electric 
Cooperative Association, the 
Arlington, Va.-based service 
arm of the nation’s 900-plus 
consumer-owned, not-for-pro� t 
electric cooperatives.
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Pricing, promotions, and availability may vary by location and at www.harborfreight.com and are subject to change without notice.  We reserve the right to limit quantities.  “Compare 
to” advertised price means that the specifi ed comparison, which is an item with the same or similar function, was advertised for sale at or above the “Compare to” price by another 
national retailer in the U.S. within the past 90 days.  Prices advertised by others may vary by location.  No other meaning of “Compare to” should be implied.  Although we make 
every effort to assure that our prices and products are advertised as accurately as possible, we are only human and in the event an error is made, we reserve the right to correct it.

1,100+ Stores Nationwide • HarborFreight.com
*Original coupon only. No use on prior purchases after 30 days from original purchase or without original receipt. Valid through 2/1/21.

SUPER COUPON

SUPER COUPON

SUPER COUPON

SUPER COUPON

SUPER COUPON

SUPER COUPON

SUPER COUPON

SUPER COUPON

SUPER COUPON

SUPER COUPON

SUPER COUPON

SUPER COUPON

SUPER COUPON

SUPER COUPON

SUPER COUPON

SUPER COUPON

SUPER COUPON

SUPER COUPON

SUPER COUPON

Shop When You Need To Online & In-Store

 6.5 HP (212 CC) OHV
Horizontal Shaft Gas Engine 
$ 9999
$ 12499

( 3975 )

Compare to 
 Honda 
 GX200UT2QX2 
$ 329.99 

Save
$230 

ITEM 60363/ 69730  shown

ITEM 68121/69727 
CALIFORNIA ONLY

 10 ft. x 17 ft.
Portable 

Garage 

$ 17499
$ 19999

( 2143 )

Compare to 
ShelterLogic
 76377 
$ 305.29 
ITEM  62859/63055 / 62860  shown

Save
$130 

 29 Piece Titanium Drill Bit Set 
$ 1099
$ 1899

Compare to 
Dewalt
 DW1369 
$ 60.09 

ITEM  5889/62281 / 61637  shown 

Save
 81% 

( 5473 )

 Tilting Flat Panel TV Mount 

$ 1499 $ 2699

( 1101 )

Compare to 
 Rocketfi sh ™
RF-RF-TVMLPT03V2/V3
$ 99.99 
ITEM  64355 / 64356  shown

$
Save

$85 

HOLDS FLAT SCREEN TVsUP TO 70 INCHES

 3/8" x 50 ft. Industrial Grade 
Rubber Air Hose 

Save
 36% 

$ 1899
$ 2299

( 1626 )

Compare to 
Husky
552-50AE-HOM
$ 29.98 

ITEM  62884 / 62890  shown

 18" x 12" 
1000 lb. Capacity

Hardwood Mover's Dolly 

$ 799
$ 1099

( 7260 )

Compare to 
 Buffalo Tools 
 HDFDOLLY 
$ 21.29 

ITEM  61899/63095/63096/63097 / 63098  shown

99
Save
 62% 

 130 Piece Tool Kit with Case 
$ 2999
$ 3999

Compare to 
Anvil
A137HOS
$ 75.88 
ITEM  64263/68998
63248/64080 / 63091  shown

Compare to 

Save
 60% 

(4342)

 8 Gallon, 150 PSI
Oil-Free Air Compressor 

$ 11999
$ 13999

( 701 )

Compare to 
Husky 
300816
$ 159 
ITEM  56269 / 64294  shownITEM  56269 / 64294  shown

Save
$39 

 20v Lithium-Ion
1/2" Impact Wrench 

$ 9999
$ 11999

( 607 )

Compare to 
 Ryobi 
 P261 
$ 139 
ITEM  56176 / 63629  shown

Save
$39 

 Tool Only.  Battery and charger sold separately. 

 0.50 cal. Metal Ammo Can 

$ 1199
$ 1499

(2387)

Compare to 
 Game Winner 
 FSGWHE1030 
$ 24.99 

ITEM  63750/56810 / 63181  shown

Save
 52% 

 9000w Max. Starting Extra Long Life 
Gas Powered Generator 
$ 64999
$ 69999

( 861 )

Compare to 
 Honda 
 EM6500SXK2AT 
$ 2,929 

 699

Compare to 

Save
$2,279 

 Wheel kit and battery 
sold separately. 

ITEM 63971/ 63970  shown

ITEM 63969/63968 CALIFORNIA ONLY

$ 1999
$ 2499

ITEM  64410 

Save
20%

50005000 Lumen
4 ft. LED
Hanging Shop Light 

( 9920 )

 3 Piece Hex Shank Socket Driver Set 

$ 299
$ 399

( 4575 )

Compare to 
Dewalt
 DWA2240IR 
$ 14.98 

ITEM  63909/63928 / 68513  shownSave
 80% 

3/8"

1/2"

1/4"

 250 Lumen 
Pop-Up Lantern 

$ 399
$ 499

( 4029 )

Save
 73% 

Compare to 
 Go Green Power 
GG-113-30LPOP
$ 14.99 
ITEM  64110 

Save
$395 

$ 10499
$ 13799

(239)

Compare to 
 Hein-Werner 
 HW93652 
$ 499.99 
ITEM  56642 , 64200, 64779, 64783

 Rapid Pump® 3 Ton Steel 
Professional Duty Floor Jack 

AVAILABLE IN 
4 COLORS

 40" x 72" Moving Blanket 

$ 399
$ 499

( 5551 )

Compare to 
 Pratt Retail 
Specialties 
 HDMOVBLAN 
$ 9.98 

ITEM  69504/62336 / 47262  shownSave
 60% 

Save
 66% 

$ 299
$ 399

Compare to 
 Fecedy 
 B01711ZXI4 
$ 8.99 

ITEM  58065 
Black

Blue
ITEM 57593

Less Than 
30¢ per 
Mask

 Non-medical. 

YOUR CHOICE
OF COLOR

WHILE 
SUPPLIES 

LAST

 3-Ply Disposable 
Face Masks
Pack of 10

WOWWOW
SUPER COUPON

LIMIT 3

Heavy Duty Batteries
AA, AAA - 24 PACK

$ 349

( 5940 )

ITEM  61675  shown

SAVE 60%

WOW!WOW!
$$ 1.39  1.39 

 YOUR CHOICE 

ITEM 64061, 64722, 64030, 
64721, 64031, 64720, 56429

30", 5 Drawer Mechanic's Cart

Side tray sold separately.

$23999
YOUR CHOICE
OF 7 COLORS

$19999

Compare to
Snap-on
Blue-Point 
KRBC10TBPES
$830

Save
$630

(1833)

ITEM 62515/66911 shown

18" Working Platform Step Stool
$1999

Save
50%

$2999

Compare to
Neocraft 60635
$39.99

(5413)

Exp.  2/1/21 *

LIMIT  2  - Exp.  2/1/21 *

LIMIT  1  - Exp.  2/1/21 *

LIMIT  4  - Exp.  2/1/21 *

LIMIT  1  - Exp.  2/1/21 *
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Use Online & In-Store
* 18154625 *
 1 8 1 5 4 6 2 5 

Use Online & In-Store
* 18239100 *
 1 8 2 3 9 1 0 0 

Use Online & In-Store
* 18231571 *
 1 8 2 3 1 5 7 1 

Use Online & In-Store
* 18211814 *
 1 8 2 1 1 8 1 4 

Use Online & In-Store
*21367085*
2 1 3 6 7 0 8 5

Use Online & In-Store
* 18235450 *
 1 8 2 3 5 4 5 0 
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* 18678193 *
 1 8 6 7 8 1 9 3 

Use Online & In-Store
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 1 8 2 0 5 3 3 5 
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Use Online & In-Store
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 1 8 1 8 0 2 8 6 

Use Online & In-Store
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Use Online & In-Store
* 18672397 *
 1 8 6 7 2 3 9 7 

Use Online & In-Store
* 18187233 *
 1 8 1 8 7 2 3 3 
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* 18161473 *
 1 8 1 6 1 4 7 3 
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2 1 3 7 2 1 9 3
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JANUARY
C H E C K L I S T

New Year’s resolution.
Plan to get outside 

and soak up a 
bit of sunshine 
on clear winter 

days. You’ll 
feel better for it. 

Winter hack.
Stash an extra pair of socks 
in your car’s 
glove box. If your 
socks get wet 
from shoveling 
snow or stepping 
in water, you 
have a dry pair.

To the rescue.
Use hand sanitizer to 
help with frozen locks. 
Apply to the key and 
insert it in the lock. 
The alcohol helps melt 
the ice inside the lock. 

Tip of the month.
Keep Old Man Winter out by 
sealing air 
leaks around 
pipes, gaps 
around 
chimneys, 
and unfi nished spaces behind 
cupboards and closets. 
Source: energy.gov

Egyptian Electric secures REDLG monies 
Kinkaid-Reed Creek’s Conservancy District and 
Pinckneyville Community Hospital were recently 
presented zero-percent interest loans thanks 
to Egyptian Electric Cooperative Association 
(EECA) and the U.S. Department of Agriculture’s 
(USDA) Rural Economic Development Loan 
and Grant (REDLG) program.

“We are thankful to be able to facilitate 
these loans to those in our community,” said 
EECA General Manager Shane Hermetz. “It is 
important for us to invest in our very own rural 
communities, and the cooperative is happy 
to act as the intermediary through the USDA 
REDLG programs.” 

Kinkaid-Reed Creek’s Conservancy District 
was loaned $268,000 for energy effi  ciency 

measures at its Kinkaid Area Water System 
Plant in Murphysboro.

Pinckneyville Community Hospital was 
loaned $1 million for hospital additions and 
expansions at its Pinckneyville location.

EECA has assisted in att aining REDLG 
loans for a total of fi ve organizations in its 
service area. Th e co-op passes through the 
loan monies received from USDA to qualifi ed 
member or non-member taxing entities within 
its service territory. 

USDA Rural Development provides 
loans and grants to help expand economic 
opportunities and create jobs in rural areas. Th e 
funding for these projects is part of the REDLG 
program to support rural business. 

Mary Warren, business programs director of 
USDA Rural Development and Shane Hermetz, 
EECA general manager, present check to Randy 
Dauby, CEO, Pinckneyville Community Hospital.

Mary Warren, USDA and Shane Hermetz, EECA, 
present check to Scott Wilmouth, Kinkaid-Reed 
Creek Conservancy District (KRCCD) manager, 
Steve McGriff KARCCD board president and Tony 
Mileur, board secretary. 
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Farm Credit offers 
scholarships and 
community grants
Farm Credit Illinois (FCI) is offering 30 
$2,000 scholarships to high school 
seniors interested in agriculture 
careers and planning to enroll in an 
agriculture-based college program 
next fall. Two under-represented 
minority student applicants will be 
recognized as Diversity in Agriculture 
Scholars. Recipients must reside, 
or their family must farm, in one of 
the 60 central and southern Illinois 
counties served by FCI. 
 In addition, FCI is offering 50 
$500 grants to 4-H clubs and FFA 
chapters planning worthwhile 
community improvement projects. 
Previous projects have included a 
tree planting program; developing 
a bicycle, horse or hiking trail; local 
park improvements; construction of 
a resting bench in a public space or a 
community welcome sign. 
 The deadline for both applications 
is March 12, 2021. To learn more  
and access applications, visit  
www.farmcreditil.com.  

Wattles named CFC 
board president

Alan Wattles, presi-
dent and CEO of 
Monroe County 
Electric Cooperative 
(MCEC), was 
recently elected to 
serve as Cooperative 
Finance Corporation 
(CFC) board presi-
dent after the 
untimely passing of 

Dean Tesch, CFC board president. Wattles has 
served on the CFC board since 2016 and will 
serve the remainder of Tesch’s term.

“I’m extremely humbled to be president of 
the CFC board of directors,” Wattles shared. “It’s 
somewhat bittersweet. I cherished the friendship 
and camaraderie that I had with Dean. I’ll do my 
best to serve these next few months of his term 
to honor him to the best of my abilities.”

With more than 18 years of service as MCEC 
president and CEO, Wattles continues to enjoy 
working with the cooperative’s dedicated staff 
and board of directors. The system maintains 
more than 1,200 miles of line and serve 
more than 7,500 connections across Monroe, 
Randolph and St. Clair counties. 

Check your credit report
The Fair Credit Reporting Act (FCRA) requires 
each of the nationwide credit reporting com-
panies – Equifax, Experian and TransUnion – 
to provide you with a free copy of your credit 
report, at your request, once every 12 months. 
The FCRA promotes the accuracy and pri-
vacy of information in the files of the nation’s 
credit reporting companies. The Federal Trade 
Commission (FTC), the nation’s consumer pro-
tection agency, enforces the FCRA with respect 
to credit reporting companies.

A credit report includes information on 
where you live, how you pay your bills, and 
whether you’ve been sued or have filed for 
bankruptcy. National credit reporting companies 
sell the information in your report to creditors, 
insurers, employers and other businesses that 
use it to evaluate your applications for credit, 
insurance, employment or renting a home.

Only one website is authorized to fill orders 
for the free annual credit report you are entitled 
to under law – annualcreditreport.com. Other 
sites claiming free reports or credit scores are not 
part of the legally mandated free program. Some 
“imposter” sites use terms like “free report” in 
their names and others have URLs purposely 
misspell annualcreditreport.com in the hope you 
will mistype the name of the official site. 
 Annualcreditreport.com and the nationwide 
credit reporting companies will not send you an 
email asking for your personal information. If 
you get an email, see a pop-up ad or get a phone 
call from someone claiming to be from annual-
creditreport.com or any of the three nationwide 
credit reporting companies, do not reply or click 
on any link in the message. It’s probably a scam. 
 Get a copy of your credit report and check for 
accuracy of the information included. All you 
need to provide is your name, address, Social 
Security number and date of birth. It will help 
guard against identity theft and any unwelcome 
surprises when you go to apply for a home or car 
loan, buy insurance or apply for a job. 
Source: consumer.ftc.gov

Now more than ever, local restaurants 
and shops need your business. Before 
spending your money at big box stores, 
help out your fellow community 
members by keeping monies local.  
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ThinkEco also offers smart, energy-saving outlets. 
Shown here is the modlet (or modern outlet), which can 
be controlled remotely and even adjust to your personal 
schedule

New 447 area code 
coming for 217-region

The Illinois Commerce 
Commission (ICC) reminds those 
served by the 217-area code 
that a new area code will soon 
be introduced to central Illinois. 
Beginning Feb. 27, all local calls 
made within the 217-area code 
must be dialed with the 10-digit 
telephone number, which includes 
the area code. 
 The new 447 overlay area code 
is necessary because 217 numbers 
are running out. 
 On March 27, new telephone 
lines and services may be 
assigned the new area code. 
Existing numbers won’t change, 
and neither will the cost of the 
calls. The ICC suggests customers 
update their automatic dialing 
equipment such as voicemail, 
medical alert and security 
systems. 
 If you are not already doing  
so, get in the habit of dialing all  
10 digits now. As of Feb. 27, if not 
all digits are dialed, a recording 
will instruct you to hang up and 
dial again. 
 For questions, visit the  
icc.illinois.gov website or contact 
your local telephone provider. 

Winter driving can be hazardous, especially 
in areas that get a lot of snow and ice. Before 
driving, use the three P’s for safe winter driving.

Prepare for the trip
• Maintain your car by checking battery, tire 

tread and windshield wipers. Keep your win-
dows clear, put no-freeze fluid in the washer 
reservoir and check your antifreeze.

• Have an emergency kit on hand including a 
flashlight, jumper cables, shovel, ice scraper 
and blankets. For long trips, add food, water, 
medication and cell phone.

Prepare, protect, prevent

• Stopped or stalled? Stay in your car, don’t 
overexert, put bright markers on antenna or 
windows. If you must run your car, be sure 

exhaust pipe is clear and run it just enough to 
stay warm.

• Allow plenty of time to get to your destination 
and let others know your route and expected 
arrival time.

• Practice cold weather driving.

Protect yourself
• Buckle up and use child safety seats properly.

• Never place a rear-facing infant seat in front of 
an air bag.

• Children 12 and under are much safer in the 
back seat.

Prevent crashes
• Drugs and alcohol never mix with driving.

• Slow down and increase distance between cars.

• Keep your eyes open for pedestrians walking 
in the road.

• Avoid fatigue – get plenty of rest before the 
trip, take a break every three hours and rotate 
drivers, if possible.

• If you are planning to drink, designate a  
sober driver. 

Source: nhtsa.gov and osha.gov
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Now Rechargeable!

Each When You Buy a Pair – LIMITED TIME ONLY!

Reg: $599.98

BUY 1

GET 1
FREE Only $299 99

How can a rechargeable hearing 
aid that costs only $29 999 
be every bit as good as one that sells 
for $2,400 or more?

DOCTOR DESIGNED | AUDIOLOGIST TESTED | FDA REGISTERED

The answer:  Although tremendous strides have 
been made in Advanced Digital Hearing Aid 
Technology, those cost reductions have not been 
passed on to you. Until now...

The MDHearingAid® VOLT+ uses the same kind 
of Advanced Digital RECHARGEABLE Hearing Aid 
Technology incorporated into hearing aids that cost 
thousands more at a small fraction of the price.
Over 500,000 satisfi ed MDHearingAid customers 
agree: High-quality,digital, FDA-registered 
rechargeable hearing aids don’t have to 
cost a fortune. The fact is, you don’t need 
to spend thousands for a hearing aid. 
MDHearingAid is a medical-grade, digital, 
rechargeable hearing aid offering 
sophistication and high performance, and 
works right out of the box with no time-
consuming “adjustment” appointments. 
You can contact a licensed hearing specialist 
conveniently online or by phone — even 
after your purchase at no cost. No other 
company provides such extensive support. 
Now that you know...why pay more?

Proudly assembled in America!

For the Lowest Price Call

45-DAY RISK-FREE TRIAL!
If you are not completely satisfi ed with 

your MDHearingAids, return them 
within 45 days for a FULL REFUND!

1-800-413-8349
www.MDVolt.com

Nearly Invisible

Use Code  KI73
and get FREE Shipping

Charging Case

NOW WATER RESISTANT

NEW

30-Hour Battery Life Water Resistant to 3 Feet

“I was amazed! Sounds I hadn’t 
heard in years came back to me!”

— Don W., Sherman, TX

CHARGE AND GOAT NIGHT ALL DAY

HEARING AID 
TECHNOLOGY

ADVA    NCED DIGITA       L

SHOP AT HOME! 
Skip the Clinic 

with Remote Care



Sudoku
by Myles Mellor and Susan Flanagan

Complete the grid so every row, 
column and 3x3 cube contains 
every digit from 1 to 9 inclusive 
with no repetition. Solution on 
page 37.

Level: Medium
15.8%

Space Cooling

39.0%2

All other uses 12.1%
Water Heating

5.2%
Lighting

16.3%1
Space Heating

7.4%
Refrigerators 
& Freezers 

4.2%
TVs & 

related 
equipment

How Americans Use Electricity

Source: EIA, Annual Energy Outlook 2020
1Includes consumption for heat and operating furnace fans and boiler pumps. 

2Includes miscellaneous appliances, clothes washers and dryers, computers and 
related equipment, stoves, dishwashers, heating elements, and motors.

The latest data from the U.S. Energy Information Administration 
shows the combined use of clothes washers and dryers, 

computers, dishwashers, small appliances and other electrical 
equipment (noted as “all other uses” below) accounts for nearly 

40% of electricity consumption in American homes. 

The latest data 
from the U.S. 

Energy Information 
Administration 

shows the com-
bined use of clothes 

washers and dry-
ers, computers, 

dishwashers, small 
appliances and 
other electrical 

equipment (noted 
as “all other uses”) 

accounts for nearly 
40% of electricity
consumption in 

American homes.
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B_I_V = Live Area: 7 x 9.75, 1 Page, Installment, Vertical   
updated 10.19

Price
❏

Logo &
Address

❏

Job
Code
❏

Tracking
Code
❏

Yellow
Snipe
❏

Shipping
Service
❏

PUBLICATION MUST MATCH CODES TO INSERTION ORDER.
NEVER GUTTER THE COUPON.

RESERVATION APPLICATION                                   SEND NO MONEY NOW

Mrs. Mr. Ms.
                                                     Name (Please Print Clearly)

Address

City                                                                              State                Zip

Email (optional)

01-33293-001-E38501

Where Passion Becomes Art

The Bradford Exchange
9345 Milwaukee Avenue, Niles, IL 60714-1393

                                                     Name (Please Print Clearly)

City                                                                              State                ZipCity                                                                              State                ZipCity                                                                              State                ZipCity                                                                              State                ZipCity                                                                              State                Zip

                                                     Name (Please Print Clearly)

City                                                                              State                ZipCity                                                                              State                ZipCity                                                                              State                Zip

YES. Please reserve the Ocean’s Splendor Floor Lamp for me as 
described in this announcement.   Limit: one per customer.           

*Plus a total of $19.99 shipping and service, see bradfordexchange.com. Limited-edition presentation 
restricted to 295 crafting days. Please allow 4-8 weeks after initial payment for shipment. Sales subject to 
product availability and order acceptance. 

ORDER TODAY AT  
BRADFORDEXCHANGE.COM/OCEANLAMP

Shown much 
smaller than 
actual size of 

about 10" x 10" 
x 60" high

5-foot tall floor lamp features 
breathtaking artwork from  

David Penfound on  
all 4 sides of the shade

•
Convenient floor switch  

for easy on and off

•
Two free energy-saving 

light bulbs illuminate the 
artwork from withinartwork from within

Only from The Bradford 
Exchange — Order Today!

Strong demand is expected for this incredible lamp 
with its unique, collapsible design and ocean life art 
from acclaimed marine artist David Penfound. Act now 
to make this beautiful lamp yours in four installments 
of $39.99, for a total of $159.99*, backed by our 365-
day money-back guarantee. Send no money now. Just 
complete and return the Reservation Application today!

Ocean’s   
       Splendor         Floor Lamp
                
FIVE

STUNNING
FEET

HIGH!

© David Penfound Artworks Ltd. All Rights Reserved.
©2020 BGE   01-33293-001-BI

01_33293_001_BI.indd   101_33293_001_BI.indd   1 10/13/20   7:50 AM10/13/20   7:50 AM



Datebook is being temporarily 
suspended until it is safe for 

everyone to attend events. In its 
place, we are putting a music 
and entertainment crossword 

puzzle to help you � ght boredom. 
We hope you enjoy it. 

ANSWER KEY CAN BE 
FOUND ON PAGE 37.  

by Myles Mellor

Across 
1 Pop singer known as 

  “Songbird Supreme,” 2 words

 9 Former Beatles record label

 10 Band that sang 
  “Black Magic Woman”

 12 Band that sang “Light my 
  Fire,” The __________

 13 Jewelry stone

 14 “Princess and the _______” film

 16 Word before Maiden and 
  Butter� y

 17 Film based on a Neil
  Gaiman book

 21 Poker money

 22 Jupiter moon

 23 “Unforgiven” star

 26 First African American 
  woman to win the Oscar for 
  Best Actress, last name

 28 One of the top ranked � lms 
  of 2017 starring Gal Gadot,
  2 words

 31 ________ Bice, Idol runner-up

 32 “21” and “19” singer

 35 Type of beams used in 
  “Star Wars”

 38 Morgan Freeman’s character 
  in “The Shawshank 
  Redemption”

 39 Blues great Charles

 40 They “bless the rains down
  in Africa”

 41 “Diary” singer, Alicia

Down
 1 Oratorio with the “Hallelujah” 
  chorus 

 2 “I ________ rock” Simon and 
  Garfunkel 

 3 Fab Four drummer

 4 Sandler of ‘’The 
  Longest Yard’’

 5 Guitar great

 6 “MASH” character

 7 Rockets’ Chinese star

 8 “50 Ways to Leave Your 
  Lover” transportation

 11 Pearl Jam album

 15 “______ a Peach” (Allman 
  Brothers album)

 17 Restful retreat

 18 “Live and Let _____” movie

 19 “To _____, with love”

 20 Computer animated 
  comedy directed by John 
  Lassiter, at Pixar, 2 words

 24 Woodstock, e.g.

 25 Old-time actress West

 26 Emeril’s shout

 27 Classic cry to Forrest 
  in “Forrest Gump”

 28 “Tombstone” character,
  � rst name

 29 “Sleeping Beauty” character

 30 Rainbow shape

 31 Long, feathery scarfs

 33 DiCaprio, to fans

 34 “Thinking out Loud” singer, 
  � rst name

 36 “Raiders of the Lost _____”

 37 Word of encouragement
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Spirit of the community
Local businesses are the backbone of our community – a source of pride. 

Buying locally supports local artisans, tradesmen and merchants. 
In addition, funds from sales tax stay in our community for schools, 
fi re and police departments, city parks, natural resources, and more. 

Keep the spirit of our community alive. Shop locally!

Brought to you by your local Touchstone Energy Cooperative

Spirit of the community



This year, organize your energy
Dear Pat and Brad: Last year brought 
financial hardships, and with a new 
year ahead, I’m looking for new ways 
to save money. I know there are things 
I can do to save energy at home and 
lower my monthly bills. Can you share 
a few ideas on how to start the year 
off right by saving energy? – Amy

D E A R  A M Y:  YO U  B E T !  Here are a few 
simple tips to help you get orga-
nized and start an achievable path 
to saving energy. First, we’ll take a 
look at three important steps when 
considering energy efficiency proj-
ects: information gathering, plan-
ning and taking action.

Start by gathering information.
Begin by reviewing your 2019 

energy bills. Knowing how and 
when you use energy can help you 
decide how ambitious your plan 

should be. If you have questions 
about your past bills or energy use, 
give your electric co-op a call—
they’re available to help you under-
stand your energy bills. Your co-op 
may also offer a free app that can 
show you exact data about your 
home energy use. 

Next, visit your electric co-
op’s website to see if they offer 
additional assistance, like energy 
improvement rebates, energy audits 
or other special rates and programs.

Finally, the most important step 
is to schedule an energy audit or 
conduct an online energy audit. If 
you plan to live in your home for 
years to come, hiring an energy 
auditor may be the best investment 
you can make. An energy auditor 
can tell you which energy efficiency 
actions will save the most money 
or provide the biggest improve-
ment in comfort. If you’re looking 
for a faster, DIY (socially distanced) 
method, try an online energy audit 
like energystar.gov’s Home Energy 
Yardstick.

Develop a plan.
Now that you’ve gathered the 

information, develop a plan. It can 
be simple or more comprehensive. 
If your priority is cutting energy 
costs, you can select the measure 
that will deliver the most savings. 
Maybe you’re already planning to 
do work on your home, such as 
roofing or renovating, and you can 
incorporate energy efficiency strate-
gies into that project. To complete 
your plan, you’ll likely need to 
check with local contractors or sup-
pliers about costs.

Take action. 
Now that your planning is done, 

it’s time to take action. If you’re 
tackling any major energy efficiency 
projects that require a contrac-
tor, remember to do your research 

and hire a licensed, reputable 
professional. 

In addition to energy efficiency 
projects and upgrades, there are 
other ways you can get organized to 
save energy:
• Replace filters regularly. A 

clean filter can improve the per-
formance of your heating and 
cooling system, and reduce the 
electricity needed to pump air 
through your ductwork. Replace 
the filter now if it’s been a while, 
then set a reminder on your 
phone, online calendar or paper 
calendar for the next replacement. 
Filters should be replaced every 
month if you’re using an inexpen-
sive filter or every three months if 
you’re using a higher-quality filter. 
A better filter will do a better job 
and last longer. 

• Program your thermostat. 
Heating and cooling your home 
account for the most energy use, 
so setting your thermostat to 
match your lifestyle can make a 
major difference. If you don’t have 
a programmable or smart ther-
mostat, get in the habit of manu-
ally adjusting your thermostat 
throughout the day or setting it to 
the most energy efficient setting 
when you’re away. 

• Label the circuits in your 
breaker box. It may not reduce 
your energy use, but it’s an easy 
way to get organized and will save 
a lot of headaches down the line!

By taking a little time to com-
plete these steps, you’ll be well on 
your way to a more energy efficient 
2021! 

This column was co-written by 
Pat Keegan and Brad Thiessen  
of Collaborative Efficiency. For 
more information on ensuring 
an energy-efficient attic, please 
visit: collaborativeefficiency.
com/energytips.

A programmable thermostat 
can help you cut down your 
energy use when you don’t 
need to be heating or cooling 
your home. Photo Credit: 
Marcela Gara, Resource Media
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W H E N  A  B I G  S T O R M knocks out your 
power, there’s a good chance help 
is already on the way from electric 
cooperatives near and far.

� at lightning-fast response 
comes from a combination of a 
centuries-old co-op tradition, the lat-
est in weather-forecasting technol-
ogy, an ingenious contract between 
electric cooperatives and municipal 
utilities, and lineworkers’ spirit of 
dedication, pride and adventure.

When a power outage is caused 
by a severe natural disaster, the dev-
astation can be more than your local 
electric co-op can quickly repair on 
its own. � at’s when other co-ops 
swoop in from next door or some-
times from other states.

Perhaps you’ve seen them. � ey 
arrive in caravans of utility vehicles 
with military-like precision as part of a 
plan called a “Mutual Aid Agreement.”

A simple, one-page contract
� e origins of the Mutual Aid 

Agreement can be traced back to 
1844, even before there were elec-
tric utilities, when the � rst formally 
organized cooperative created a set 
of operating principles that included 
“Cooperation Among Cooperatives.”

When electric co-ops were 
formed in the 1930s, they used that 
handshake-style working arrange-
ment to help each other with 
repairs a� er severe storm damage. 
But in the early 1990s, the Federal 
Emergency Management Agency 
(FEMA) requested a more legal-
istic accounting for the aid it pro-
vided electric cooperatives a� er 
natural disasters.

So electric co-ops, represented 
by the National Rural Electric 
Cooperative Association (NRECA), 
got together with FEMA and the 
organization for city-owned utili-
ties, the American Public Power 
Association, and produced a stun-
ningly short contract—it’s exactly 

one page long. � e con-
tract says when one co-op 
goes to help another, it 
will charge reasonable 
rates for the crews and 
equipment.

� e simplicity of that 
arrangement � ts the tra-
dition of co-ops coop-
erating with each other, 
says Martha Duggan, 
senior director for regula-
tory a� airs with NRECA.

“It is a natural exten-
sion of who we are,” she 
says. “Helping each other 
is something we do natu-
rally as part of our co-op 
family and our culture.”

A contract is one 
thing, but success means 
carrying it out e� ectively. 
To that end, Duggan says 
electric co-ops rely on 
decades of experience. 
� ey share that experi-
ence with each other and 
meet regularly to keep 
procedures updated.

� e response to your 
power outage can start 
days before it even hap-
pens, with co-ops tracking 
weather pa� erns that could knock 
down poles. � ey organize them-
selves under their own state associa-
tions, planning for how many line 
crews might be needed and where 
they will come from, and even mak-
ing hotel reservations to house crews.

One recent, crucial update of 
the mutual aid procedure was in 
response to the COVID-19 pan-
demic. Duggan explains keeping 
lineworkers safe from the virus can 
mean more time and more expense. 
She asks co-op members for 
extra patience as social distancing 
requirements mean changes—for 
example, only one lineworker per 
truck rather than two, and no more 

bunking multiple lineworkers in a 
hotel room.

In addition to the careful plan-
ning and procedures, there’s 
another secret ingredient to why 
co-ops come together in a crisis so 
e� ectively—the lineworkers. When 
they head to a storm-ravaged area, 
it’s with a serious kind of excite-
ment as they get ready to use their 
skills for a cause they passionately 
believe in—restoring electricity.

“It is a pride of workmanship,” 
says Duggan. “� ere is this sense 
of adventure to it, but there is also 
the sense of responsibility that this 
is what we do. We get the lights 
back on.” 

Tradition and pride create effective outage restoration teams

Paul Wesslund writes on 
cooperative issues for 
the National Rural Electric 
Cooperative Association, the 
Arlington, Va.-based service 
arm of the nation’s 900-plus 
consumer-owned, not-for-
pro� t electric cooperatives.

Through a mutual aid agreement, electric 
cooperative line crews from any co-op 
can arrive on the scene, ready to lend 

helping hands after disaster strikes.

Helping Hands
are Standing By

The co-op community that keeps your lights on
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Dan Gerard, CISSP, is the Chief 
Technology Officer for the 
Association of Illinois Electric 
Cooperatives in Springfield.

Comment on this column 
Visit icl.coop and click on 
Powered Up to respond. Your 
response might even be included 
in a future column.

Internet of Behavior
2 0 2 1  I S  F I N A L LY  H E R E ,  and unfortu-
nately the pandemic has followed. 
Although 2020 was not what every-
one expected, from a technology 
perspective a lot of good things 
happened. Physicians are taking 
advantage of remote technologies 
that allow for effective telemedi-
cine, and remote work and distance 
learning have proven successful. 

The pandemic has made us real-
ize how important the internet is 
for remote work and education and 
has expedited the implementation 
of broadband access for under-
served areas. So, what’s going to 
happen in 2021? Gartner, a global 
research and advisory firm, suggests 
“Internet of Behavior” (IoB) will 
take off. But what is IoB?

You may be aware that big 
tech giants use your information 
to deliver tailored advertising or 
manipulate you to use their apps 
to increase engagement time with 
their products. Over the past sev-
eral years, the “Internet of Things” 
(IoT) exploded into the con-
sumer and business markets. These 
devices are usually classified as 

“smart” devices such as smart lights, 
garage door openers, power outlets, 
TVs or any number of internet con-
nected devices. IoB will target the 
data collected from these devices 
and use that data to manipulate 
behavior.

Gartner believes in 2021, we will 
be more aware of IoB in our day-to-
day lives. Data collected and used 

will be more individually focused – 
based on facial recognition, location 
tracking, and all the data surround-
ing IoT. This data will then be cor-
related with behavioral events such 
as purchases or device usage. 

Organizations can use this data 
to influence behavior – like moni-
toring compliance with health pro-
tocols during the pandemic using 
artificial intelligence surveillance 
that can identify if masks are being 
worn, or thermal imaging to deter-
mine if someone has a fever. Many 
companies use data about their 
user’s location and preferences to 
reimagine the end user’s experience 
for their products or services. 

According to Gartner, IoB might 
be in its infancy, but by year-end 

2025, more than 50 percent of the 
world’s population will be exposed 
to at least one IoB program. 

Ultimately, IoB can become the 
best marketing tool for an organi-
zation. It can give insight into their 
customers that they have been striv-
ing for. It will give them the ability 
to accurately predict future behav-
ior and allow them to adjust accord-

ingly. But there’s a dark 
side to IoB, and the 
problem isn’t techni-
cal. It will force us to 
ask ethical questions 
about how we gather 
and use all this data. 

Chrissy Kidd, 
researcher and tech-
nology author, said, 
“The IoT does not 
gather data solely from 
your relationship with 
a single company. For 
instance, a car insur-
ance company can 
look at a summary of 
your driving history. 
As a society, we’ve 
decided this is fair. But 
the insurers might also 

scour your social media profiles and 
interactions to “predict” whether 
you’re a safe driver — a question-
able and extralegal move.”

Information such as delivery 
routes or when a person is home 
will become targets for hackers. 
Phishing attempts will be more dif-
ficult to identify due to the ability 
to craft such a personal attack. 

As we move through 2021 and 
into the future, new technology 
and new data will always promise 
to make life better, more efficient 
and less demanding. Technology 
will always be able to turn data into 
information, but how we choose to 
use that information will shape the 
direction of our society. 
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The very best hunting knives possess a perfect balance of form and
function. They’re carefully constructed from fine materials, but 

also have that little something extra to connect the owner with nature.
If you’re on the hunt for a knife that combines impeccable craftsmanship 
with a sense of wonder, the $79 Huntsman Blade is the trophy 
you’re looking for.
The blade is full tang, meaning it doesn’t stop at the handle but 
extends to the length of the grip for the ultimate in strength. The 
blade is made from 420 surgical steel, famed for its sharpness and its 
resistance to corrosion.
The handle is made from genuine natural bone, and features 
decorative wood spacers and a hand-carved motif of two overlapping 
feathers— a reminder for you to respect and connect with the 
natural world. 
This fusion of substance and style can garner a high price tag out 
in the marketplace. In fact, we found full tang, stainless steel blades 
with bone handles in excess of $2,000. Well, that won’t cut it 
around here. We have mastered the hunt 
for the best deal, and in turn pass the 
spoils on to our customers. 
But we don’t stop there. While supplies 
last, we’ll include a pair of $99 8x21 power 
compact binoculars and a genuine leather 
sheath FREE when you purchase the 
Huntsman Blade.
Your satisfaction is 100% guaranteed. 
Feel the knife in your hands, wear it 
on your hip, inspect the impeccable 
craftsmanship. If you don’t feel like we 
cut you a fair deal, send it back within 
30 days for a complete refund of the 
item price. 
Limited Reserves. A deal like this won’t 
last long. We have only 1120 Huntsman 
Blades for this ad only. Don’t let this 
beauty slip through your fingers. Call today!

Stauer… Afford the Extraordinary.®

Full tang stainless steel blade with natural 
bone handle —now ONLY $79!

BONUS! Call today and 
you’ll also receive this 
genuine leather sheath!

Not shown 
actual size.

14101 Southcross Drive W., Ste 155, Dept. HUK397-01 
Burnsville, Minnesota 55337  www.stauer.comStauer®

*Discount is only for customers who use the offer code versus the 
listed original Stauer.com price.

California residents please call 1-800-333-2045 regarding 
Proposition 65 regulations before purchasing this product.

Rating of A+

Bad to the Bone

EXCLUSIVE

FREE
Stauer® 8x21

Compact 
Binoculars

-a $99 value-
with purchase of
Huntsman Blade

Huntsman Blade  $249*
 Offer Code Price Only $79 + S&P  Save $170

1-800-333-2045
Your Insider Offer Code: HUK397-01
You must use the insider offer code to get our special price.

• 12" overall length; 6 ¹⁄2" stainless steel full tang blade • Genuine bone handle 
with brass hand guard & bolsters • Includes genuine leather sheath

What Stauer Clients 
Are Saying About 
Our Knives

êêêêê
“This knife is beautiful!”
— J., La Crescent, MN

êêêêê
“The feel of this knife 
is unbelievable...this 
is an incredibly fine 
instrument.”
— H., Arvada, CO



Time for a new space heater? 
I F  YO U  CA N ’ T  R E M E M B E R  when you 
purchased your space heater, it 
might be time to replace it. Just like 
the � ip phones of yesteryear have 
progressed into today’s modern 
smartphone, portable space heaters 
have come a long way too. 

When buying a new space 
heater, check for approved safety 
certi� cation marks to verify that the 
product has been tested for safety. 
Look for a space heater with safety 
features because your safety is 
worth the investment. 

Most of today’s models have 
built-in features, such as non-
exposed coils and sensors that 
detect overheating or touch, as well 
as an automatic shut-o�  feature in 
case it gets tipped over.

 Regardless of whether your 
space heater is fresh out of the 
box or several years old, it should 
be used safely, since most home 
heating � re deaths (86 percent) 
involve using one, according 
to the National Fire Protection 
Association (NFPA). In fact, heat-
ing equipment is the second-lead-
ing cause of U.S. home � res, right 
behind cooking. 

Along with using a unit that 
is in good working order, be sure 
to keep clothing, papers, rugs and 
other � ammable items at least 
3 feet away from a space heater. 
More than half of the heating-
related home � res start when items 
are too close to the heat source, 
according to the NFPA, including 
upholstered furniture, clothing, a 
ma� ress or bedding.

Safe Electricity recommends 
these additional space heater safety 
tips:
• Read all instructions and only 

use as recommended.

• Do not leave a space heater 
una� ended.

• Plug it directly into an outlet; 
most power strips and extension 
cords are not equipped to handle 
the energy spikes caused by a 
space heater cycling on and o� .

• Unplug any other item from the 
outlet you are using; also try to 
use a dedicated circuit to avoid 
overload.

• Keep children and pets away from 
space heaters.

• Turn them o�  before you leave 
the room or go to sleep.

• Do not use a heater in disrepair 
or with a frayed cord or damaged 
plug.

• Place them on � at, level surfaces 
and never on furniture, counters 
or carpet, which can overheat.

When it comes time to get rid 
of an old or damaged space heater, 
don’t dispose of it with your general 
waste. Check with your local recy-
cling facility to see if they accept 
space heaters. 

For additional safety tips, visit 
SafeElectricity.org. 

Safe Electricity is an electrical 
public safety awareness program 
of the Energy Education Council.

Do not use around
small children or pets

Place on a flat,
level surface

2

3

Make sure the cord is
not frayed or cracked

Keep flammable items
at least 3 feet away

1

Do not use an
extension cord or

power strip, which
can overheat

6

Follow all instructions
and use models

endorsed by a
reputable testing lab

5

Plug it directly into
an outlet

4

7

Do not use one with a
damaged plug or

prongs

8

HEAT YOUR SPACE SAFELY
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Each year, millions of collectors and 
silver stackers around the word 
secure freshly struck American Eagle 

Silver Dollars. Minted in one Troy ounce 
of 99.9% pure U.S. silver, these legal-ten-
der coins are perhaps the most widely col-
lected silver bullion coins in the world...
and they’re about to change forever.

Final Release of Original 
Silver Eagle Design

Since 1986, the design of the “Silver Eagle” 
has remained unchanged: Adolph A. 
Weinman’s classic 1916 Walking Liberty 
design paired with former U.S. Mint Chief 
Engraver John Mercanti’s stunning eagle 
reverse. But in mid-2021, the U.S. Mint 
plans to replace the original reverse. This 
initial release is the FINAL appearance of 
the U.S. Silver Eagle’s original design!

Collectors are Already Going 
Wild for This “Final” Release!
For any popular coin series, two dates tend 
to rise to the top of demand: the first and 
the last. This coin represents not just the 
final issue of perhaps the world’s most 
popular silver coin, but also its 35th anni-
versary — an additional draw for collec-
tors, who are already chomping at the bit, 
ready to secure as many coins as possible. 
And it’s not just about the special anniver-
sary and “last” that has them excited...

Higher Values + Slowed 
Production = DEMAND!

In the last 12 months, average monthly 
values of silver bullion have increased 
nearly 38%! At the same time, the 
COVID-19 pandemic resulted in the U.S. 
Mint slowing production of freshly struck 
Silver Eagles. Add in the final issue of the 
original design, and you have a trifecta of 
demand that has buyers around the world 
ready to pounce.

Timing is Everything
This is a strictly limited pre-release offer 
for one of the world’s most popular silver 
coins. As the last mintage to feature the 
original, 35-year-old design, it represents 
the end of an era at a time when silver 
values have seen a massive increase.
Once word gets out that these 2021 U.S. 
Silver Dollars can already be locked in at 

such a great price, you’ll be facing far 
more competition. Call today and secure 
yours now ahead of the crowd!

Don’t Wait — Call NOW!
Collectors around the world are already 
standing by, ready to secure these coins. 
Don’t wait. Call now to lock in your price, 
and your 2021 U.S. Silver Dollars will ship 
directly to your door shortly after their 
release in mid-January, 2021. Plus, the 
more you buy, the more you save!

2021 American Eagle Silver Dollar BU
1-4 Coins- $32.74 ea. + s/h

5-19 Coins- $32.65 ea. + FREE SHIPPING

20-99 Coins- $32.38 ea. + FREE SHIPPING

100-499 Coins- $32.20 ea. + FREE SHIPPING

500+ Coins- $31.25 ea. + FREE SHIPPING

FREE SHIPPING on 5 or More!
Limited time only. Product total over $149 before 
taxes (if any). Standard domestic shipping only. 

Not valid on previous purchases.

 Call today toll-free for fastest service 

1-888-201-7639
Offer Code LSE312-01

Please mention this code when you call.

GovMint.com® is a retail distributor of coin and currency issues and is not affi liated with the U.S. government. The collectible coin market is unregulated, highly speculative and involves 
risk. GovMint.com reserves the right to decline to consummate any sale, within its discretion, including due to pricing errors. Prices, facts, fi gures and populations deemed accurate as of 
the date of publication but may change signifi cantly over time. All purchases are expressly conditioned upon your acceptance of GovMint.com’s Terms and Conditions (www.govmint.com/
terms-conditions or call 1-800-721-0320); to decline, return your purchase pursuant to GovMint.com’s Return Policy. © 2021 GovMint.com. All rights reserved.

Actual size 
is 40.6 mm

GovMint.com • 14101 Southcross Dr. W., Suite 175, Dept. LSE312-01 • Burnsville, MN 55337

This Is the End

Introductory Price!
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The U.S. Silver Dollar Is About to Change...Forever!
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Brittnay Haag is a 
Horticulture Educator for the 
University of Illinois Extension 
serving Livingston, McLean 
and Woodford counties. 
Her work focuses on youth 
horticulture education 
through school gardens 
and Jr. Master Gardener 
programs. 

Kitchen scrap gardening
S K I P  T H E  C O M P O S T  B U C K E T  or gar-
bage can and grow beautiful house-
plants, kitchen window displays and 
future garden additions from your 
leftover vegetables and fruits. 

Kitchen scrap gardening is a fun 
winter activity. Practice the con-
cepts of reusing and recycling while 
experimenting with leftover plant 
parts. Many fruits and vegetables 
can be regrown with a little water 
and patience.

Avocado
After enjoying an avocado, 

clean the seed and remove the seed 
coat (thin brown layer). With the 
pointed top of the avocado seed 
facing up, insert three toothpicks 
equally spaced into the top third.
Using a clear jar of water, rest the 

toothpicks on the rim with water 
touching the bottom of the seed. 
Change the water every couple of 
days. Watch for roots and sprouts to 
appear – this may take a month or 

more. Once the roots 
have filled the jar and 
the green shoot is 6 
to 8 inches tall, plant 
in a container of pot-
ting soil. During sum-
mer months, your new 
avocado plant can be 
added to your outdoor 
patio or landscape. 
Bring it inside as a 
houseplant when tem-
peratures are below 
45 F. While you may 
grow a tree up to 5 feet 
tall, it may take three 
or more years for fruit 
to develop and will be 
smaller than commer-
cially available.    

Pineapple
Start with a ripe 

pineapple that has 
healthy, green leaves. 
Cut the fruit a half 
inch below the clus-
ter of leaves. Remove 
the rind and remain-
ing fruit, leaving the 

tough core attached to the leaves. 
Expose an inch of the bottom of 
the stalk by pulling off a few of the 
lower leaves. Allow the green top 
to dry for a week. Plant the top 
one-inch deep in a mixture of peat, 
sand and perlite. Place the con-
tainer in bright, indirect light and 
keep the soil moist, but not soggy. 
Roots should develop in six to eight 
weeks. Place the container outside 
during periods of frost-free weather. 
A new fruit will develop on the 
plant in two to three years.

Celery
Instead of discarding the bot-

tom of a celery stalk, save it to grow 
again. Cut 2 inches above the bot-
tom of the stalk. Place the celery 
base in a shallow bowl with 1 inch 
of water, maintaining the level at 
all times. Change the water every 
day to keep it fresh. Roots from the 
bottom of the base and leaf growth 
from the center of the top will 
appear in a few days. After two to 
three weeks, the celery base is ready 
to transfer to a planter of potting 
soil, covering it completely except 
for the center leaf tips. Other plants 
that can be grown similarly include 
lettuce, bok choy, cabbage, greens of 
carrots, turnips, radishes and beets. 

The process of growing plants 
from leftovers can be fun and 
rewarding but will take patience. 
While the commercial production 
of vegetables and fruit consists of 
more complicated processes (like 
grafting), and what we grow at 
home may not match the aesthetics 
of what we buy in the store, these 
experiments will leave you wanting 
to grow new things in your home or 
garden this year. Recycle, reuse … 
and regrow!  
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BUY ONE BOX OF 120 CHECKS…

GET ONE FREE!* $3.50
as low as FREE Standard Shipping

FREE 2nd & 4th box 

20% More Checks!**

per box*

OVER 800 EXCLUSIVE DESIGNS AVAILABLE! CALL 1-800-323-8104 OR VISIT WWW.BRADFORDEXCHANGECHECKS.COM
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Price
❏

Logo &
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❏

Job
Code
❏

Tracking
Code
❏

Yellow
Snipe
❏

Shipping
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❏

PUBLICATION MUST MATCH CODES TO INSERTION ORDER.
NEVER GUTTER THE COUPON.

EZShield Check Fraud Protection Program®: Advances up to 
$25,000 in the event of 3 major types of check fraud. EZShield 
Identity Restoration®: Helps restore your identity to pre-theft 
status. To learn more, visit www.bradford.ezshield.com.

©2021 NFL Properties LLC.  Visit www.NFL.com   Major League Baseball trademarks and copyrights are used  with 
permission of Major League Baseball Properties, Inc.  Visit the official website MLB.com  ©2021 Greg Alexander  ©C.A. Redlin; 
Redlin FLP, Wild Wings  ©Larry K. Martin  ©Lena Liu  ©House in the Country  ©Daniel Smith  ©Larry Zach, Represented by 
JQ Licensing  ©Jennifer Pugh  ©Chuck DeHaan  ©LoriLynn Simms  ©Al Agnew 2021. Al Agnew® is a registered trademark 
of the Al Agnew Collection Trust  ©2021 CNH America LLC  ©Challis & Roos   ©Connie Haley  ©2021 Thomas Kinkade, The 
Thomas Kinkade Company, Morgan Hill, CA.  ©1976, 2021 Sanrio Co., LTD.  ©Georgia Janisse  ©Olika Licensing Inc./Lori 
Siebert  ©Rodney Lough Jr.  ©2021, Billy Jacobs - License granted by Penny Lane Publishing Inc.®  ©MARVEL marvel.com  
©Peanuts Worldwide LLC. www.peanuts.com  ©Tim Cox  Each check features 4 different images.  *Offer valid on Top Tear 
checks only.  Prices and offers subject to change.  ©2021 Bradford Exchange Checks  18-00035-001-BI139IL

Farm and Tractors - 
00785  Leather Cover 
and Labels - 00785

Words of Faith w/verse 
“With God all things are possible.” - 00551
Leather Cover and Labels - 00551

Tropical Paradise -  
00052  Leather Cover 
and Labels - 00052

Lightning Strikes -  
00178  Leather Cover  
and Labels - 00178

Side Tear, Top Stub & Desk Sets Now Available. Order by phone or web today!

• Trackable to you  
• Guaranteed delivery
• All check boxes ship together...SECURELY 
• It’s FASTER

Feel Secure with

Includes FREE IN-PLANT RUSH

Cowboy Boots - 00434
Leather Cover and 
Labels - 00434

Black & White - 
01393 Leather Cover 
and Labels - 01393 

Grandkids Rule! w/verse 
“I’d rather be with my grandkids.” - 00437  
Leather Cover and Labels - 00437

Mountains - 01287  
Leather Cover and 
Labels - 01287

Beach Escapes - 00743  
Leather Cover - 00697  
Labels - 00743

Winter Calm - 00017
Leather Cover and 
Labels - 00017

Classic Peanuts - 
00708  Leather Cover 
and Labels - 00708

A Walk on the Beach -  
01020  Leather Cover 
and Labels - 01020

Blue Safety - 00027 
One image.  
Leather Cover and 
Labels - 00155

Reflections - 00125
Leather Cover and 
Labels - 00125

Parchment - 00612 
Burgundy Leather 
Cover - 00030-004   
Labels - 00032-008

North American  
Wildlife - 00876  Leather 
Cover and Labels - 00876

3 EASY WAYS TO ORDER
1. PHONE 1-800-323-8104

Phone Hours: Mon-Fri 7:00 am to 10:00 pm (CT)
Sat/Sun 7:00 am to 8:00 pm (CT)
Mention offer code to receive this special offer. 2-box minimum and processing fee 
apply. Se habla Español. Call for Signature Required Delivery option.

2. INTERNET—SAFE SECURE SITE
www.BradfordExchangeChecks.com

3. MAIL—Send completed Order Form
Also Include
1. Payment check or money order (no cash please)
2. Voided Check with changes noted OR Reorder Form
3. Deposit Slip from same account Mail to address at the top of coupon 

Shipping & Handling

 TOTAL: 

REQUIRED SERVICE/HANDLING† $2.95 x # of Boxes/Items=
$
      Required

SUBTOTALOffer Code: 22486XCH $

Checks Only

Add your sales tax‡ $

$

$
❏ IN-PLANT RUSH (checks only)    Saves 1-3 Days (070)    $
❏ Untrackable delivery:  Allow 2-3 weeks for delivery.  All items shipped 
separately.   Delivery to Alaska and Hawaii may take longer. 

 (4-9 bus. days) 
Check boxes 

shipped together. 

(045)Includes FREE IN-PLANT RUSH

Check Options
4Check the items you wish to order and enter the price in the spaces provided.
   Only ONE check design per order.

Enter Check price from chart above

FREE❏                            ❏                        ❏                       ❏
Distinctive Lettering

ScriptCORDIAL
$2.50 each

SINGLE TOP TEAR  CHECKS
❏ 1 Box $8.49
❏ 2 Boxes $16.98 $8.49
❏ 4 Boxes $33.96 $16.98
                2nd & 4th box FREE

GRAND

DUPLICATE TOP TEAR CHECKS
❏ 1 Box $6.99
❏ 2 Boxes $13.98 $6.99
❏ 4 Boxes $27.96 $13.98
                2nd & 4th box FREE

$

*If no check start number is specified, 1001 will be used.  

Matching Cover Code No. __________add $19.99 $

Check 
Design

Start 
Checks at #

NAME
PHONE%                                   ❏ Day ❏ Evening
E-MAIL ADDRESS

(         )

Your Information

$

*

  *LIMITED-TIME
OFFER FOR

NEW CUSTOMERS
Please respond promptly!

9305 N.  Mi lwaukee  Ave .  N i les ,  IL  60714

$      
$2.50 x # of Boxes = 

(Must also purchase EZShield Check Fraud Protection above)   Add $8.00 total
$

Matching Labels Code No. ____________
Add $6.99 for DESIGNER  Labels
Add $7.99 for CHOICE  & MASTER  Labels

(If name and 
address other than 

checks, please enclose 
separate paper)

$5.99

Add $8.95 total

FREE

Nurses Rule! - 00542 
Leather Cover 
and Labels - 00542

Great Outdoors - 
00552  Leather Cover 
and Labels - 00552

**Than most competitors. 
*Limited time offer for new customers when you buy 2 or 4 boxes of single top tear checks.    

A portion of the proceeds will be donated to a national no-kill animal shelter.

Faith, Hope, Christ - 
00633  Leather Cover 
and Labels - 00633

Rescued Is My Breed 
of Choice - 00379  Leather 
Cover and Labels - 00379

CHECKS WITH 
A CAUSE

Rescued is Something 
to Purr About - 00525  Leather 
Cover and Labels - 00525

CHECKS WITH 
A CAUSE

Wall Street - 00167
Leather Cover and 
Labels - 00167

Lena Liu’s Morning
Serenade - 00029  Leather 
Cover and Labels - 00029

Spirit of the 
Wilderness - 00024  
Leather Cover and Labels - 00024

Thomas Kinkade’s Faith 
for All Seasons w/verse “Believe all things 
are possible with God” - 00105     
Leather Cover and Labels - 00105

Sunflowers - 00334
Leather Cover and 
Labels - 00334

Glitter Sparkles - 
01327  Fabric Cover  
and Labels - 01327

Footprints w/verse “One 
night I dreamed that I was 
walking along the beach with the Lord.” - 
00667  Leather Cover and Labels - 00667

Ohio State University -  
00513  Leather Cover  
and Labels - 00513··
More teams available online!

Prayers of Serenity w/ 
verse “Trust in the Lord 
with all your heart” - 00194  
Leather Cover and Labels - 00194

5th Avenue - 00155
One image. Leather Cover  
and Labels - 00155

Imperial - 00165  One Image. 
Leather Cover and Labels - 00165

Chevron Chic - 00678 
Fabric Cover and 
Labels - 00678

CHECK FRAUD PROTECTION
PROGRAM®

PRO®

(Must also purchase EZShield Check Fraud Protection above)

Protection 
Programs
Protection 

Nightmare Before 
Christmas - 00531
Leather Cover and Labels - 00531

God Bless America - 00006
Leather Cover and Labels - 00006

Chicago Cubs™ MLB® Logo 
-00828  Leather Cover and Labels - 00145
All 30 teams available!

St. Louis Cardinals™ MLB® - 
00149  Leather Cover and Labels - 00149  
All 30 teams available!

America’s National Parks - 
00055  Leather Cover and Labels - 00055

On the Wings of Hope - 
00384  One image.  Leather 
Cover and Labels - 00384
A portion of the proceeds will be donated to fight 
breast cancer.

CHECKS WITH 
A CAUSE

Coping Together - 
01397  Leather Cover - 
00451-003 and Labels - 01397
A portion of the proceeds will be donated
to the American Nurses Foundation.

CHECKS WITH 
A CAUSE

Mickey Loves Minnie - 
00422 Leather Cover and Labels -00422
Celebrating 90 Years of Mickey Magic!

†See BradfordExchangeChecks.com

Chicago Blackhawks™ 
NHL® Logo - 00757  
Leather Cover and Labels - 00469

Over 60 products 
to choose from

GIFTABLE ACCESSORIES
WITH FREE PERSONALIZATION!

SEE OUR FULL SELECTION ONLINE

©Tim Coffey  ©Georgia Janisse ©Larry R. Martin 
©2021 Bradford Exchange Checks 

A Touch of Color II - 
01370 Leather Cover 
and Labels - 01370

18_00035_001_BI139IL.indd   118_00035_001_BI139IL.indd   1 11/20/2020   8:26:02 AM11/20/2020   8:26:02 AM



Food banks help ful� ll rural Illinois need
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By Valerie Cheatham

O N E  I N  F O U R  I L L I N O I S A N S  go hun-
gry. This is especially true in rural 
areas of the state. The faces of hun-
ger aren’t always those you expect, 
and many are facing food insecurity 
for the first time due to COVID-19.

Molly Delaney, Eastern Illinois 
Foodbank (EIF) vice president of 
development, shares the story of 
Lewis. Lewis, a freelance journalist, 
covered one of the first EIF drive-
thru food distributions earlier this 
year. Delaney recalls helping direct 
traffic at a drive-thru distribution 
four weeks later. 

“I saw Lewis in his car and 
thought he was back to cover the 
story,” says Delaney. “He was actu-
ally back as a client.”

His brother lost his job and 
moved in with Lewis and his wife. 
Due to the pandemic, between the 
three of them, they lost five jobs. 
Lewis couldn’t get unemployment 
benefits because his work was con-
sidered seasonal and they suddenly 
had no income. 

Delaney recalls Lewis telling her, 
“Anyone can find themselves in this 
position. We had good jobs.” Before 
COVID, they were donors and gave 
to organizations like the food bank. 
Now, for the first time, they were 
having to use those same services. 

Feeding Illinois
Feeding Illinois oversees eight 

food banks serving almost 2,700 
local agencies and food programs 
across the state. As an affiliate of 
the Feeding America and No Kid 
Hungry programs, the organization 
is keenly aware of food insecurity 
– a term used to describe the lack 
of consistent, dependable access to 
enough food to maintain an active, 
healthy lifestyle.

According to Steve Ericson, 
Feeding Illinois executive direc-
tor, in 2020 the group has seen a 
34 percent increase in food inse-
cure clients due to the pandemic. 
Of the 1.6 million rural residents in 

Illinois, more than 638,000 don’t 
know where they are going to find 
the food they need for themselves 
or their families. This is where food 
banks help fill the gap.

Even before the pandemic, small 
towns were seeing an increase in 
lack of access to grocery stores. 
Across the state are areas where 
dollar stores or gas station conve-
nience stores are the only options 
for food. 

“Once those small, locally-
owned or family-owned grocery 
stores leave town, they are being 
replaced by a lot of dollar stores,” 
explains Ericson. “Those of us in 
urban or suburban areas are spoiled 
and take food access for granted. 
We can jump in our cars and have 
multiple choices in a relatively short 
period of time. In rural areas, you 
may have to drive a while before 
you find a town that actually has a 
full-blown grocery store.”

Ericson gives credit to dollar 
stores because if they have some-
thing to donate, they are often 
giving it to a local food pantry. 
However, dollar stores are not high-
volume stores and don’t have many 
fresh foods, which are healthier 
options. 

“In many small towns, there 
isn’t a food pantry or grocery out-
let,” says Ericson. “It’s a double 
whammy. Folks that live there have 
nowhere to go. Those that are food 
insecure have nowhere to go for 
assistance.”

Feeding Illinois food banks have 
mobilized their food pantries. “It 
hopefully shows the community that 
there is a need,” explains Ericson. 
“None of us want to admit that we 
have that kind of need in our com-
munity, so sometimes we have 
to prove it first. Then, hopefully, 
there’s local interest from a group 
of churches or government organi-
zations, or a combination of them, 
that decides to do something to help 
their neighbors. A lot of our pantries 

PHOTOS COURTESY OF NORTHERN ILLINOIS FOOD BANK
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are faith-based, so they might estab-
lish something at a local church.” 

  According to Ericson, Feeding 
America and Feeding Illinois have 
aggressive goals to not only sus-
tain the organizations but address 
some of the root causes for food 
insecurity and look for ways to 
shorten the lines. Many of the chal-
lenges deal with access and how to 
improve it. 

“It really comes down to jobs, 
and if there’s no jobs in those com-
munities, it’s a problem,” says 
Ericson. “You can tie it to the family 
farms and how much of agriculture 
has become commercialized. The 
very places where crops are grown 
to feed the world are experiencing 
hunger at higher rates. I think that’s 
the core cause of some of these 
smaller communities not having the 
economic engines they once did. So 
many jobs left along with the aux-
iliary businesses that go along with 
farming.

“I believe the best place to start 
is to figure out exactly what is caus-
ing it, how permanent it is and if it’s 
systemic. There’s a lot of talk about 
inequities. Where do those lie in 
terms of getting food accessible to 
everyone evenly? It’s not a one size 
fits all problem but unique state to 
state and maybe county to county. 
We need to tailor our programs to 
the community and hopefully gain 
community support so they can sus-
tain themselves and we can just be 
the fuel in the engine that does that.”

Rural places matter
One of the biggest challenges is 

a numbers game. Small rural com-
munities don’t add up to many 
people, so they don’t receive as 
much attention. Ericson explains 
that rural hunger hasn’t been as big 
a “blip on the radar” as other areas 
with larger populations. The num-
bers don’t draw attention to the 
problem like they do in urban areas. 

“When you look at the whole 
state like I do, and Feeding America 
does, you see the collective num-
bers are something we need to do 
something about,” he says. “If one 
person is hungry in a county, that’s 
no different than having 1,000 
people – we still need to address 
it. COVID has drawn attention to 
it and has escalated those num-
bers. I’m not sure it will ever go 
back down until some of these jobs 
return, if they do at all. It’s a very 
real issue for our food banks and 
agencies on the front line.”

Feeding Illinois food banks col-
laborate with local agencies to be 
a resource to all 102 counties in 
Illinois. Local agencies have the 
connections and food banks look 
for ways to support them. 

“We spend a lot of time raising 
money, because a lot of things come 
down to money, to help build the 
capacity of those local agencies in 
their communities,” Ericson explains. 
“One of the biggest gaps food banks 
fill is assisting in establishing pan-
tries and helping with their refrigera-
tion or frozen capacity needs. We 
want them to be able to receive all 
the food resources they can and not 

worry about having enough space. 
We can build big food banks, but 
it does no good if we can’t go any-
where with the food.”

The food bank mentality has 
changed from warehousing, to dis-
tributing the food or directly con-
necting pantries with resources like 
retail stores, if available. The food 
bank isn’t the middleman but the 
support agency to local groups. 

Eastern Illinois Foodbank is one 
of eight food banks serving Illinois. 
EIF is the primary food source 
for food pantries, soup kitchens 
and other programs in 18 eastern 
Illinois counties. It partners with 
retailers Walmart, Aldi and others 
to source fresh foods. 

Delaney says items are pulled 
from retail shelves that may be get-
ting close to the date marked on 
them but are good longer than 
that. Volunteers sort and repack the 
items to move them out quickly. 
Other products come into the ware-
house from a variety of places and 
all product is inventoried. Partner 
agencies look at the inventory 
and order what they need. They 
also have boxes from the USDA 
Coronavirus Food Assistance 
Program (CFAP) which partner 
agencies can utilize or not. Forklift 
drivers then “pick” the orders, place 
them on palettes, wrap and they are 
ready to go out. 

EIF received a grant allowing 
them to purchase a beverage truck, 
not for beverages but for easy access 
to deliver food boxes. The sides of 
the truck roll up making distribution 
from the truck much easier. Instead 
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of traveling to a community, unload-
ing the truck and then reloading 
boxes into client’s cars, the bever-
age truck allows distribution directly 
from the truck, allowing it to move 
on to the next community. 

“We can go in where the need 
is greatest and get in and out in a 
shorter period of time,” Delaney 
explains. “It allows us to do more 
distributions in a day. We use it for 
several communities the same day 
in areas where there is less popu-
lation because we won’t need to 
return to the food bank to reload.”

Access to food has been ampli-
fied by the pandemic. For EIF, 
there was a 26 percent increase 
in the pounds of food distributed 
from January through August. On 
Oct. 21, the numbers had already 
exceeded those of September and 
keep going up. It has seen an almost 
20 percent increase in clients who 
have never used their services before. 

“The hardest thing is not being 
able to predict any of this,” says 
Delaney. “We try to prepare and 
forecast but then have to wait to see 
what will happen.”

Faces of hunger
Feeding Illinois, its affiliate food 

banks and partnering agencies, 
stress there isn’t one demographic 
of individuals and families they 
serve but a broad cross-section. 
One in four of those seeking food 
have usual incomes above $50,000. 
It’s a hidden problem. It is a big step 
for individuals to admit they need 
help, and all agencies are working to 
ensure there isn’t a stigma tied to it. 

Before COVID, pantries were 
making the experience more like 
shopping by giving choices. Clients 
were choosing what they wanted 
to eat based on what was available. 
“I think that does more for people’s 
dignity and self-respect and actually 
makes the food go further,” Ericson 
explains. “Instead of us assuming 
what we think they should be eating, 
or like to eat, we let them choose 
what they know they’ll use. I’ve 
seen firsthand how people are very 
respectful of those behind them in 
line and oftentimes won’t take as 
much as they maybe could because 
they know others need it too.”

Ericson says they’ve gone a long 
way to educate employees and vol-
unteers to be mindful of treating 
folks like they would want to be 
treated. 

“Nobody wants to use a food 
pantry by choice,” he says. “They 
are there because they’ve probably 
exhausted all other options. It’s not 
just food pantries either; it could 
be soup kitchens. Kids aren’t being 
signed up for reduced or free lunch 
because they think it’s great food, 
it’s out of necessity.”

Public perception of the food 
insecure population is a challenge 
and getting people out of the cycle 
of needing food varies by situation. 
Sometimes it’s about medicine, 
healthcare, living arrangements, 
employment or all of the above. It 
goes back to understanding the cir-
cumstances people are dealing with, 
and a food pantry is usually where 
they turn after other resources are 
exhausted. 
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Elizabeth Garman, Northern 
Illinois Food Bank communications 
manager, shares two stories.

As the primary breadwinner for 
her household of � ve, Vicki and her 
husband were able to provide com-
fortably for their family. However, 
both were furloughed due to the 
pandemic and months later remain 
unemployed. While their bills con-
tinue to mount, she is thankful 
for Northern Illinois Food Bank’s 
Pop-Up Market and knowing she 
has good food to feed her family 
amid all the uncertainty. 

For Mandi, the pandemic also 
brought major changes. A� er her 
parents moved in with her family in 
2019, she had no idea they would 
all would be working, learning and 
living from home. � eir expendi-
tures went up as income decreased. 
Mandi is a freelance worker and has 
been without income since March. 
Her husband took a pay cut, and 
they fear he could lose his job in his 
company’s upcoming round of lay-
o� s. Mandi is grateful she has been 
able to pick up boxes of fresh pro-
duce, protein and dairy products 
for her family thanks to another 
Northern Illinois Food Bank 
Pop-Up Market. 

How to help
Money is always needed 

– Feeding America and its 
a�  liates can provide 10 
meals for every dol-
lar donated. � e 
increase in 
demand 
is requir-
ing food 
banks to 
purchase an increas-
ing amount of food 
at o� en higher prices. 
During summer, fresh 
foods are more locally 
available but in win-
ter months, Feeding 
Illinois and its food 
banks look to other 

resources to purchase fresh food 
and it’s a challenge to � nd fresh pro-
duce. � e food banks want to o� er 
healthy, nutritionally-dense items 
and place emphasis on fresh fruits 
and vegetables as well as protein, 
dairy, meats and eggs. Ericson says 
they would rather spend the money 
to get more nutritious food than 
just take whatever they can get. 

Individuals can also volunteer. 
Drive-thru distributions require 
volunteers to load boxes and bags. 
At food banks, individuals are 
needed to sort and repack food. 

“Pre-COVID, post-COVID or 
during it, everyone has their com-
fortability with engagement and 
how they’d like to help, be it money 
or volunteering and we are happy to 
help facilitate that,” says Ericson. “It 
doesn’t have to be at the food bank. 
Maybe it’s at your local facility and 
we are happy to make those con-
nections. We need advocates more 
than anything and it usually starts 
with volunteering. We welcome 
any kind of support and everything 
starts with a conversation.” 

Delivering millions of pounds of food across 
the state requires coordination and commit-
ment. Additionally, feeding hungry people 
requires funding and well-tuned operations to 
execute everything from procurement, to stor-
age, evaluation, transportation and delivery. 

Food is donated and/or purchased from local 
food companies, government agencies, food 
drives, special purchases and Feeding America.

Once accepted, food is picked up by or deliv-
ered to food banks. Food banks must maintain 
trucks and employ drivers to ensure safe, e�  -
cient transportation.

Food banks store and distribute food. Once 
accepted, the food is inspected for qual-
ity, sorted and repacked for distribution. This 
includes refrigerated storage for perishable 
items such as fresh fruits and vegetables, meat, 
eggs and dairy products. Collectively, in 2017, 
Feeding Illinois food banks distributed 247 mil-
lion pounds of food. 

Agencies such as shelters, soup kitchens and 
food pantries, receive food from the food banks 
and provide food assistance to clients in need 
e�  ciently, serving as many in their community 
as possible. 

Food reaches those in need. Feeding Illinois 
network members feed over 1.4 million hungry 
each year, including 605,000 children. 

Source: Feeding Illinois

How food banks work
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Keep on trucking
By Les O’Dell

W I T H O U T  A  S E C O N D  T H O U G H T,  we reach for an item from 
a supermarket freezer or grab something from a food-
bank shelf. It could be practically anything, from milk 
to frozen pizzas, fresh vegetables to pancake mix. No 
matter the item or the grocery, food pantry or conve-
nient store, practically every food item available shares 
one thing in common – a history of transport by truck.

“There’s nothing in our store that didn’t arrive here 
on a truck,” explains Dave Armstrong of Farm Fresh, a 
convenience store in the Williamson County commu-
nity of Carterville. “I don’t think I really understood it 
before because it is kind of invisible, but when it starts 
to break down, we realize how reliant we are on these 
folks that move items from one place to another.”

A recent report from the American Trucking 
Association indicated that nearly three-fourths of all 

consumer goods including food are moved by truck. In 
some places, such as rural areas of Illinois, the figure is 
much higher.

“You can look at all of the towns in Illinois – not 
every community has an airport, not every town has a 
river port and many communities do not have a railway, 
but what you will find is that every town in our state 
has a road and where there is a road, there are trucks,” 
explains Matt Hart, executive director of the Illinois 
Trucking Association, a not-for-profit trade group repre-
senting 20,000 trucking companies in the state and more 
than 320,000 drivers and others in the trucking industry.

Trucks do more than deliver final products to food 
banks and grocers. It is transportation which connects 
all stages of the food supply chain. When the trucks 
don’t run, the impact can be immense.

PHOTO COURTESY OF DOT FOODS, INC. 
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“Without shipments in our case, the 
first things I think of is we miss sales 
and consumers discover the things they 
think should be on the shelves aren’t 
there,” Armstrong says. “Bottom line, if 
the trucks don’t show up, we don’t have 
inventory and you don’t have food.”

An industry study revealed that 
just one truck was available for every 
12 loads needing to be shipped.  
The primary reason for the backlog is 
a shortage of truck drivers.

“The biggest issue facing our indus-
try right now is finding quality profes-
sional drivers. There is a huge shortage 
of truck drivers,” Hart continues, 
“Driving a truck is a very important 
job, but it’s not a job for everybody. It 
takes a lot of skill to navigate a vehicle 
that’s 65 feet long and 80,000 pounds.”

The truck driving population is 
growing older and the pool of avail-
able drivers is shrinking.

Jeff Wesenberg, executive vice 
president of Foodliner, a Dubuque, 
Iowa-based trucking company which 
specializes in transporting food ingre-
dients to commercial bakeries and 
food processors, agrees that keeping 
trucks moving takes drivers.

“Finding high-quality drivers is one 
of the largest challenges we face,” he 
says. Foodliner operates more than 
100 trucks throughout Illinois.

Dot Transportation, Inc., an affili-
ate of Dot Foods, Mt. Sterling, is the 
largest food industry redistributor in 
North America. Paul Mugerditchian, 
president of Dot Transportation, 
points out that Dot drivers, along with 

all other industry drivers that spend 
time on the road, sacrifice for their 
families with time away from home. 

“Home is where most of America 
has spent more time recently,” 
Mugerditchian says. “This is opposite 
for drivers and life is tougher on the 
road for drivers nowadays. Everyone is 
cautious, as we should be, but that can 
give drivers the perception they are 
outcasts. Drivers perform an invalu-
able service, and we should be grateful 
for their sacrifice.”

Almost everything we consume 
gets delivered on a truck. That is 
true whether you are buying from 
a store or have it delivered to your 
home. With more than 1,500 Dot 
Transportation trucks on the road, it is 
a challenge to have enough drivers.

Jim Floyd of Evansville, Ind. makes a delivery of food items to a  
southern Illinois business. Drivers like Floyd are vital to keeping  

restaurants, grocery stores and foodbanks fully stocked. 
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The Illinois Trucking Association’s 
Hart agrees.

“There’s no doubt that the current 
truck driver shortage is impacting our 
ability to provide food. We must have 
drivers to get the food from the fields 
to the elevators, from the elevators to 
the processors and from the processors 
to the retailers and consumers. To 
continue to deliver the food that 
people need and want, we’re going to 
need more drivers,” he says.

Wesenberg says recent upswings 
in consumer’s buying has also 
impacted the ability to find drivers. 

“Everybody’s been cyber-buy-
ing (ordering items online) and 
it is taking more trucks to deliver 
those goods. That’s drawing from 
other sectors of the driving mar-
ket,” he says, emphasizing that more 

shipments of all kinds stretch food 
transportation even more.

Fewer drivers means less food 
being transported to restaurants and 
store shelves. The problem can be 
even worse for foodbanks that rely 
on frequent deliveries to keep their 
pantries and shelves fully stocked, 
often with perishable items.

“A supply chain problem means 
we can’t get food,” explains Steve 
Ericson, executive director of Feed 
Illinois, an association of food banks 
throughout the state. “Food could 
spoil and it’s going to go to waste, 
which is tragic when we have this 
growing need in many of our com-
munities. It’s very frustrating.”

The problem is not lost on 
elected officials. Before running for 
public office, U.S. Congressman 

Mike Bost (R-Murphysboro) man-
aged his family’s trucking business. 
Today, he serves on the House of 
Representatives’ Committee on 
Transportation and Infrastructure, so 
his perspective on the issue is unique.

“It’s amazing to hear people com-
plain about trucks, but it is impor-
tant to understand that these are vital 
assets we are talking about. We need 
trucks to get these items moved all 
throughout the food chain anywhere 
from the field to the table,” Bost says. 

Armstrong says he will never 
complain about trucks. He has seen 
firsthand their value.

“I know now that they are 
absolutely critical,” he says. “I know 
we are very reliant on the people in 
trucking and my hat is off to those 
who do it.” 

PHOTO COURTESY OF FOODLINER
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PrairieTABLE

Support local restaurants
By  Colten Bradford

THREE YEARS AGO, THIS Prairie Table column 
debuted in Illinois Country Living (ICL) 
magazine to highlight great places to eat in 
rural Illinois. To date, 36 restaurants have 
been featured in this section, and we have 
never taken a break from doing that since 
January 2018. But we are pausing now. 
Restaurants across Illinois are in trouble 
and they need your help.

COVID-19 has o�  cially been on this 
earth for more than a year with more 
than 830,000 con� rmed cases and more 
than 14,000 con� rmed deaths in Illinois, 
according to the Illinois Department 
of Public Health. While writing this in 
December 2020, restaurants are in the 
middle of the second shut down for indoor 
dining by the state of Illinois to help stop 
the spread of the virus.

It has been a tough year for restaurants, 
and they are hurting more than ever. In 
an early December CNN Business report, 
the National Restaurant Association stated 
110,000 restaurants permanently shu� ered 

in the U.S. in 2020, with 10,000 of those 
having closed during the previous three 
months. � ree of those restaurants to have 
closed in 2020 have been featured in these 
pages of ICL. 

Supporting locally owned and operated 
restaurants and businesses keep the local 
economy strong. Here are a few ways to 
help support your favorite restaurants.

Order food. While eating at 
restaurants is part of the experience, dining 
in isn’t necessary. Order carry out, curbside 
or delivery from your favorite eateries. If 
there are delivery services in your area, 
many o� er “no contact” delivery.

Buy gi�  cards/gi�  certi� cates. While 
the holidays might be over, it isn’t too late to 
buy a loved one a gi�  card or gi�  certi� cate 
to use in the future. It is easy money for 
the restaurant now that can be used later 
when things turn around. 

Purchase merch. While you may not 
want to eat out all the time, you don’t 
always have to buy food from restaurants. 

Tacqueria Pequena, Cobden

Evandy’s Boatel, Naples

 Lost in Time, Fairbury

Doc’s Soda Fountain, Girard



LET’S GO!

Please support local 
restaurants in any way 
you can. We’ll be back 
next month spotlighting 
restaurants as usual, 
and we look forward 
to doing so for years 
to come. Please go to 
icl.coop to check out 
restaurants featured in 
the past.
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From T-shirts and sweatshirts to tote bags and coffee 
mugs, many restaurants sell merchandise with their 
logo emblazoned on them. If you wear that cozy 
sweatshirt around with your favorite cafe’s logo on it, 
you’re like a walking billboard. 

Write positive reviews. You don’t have to spend 
money to support your favorite eateries. Go online 
and write a review on Yelp, Facebook, TripAdvisor or 
Google My Business, for example. Many people find it 
easier to focus on the negatives in a review, so flood the 
internet with positivity about your best-loved places.

Like, share and post. Social media is a great way 
to show support for your favorite restaurants. “Like” 
their pages and share their posts. Utilize social media 
to recommend your favorites to your family and 
friends. Some of the best advertising for businesses is 
word of mouth. You can also “check in” on Facebook 
if you’re grabbing a meal from a local joint.

Try something new. If there’s a local place you’ve 
never tried before, it may become your new favor-
ite. If you’re traveling, search for a local place ahead 
of time. While it is easy to go to a known chain, you 
never know what cuisine you’ll discover. 

Leave a tip. Don’t forget to tip the restaurant 
employees and delivery drivers.

Ask. You may not know the best way to show 
support of a local business unless you ask. While the 

answer to your question may be listed here, you may 
get a response that could surprise you.

Doing the best you can to help stop the spread of 
COVID-19 will help reopen Illinois faster. Wearing 
face masks and social distancing is a small price to pay 
when local businesses are being forced to shut down 
and events are being canceled.

During these past few years, this section in ICL 
has featured a variety of restaurants from coffee shops 
to bars, from fast food to fine dining, from Italian to 
Mexican, from restaurants open only a few years to 
ones open for decades. Please do what you can to help 
the local restaurants in your community. We look for-
ward to highlighting restaurants for years to come. 

Destihl Restaurant, Normal

 Magnolia’s Restaurant, Macomb

 Fritz and Frites, Galena  Giant City State Park and Lodge, Makanda

Tacqueria Pequena, Cobden

Evandy’s Boatel, Naples

Doc’s Soda Fountain, Girard



WE NEED RECIPES! 
Upcoming monthly topics
Cobblers & Crisps
Pasta
Lemons
Please email submissions to 
finestcooking@icl.coop or mail 
them to Finest Cooking c/o Illinois 
Country Living, P.O. Box 3787, 
Springfield, IL 62708. Please include 
your name, address, phone number 
(for questions), and the name of 
your electric cooperative. Recipes 
not included in the magazine 
can be found on our website at 
icl.coop/finestcooking.

Recipes prepared, tasted 
and photographed  
by lllinois Country 
Living staff. For more 
recipes and photos go to 
www.icl.coop. Questions? 
Email finestcooking@
aiec.coop.

Visit www.icl.coop to see 
more Illinois Country Living 
recipes.

Cinnfully delicious
C I N N A M O N  I S  O N E  O F  those aromatic 
spices that conjure up memories of 
waking up to a familiar scent before 
making your way to the kitchen to 
partake in a homemade cinnamon 
roll dripping with icing. It is great 
mixed with sugar on toast, sprin-
kled on oatmeal or a sweet potato, 
or adding a bit to your ground cof-
fee before brewing. It can be found 
in a variety of cuisines in both 
sweet and savory dishes. Readers 
shared their favorites. 

Overnight French 
Toast Casserole
Submitted by: Kris Lienke Sanderson, Rock Energy Cooperative
Servings: 12
 1/2 cup butter
 12 slices white bread
 3/4 cup brown sugar

 1 teaspoon cinnamon
 5-6 eggs
 1-1/2 cups milk

Melt butter in 9x13-inch baking pan. Put 6 slices of bread 
in bottom of pan. In bowl, mix together brown sugar and 
cinnamon. Sprinkle half of mixture on bread. Layer with 
6 slices of bread on top. In bowl, whisk eggs and milk 
until well blended. Pour over bread layers. Sprinkle with 
remaining sugar cinnamon mixture. Cover and refriger-
ate overnight. Preheat oven to 350 F and bake for 30 
minutes. Uncover and continue baking for 15 minutes 
until set. Nutrition information: 163 calories; 10.2g fat; 
154mg sodium; 14.7g carbohydrates; 3.8g protein. 

Homemade Chai Spice Mix
Submitted by: Jill Asbury, Egyptian Electric  
Cooperative Association
Servings: 10-12
 3 tablespoons ground cinnamon
 2 tablespoons ground cardamom
 2 tablespoons ground ginger
 2 tablespoons ground allspice
 2 tablespoons ground cloves
 2 tablespoons ground nutmeg
 2 tablespoons ground mace

In small bowl, mix together all ingredients and store in 
an airtight container. Add 1-2 teaspoons to 8 ounces 
of a hot or cold beverage including tea, coffee, milk, 
coconut/almond/or rice milk, etc. Stir and enjoy. Nutrition 
information based on using milk: 149 calories; 6.1g fat; 
120mg sodium; 17.1g carbohydrates; 8.5g protein. 

HOMEMADE CHAI SPICE MIX
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Cake from Old Sweden
Submitted by: Francine Anderson, Corn Belt Energy Corporation
Servings: 16
 1-1/2 sticks butter
 1-1/2 cups sugar
 3 eggs
 1-1/2 teaspoons vanilla
 3 cups all-purpose flour
 1 teaspoon baking soda
 1-1/4 teaspoons baking 

powder
 1-1/4 teaspoons salt
 1-1/2 cups sour cream

Filling:
 1/2 cup brown sugar
 1/2 cup walnuts, chopped
 1-1/2 teaspoons cinnamon
Frosting:
 3/4 cup powdered sugar
 2 tablespoons butter, 

softened
 1/2 teaspoon vanilla
  Cream

Preheat oven to 350 F. In large mixing bowl, cream together 
butter and sugar. Add eggs, one at a time, and vanilla. Stir 
together dry ingredients. Add alternately with sour cream. Put 
half of batter in greased tube pan. Mix together filling ingredi-
ents and put on top of batter. Add rest of batter and bake for 1 
hour. While baking, mix together butter and powdered sugar. Add 
vanilla and enough cream to a pourable consistency. Pour over 
warm cake after removed from oven. Nutrition information: 335 
calories; 17g fat; 320mg sodium; 41.9g carbohydrates; 5g protein.

Cinnamon Chip Muffins
Submitted by: Susan Davis Rohde, Corn Belt Energy Corporation
Servings: 12
 2 cups all-purpose baking 

mix (like Bisquick)
 1/3 cup sugar
 2 tablespoons  

vegetable oil

 1 egg, lightly beaten
 2/3 cup milk
 1 cup cinnamon  

baking chips

Preheat oven to 400 F. Grease or paper line 12 muffin cups. In 
large bowl, stir together all ingredients, just until moistened. 
Divide evenly in muffin cups. Bake 15-18 minutes or until  
just browned. Cool slightly and remove from pan to finish 
cooling. Nutrition information: 181 calories; 8.8g fat; 150mg sodium; 
22g carbohydrates; 2.7g protein.
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CAKE FROM OLD SWEDEN

Cranberry Bake
Submitted by: Brenda Epplin, Egyptian 
Electric Cooperative Association
Servings: 8
 1 bag whole cranberries,  

washed and dried
 1/4 cup walnuts, chopped
 1/4 cup raisins
 1 Granny Smith apple, chopped
 1/2 teaspoon cinnamon
 1-1/2 cups sugar
  Orange zest

Preheat oven to 350 F. In medium bowl, 
combine walnuts, raisins, apple, cinnamon 
and sugar. Pour mixture over cranberries. 
Put on cookie sheet with sides, cover with 
foil and bake for 1 hour. Sprinkle with 
orange zest and serve. Nutritional infor-
mation: 156 calories; 2.4g fat; 1mg sodium; 
35.6g carbohydrates; 1.2g protein. 

 JANUARY 2021 • ILLINOIS COUNTRY LIVING 33



Dining like the Ancient Ones
W I T H  T H E  C H I L L  I N  the air, my wife 
Chris and I were in the notion for 
some down home, satisfying, com-
fort food. Nothing is more coun-
try and down home than good old 
fashion beans and cornbread. Yes, 
I’m talking really old fashion as 
we’re not cooking up modern-day 
beans, we would be dining like the 
Ancient Ones.

While on vacation out West 
years ago, we came across an 
ancient Native American staple we 
absolutely love—Anasazi beans.  

� e story behind the leg-
endary legume is the tale of the 
Southwestern Native American 
tribe, the Anasazi, also known by 
later tribes as the Ancient Ones or 
Ancient Enemies. � e Anasazi were 
cli�  dwellers who initially lived in 
the fertile valleys of the Southwest 
starting around 750 A.D. As time 
progressed, the Anasazi began to 
move away from the valley � oors 
and moved toward isolated cli�  
dwelling. By 1400 A.D., the Anasazi 
had retreated to living completely 

in high, forti� ed and inaccessible 
houses far above the valley � oors.

Some scholars speculate 
the Anasazi dri� ed away slowly 
and became part of other exist-
ing Native American cultures. 
However, ancient Navajo leg-
end says their tribe ventured into 
Anasazi territory to � nd their cli�  
dwellings abandoned. � eir grana-
ries were full, and their pots were 
still in the cooking � re rings. � e 
Navajo could � nd no trace of them 
and migrated into Anasazi territory. 
� e Ancient Ones had simply and 
mysteriously disappeared.

Years later, white se� lers found 
the hearty bean once cultivated by 
the Anasazi growing wild. Today’s 
Anasazi beans originated 
from early � nds of the 
wild growing staple.

� e beans are 
quickly cooked, 
need no presoak-
ing and are tasty 
and nutritious.  
One pound of 

beans are rinsed and placed in 6 
or 7 cups of water, and slowly sim-
mered for 2 hours. � en add in a 
couple smoked ham hocks, a small 
coarsely chopped onion, a table-
spoon of minced garlic and let the 
beans simmer for another 2 hours. 
Salt and pepper to taste.

Combined with a skillet of corn-
bread, it makes for a great camp� re 
feast or dinner table meal.  

Anasazi beans are avail-
able through Amazon.com or 
Adobemilling.com. � ey are also 
available o�  the shelf at many 
national parks out West and 
Western Native American cultural 
centers. 

Jack Spaulding is an outdoors 
writer. Readers can contact 
the author by writing to 
this publication or email 
jackspaulding@hughes.net. 
“The Best of Spaulding 
Outdoors,” a compilation of 
74 of Spaulding’s best articles 
written over the past 30 years 
is available on Amazon.com. 

 34 ILLINOIS COUNTRY LIVING • WWW.ICL.COOP 

GREATOutdoors



Soup – it hits 
the spot!
O N  A  C O L D  W I N T E R day, nothing 
seems to hit the spot like a hearty 
bowl of soup. Here are a few soup 
recipes from years past. 

Smoked Sausage 
and Bean Soup
Servings: 8
 1 medium onion, � nely chopped
 1 15-ounce can red kidney beans, 

drained and rinsed
 1 teaspoon garlic, minced
 1 teaspoon instant beef bouillon granules
 1 tablespoon margarine or butter
 2 cups cabbage, chopped
 6 cups water
 2 medium potatoes, peeled and chopped
 16 ounces fully cooked turkey smoked sausage, 

sliced
 1/4 cup tomato paste or ketchup
 3 tablespoons white vinegar

In 4-quart Dutch oven, cook onion and garlic in 
butter until tender but not brown. Add water, pota-
toes, sausage, beans and bouillon granules. Heat to 
boiling. Reduce heat, cover and simmer 15 minutes. Add 
cabbage, tomato paste and vinegar. Simmer, covered, 
10 minutes more. Nutrition information: 87 calories; 1.9g 
fat; 152mg sodium; 14.9g carbohydrates; 3g protein.

Chicken Gnocchi Soup 
Servings: 6
 3 boneless skinless chicken breasts
 4 tablespoons butter
 1 cup celery, chopped
 14 ounces chicken broth
 16 ounces gnocchi
 1 cup fresh spinach
 2 tablespoons olive oil
 1 cup carrots, shredded
 1/4 cup all-purpose � our
 1 teaspoon garlic, minced
 1 quart half and half

Cook chicken in olive oil with salt and pepper. Cool and 
dice or shred. Set aside. To large pan, add butter, garlic, 
carrots and celery. Saute until tender. Add � our to form a 
roux; cook for 1-2 minutes. Add broth and half and half, 
stirring constantly. Add chicken and bring to a boil. Turn 
down to simmer. Cook gnocchi according to package 
directions. Drain and add to soup along with spinach. Heat 
through and serve. Nutrition information: 945 calories; 37.4g 
fat; 661 mg sodium; 37.9g carbohydrates; 113.8 protein.

SMOKED SAUSAGE 
AND BEAN SOUP
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Beef Barley Soup
Servings: 12
 1/2  cup carrots, diced
 1/2 cup celery, diced
 1/2 cup onion, diced
 4 cups beef broth
 2 cups chopped 

cooked roast beef
 1 cup quick-cooking 

barley
 1/2 teaspoon ground 

black pepper

 1/2 teaspoon dried 
oregano

 1 tablespoon butter
 4 cups water
 1   14.5-ounce can 

diced tomatoes
 1-1/2 teaspoons salt
 1/2 teaspoon dried basil
 1/2 cup frozen peas

In soup kettle, saute carrots, celery and onion in butter 
until tender (about 5 minutes). Add remaining ingre-
dients, except peas, and bring to a boil. Reduce heat, 
cover and simmer for 20 minutes. Add peas and simmer 
uncovered for 15 minutes. A great way to use leftover 
roast beef. Nutrition information: 218 calories; 8.8g fat; 
517mg sodium; 9.3g carbohydrates; 25.9g protein. 

Cream of Asparagus Soup 
Servings: 4
 1 pound asparagus, cut into small pieces
 1/2 medium onion, chopped 
 2 tablespoons butter
 2 tablespoons all-purpose flour
 4 cups chicken broth
 1/2 cup cream
  Salt and pepper to taste

Saute onion in butter for 3 minutes. Stir in flour and cook 
1 minute. Slowly add chicken broth. Add asparagus pieces, 
cover and simmer for 20 minutes or until asparagus is 
tender. This can be pureed, if desired. Add cream, salt 
and pepper and reheat. Nutrition information: 151 calories; 
9g fat; 817mg sodium; 10.5g carbohydrates; 8.2g protein.

Stuffed Pepper Soup 
Servings: 6
 3 cups rice, cooked
 1 pound ground beef
 1/2 cup green bell 

pepper, chopped
 1/2 cup red bell pepper, 

chopped
 1 onion, finely diced
 3 cloves garlic, minced

 2  14.5-ounce cans 
diced tomatoes

 2 cups chicken broth
 16 ounces tomato 

sauce
 1/2 teaspoon dried 

marjoram
  Salt and pepper to taste

In large pot, brown ground beef over medium-high heat. 
Add peppers, onion and garlic and reduce heat to medium. 
Cook for 5 minutes or until the vegetables have softened. 
Season with salt and pepper. Add tomatoes, tomato sauce, 
chicken broth and marjoram and season with additional 
salt and pepper to taste. Reduce heat to low, cover and 
simmer 30 minutes. Spoon into bowls and top with a scoop 
of rice before serving. Nutrition information: 540 calories; 
6g fat; 875mg sodium; 85.1g carbohydrates; 33.1g protein. 

BEEF BARLEY SOUP 

STUFFED PEPPER SOUP 
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Connect with us

Robert Halleran
Timber Buyer all Species

Logging
Timber Consulting

I buy Storm damaged timber
618-528-8088 DeSoto, Illinois

To advertise in
Illinois Country Living 
email info@icl.coop

WINDMILL Service
Paul’s

• Old Fashioned, Pumping Type
• New & Reconditioned Windmills
• Complete Installation & Repair 

 Service
• Specialize in Large Mills to Fill Ponds

217-897-6699
millfi xr1@aol.com

www.paulswindmillservice.com
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DIMENSION BUILDINGS
Best Buildings at the Best Price
For a Complete 30x50

Deluxe Pole Barn Package
CALL (618) 997-9568

www.dimensionbldgs.com
All Sizes Available        Marion, IL

$3,650only
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A RIDE  PRESERVED FOR GENERATIONS.
IN  THE  BUILDING MADE FOR GENERATIONS.

Your dream garage begins with limited-time savings  
when you commit during Building Value Days.  
Now through February 28.

800-447-7436 | MORTONBUILDINGS.COM

©2021 Morton Buildings, Inc. A listing of GC licenses is available at mortonbuildings.com/licenses. Certain restrictions apply. Code 607

Put your message in over 
191,000 Illinois mailboxes
Every issue of Illinois Country Living is delivered to 
the mailboxes of over 191,000 homes, farms and 
businesses throughout Illinois. With a readership of 
over half a million, no other publication — magazine or 
newspaper — even comes close to reaching so many 
potential customers for your product, service or 
destination. Find out how easy it is to advertise and 
to take advantage of Illinois’ Most Powerful Reach! 

Contact Us
info@icl.coop

YOUR SOURCE
FOR AFFORDABLE 

WEB DESIGN.



SUBMIT A PHOTO

Online: icl.coop/snapshots 
Email: cbradford@aiec.coop 
Mail:  Illinois Country Living  

Attn: Colten Bradford 
PO Box 3787  
Springfield IL 62708 

Rules: Please include high-quality 
digital files or an original we can 
scan. When submitting, include 
details about the photo, artist’s name 
and the co-op name. If you would 
like us to return your work, include 
a self-addressed, stamped envelope. 
We are not responsible for photos 
lost in the mail. We retain reprint and 
online rights.

Visit icl.coop/snapshots for full 
terms and conditions.

Barn 
raising
1. ANGIE BRICKER

Shelby Electric Cooperative

2. CASEY KLEIN
Jo-Carroll Energy

3. BILL CRABILL
Corn Belt Energy 
Corporation

4. STACI CHANDLER
Eastern Illini Electric 
Cooperative

5. JERI DRAPER
Spoon River Electric 
Cooperative

6. SHANE AND 
 VALOREE HERMETZ

SouthEastern Illinois Electric 
Cooperative

UPCOMING THEMES
March – Fishing
April – Rainbows
May – Bugs
June – Yellow 

2

1

3

4
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and it isn’t just corn.
You may not realize it, but your home is sitting on a free and renewable supply of energy. A WaterFurnace 
geothermal comfort system taps into the stored solar energy in your own backyard to provide savings of up 
to 70% on heating, cooling and hot water. That’s money in the bank and a smart investment in your family’s 
comfort. Contact your local WaterFurnace dealer today to learn how to tap into your buried treasure.

visit us at waterfurnace.com
WaterFurnace is a registered trademark of WaterFurnace 
International, Inc. ©2020 WaterFurnace International, Inc.

*26% through 2020 and 22% through 2021 

WATERFURNACE UNITS QUALIFY FOR A 26% FEDERAL TAX CREDIT THROUGH 2020*

Damiansville
Toennies Service Co.
(618) 248-5130

Decatur
Design Air
(217) 423-4713

Delevan
Jeckel Plmb & Htg
(309) 244-8265

Gifford
Duden & Silver
(217) 568-7954

Goodfield
Hinrichsen Htg & A/C
(309) 965-2604

Macomb
Arnold Bros. Htg & Clg
(309) 833-2852

Marion
D & C Htg & Clg
(618) 997-6577

Parker Htg & Clg
(618) 357-8951

Paxton/Gibson City
Houston Plmb, 
Htg & A/C
(217) 379-2329

Springfield/Petersburg
Collins Plmb, Htg & Clg
(217) 793-8031

Thomasboro
Hoveln Htg & Clg
(217) 643-2125






