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Eye Doctor Helps
Legally Blind To See

High Technology For Low Vision Patients Allows Many To Drive Again

F
or many patients with 
 macular degeneration 
and other vision-related 
 conditions, the loss of  central 
visual detail also  signals 

the end to one of the last bastion of 
 independence:  driving. A Mascoutah 
 optometrist, Dr. Marianne McDaniel, 
is using  miniaturized telescopes that 
are mounted in glasses to help people 
who have lost vision from  macular 
 degeneration and other eye conditions.
 “Some of my patients consider me 
the last stop for people who have vision 
loss,” said Dr. Weingart, one of only a 
few doctors in the world who  specialize 
in fi tting bioptic telescopes to help those 
who have lost vision due to  macular 
degeneration, diabetic  retinopathy, and 
other debilitating eye diseases.
 Imagine a pair of glasses that can 
improve your vision enough to change 
your life. If you’re a low vision patient, 
you’ve probably not only imagined 
them, but have been searching for 
them. Bioptic telescopes may be the 
breakthrough in optical technology that 

will give you the independence you’ve 
been looking for. Patients with vision 
in the 20/200 range can many times be 
improved to 20/50 or better.
 Macular degeneration is the 
 leading cause of blindness and vision 
loss in people over 50. Despite this, 
most adults are not familiar with the 
 condition. As many as 25% of those 
over the age of 50 have some degree 
of macular degeneration. The macula 

reported that 56% of patients treated 
with a high-dose combination of vita-
mins experienced improved vision 
after six months.
 While age is the most signifi cant 
risk factor for developing the disease, 
heredity, smoking, cardiovascular 
 disease, and high blood pressure have 
also been identifi ed as risk factors.
 Macular degeneration accounts 
for 90% of new legal blindness in the 
U.S. While there is currently no cure, 
 promising research is being done on 
many fronts. “My job is to fi gure out 
everything and anything possible to 
keep a person functioning, especially 
driving,” says Dr. McDaniel.
 “Bioptic telescopes can cost over 
$2,000,” said Dr. McDaniel,  “especially 
if we build them with an automatic 
sunglass.”
 “The major benefi t of the bioptic 
telescope is that the lens  automatically 
focuses on whatever you’re  looking 
at,” said Dr. Weingart. “It’s like a 
self- focusing camera, but much more 
precise.”
 To learn more about  bioptic 
 telescopes or to schedule a 
 consul tation, give Dr. McDaniel or 
Dr. Weingart a call. You can also visit 
our websites.

www.lowvisionofsouthil.com
1-618-566-8899

Offi  ce located in Mascoutah, Illinois

Marianne McDaniel, O.D.

www.FoxValleyLowVision.com
1-800-341-8498
Located in Oswego, IL

Ronald Weingart, O.D.

Illinois

A scene as it might be viewed by a person 
with age-related macular degeneration.
A scene as it might be viewed by a person 

is only one small part of the retina; 
however, it is the most sensitive and 
gives us sharp central vision. When 
it degenerates, macular  degeneration 
leaves a blind spot right in the  center 
of vision, making it diffi  cult or 
 impossible to recognize faces, read a 
book, or pass the driver’s vision test.
 Nine out of 10 people who have 
macular degeneration have the dry 
form. New research suggests vitamins 
can help. The British medical jour-
nal BMC Ophthalmology recently 
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Today’s listeners, 
tomorrow’s leaders 
You can learn positive principles 
by listening to old country songs. 
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Fire is a natural component 
of the prairie ecosystem. 

 3 6  F I N E S T  C O O K I N G  – 
  B O N U S

Don’t be blue! 
It’s blueberry season.
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Brick by brick 
Readers capture the 
art of architecture.

22 A league of their own
� e Rockford Peaches, of the All-American 
Girls Professional Baseball League, were one of 
the dominant teams during the league’s heyday 
and inspired the highest grossing baseball movie 
of all time. On cover, Do� ie Kamenshek signs an 
autograph for a fan. Photo courtesy of Midway 
Village Museum. 

27 Art for all
Found on the streets of cities and small towns 
across Illinois, murals are a source of pride and 
history that breathe life into communities.

30 Classi� eds, typos 
and a cup of joe
� is month PRAIRIE TABLE visits Free Press 
Co� ee House in Pi� s� eld and Spring� eld. 
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Today’s listeners, tomorrow’s leaders
Kade McAdams’, NRECA Youth Leadership Council spokesman � om Texas, 
address to a� endees at the 2020 NRECA Annual Meeting

NELSON MANDELA IS CREDITED with saying, “� e youth of 
today are the leaders of tomorrow,” and my grand-
mother’s response to that quote is, “Gosh darn! 
� at’s scary.” 

Babers, that’s what we call my grandma, is right, 
because our world and society continue to change 
and evolve and become more confusing for the 
youth of today.

� e type of people Babers would want me to 
aspire to be like are not always the ones youth see 
and hear about via television or social media. � e 
true leaders we need to be seeking are behind the 
scenes working to provide for others, helping others 
rise up, acting with kindness, and most importantly, 
appreciating their blessings. � e leaders youth of 
today need to aspire to be like live by principles.

Principles are important to the creation of 
tomorrow’s leaders. So many people in today’s soci-
ety, � nd it di�  cult to abide by principles and � nd 

examples of them. I believe country 
music is the solution…one can learn 
positive principles from listening to 
lyrics of good ol’ country songs. To 
prove it to you, I’m going to sing a few 
tunes and allow you to hear just where 
today’s youth, tomorrow’s leaders, can 
get inspiration to live each day by.

Leaders work hard for what they 
believe in and usually do so without 
a thank-you or token of appreciation. 
� e group Alabama is one of many 
music icons that has a song about 
working hard each and every day. � eir 

song “Forty Hour Week for a Livin’” has a great mes-
sage. Now, I’m warning you, someone stole all the 
money my parents gave me for singing lessons.

“� ere are people in this country that work hard 
everyday/Not for fame or fortune do they strive/But the 
� uits of their labor are worth more than their pay.”

� is is how people should view their jobs, school-
work, careers and beliefs. You should love what you 
do and do what you love. � e outcome of your labor 
and passion will be full of purpose and success.

Leaders make sure those they are surrounded by 
rise up and don’t judge shoes they haven’t walked 
in. Kacey Musgraves’ country song “Biscuits” aligns 
with this principle.

“Just hoe your own row and raise your own babies/
Smoke your own smoke and grow your own daisies/

Mend your own fences and own your own crazy/Mind 
your own biscuits and life will be gravy.”

No one is perfect, and the leaders of tomorrow 
must remember that no one has ever go� en tall by 
making someone else feel small.

Leaders should have a grateful heart and a� i-
tude…think about the people you enjoy being 
around and look up to…they are kind, genuine, 
and have contagious a� itudes that spread through a 
room. Babers always says, “It’s hard to love a biting 
dog,” and that’s true if you think about it. No one is 
going to follow or believe in you if you resonate neg-
ativity. Tim McGraw’s song “Humble and Kind” is a 
great way to nail this principle.

“Go to church, cause your mama says to/Visit 
Grandpa every chance that you can/It won’t be a waste 
of time/Always stay humble and kind.”

Try to live in such a way that if someone spoke 
badly of you, no one would believe it.

“Hold the door, say please, say thank you/Don’t 
steal, don’t cheat and don’t lie/I know you got moun-
tains to climb but/Always stay humble and kind.”

Lastly, count your blessings.
“Don’t take for granted the love this life gives you/

When you get where you’re goin’/Don’t forget, turn 
back around/Help the next one in line/Always stay 
humble and kind.”

Principles and country music. � ere are many 
country songs that if you just listen to the lyrics, 
they will help you live a life that you will be proud 
of and one that makes the real leaders of tomorrow. 

� e next time you’re in your car or truck, walk-
ing or running with your phone, or just si� ing on 
your back porch, tune into a country music station 
and really listen to the words that are being sung. 
Just like the popular Texas country artist Aaron 
Watson sings in his song “Bluebonnets…”

“Long gone like bluebonnets in the spring/We’re 
only here for a li� le while/It’s beautiful and bi� ersweet/
So make the most of every mile/So pack light and love 
heavy/Give it all your heart and soul, so in the end/
You won’t regret one thing/Life is like bluebonnets in 
the spring.”

Make your time and principles on earth count…
be a leader.

I urge the youth of today to � nd a set of prin-
ciples to live by and follow, because we are today’s 
listeners, tomorrow’s leaders. 

Kade McAdams, NRECA Youth 
Leadership Council spokesman 
from Texas.
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Limit 1 coupon per customer per day.  Save 20% on any 1 item purchased. *Cannot 
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J U L Y 
C H E C K L I S T

Grill safely. If the flame 
goes out on a gas grill, turn off 

the gas and wait 
at least 5 minutes 
before re-lighting. 
Source: NFPA

Note to self. Weekly scrub 
or empty planters, 
birdbaths, vases and 
flowerpot saucers; 
mosquitoes lay their 
eggs in standing water. Source: 
National Safety Council

Turn off, tune in. Turn off 
the screens and encourage 

your family 
to tune in 
to each 
other and 

the great outdoors – take a 
walk, bicycle, go fishing, etc.

Tip of the month: 
During summer, keep window 
coverings 
closed during 
the day to 
block the sun’s 
heat. Source: 
energy.gov

Scholarship winners announced
Recipients of the Thomas H. Moore IEC Memorial Scholarship for 2020 have been announced. 
Each year 11 - $2,000 scholarships are awarded for high school seniors. Six scholarships are 
reserved for students enrolling full-time at a four-year university who are the sons or daughters 
of an Illinois electric cooperative consumer-member. Four are designated for students enroll-
ing full-time at a two-year Illinois community college who are the sons or daughters of electric 
co-op consumer-members, employees or directors. One scholarship, the Earl W. Struck Memorial 
Scholarship, is awarded to a student who is the son or daughter of an Illinois electric co-op 
employee or director. 
 The following young men and women were chosen from among 265 applications. 

Four-year College

Daphne Moss  
Adams Electric Cooperative, 
Quincy University, Quincy

Brennen Thomas 
Egyptian Electric Cooperative 
Association, University of 
Illinois, Urbana-Champaign

Olivia Seaman 
EnerStar Electric Cooperative, 
Millikin University, Decatur

Jennifer Bingham 
Illinois Electric Cooperative, 
University of Illinois, 
Urbana-Champaign 

Kathryn Walters 
Jo-Carroll Energy, 
St. Ambrose University, 
Davenport, Iowa

Jack Kessinger  
M.J.M. Electric Cooperative,  
University of Missouri, 
Columbia, Mo. 

Brady Clark  
Clay Electric Co-operative, 
Lake Land College, Mattoon 

Travis Wilke  
Norris Electric Cooperative, 
Lake Land College, Mattoon

Two-year Community College

Earl W. Struck Memorial Scholarship

Elizabeth 
Stremming 
Corn Belt Energy Corporation,  
Illinois State University,  
Normal

Jessie Lewis  
Southern Illinois Electric 
Cooperative, John A. 
Logan College, Carterville

Sara Timm 
Tri-County Electric Cooperative, 
Kaskaskia College, Centralia
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Co-ops care
Across the state, Illinois’ electric cooperatives 
have risen to the challenge of helping those in 
their service territories suffering in the wake of 
layoffs, closed schools, food insecurity and a lim-
ited supply of personal protective equipment. 

Spoon River Electric Cooperative, Canton, 
used Operation Round-Up funds to donate 
$4,500 to nine local food pantries. Those 
pantries include Abingdon Community Food 
Bank, Cuba Food Pantry, 1st Baptist Church of 
Canton Food Pantry, Galesburg Rescue Mission 
Food Bank, Illini Bluffs Food Pantry, Knoxville 
Community Food Bank, Maquon Community 
Food Bank, the Salvation Army Canton Food 
Pantry and St. Mary’s of Canton Food Pantry. 

The board of directors of Corn Belt 
Energy Corporation, Bloomington, approved 
a grant of $15,000 for the Feeding BN and 
Beyond program and a grant of $5,000 for 
the Starved Rock Community Foundation’s 
COVID-19 Recovery Fund as part of CoBank’s 
Sharing Success program. Cooperative lender 
CoBank increased the amount of its matching 
funds program in which partnering electric 
cooperatives may contribute. The increased 
amount allowed Corn Belt Energy and CoBank 
to provide relief to local communities served 
by Corn Belt Energy. The donated funds, 
managed by the United Way of McLean County, 
support school food program supplementation, 
grass roots efforts and create support for those 
disrupted by the pandemic. Grant monies 
awarded to the Starved Rock Community 
Foundation will support the Starved Rock 
Country COVID-19 Recovery Fund to help 
those directly impacted by COVID-19.

With many of its local students unable to 
access internet for remote learning, Illinois 
Electric Cooperative, Winchester, installed 

remote learning Wi-Fi hotspots. The co-op was 
approached by Jacksonville School District 
177 after it recognized a need for students with 
limited access to broadband. The hotspots were 
set up free of charge and located in the Woodson 
and Murrayville parks. 

EnerStar Electric Cooperative, Paris, had such 
a large turnout for its first drive-thru sack lunch 
giveaway on March 28 that it repeated the efforts 
three more times. Free sack lunches were handed 
out in Clarksville, Redmon and Hume.

McDonough Power Cooperative’s board of 
directors approved assisting McDonough County 
Health Department and Warren County Health 
Department with $2,500 each to help replenish 
personal protective equipment (PPE), which is in 
high demand due to the outbreak. The donations 
were made through McDonough Power 
Cooperative Cares Fund which is funded through 
the sale of scrap wire and metal no longer needed 
by the cooperative and by personal donations 
made by those affiliated with the organization. 

Since 2002, Rock Energy Cooperative, 
Janesville, Wis., has returned 3 percent of member’s 
accumulated capital credits. This year, the board 
of directors increased the amount to 5 percent, 
resulting in an additional $830,000 being returned 
to members, in the hope it would provide financial 
help to members during these trying times. 

Jo-Carroll Energy received $30,000 from 
the Northwest Illinois COVID-19 Response 
Fund for the co-op’s Neighbor to Neighbor 
Care program. The program works in tandem 
with the Low Income Home Energy Assistance 
Program (LIHEAP). The grant will be used to 
assist members residing in Jo Daviess and Carroll 
counties. The Neighbor to Neighbor funds 
are administered for Jo-Carroll Energy by the 
respective area agencies serving each county. 

Two co-op champions 
pass away
The Illinois electric cooperative 
family recently lost two shining 
champions of cooperative 
commitment to community.   
 Delbert Mundt of Dieterich 
served on the board of Norris 
Electric Cooperative for 23 years 
and as president of the board from 
1990-2000. He was also the Norris 
Electric representative on the 
board of the Association of Illinois 
Electric Cooperatives (AIEC) for 10 
years, serving as board president 
from 1996-1998. Mundt may most 
be remembered for his work as 
founder and first president of EJ 
Water, Inc., the water cooperative 
located in Dietrich. Its water 
treatment plant was named in his 
honor. He was active in agricultural 
issues and on numerous boards.
 G. Robert Inman II of Grand 
Chain served on the Southern 
Illinois Electric Cooperative (SIEC) 
board of directors for 25 years 
including as president. Inman 
represented SIEC on the board of 
the AIEC from 1999-2009, serving 
as board president from 2006-
2008. He was a volunteer firefighter 
for more than 40 years and 
involved in an array of community 
organizations and projects. 

Delbert Mundt of Dieterich

Elizabeth 
Stremming 
Corn Belt Energy Corporation,  
Illinois State University,  
Normal
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U.S. Census Bureau 
reopens operations 
in Illinois
Due to the COVID-19 outbreak, many 
offi  ces of the U.S. Census Bureau 
were closed to protect the health 
and safety of the public and bureau 
employees. 
 Census offi  ces have begun 
a phased restart of operations 
including in Illinois. Plans are in 
place to resume fi eld data collection 
operations and all in-person activities 
will incorporate the most current 
guidelines to promote the health and 
safety of bureau staff and the public.
 Once 2020 census data collection 
has been completed, the bureau 
will begin a lengthy process to 
produce the apportionment counts, 
redistricting information, and other 
statistical data that help guide 
hundreds of billions of dollars in 
public and private section spending 
per year for the next decade.
 The bureau reports that 
responses to the 2020 census are 
on track as more than 60 percent 
of U.S. households have responded. 
Four out of fi ve households have 
chosen to respond online which is 
9.2 percentage points higher than 
Census Bureau projections. 
 It’s not too late to respond and 
the bureau strongly encourages the 
public to go to 2020census.gov. 
Census statistics are used to 
determine the number of seats 
each state holds in the U.S House 
of Representatives and informs 
how hundreds of billions of dollars 
in federal funds will be allocated by 
state, local and federal lawmakers 
annually for the next 10 years. 

Lawson chosen to 
represent Illinois

Jerad Lawson has been 
chosen to represent 
Illinois, the Association 
of Illinois Electric 
Cooperatives (AIEC) 
and his cooperative, 
EnerStar Electric, Paris, 
on the National Rural 

Electric Cooperative Association (NRECA) Youth 
Leadership Council (YLC). 

Due to these unprecedented times and 
to ensure safety, the 2020 NRECA Youth to 
Washington tour was canceled. Selection of the 
YLC is typically done by the students while 
on the trip. In its place, students from the 2019 
delegation were given the opportunity to apply 
for the position. Entrants were encouraged to let 
their personalities shine through as they provided 
a video with information about themselves, 
memorable moments from the 2019 tour and 
why they were applying. Five staff  members of the 
AIEC watched the videos and rated their top three.  

Lawson, a 2020 graduate of Lawson Christian 
Academy, will begin his college career at Ivy Tech 
Community College, Crawfordsville, Ind. this fall. 

A basketball player, basketball referee and 
competitive cheerleader, Lawson appreciates the 
life and leadership skills he has been able to learn 
and practice with his coaches and teammates. As 
a home healthcare provider for his grandfather, a 

ninja and tumbling instructor, and a brother to fi ve 
sisters, he exemplifi es servant leadership even in 
challenging situations. 

He says he is especially thankful for having been 
chosen to represent EnerStar Electric during the 
2019 Youth to Washington tour and now represent 
the AIEC on the 2020 Youth Leadership Council. 
Lawson will be given the opportunity to att end 
the YLC Leadership Conference in November, the 
NRECA 2021 Annual Meeting in San Diego and 
the 2021 Youth Day at the Capitol in Springfi eld 
next spring. 

Pandemic could cost nation’s 
electric cooperatives $10 billion
New research by the National Rural Electric 
Cooperative Association (NRECA) fi nds 
electric cooperatives stand to lose $10 billion 
through 2022 due to the pandemic and eco-
nomic slowdown it has caused.

NRECA projections fi nd electric co-ops will 
see a decline of $7.4 billion in operating revenues 
as electricity consumption falls by 5 percent. Job 
loss and decreases in income are expected to lead 
to additional delinquencies, resulting in a loss of 
$2.6 billion through 2022. Th e report projects 
reductions in electric co-op sales of 6.1 percent in 
2020, 6 percent in 2021 and 3 percent in 2022. 

Waterfowl blind drawing update
Th e Illinois Department of Natural Resources 
(IDNR) is working to fi nd solutions to safe-
guard the health and safety of waterfowl hunters 
while also honoring the tradition of the state’s 
waterfowl blind drawings.

Aft er reviewing state law, IDNR has decided 
to postpone waterfowl blind drawings, moving 
both the three-year and single-year drawings to 
August. IDNR will continue to closely monitor 
the situation, reassessing through the summer. 

 8 ILLINOIS COUNTRY LIVING • WWW.ICL.COOP 

CURRENTS





SIPC approves plan to 
retire Unit 4 operation
Th e Southern Illinois Power Cooperative 
(SIPC) board of directors, with support 
from IBEW 702, approved a plan enabling 
SIPC to retire operation of the Unit 4 
coal fi red generator at the Marion Power 
Generating Station as early as fall of this 
year. Th e plan is the result of a process that 
began in fall 2019, when SIPC began look-
ing at the long range economics of the 
Marion Station due primarily to sustained 
low energy prices in the wholesale power 
market as well as increasing environmental 
compliance costs. Regulatory approvals are 
required and expected by late July. A formal 
board decision will be made at that time.

“Th is is a signifi cant and timely step to 
bett er serve our member-owners’ power 
requirements, considering our future 
risks and opportunities. Our mission and 
vision will continue to guide us as we work 
each day to best serve our members,” says 
President/CEO Don Gulley.

Th e closure of Unit 4 would aff ect up 
to 26 employees. Working closely with 
labor partner IBEW Local 702 and local 
legislators, the cooperative has developed 
a transition plan to help those employees 
that may be facing layoff s. 

In addition, SIPC and IBEW worked 
together to develop an effi  ciency plan to 
help retain 55 union jobs in the event of 
Unit 4 closure. Th e plan aims to further 
improve the cost structure of SIPC’s 
remaining operations, including 

the one coal and two natural gas 
units, its transmission operations, and 
administrative support services.

Overall, the plan is expected to reduce 
costs by $125 million over the next 10 
years, which will directly benefi t SIPC’s 
member-owner distribution cooperatives. 

SIPC is a member-owned and 
governed generation and transmission 
cooperative headquartered in Marion that 
provides wholesale electric power services 
to seven distribution cooperatives in 
southern Illinois. 

Chill out
Summer is the time of year when air con-
ditioners typically get a workout and new 
regulations are causing the cost of Freon, 
also known as R-22, to skyrocket. If your 
system is less than 10 years old, it doesn’t 
contain Freon.
 Th e Environmental Protection Agency 
banned Freon for use in new systems back 
in 2010, and through the Clean Air Act the 
import or production of Freon has been 
banned since January 2020. Th e EPA says 
the odorless gas, a key refrigerant in AC 
units, is bad for the environment because it 
depletes the ozone layer.
 If your old system is working well, you 
can keep using it. Air conditioners typi-
cally have a life span of 15 to 20 years, but 
it might be time to start planning and bud-
geting for a new system. When you do, 
buy a more energy-effi  cient unit with the 
ENERGY STAR logo and save money in 
the long run. 

Sudoku
Complete the grid so every row, 
column and 3x3 cube contains 
every digit from 1 to 9 inclusive 
with no repetition. Solution on 
page 37.
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1-855-536-4200

Over 775,000 people in 47 countries have 
taken their lives back with a lightweight 
Inogen One portable oxygen concentrator. 
Dealing with a chronic respiratory disease, 
such as COPD, is burdensome enough 
without having to struggle with heavy 
tanks, constant refi lls, or being tethered to 
a stationary system. For nearly 20 years, 
Inogen has been the global leader in 
portable oxygen concentrators, exclusively 
dedicated to innovative oxygen solutions. 
It’s time to reclaim your freedom and live 
your life in moments, not minutes left in an 
oxygen tank.

Call NOW and speak with an Inogen 
Oxygen Specialist to request your free 
informative brochure or to take advantage 
of our 30-Day Risk Free Trial.* Plus, receive 
FREE SHIPPING on your order! 

MKT-P0169
©  2020 Inogen, Inc. All rights reserved.

READY TO
TAKE YOUR
LIFE BACK?

or visit GetInogen.com/discount

*Applicable for Inogen One G5 systems only.
**Applicable for purchases only. Restocking fee may apply.

LIMITED-TIME



Datebook is being 
temporarily suspended 

until it is safe for 
everyone to attend 
events. In its place, 

we are putting an Illinois 
crossword puzzle to 

help you fight boredom. 
We hope you enjoy it. 

Across
1 Illinois city where Abraham Lincoln made a 
 famous speech against slavery

4 Creative pioneer in the graphic arts, 
  born in Chicago

9 Soupçon

10 Illinois municipality famous for hosting a Breeder’s 
 Cup qualifying horse race, Arlington _______

12 Fado Irish is a famous one in Chicago

14 You might say these words at Alto Vineyards 
 near Champaign

15 Innovative

17 Bellini opera performed at Lyric Opera of Chicago

18 Paper size, abbr.

19 _______ at Irish Hollow in Galena

20 Like winters in Illinois

22 Popular Chicago units

25 First name of a Nobel prize winning author 
  born in Oak Park

27 Inventor of a famous “wheel”- born in Galesburg

28 Architect of the University Apartments in  
 Chicago, initials and name

30 Good friend

31 Capp of the comics

32 Buddy Guy’s Chicago blues club

Down
1 Illinois city where Kapri Bibbs and  
 Melissa McCarthy were raised

2 Medium for Magalie Guerin, Chicago artist

3 Cubs game segments

5 Chicago’s Canal or Market, abbr.

6 Creamy desserts you can get in Shokolad,  
 Chicago bakery

7 Loyola University email address ending

8 Renee and Richard in “Chicago”

11 Long of “Boyz N the Hood”

13 Illinois city which is on the old Route 66 
 route (Ogden Avenue)

16 Take the gold

20 Spectacular early morning view at  
 Lake Michigan

21 All-time athletic great from East St Louis, Ill.,  
 last name of her two last names

23 Soldier or Marshall

24 Sea foam

26 Douglas or balsam

27 Supporter

29 Mouse’s place

30 Loudspeaker system for short

ANSWER KEY CAN BE 
FOUND ON PAGE 37.
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On America’s birthday, remember that these are

not just words we say; they are a promise to honor 

our � ag, our nation and all those, past and present, 

who have risked all for our freedom. 

Brought to you by 
Touchstone Energy Cooperatives   

                                        I pledge allegiance 

                                           to the flag of 

                                     the United States 

of America, and to the Republic for 

which it stands, one nation under God, 

indivisible, with liberty and justice for all.



Five home energy hogs
Dear Pat and Brad: Our family has 
been trying to reduce our monthly 
expenses. The other day, my sister-in-
law and I compared our electric bills. 
I was surprised to find out her energy 
costs were significantly lower than 
mine, even though our homes are sim-
ilar in size and built around the same 
time. What could be causing my bill to 
be so much higher? – Melissa

D E A R  M E L I S S A :  YO U  A R E  certainly 
not alone in these trying times as 
you search for ways to cut costs, and 
your energy use might provide some 

potential opportunities for savings. 
Even though you noted the similarities 
between your home and your sister-
in-law’s home, you may have a hidden 
energy hog causing your bills to be 
higher. Here are five energy hogs that 
may be increasing your energy use.

1. Old fridge or freezer in the garage
That second fridge or freezer may 
be costing more than you think. If 
the model was produced prior to 
1990, it’s likely using twice as much 
energy (or more!) than a newer 
ENERGY STAR-rated model. If 
it’s located in the garage, it may run 

constantly in the sum-
mer, which could lead to 
higher electric bills.  

2. Cooling or heating an  
 uninsulated area
Cooling or heating 
an uninsulated work-
shop or garage can be 
expensive. To give you 
an example, during a 
past energy audit I con-
ducted, I found that 
the homeowner heated 
an uninsulated shed to 
keep several half-empty 
buckets of paint from 
freezing. So, he was pay-
ing more to keep his paint warm 
than the paint was even worth. Pet 
owners have been known to heat 
and cool an uninsulated garage to 
keep pets comfortable, not realiz-
ing that this might be costing more 
than heating their actual home. If 
you really want to heat or cool these 
types of spaces, they need to be 
well insulated and heated/cooled 
efficiently, perhaps with a ductless 
mini-split system. 

3. Hot tub
The average operating cost of a 
hot tub is $250 per year. But that 
amount may be higher if your hot 
tub is an older, less efficient model, 
or if you live in a colder climate. A 
smaller hot tub with better insula-
tion, a cover and a pump that runs 
on a lower voltage will use less 
energy than other models. In the 
end, getting a good deal on a used 
hot tub may cost more in energy 
bills in the long run.

4. Swimming pool
If you have a swimming pool, con-
sider installing a smaller, more effi-
cient pump and reducing how often 
it runs. You can also look at install-
ing a larger filter and maximizing 

the flow of water through the pipes 
by making them larger and reduc-
ing how sharply the corners turn. 
These measures could cut your 
electric use for the pool pump by as 
much as 75 percent. Consult with 
a pool installation specialist to find 
the most efficient setup that will 
still keep your pool clean.

5. Pumps
If you live on acreage or on a farm, 
you probably have several pumps, 
including irrigation, well, septic and 
sump. If you’re like most of us, you 
use those pumps until they break 
down. Consider replacing the old-
est and most-used pumps over time 
with new, more efficient ones that 
are sized correctly for their task. 
Also, make sure you’re eliminating 
leaks in the water lines, which  
make your pumps work harder  
and longer.  

If one of these five energy  
hogs doesn’t explain the difference 
in energy use between your home  
and your sister-in-law’s, there  
are many other possibilities. I 
recommend conducting an energy 
audit, which should give you the 
answers you seek. 

Before buying a hot tub, 
make sure you’re ready 
to pay to operate it. The 
average annual energy cost 
for a hot tub is $250 a year.

This column was co-written by 
Pat Keegan and Brad Thiessen  
of Collaborative Efficiency. 
For more information on 
energy efficiency, please visit: 
collaborativeefficiency.com/
energytips.

PHOTO CREDIT: ANDREW HOLMES 

Heating and cooling an uninsulated shed, garage or 
workspace can increase energy bills.

PHOTO CREDIT: TINO ROSSINI
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Spend the summer in 
Carbondale, Illinois sipping 
wine and soaking up the 
sun on the Shawnee Hills 
Wine Trail, hiking and biking 
the trails of Giant City State 
Park and the Shawnee 
National Forest, unwinding 
with live local music, food 
and drinks downtown, and 
enjoying a late-night sweet 
treat from Dairy Queen! 

126 S. Illinois Ave. | Carbondale, IL 62901 
618.529.4451 | carbondaletourism.org

ADVENTURE
CARBONDALE

“Not only do we stand behind our
windows, we stand on them!” WE SELL

WINDOWS
SIDING

& MORE!
DOORS

SOLARZONE
INSULATED GLASS

WINDOWS
SIDING

& MORE!
DOORS

SOLARZONE
INSULATED GLASS

America’s Largest Replacement
Window & Remodeling Company

OFFERING ENERGY
SAVING PRODUCTS

Call to schedule your FREE in-home estimate today!

1-800-GET WINDOWS
www.windowworld.com

Window World of Central Illinois-half page.pdf   1   4/1/20   9:53 AM



Dan Gerard, CISSP, is the Chief 
Technology Officer for the 
Association of Illinois Electric 
Cooperatives in Springfield.

Comment on this column 
Visit icl.coop and click on 
Powered Up to respond. Your 
response might even be included 
in a future column.

Feel like you’re being watched?
Ways to protect your online privacy

I  VA L U E  P R I VACY  A N D  do not appre-
ciate when companies use my 
information for advertising. It’s 
unsettling to see advertisements 
for items that coincide with my 
browsing history. What most do 
not realize is we give tech giants like 
Facebook and Google permission 

to track what we do online, and in 
some cases, they track us without 
our permission.

Facebook has a bad track record 
when it comes to collecting infor-
mation about us. Over the past sev-
eral years, there have been lawsuits 
against Facebook for being irre-
sponsible with user data. Why do 
they need to track us? Facebook is 
free, right? Well, not exactly. 

Facebook monetizes your infor-
mation to advertisers. By gathering 
information about you, advertis-
ers can custom tailor information, 
so you are more likely to purchase 
their products. Facebook owns sev-
eral online social apps and services 
like WhatsApp and Instagram, both 
track users. Facebook can cross 

correlate the information between 
the different social platforms it 
owns to create an even more accu-
rate profile about you, making the 
data more valuable. 

What can Facebook track? 
Well, if you want to find out, 

Facebook has devel-
oped a way for you 
to do just that. “Off-
Facebook Activity” 
tracker will show what 
information Facebook 
has collected, such as 
your interests and ad 
preferences. However, 
you need a Facebook 
account to access the 
tool.

Even if you don’t 
have an account, 
Facebook still uses sev-
eral methods to collect 
your data. “Shadow 
profiles” are created for 
people who don’t have 
Facebook accounts. 
They are built using 

contacts that get shared from a 
Facebook user. Facebook says it 
uses this data to create connections 
between friends. Even if you don’t 
have a Facebook account, there is a 
shadow profile associated with you.

The Facebook “Share” and 
“Like” buttons used on websites 
send data back to Facebook, further 
advancing its advertising algorithm. 
If you see these buttons on a web-
site, that means Facebook is collect-
ing your data even if you don’t have 
a Facebook account.

“Facebook Pixel” is an analytics 
tool used by websites to monitor 
the effectiveness of their advertising. 
It tracks the actions taken by a user 
and sends that information back to 
Facebook.

If you have a Facebook account, 
a “Facebook cookie” is placed on 
your device. Facebook also places 
a cookie on your computer if you 
simply use a website with one of 
their products on it. What is worse, 
Facebook cookies typically do not 
expire. 

How to prevent tracking 
and secure privacy 

Fortunately, there are ways to 
secure your privacy online, but it 
does require some effort. You can 
use the Off-Facebook Activity tool 
to control what apps and services 
can share your data with Facebook. 
Also spend time going through 
your “Facebook Privacy settings” 
and adjust according to your prefer-
ences. Cookie auto delete plugins 
are available for many of the popu-
lar browsers. Not only will this help 
with Facebook tracking, it will help 
with others as well. 

You can op-out of behavioral 
advertising using the Webchoices 
Digital Advertising Alliance’s 
Consumer Choice Tool. Some 
trackers rely on scripts. In this case, 
the script is a small piece of code 
that alerts advertising trackers about 
your presence on a page. You can 
block these scripts from running 
using a script blocking browser 
extension like uBlock Origin. This 
tool provides a simple check box 
style interface that allows you to 
configure your preferences in an 
understandable way. Using a privacy 
focused alternative web browser 
like Epic is also an option. Many of 
these browsers will have a built-in 
VPN that encrypts to protect your 
privacy further. 

The information being gathered 
about you is valuable and you CAN 
take steps to protect your privacy. 

GOODPICS - STOCK.ADOBE.COM
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Can 
outbuildings 
and acreage 
be financed 
in the same 
loan?

Are long-
term rates 
an option?

Are 
recreational or 
rural lot loans 
available?

Does the 
lender 
specialize in 
country living?

333
If constructing 
a home, do you 
have to convert 
to permanent 
financing at 
the end of the 
build?

2

Are 

available?

As the leader in country living lending, Farm Credit Illinois’ Rural 1st

offers a wide range of solutions designed specifically for you.

Discover how Rural 1st can help you make the move. 
www.farmcreditIL.com/fivethings

Looking For

Country Living
Financing?
5 Things You Should Know

Rural 1st® is the tradename and a registered trademark of Farm 
Credit Mid-America (NMLS 407249). Rural 1st is also available 
to consumers within the territories of participating Farm Credit 
System Associations, including Farm Credit Illinois NMLS 
1844469. All loans subject to credit approval and eligibility. 

With a readership of over half a million, no other publication — 
magazine or newspaper — even comes close to reaching so many 
potential customers for your product, service or destination. Find 
out how easy it is to advertise and to take advantage of Illinois’ Most 
Powerful Reach! 

Put your message in over 191,000 
Illinois mailboxes

Contact Us
info@icl.coop



W H E T H E R  C L O S E  TO  H O M E  or while 
on vacation, hot summer tempera-
tures beckon many people to activi-
ties in and around water. To help 
ensure that the fun stays in these 
summer activities, it is important to 
keep safety in mind. Safe Electricity 
shares tips to help keep you and 
your loved ones safe when enjoy-
ing water recreation activities this 
summer.

Before spending time on the 
water, be sure to check weather 
forecasts and stay up to date on the 
possibility of storms. Postpone your 
plans if a thunderstorm is expected, 
as the risks for lightning strikes 
are especially high in or near bod-
ies of water. Remember the advice 
from the National Weather Service 

(NWS), “When thunder roars, go 
indoors.”  

You are not safe from lightning 
strikes while outside, so once you 
hear thunder, immediately get out 
of any body of water. “With the 
first signs of a storm, head for the 
shore,” says Natalie Hemmer, Safe 
Electricity Advisory Board mem-
ber. “Get to a safe shelter, such as an 
enclosed building with electricity 
or plumbing or an enclosed metal-
topped vehicle with its windows up. 
Wait until at least 30 minutes have 
passed without thunder to return 
outside.”

Also be aware of your surround-
ings and look out for potential haz-
ards. Always check the location of 
nearby power lines before boating 

or fishing and make sure you are 
casting your line away from power 
lines to avoid potential contact. 

Contact between your boat and 
a power line could be devastat-
ing. Do not raise a mast or antenna 
when your boat is near a power line. 
Never attempt to move a power line 
out of the way so that a boat can 
pass underneath. Maintain a safe 
distance of at least 10 feet between 
your boat and nearby power lines. 

Keep in mind that water levels 
are constantly changing, altering the 
distance between the water and the 
line. Do not assume that you can 
safely pass under a power line just 
because you have in the past.  

If your boat comes in contact 
with a power line, do not enter the 
water. The water could be ener-
gized. Instead, stay in the boat and 
avoid touching anything metal until 
help arrives or until your boat is no 
longer in contact with the line. 

Do not swim around docks 
with electrical equipment or boats 
plugged into shore power. If you 
are in the water and feel a tingle of 
electric current, shout to let others 
know, try to stay upright, tuck your 
legs up to make yourself smaller, 
and swim away from anything that 
could be energized. Do not head to 
boat or dock ladders to get out.

If you see someone who you 
suspect is getting shocked, do not 
immediately jump in to save them.  
Throw them a float, turn off the 
shore power connection at the 
meter base and/or unplug shore 
power cords. Try to eliminate the 
source of electricity as quickly as 
possible; then call for help.

To help prevent the risk of elec-
tricity entering the water, have your 
boat and dock electrical systems 
regularly inspected and maintained 
by a professional familiar with 
marine electrical codes. 

To learn more about electrical 
safety, visit SafeElectricity.org. 

Safe Electricity is an electrical 
safety public awareness program 
of the Energy Education Council.

Don’t let 
unsafe 
actions 
make 
waves in 
summer 
fun
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Live, Laugh, Love, Learn w/
verse “Life is not measured by the breaths we take, 
but by the moments that take our breath away” - 
00332  Leather Cover and Labels - 00332

Farm and Tractors - 
00785  Leather Cover 
and Labels - 00785

Words of Faith w/verse 
“With God all things are possible.” - 00551
Leather Cover and Labels - 00551

Tropical Paradise - 
00052  Leather Cover 
and Labels - 00052
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Fabric Cover and Labels - 00633

Lightning Strikes - 
00178  Leather Cover 
and Labels - 00178
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Cowboy Boots - 00434
Leather Cover and 
Labels - 00434

Grandkids Rule! w/verse 
“I’d rather be with my grandkids.” - 00437  
Leather Cover and Labels - 00437

Mountains - 01287  
Leather Cover and 
Labels - 01287

Beach Escapes - 00743  
Leather Cover - 00697  
Labels - 00743

Winter Calm - 00017
Leather Cover and 
Labels - 00017

Classic Peanuts - 
00708  Leather Cover 
and Labels - 00708

A Walk on the Beach - 
01020  Leather Cover 
and Labels - 01020

Blue Safety - 00027
One image. 
Leather Cover and 
Labels - 00155

Re� ections - 00125
Leather Cover and 
Labels - 00125

Parchment - 00612
Burgundy Leather 
Cover - 00030-004  
Labels - 00032-008

North American 
Wildlife - 00876  Leather 
Cover and Labels - 00876

3 EASY WAYS TO ORDER
1. PHONE 1-800-323-8104
 Phone Hours: Mon-Fri 7:00 am to 10:00 pm (CT)
 Sat/Sun 7:00 am to 8:00 pm (CT)

Mention offer code to receive this special offer. 2-box minimum and processing fee 
apply. Se habla Español. Call for Signature Required Delivery option.

2. INTERNET —SAFE SECURE SITE
 www.BradfordExchangeChecks.com
3. MAIL—Send completed Order Form

Also Include
1. Payment check or money order (no cash please)

 2. Voided Check with changes noted OR Reorder Form
 3. Deposit Slip from same account Mail to address at the top of coupon 

Shipping & Handling

 TOTAL: 

REQUIRED SERVICE/HANDLING† $2.95 x # of Boxes/Items=
$
     Required

SUBTOTAL22444XCHOffer Code: $

Checks Only

Add your sales tax‡ $

$

$
❏ IN-PLANT RUSH (checks only)    Saves 1-3 Days (070)    $
❏ Untrackable delivery:  Allow 2-3 weeks for delivery.  All items shipped 
separately.   Delivery to Alaska and Hawaii may take longer. 

 (4-9 bus. days) 
Check boxes 

shipped together. 

(045)Includes FREE IN-PLANT RUSH

Check Options
✔Check the items you wish to order and enter the price in the spaces provided.
   Only ONE check design per order.

Enter Check price from chart above

FREE❏                            ❏                        ❏                       ❏
Distinctive Lettering

ScriptCORDIAL
$2.50 each

SINGLE TOP TEAR  CHECKS
❏ 1 Box $8.49
❏ 2 Boxes $16.98 $8.49
❏ 4 Boxes $33.96 $16.98
                2nd & 4th box FREE

GRAND

DUPLICATE TOP TEAR CHECKS
❏ 1 Box $6.99
❏ 2 Boxes $13.98 $6.99
❏ 4 Boxes $27.96 $13.98
                2nd & 4th box FREE

$

*If no check start number is specified, 1001 will be used.  

Matching Cover Code No. __________add $19.99 $

Check 
Design

Start 
Checks at #

NAME
PHONE☎                                   ❏ Day ❏ Evening
E-MAIL ADDRESS

(         )

Your Information

$

*

  *LIMITED-TIME 
OFFER FOR 

NEW CUSTOMERS
Please respond promptly!

9305 N.  Mi lwaukee  Ave .  N i les ,  IL  60714

$     
$2.50 x # of Boxes = 

(Must also purchase EZShield Check Fraud Protection above)   Add $8.00 total
$

Matching Labels Code No. ____________
Add $6.99 for DESIGNER  Labels
Add $7.99 for CHOICE  & MASTER  Labels

(If name and 
address other than 

checks, please enclose 
separate paper)

$5.99

Add $8.95 total

FREE

Nurses Rule! - 00542 
Leather Cover 
and Labels - 00542

Great Outdoors - 
00552  Leather Cover 
and Labels - 00552

*Then most competitors. 
Limited time offer for new customers when you buy 2 or 4 boxes of single top tear checks.    

A portion of the proceeds will be donated to a national no-kill animal shelter.

American Pride - 
00930  Leather Cover 
and Labels - 00930

Rescued Is My Breed 
of Choice - 00379  Leather 
Cover and Labels - 00379

CHECKS WITH 
A CAUSE

Rescued is Something 
to Purr About - 00525  Leather 
Cover and Labels - 00525

CHECKS WITH 
A CAUSE

Wall Street - 00167
Leather Cover and 
Labels - 00167

St. Louis Cardinals™ 
MLB® Logo - 00831  
Leather Cover and Labels - 00149
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T H E  P E R F E C T  A C C E S S O R Y
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Day of the Dead - 
01134  Fabric Cover 
and Labels - 01134

America’s National 
Parks - 00055  Leather 
Cover - 00151 Labels - 00055

Spirit of the 
Wilderness - 00024  
Leather Cover and Labels - 00024

Thomas Kinkade’s Faith 
for All Seasons w/verse “Believe all things 
are possible with God” - 00105     
Leather Cover and Labels - 00105

Sun� owers - 00334
Leather Cover and 
Labels - 00334

Glitter Sparkles - 
01327  Fabric Cover 
and Labels - 01327

Footprints w/verse “One 
night I dreamed that I was
walking along the beach with the Lord.” - 
00667  Leather Cover and Labels - 00667

Ohio State University - 
00513  Leather Cover 
and Labels - 00513
More teams available online!

Prayers of Serenity w/
verse “Trust in the Lord 
with all your heart” - 00194  
Leather Cover and Labels - 00194

5th Avenue - 00155
One image. Leather Cover 
and Labels - 00155

Imperial - 00165  One Image. 
Leather Cover and Labels - 00165

Chevron Chic - 00678
Fabric Cover and 
Labels - 00678
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Nightmare Before 
Christmas - 00531
Leather Cover and Labels - 00531

God Bless America - 00006
Leather Cover and Labels - 00006

Chicago Cubs™ MLB® Logo - 
00828  Leather Cover and Labels - 00145
All 30 teams available!

Lena Liu’s Morning 
Serenade - 00029  Leather 
Cover and Labels - 00029

On the Wings of Hope - 
00384  One image.  Leather 
Cover and Labels - 00384
A portion of the proceeds will be donated to � ght 
breast cancer.
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A CAUSE

Mickey Loves Minnie - 
00422 Leather Cover and Labels -00422
Celebrating 90 Years of Mickey Magic!

FREE 
Standard 
Shipping
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W H I L E  D E S I G N I N G  A  P E R E N N I A L 

F L OW E R  bed, you get to be creative 
while adding personal favorites and 
touches to the garden. A few years 
before my grandmother passed, she 
asked me to help her design the 
flower bed along their south-facing 
deck. My vision for the area was 
a cottage-style garden – a mix of 
color, texture and shapes. Though 
we were not necessarily following 
correct “garden design rules,” we 
enjoyed picking our favorite peren-
nials to include. Some that I picked 
are still my favorites 15 years later. I 
have found these plants to be tough, 
dependable and beautiful. 

Blue false indigo 
Blue false indigo is a native 

Illinois plant. The 3- to 4-foot tall 
blue-green foliage adds great color 
and texture to the garden. It grows 
best in full sun and moist, well-
drained soil. Once established, blue 
false indigo is drought tolerant. 
Purple lupine-like flowers appear in 
June. Newer varieties have various 
shades of purple, yellow or white 
flowers. The brown, grape-sized 
dried seed pods add texture to the 
garden during the summer. Blue 
false indigo is a long-lived perennial 
that has been reported to be deer 
and rabbit resistant. 

Catmint 
Catmint makes an excellent 

border plant, reaching 18 to 24 
inches tall and 30 inches wide. The 

blue-gray, fragrant foliage forms a 
loose, mounding habit. The blue or 
white flower spikes adorn the plant 
from May to August. This plant 
thrives in the summer heat and is 
drought tolerant once it is estab-
lished. To keep catmint looking tidy 
after it blooms, cut the foliage back 
by half. Many pollinators, especially 
bees, love the blooms. 

Garden phlox 
Garden phlox is a clump-form-

ing perennial, reaching 3 to 4 feet 
high, adding height and structure 
to a garden. Large clusters of flow-
ers appear on the upright stems 
from July to September. Bloom col-
ors vary from white, pinks, purples, 
red and even bi-colors. Remove 
spent flower panicles to extend the 
bloom period. Phlox needs good air 
circulation to avoid powdery mil-
dew issues, though newer varieties 
of phlox, like “David” and “Miss 
Lingard,” provide good resistance to 
it. Plants may need staking for sup-
port when in bloom.  

Hardy hibiscus 
Hibiscus is a tropical-looking 

plant that is a perennial in Illinois. 
There are many varieties of this 
plant with various heights (2-8 
feet), foliage (green or purple) and 
bloom colors (white, pinks, purples, 
red). The dinner plate-size flowers 
bloom from July-September among 
the shrub-like habit make this plant 
a show stopper. Fertilize with a 

balanced fertilizer in the spring for 
optimal growth and blooms. This 
plant grows well in wet areas in full 
sun to partial shade. Hibiscus is a 
long-lived perennial but is always 
late to emerge from the ground in 
the spring which causes many to 
think it died over the winter.  

Liatris 
Liatris adds a unique shape and 

texture in the garden with its verti-
cal habit and fine-textured foliage. 
When grown in moist, well-drained 
soil, liatris will grow 2 to 3 feet tall 
and may need staking to maintain 
upright. The flower spikes open 
from the top down in July and 
August and can be found in laven-
der, purple or white varieties. These 
bright, nectar-rich flowers attract 
butterflies and hummingbirds to 
the garden too. 

Although my grandma and I had 
limited time to enjoy the garden 
together, designing the flower bed, 
selecting our favorite plants, and 
planting the garden was an experi-
ence I will always treasure. Try your 
hand at designing a mixed perennial 
bed or border in your backyard with 
some of my favorites mixed in with 
your favorites to enjoy for years to 
come. For more information about 
perennial plants, go to University of 
Illinois Extension’s Gardening with 
Perennials website at web.extension.
illinois.edu/perennials. 

Favorite 
perennials 
for the sun 

Brittnay Haag is a 
Horticulture Educator for the 
University of Illinois Extension 
serving Livingston, McLean 
and Woodford counties. 
Her work focuses on youth 
horticulture education 
through school gardens 
and Jr. Master Gardener 
programs. 
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of lightning fatalities are associated with 
outdoor recreational activities.

2
3

LOVE THE       UTDOORS?
BE SAFE OUT THERE

Do not use generators in 
enclosed areas. The same 
goes for grills, camping 
stoves or other small 
appliances that produce 
carbon monoxide. 

Pay attention to weather 
forecasts before you go 
canoeing or boating. Get 
off the open water as soon 
as you hear thunder.

Look up for power 
lines while fishing 
or sailing.  

If you hear thunder 
or see lightning, do 
not seek shelter 
under a tree.

Going for a hike?

Tent camping? Plan ahead, seek 
shelter in a hard-top vehicle or four- 
sided building during a storm or at 
the first sight of lightning.

FACT: Fishing is the 
most common outdoor 
activity associated with 
lightning-related deaths.

X

For more information, visit: .org



W H E N  9 0 - Y E A R - O L D  H E L E N  W YAT T 
sits in the stands at Beyer Stadium, she is more than just 
a casual observer. When she cheers on the hometown 
Rockford Starfires, her connection with the team goes 
beyond that of any normal fan. Her very presence in the 
stands serves as a source of inspiration to the Starfires – 
women who play baseball on ground many of them con-
sider sacred. After all, it was on this field that Wyatt and 
dozens of other women – the Rockford Peaches – played 
baseball as part of the All-American Girls Professional 
Baseball League (AAGPBL), perhaps known best as “A 
League of Their Own.”

By Les O’Dell
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To Wya� , memories � ood back every time she sees the 
stadium as she recalls when she was on that � eld 70 years ago 
as Helen “Sis” Waddell, a member of the Rockford Peaches, 
the AAGPBL’s most dominant team and featured in the 1992 
Penny Marshall-produced � lm about women’s professional 
baseball in the 1940s and 1950s. � ey are all good memories.

“It was a lot of fun,” she recalls. “We had great crowds – 
maybe 5,000 or so a night. I felt so lucky to be a part of it and 
they paid me about $75 a week. So many great times and 
great memories.”

The All-American Girls Professional Baseball League
“� e league was a good morale boost in the middle of a 

tough time,” explains Laura Furman, curator of collections and 
education at Rockford’s Midway Village Museum. “� e league 
was started in the middle of World War II to � ll the gap when 
many of the men who played major and minor league baseball 
had been dra� ed.”

� e brainchild of chewing gum magnate and Chicago Cubs 
owner Phillip Wrigley, the league started in 1943 with teams in 
four midwestern cities: Rockford; South Bend, Ind.; Kenosha, 
Wis. and Racine, Wis. Eventually, 10 cities had teams playing in 
the AAGPBL, which lasted through the 1954 season.

“Wrigley’s idea initially was to keep ballparks up and run-
ning. He just did it with the untapped resource of women 
and I think he was surprised to � nd some incredible athletes,” 
explains Anika Orrock, author of “� e Incredible Women of 
the All-American Girls Professional Baseball League,” who 
researched and interviewed many of the women who played 
in the league.

� e original goal of the league was to establish teams near 
large concentrations of potential fans who would be looking 
for entertainment.

“In the Midwest, you would have a guaranteed audience,” 
explains Frank Boring, a documentary � lmmaker at Colorado 
State University. While on sta�  at Grand Valley State 
University in Michigan, Boring produced “A Team of � eir 
Own: � e All-American Girls Professional Baseball League,” a 
2015 documentary. “People would get out of work at the fac-
tory, and there was no television and few could a� ord a radio. 
Everybody knew what baseball was and so they would go to 
these local games and gradually it just grew.”

 Initially there was skepticism about women playing base-
ball, but using scouts and other connections around the coun-
try, Wrigley and league o�  cials held try-outs to � nd the best 
female athletes.

“At � rst, talk was always about the players’ appearance; 
there was never really any talk about their playing abilities,” 
Orrock says. “It was treated like a novelty. Some of the players 
have even been quoted as saying, ‘� ey came to see the legs, 
but they stayed because we played damn good baseball.’ I love 
that because it is true.”

One story which Boring shares – while cautioning that he has 
not been able to verify its truthfulness – is that a pitcher in the 

AAGPBL actually struck out Babe Ruth in an exhibition game.
Furman adds, “� ese women were fabulous athletes. � ey 

were doing everything the men were doing and then some. By 
the time the league ended in 1954, they were playing a game 
that really was almost identical to what you would see in the 
major leagues, and they were out there doing it all in skirts.”

Skirts were part of a rather unique baseball uniform which 
included short sleeve dresses and makeup.

“When you � rst looked at the uniform, you’d say, ‘Oh, 
geez, I have to play in a skirt,’ but you know they were really 
comfortable,” recalls Shirley Burkovich, who is now 87 and 
lives in Cathedral City, Calif. “� ey were nice because they 
were one piece and you didn’t have to worry about your 
blouse coming out. � e only problem was sliding because you 
were exposed from the hip down to the knee and when we 
slid on those dirty and rocky in� elds, we got a lot of straw-
berries (painful thigh bruises). You couldn’t even give one a 
chance to heal before you got another one.”

Players also were expected to be “ladies.” Women’s base-
ball historian Debra Sha� uck Burton, an associate professor of 
history and leadership at John Witherspoon College in Rapid 
City, S.D., says in the early years of the league, spring training 
also included a “charm school” component for the players.

“Every team did have a chaperone and the girls were 
expected to always appear in public wearing makeup and 
dresses. � ey were not allowed to wear pants in public,” she says.

It didn’t ma� er to the players. � ey were glad to do what-
ever was asked of them.

“I enjoyed every minute of being in the league,” Burkovich 
says. “I never had any complaints. If they told me I had to ride 
the bus overnight and play a doubleheader the next day, I was 
good with it. I was just glad to be a part of it and to do some-
thing that I loved.”

Four players in street clothes pose in front of a house. Amy Irene Applegren on
the left, and Rose Gacioch on the right. The two women in the middle are not
identi� ed. Applegren played for the Rockford Peaches from 1944 to ‘45 and again
from 1949 to ‘52 while Gacioch played for the Peaches from 1945 to ‘54.

Opposite page: Dottie Kamenshek on the � eld.
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Burkovich, who played in the league as a teenager dur-
ing the AAGPBL’s final three seasons including one with the 
Peaches, was like most of the women in that she was thrilled 
to be playing baseball professionally.

“Oh my gosh, can you imagine it? Here I was at 16 years 
old and playing with all these other girls. It’s the first time I 
ever played with girls,” she says, recalling how she had grown 
up playing baseball with boys in backyards and empty lots, 
never thinking a thing of it. “Now to be playing with other girls 
and to have a uniform and a coach. It was fantastic,” she says.

Another former Peach, Sue Parsons Zipay, shares similar 
feelings and a similar background.

“I grew up with four brothers, and from the time I was 
able to walk, I was athletically inclined,” she recalls. “Baseball 
became a sport that I was involved in from age 5.”

Like many of the other players, Zipay tried softball in school, 
but it wasn’t the same. When the opportunity to play baseball 
with other women came along, it was a magical experience.

“I thought it must be a dream or something,” she says.
Burkovich adds, “It was the best time of my life. It’s some-

thing I’ll always remember. I was so interested in baseball and 
just to have that opportunity at that time back then when 
there was nothing for girls. We had the opportunity to be a 
part of baseball. It was great.”

A league of their own
As the war came to an end, times were changing across 

the country. Major League Baseball was in full swing again. 
Thanks to new roads and modern cars, Americans were ven-
turing farther from home, and when they did stay at home, 

many were turning their attention to entertainment now com-
ing to them – television.

“Unfortunately, this led to the league losing momentum 
and lower attendance,” Midway Village Museum’s Furman says.

Following the close of the 1954 season, the All-American 
Girls Professional Baseball League ceased operations and 
many people forgot all about it and the women who played 
that national pastime.

“Most of us didn’t talk about playing,” Burkovich says. 
“Because when we did and said, ‘I played professional baseball,’ 
people would say, ‘Oh, it was softball.’ They just didn’t know.”

There were a few efforts to keep history and memories of 
the league alive. Shattuck says she first learned of the league 
through a public television documentary. Television actress 
turned movie-producer Penny Marshall also saw the docu-
mentary. It piqued her interest.

“She began talking to many of us girls and said she was 
interested in turning our story into a movie,” Burkovich recalls.

Marshall’s 1992 film, “A League of Their Own,” starred Tom 
Hanks, Geena Davis and Madonna. While former players and 
historians remind viewers that much of what happened on the 
big screen was fictionalized, the film is mostly accurate.

The film also turned AAGPBL alumnae into celebrities.
“Before that, nobody knew about our league unless you 

lived in one of the cities with a team,” Burkovich, who makes 
an appearance in the film, says. “But boy, when the movie came 
out, I tell you what, everybody wanted to know about us.”

As Parsons says, “The only people that knew about me 
playing before was my family and it wasn’t a big deal. When 
the film came out and it was like, ‘Oh my gosh. Everybody 
was interested and that’s the way it has been ever since.”

The film has become iconic.
“I guarantee you if you turn on cable TV right now and 

flip through the channels you’re going to find it,” explains 
Kat Williams, professor of women’s sport history at Marshall 
University and president of the International Women’s 
Baseball Center. “I mean it is on everywhere. When soft-
ball teams and baseball teams are traveling, odds are they are 
showing it on the bus.” 

“A League of Their Own” is still the highest grossing base-
ball movie of all time, ranking ahead of classic films including 
“Field of Dreams,” “Bull Durham” and “The Natural.” Many 
consider the film a national treasure. As such, it was added to 
the National Film Registry at the Library of Congress in 2012.

“‘A League of Their Own’ met many criteria of the National 
Film Registry and drew our attention given its direction by 
a woman, the fascinating history of the All-American Girls 
Professional Baseball League and its deft examination of 
the changing roles of women during World War II and the 
early post-war era,” explains Steve Leggett, coordinator of the 
National Film Preservation Board with the Library of Congress.

The impact and popularity of the film has never waned.
“As much as there was a flurry of interest when the movie 

came out almost 30 years ago, we still get calls from school 

“There’s no crying in baseball!”
While many of the former players of the All-American Girls 
Professional Baseball League say the 1992 movie “A League 
of Their Own,” is fairly accurate, the team’s manager says 
the film’s iconic line – “There’s no crying in baseball!” – is not 
completely truthful.

“Oh, yes, there were tears,” says former Rockford Peach 
Shirley Burkovich. “There were two kinds of tears. There 
were emotional ones like after a tough loss or when we were 
all recognized by the Baseball Hall of Fame and there were 
‘hurt’ tears from pain of hard slides and more.”

Turns out, there is crying in baseball.
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Left to right: Helen Nelson, Millie Warwidk, unknown, Betty Mozinski, 
Irene Rundki.

ALL BLACK AND WHITE PHOTOS ARE COURTESY 
OF MIDWAY VILLAGE MUSEUM. TO VIEW MORE 

PHOTOS VISIT MIDWAYVILLAGE.COM
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kids every single year doing history projects about the league 
and its players, requesting information from the museum,” 
Furman says, adding that the Midway Village Museum has an 
extensive collection of Rockford Peaches artifacts and an on-
going exhibit about the team.

A living piece of Rockford history
� e Rockford Peaches were arguably the best team in the 

All-American Girls Professional Baseball League.
“� e Peaches were the stand-out team,” Williams explains. 

“� ey won more league championships than any other team, 
winning in 1945, 1948, 1949 and 1950. � ey had some of the 
best players in the league. I guess you could compare them to the 
New York Yankees or Cincinnati’s Big Red Machine of the 1970s.”

Williams continues, “� e Peaches were successful because 
Rockford made them successful. Rockford at this time was the 
cradle of baseball.”

� e Peaches’ home � eld, Beyer Stadium, is still in use 
today, serving as home of the city’s current women’s team the 
Star� res. E� orts are underway to restore and renovate Beyer 
Stadium to look much like it did when Waddell, Parsons and 
Burkovich played there. � e location serves as a venue for fre-
quent reunions and events honoring the Peaches.

� e original ticket booth is still there,” Williams adds. “� e 
stadium is on the National Register of Historic Places. � is 
is just one of those locations where people can go to touch it 
and be part of history.”

Because of its stature in the AAGPBL, the International 
Women’s Baseball Center (IWBC), a not-for-pro� t organization 
protecting, preserving and promoting all aspects of women’s 
baseball, calls Rockford home. � e organization hopes to have 
a full facility located across from the stadium soon, as well as a 

series of monuments honoring important women in baseball. 
Penny Marshall was the � rst to be enshrined.

“� ey (the IWBC) have done a great job of preserving and 
telling the story of women in baseball as well as that of the 
Rockford Peaches,” explains John Groh, president/CEO of 
the Rockford Area Convention and Visitors Bureau. “� ere’s a 
great sense of pride that we take in the Rockford Peaches and 
I think their story and their legacy in our community is well 
noted and will continue to be celebrated and protected.”

The legacy
� e Rockford Peaches and other women of the All-

American Girls Professional Baseball League continue to have 
an impact on baseball. 

“I think that in the case of any athlete – male or female – 
who has a passion for a particular sport should be given the 
opportunity to excel at it,” � lmmaker Boring says. “� ey not 
only proved it at a time when baseball was a man’s sport but 
proved for all time that they could be as good as the men.”

� e IWBC’s Williams puts it this way: “� e number of 
women and girls in the game today has really grown and it is 
thanks to the women of the AAGPBL. Today’s players stand 
on the shoulders of those women from the 1940s and ‘50s. 
� ose women who played then will tell you that the best 
thing about what they did was to set the stage for the other 
generations coming along.”

Williams’ organization and many of the former players are 
doing all they can to ensure the legacy of the AAGPBL and 
the Peaches.

“� at’s what we’re striving for now,” former Peach Burkovich 
says. “We’re out and about promoting girls and women’s base-
ball. We’re trying to get them a league of their own.” 

Former AAGPBL players Joyce Hill Westerman and Catherine Horstman signing autographs for a couple
of young fans dressed in their Rockford Peaches uniforms at the 2018 annual reunion in Kansas City.

Taken in 2017, from left to right, Megan
Cabanaugh, who played the character of
Marla Hooch in “A League of Their Own”;
Shirley Burkovich, former Rockford Peach;
Maybelle Blair, former Peoria Redwing. All
three work with and for the IWBC in Rockford.

COLOR PHOTOS COURTESY OF ANIKA ORROCK
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L A R G E R - T H A N - L I F E  C U LT U R A L 

E X P R E S S I O N S  CA N be found on the 
streets of many cities and small 
towns across Illinois. Murals are a 
source of pride and history in these 
communities, breathing life into the 
chronicles of their past.

From Pi� s� eld to Pontiac, 
Marshall to Mt. Sterling, murals 
can be found everywhere. Take 
for instance Michael Mayosky’s 
2,200-square-foot mural of 
Abraham Lincoln (Abe Lincoln 
Number 109, � e Surveyor, 2013) 
in Spring� eld, which is comprised 
of 650,000 individual squares. 
Each represents the life of a soldier, 
North or South, who died during 
the Civil War. One of his many 
works featuring Lincoln, this one 
portrays the former President as a 
young man. 

“I used Keim Paints. � ese paints 
are quite expensive and durable. � e 

Romans invented them to last, and 
they do – sometimes thousands of 
years. � ey let water and moisture 
pass through without cracking or 
peeling the paint,” Mayosky says. 
“� e Lincoln murals in Spring� eld 
will last hundreds of years, or at least 
as long as the building lasts, because 
I insisted these paints were used.” 

� at mural is part of a series 
of public art that was proposed by 
Troy Freeman of FreeSky Studios. 
� rough his web business, he 
became a part of Spring� eld’s 
business community. “[I] started 
ge� ing involved in a lot of public 
and community service. Part of that 
was my desire and focus on public 
art (which Spring� eld was lacking). 
I was asked by the city to give a 
presentation on what and how I 
would envision bringing public art to 
Spring� eld.” He titled that proposal 
“� e Arti� cation of Spring� eld,” 

which led to a partnership with 
Downtown Spring� eld, Inc. and the 
mayor’s o�  ce to create an ongoing 
series of public art projects. Freeman 
says the project is still in place.

Freeman painted the second 
and third murals – the “Farmers 
Market” and “Frank Lloyd Wright 
Tribute,” respectively. He describes 
the former on his website: “From 
the vast blue Midwestern skies jux-
taposed against the angular rows of 
� elds to the vivid colors of the har-
vest, it is my hope that this mural 
stimulates the same love and admi-
ration for the local farmer and our 
land that I have to everyone who 
views it.” 

� e Wright mural was a while 
in the making, due to the need to 
obtain permissions. Upon its com-
pletion, Freeman explains his intent. 
“� e � nal product stands as a lasting 
homage to Wright and the strikingly 

Above: Michael Mayosky 
painted a 2,200-square-foot 
mural of Abraham Lincoln 
in Spring� eld.

ARTforALL
 By Lisa Cherry
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beautiful sumac stained glass pieces he designed 
that can be seen in the Dana � omas House.”

Another of Freeman’s murals is a tribute to 
Brown County on the Hagel 1891 restaurant 
in Mt. Sterling. “I loved every aspect of this 
project – researching the community, visiting 
local landmarks, meeting and talking with local 
historians, designing the piece, painting it, and 
ge� ing to meet so many wonderful people while 
working on it,” he says. “Every aspect of this 
piece represents the past, present and future of 
Brown County and Mt. Sterling, and it was a 
distinct honor to produce this for them.”

Elements of the mural include the historic 
courthouse, a whitetail buck and a turkey to 
represent hunting and farm equipment, among 
others. � ere are tributes to U.S. General Jacob 
Brown, who defeated the British at the Ba� le 
of Sacke� ’s Harbor in 1813, and harness racer 
Tiger Bill. � e mural also makes a nod to the 
Tastee Treat, Brown County’s square mileage 
(305) and the high school mascot.

Freeman didn’t want to overlook another 
major presence in the community either. “Mt. 
Sterling is home to Dot Foods, the nation’s larg-
est food industry redistributor, so adding one 
of the many semis you see every day was a no-
brainer. Brown County also has some of the 
most sought-a� er utilitarian po� ery in the U.S. 
and at one time boasted hundreds of po� ers 
throughout the county,” he says, referring to the 
po� ery featured in the piece. People can view 
Freeman painting the mural via time-lapse vid-
eos on his website, freeskystudios.com.

According to Freeman, every job is di� er-
ent – from prep to climate to products used. � e 
background work, on the other hand, is gener-
ally the same: � nd a wall, create a design, get 
funding, paint it. He recently completed an 
outdoor hunting mural in Pi� s� eld.

“Ge� ing the design approved and ge� ing 
funding requires jumping through hoops, but 

sometimes they can be pre� y simple. I’ve 
done jobs with 60-page contracts funded 
through public fundraisers and some 
where we literally just shook hands, I was 
given a check and I set to work,” he says. 
“I’ve done some jobs where I’ve projected 

up the design, traced it on the wall and 
painted o�  that and some where I had to 

create a full-scale technical drawing and draw 
every detail by hand.”

� ere are challenges, he says. “Depending on 
the location, tra�  c can be an issue, power lines, 

Troy Freeman of FreeSky Studios has painted 
a number of murals across Illinois, including a 
piece for Whitetail Properties in Pitts� eld (top), 
the Farmers Market in downtown Spring� eld 
(above), a piece celebrating Frank Lloyd Wright 
in Spring� eld (right) and tribute to Brown County 
in Mt. Sterling (far right).
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LEARN MORE 

To learn more about Troy Freeman, Michael 
Mayosky and their work, visit their websites: 
freeskystudios.com and michaeljmayosky.com.

pedestrians, weather is always an issue, equip-
ment breaking down or ge� ing stuck, access 
to the wall being obstructed, surface condi-
tions, ge� ing all the correct permits, overspray 
can be an issue, vandalism, insects – there’s 
nothing worse than painting on a barn and 
disturbing a nest of bees 20 feet in the air!”

Freeman says the tools needed also 
depend on the job. “� e right prep materials 
and process is key,” he says – including the 
right paint for the surface, rollers, sprayers, 
brushes of all sizes, spray paint, masking, lots 
of tape, headphones, sunscreen, bug spray 
and a good playlist. 

As unique as the art they create are the 
artists themselves. Mayosky’s � rst profes-
sional (paid) mural was for Penny Lane, also 
in Spring� eld. He says creating it hooked him 
once again on his childhood love of painting. 

He explains his artistic process, “First, 
I look at the wall, then the structure of the 
building, then the area around the wall. Are 
there angles to pull an optical illusion? Are 
there pipes or trees that can be used to bring 
out depth in the work?” 

Mayosky says street art is completely dif-
ferent than studio art. “� e most unique part 
of murals is the need to adapt to the area you 
are painting,” he says. “In a studio, you have 
total control … but a mural is outside and 
exposed. People can see the process 
and the illusion. � ey see 
how it is made and how 

it goes from a blank, worn-down wall to the 
gem of a town.”

He believes there is energy in the art. “I 
will be quiet and listen to the feeling I get in 
my gut about a space or surface, open my 
instincts to what the energy is in the wall,” he 
says. “Once I get a good idea, I start to draw 
li� le quick sketches. I hardly ever do an exact 
design but prefer to have a loose idea. I do 
this because I feel the artwork needs to gain 
a life of its own. It has to follow a plan, but I 
need to allow the breath of creative ideas to 
pop up and add to the work. � is is the best 
way I have found in capturing life in painting.”

In addition to his Lincoln murals, 
Mayosky has painted in many Illinois cities, 
including a Noah’s Ark scene for a veterinary 
clinic called Animal Kingdom in Taylorville, 
at Leo’s Pizza in Jacksonville, at several pub-
lic studios in Peoria and at Knight’s Action 
Park in Spring� eld.

However, Mayosky says he recently com-
pleted his most signi� cant work on Fort 
Hamilton Army Base in New York. “Fort 
Hamilton has a history that goes back to the 
firing shots in the Revolutionary War. … 
[Where] they � red 
these old 

cannons was the very spot I painted the scene,” 
he says. “� e wall I painted faced the Statue of 
Liberty and the entire harbor of New York City 
… literally at the doorstep to our country.”

Behind that wall was the original can-
non. During his six months of painting, he 
found himself humbled by the location. “What 
made this so amazing to me is I was able to paint 
the tomb of the first American rebellion. It con-
tained the spirit of our Army and the history that 
is saturated in pain, triumph, fear and sacri� ce.”

Murals celebrate moments like this in 
history, whether on a local or national level. 
“Mankind has been making murals since 
before the wheel,” Mayosky says. “Cave paint-
ings and hides … murals were our � rst way to 
communicate ideas and movements. Political 
and environmental. Records and stories. 
Murals are a part of human evolution.” 

PHOTO COURTESY OF YVETTE SEAL, DOT FOODS, INC.



Free Press Coffee House/
Wm. Watson Hotel & Cafe
By Valerie Cheatham

IN 2006, JANE ANN and Jonas Pe� y purchased the 
historic Mansion House, originally built in 
Pi� s� eld in 1838. What began as a restoration/
renovation of the historic hotel evolved into 
much more. 

� e Pe� ys spent more than two years 
restoring the William Watson Hotel and 
originally planned to put a bar next door, but the 
best laid plans sometimes change. � e couple 
purchased other downtown retail/commercial 
property, including next door to the hotel. 
Instead of a bar, Free Press Co� ee House was 
born. � e name pays homage to the former Pike 
County Free Press newspaper. 

Jane Ann always enjoyed co� ee and co� ee 
shops and says it made sense to put one next door 
to the hotel as a destination for its visitors. A� er 
all, how hard could it be to open a co� ee shop?

“I said I was opening a co� ee shop,” says Jane 
Ann, “but I had no idea what that meant.”

Although she had no background in food 
service, Jane Ann learned hospitality while 
growing up in Spring� eld. Her parents loved 
to entertain, and it wasn’t unusual to have a 
houseful of people. She also traveled extensively 
with her grandparents.  

Jane Ann credits the camaraderie of co� ee 
roasters, and their interest in seeing small 
businesses thrive, for the success of Free Press 
Co� ee House. � e shop opened in 2014 next 
door to William Watson Hotel on the south 
side of the square across from the street from 

the Pike County Courthouse. It later opened 
a Spring� eld shop, now at the corner of 
MacArthur and South Grand.  

“Our business model is called multi-
roaster,” explains Jane Ann. “We use Kaldi’s and 
Blueprint Co� ee from St. Louis and a couple of 
other small roasters. We don’t do the roasting 
ourselves. We receive shipments of beans twice 
a week and you’ll never � nd beans more than 
three weeks old on our shelves.” 

� e employees strive to create a memorable 
atmosphere that includes kindness, conversation 
and thoughtfulness. Jane Ann sees co� ee 
shops as America’s new front porch and wants 
employees to foster that neighborly vibe.

“I have a knowledgeable sta�  and they pride 
themselves on understanding the co� ees with 
their di� erent taste notes, pro� les and origins – 
similar to wine,” says Jane Ann. “� at is always 
at the forefront of their minds; how we can best 
serve the co� ee. It’s come such a long way for 
us to enjoy it and we feel responsible for the 
preparation. My sta�  is talented at pulling of 
shots, steaming the milk and all the di� erent 
components. It’s an art form and they treat 
it as such.”

It is evident in the la� es, cortados and 
espresso shots. � e most popular co� ee drinks 
are the honey vanilla la� e and the chocolate milk 
cold brew. � e honey is locally sourced, and 
they make their own vanilla from vanilla beans 
and vodka and mix it with the syrup. 

Honey Vanilla Latte

Chocolate Milk Cold Bew
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LET’S EAT!
Free Press Coffee 
House
916 South Grand Avenue, 
Springfield
Wed.-Sun. 7 a.m.-1 p.m.

William Watson Café
107 East Washington, Pittsfield
Mon.-Fri. 7 a.m.-2 p.m.
Sat.-Sun.  

If you aren’t a coffee drinker, they have you covered. The 
London Fog is a mixture of Italian grey tea with vanilla syrup 
and steamed milk. A variety of drinks are offered from matcha 
lattes, to fruit smoothies, hot chocolate and Italian sodas. 

Menu items vary between the shops, and there are always 
four main baked goods lovingly made by Jane Ann – brown 
sugar encrusted banana bread, blueberry muffins made with 
sour cream, fruit streusel bars with blackberries and customer 
favorite brown butter chocolate chip cookies. There are also 
seasonal baked goods. 

On the food side, the names of many menu items reflect 
the café’s newspaper vibe. Originally only serving bagels, Jane 
Ann listened to an idea to do sandwiches from Katie Eichler, 
the Springfield manager and she’s glad she did. Sandwiches 
are offered open to close. 

The number one seller, which also happens to be Jane 
Ann’s favorite, is “The Classified,” a breakfast sandwich 
consisting of ham, eggs and homemade herb cream cheese on 
an everything bagel. 

“Typeset Toast” is avocado toast on fresh bread with avocado, 
spring greens, egg, feta, red onion, tomato and sriracha aioli. 

The “Interview” is built on an asiago bagel with ham, turkey, 
bell peppers, cheddar, Vidalia onion dressing and spring mix.

The “Column” has turkey, tomatoes, red onion and spring 
mix with herb cream cheese on sprouted wheat bread.

The “Typo” has turkey, tomato, an egg and avocado on 
gluten-free flatbread and, if bagels and lox are your thing, the 
“Quote” has lox, capers, cream cheese, tomato, red onion on a 
plain bagel. 

“Above the Fold” is a vegetarian salad with an egg on top 
with tomato and avocado, chopped with spring mix, oil and 
vinegar. “Breaking News” is a bowl combination of eggs, 
turkey, green peppers, red onions, avocado and greens with 
Dijon mustard. They also offer a granola, fruit and yogurt 
bowl made with house baked granola. 

During the pandemic shutdown, Jane Ann made the 
decision to temporarily close both locations. It gave her the 
opportunity to renovate the Pittsfield café to better serve the 
needs of the employees and customers.

In early June, it was announced in order to streamline 
business at the Pittsfield location, the café would reopen 
on June 26 as the William Watson Café, joining the hotel. 
According to a statement on Facebook, “The cafe will 
continue to offer specialty coffee, tea and all of your favorite 
beverages. The food menu will include your favorites and be 
expanding to include paninis, more salad options, and other 
great options for breakfast and lunch.”

The location in Springfield will remain the Free Press 
Coffee House. Just before the shutdown in March, the 
location had a patio poured and was able to open on May 
29 for outdoor seating. The Pittsfield location has sidewalk 
seating and recently reopened as well. Times listed are as of 
June 1. Please reach out to the cafes or visit Facebook for 
updated hours. 

Honey Vanilla Latte

Chocolate Milk Cold Bew

Breaking News

Classified

Typo
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WE NEED RECIPES! 
Upcoming monthly topics
Gluten free
Pancakes
Pasta
Please email submissions to 
finestcooking@icl.coop or mail 
them to Finest Cooking c/o Illinois 
Country Living, P.O. Box 3787, 
Springfield, IL 62708. Please include 
your name, address, phone number 
(for questions), and the name of 
your electric cooperative. Recipes 
not included in the magazine 
can be found on our website at 
icl.coop/finestcooking.

Recipes prepared, tasted 
and photographed  
by lllinois Country 
Living staff. For more 
recipes and photos go to 
www.icl.coop. Questions? 
Email finestcooking@
aiec.coop.

Visit www.icl.coop to see 
more Illinois Country Living 
recipes.

Chill out!
H O T  S U M M E R  DAYS  CA L L  for a dip 
in the pool and inviting family 
and friends for a cookout. Instead 
of heating up the oven to bake a 
dessert, consider something cooler –  
frozen desserts. In the heat of 
summer, these chilly delights are 
favorites that hit the spot. 

Frozen Pistachio Dessert
Submitted by: Chris Reynolds, Association of Illinois  
Electric Cooperatives 
Servings: 15
 46  Ritz crackers, crushed
 1  stick plus 1 tablespoon butter, melted
 2  small packages sugar-free instant pistachio pudding mix
 1-1/2 cups milk
 1 quart vanilla ice cream, softened
 8 ounces Cool Whip
  Crushed Heath candy bars

Preheat oven to 350 F. Combine crushed crackers and melted 
butter. Press into bottom of 9x13-inch pan and bake for 10 
minutes. Cool completely. In large bowl, combine pudding mix 
and milk and beat until very thick. Mix in softened ice cream. 
Pour over cooled crust and freeze for at least 1-1/2 hours. Cover 
with Cool Whip and sprinkle with crushed Heath bar. Refrigerate 
or freeze and defrost. Nutritional information: 625 calories; 
35.3g fat; 861 mg sodium; 66.8g carbohydrates; l.5g protein.

Frozen Butter Pecan Dessert
Servings: 9
 2-1/2 cups Rice Krispies
 1 cup coconut
 1  cup pecans, chopped
 1  stick butter
 3/4  cup light brown sugar
 1/2 gallon butter pecan ice cream

Preheat oven to 350 F. Melt butter in 9x9-inch pan. Add Rice 
Krispies, coconut and pecans. Stir. Bake for 15 minutes, stirring 
every 5 minutes. Stir in brown sugar, bake for 15 minutes, stirring 
every 5 minutes. Remove one half mixture and set aside. Pat 
remaining mixture evenly in pan. Slice ice cream and place on 
top to cover crust. Cover with remaining Rice Krispies mixture 
and press down. Freeze. Nutritional information: 293 calories; 
22g fat; 169mg sodium; 24.4g carbohydrates; 2g protein.
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Chocolate-Dipped 
Frozen Bananas
Submitted by: Jill Asbury, Egyptian 
Electric Cooperative Association
Servings: 12
 6 bananas, cut in half
 12 wooden skewers
 3 cups semi-sweet chocolate chips
 4 tablespoons shortening
  Toppings: chopped nuts, coconut, miniature 

marshmallows, mini M&Ms, crushed candy bars

Using a double-boiler, melt chocolate chips and shortening  
until chips are melted. Insert skewer into each banana 
half, dip into chocolate and place on parchment lined 
sheet pan. Sprinkle toppings over chocolate covered 
banana and freeze overnight. You can substitute semi-
sweet chips for white, dark or peanut butter chips. 
Nutritional information varies: 301 calories; 15.1g fat; 
129mg sodium; 41.5g carbohydrates; 2.3g protein. 

Frozen Cherry Fluff Salad
Submitted by: Sherry Reuter, Egyptian 
Electric Cooperative Association
Servings: 9
 8 ounces Cool Whip
 16 ounces cherry pie filling
 16 ounces crushed pineapple, drained
 14 ounces sweetened condensed milk
 1 cup grated coconut
  Pecans, optional

In large bowl, mix all ingredients together. Spoon 
into 9x9-inch pan and freeze up to 4 hours before 
serving. Nutritional information: 336 calories; 13.3g 
fat; 74mg sodium; 51.9g carbohydrates; 4.6g protein.
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Ice Cream Cake
Submi� ed by: Kathleen Neumann-Maskarinec, 
McDonough Power Cooperative
Servings: 12-16
 14 ounces chocolate sandwich 

cookies, crushed
 1 stick butter, melted
 12 ounces hot fudge ice cream topping
 48 ounces (1 quart and 1 pint) vanilla 

ice cream, softened
 3/4 cup Spanish or dry roasted peanuts

Combine crushed cookies and melted butter, 
mixing well. Press mixture � rmly into bottom 
of a 9-inch springform pan. Refrigerate for 
1 hour. Spread half of hot fudge topping 
onto cookie crust. Spread ice cream on top 
of fudge layer and sprinkle with half of the 
peanuts. Spread remaining fudge topping 
over peanuts and sprinkle with remain-
ing peanuts. Freeze 8 hours or overnight. 
Before serving, remove from springform pan 
and slice in cake wedges. Options: prepare 
using caramel ice cream topping with 
chopped pecans or use strawberry topping 
with miniature chocolate chips. Nutritional 
information: 701 calories; 37.8g fat; 365mg 
sodium; 80.1g carbohydrates; 11.2g protein. 
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ICE CREAM CAKE

Refreshing Fruit Slush
 2 cups water
 12 ounces frozen orange juice concentrate
 20 ounces crushed pineapple in juice
 5 bananas, quartered and sliced

 2 cups green grapes, halved
 2 cups sliced strawberries
 1 large jar maraschino cherries with juice, 

cut-up

In large bowl, mix together water and orange juice concentrate. Add fruit and mix. Ladle mixture into 
individual clear plastic 8-ounce cups. Place cups on rimmed cookie sheet and place in freezer. Remove from 
freezer 30 minutes before serving. Note: these are also fun to put in small 4-ounce cups with a popsicle stick 
in the middle. Nutritional information: 190 calories; 0.3g fat; 6mg sodium; 44.2g carbohydrates; 1.5g protein. 

Citrus Vanilla Freeze (GF)
Servings: 15
 1 box Betty Crocker Gluten Free yellow cake mix
 1/2 cup pecans, � nely chopped
 3/4 cup butter, softened
 1 quart vanilla ice cream, softened slightly
 1 quart citrus sherbet, softened slightly
 1 cup Cool Whip
 1/4 cup pecans, chopped

Preheat oven to 350 F. Line 13x9-inch pan with foil leaving 
1 inch overhanging on two opposite sides. In a medium bowl, 
stir together cake mix and pecans. With a pastry blender or 
fork, cut in butter until mixture is crumbly. Lightly press in 
bottom of foil-lined pan. Bake 15 to 20 minutes or until set 
and just beginning to brown. Let cool completely. In large 
bowl, fold sherbet into ice cream just until partially blended 
for marbled design. Spoon and spread over cooled crust. 
Cover; freeze until � rm, at least 4 hours. Using foil handles, 
remove dessert from pan to cutting board 10 minutes 
before serving. Peel back foil and cut into 15 pieces. Top 
each piece with Cool Whip and sprinkle with pecans. Recipe 
from Betty Crocker. Nutrition information: 226 calories; 
16.6g fat; 94mg sodium; 19.4g carbohydrates; 1.4g protein.
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Duane Friend is an 
environmental steward-
ship and energy educa-
tor for the University 
of Illinois Extension 
Center in Jacksonville. 

M O S T  P E O P L E  E N J OY  S E E I N G  prai-
rie restorations take place. After 
establishment, viewing a lush prai-
rie with grasses and wildflowers is 
soothing to the soul. 

In the early 1800s, Illinois had 
more than 20 million acres of prai-
rie, which was established thou-
sands of years ago after the last ice 
age ended. The root systems of prai-
rie added huge amounts of organic 
matter into the ground, helping to 
create the highly productive farm-
land found throughout the Midwest.

Prairie is a dryland plant system 
and Illinois had plenty of moisture 
to support trees throughout the 
state. Why did we have an abun-
dance of prairie then? Two reasons 
– a flat landscape and fire.

Fire is a natural component of 
the prairie ecosystem. Without fire, 
natural succession kicks in and the 
prairie is eventually replaced by 
woody shrubs and trees.

Fires occurred naturally on the 
landscape by lightning. The flat land 
we have in the state, especially in 
east central Illinois, aided the spread 
of fire once started. However, as 
more research is done, it’s becoming 
apparent that humans also used fire 
extensively in the landscape.

Before European settlement, 
Native Americans used fire as a tool. 
A fall prairie burn may have been 
employed to funnel bison into an 
area for their fall harvest. A spring 
burn provided lush regrowth which 
bison liked. It may have been used 
as a war tool against another group.

Today, there is less than one 
hundredth of 1 percent of original 
prairie in Illinois. Prairie restora-
tion has brought back a few thou-
sand acres, mostly in preserves and 
on Conservation Reserve Program 
(CRP) lands. These acres, like the 
original prairie, need fire to main-
tain its vitality.

If you have never seen a prairie 
fire, it’s both fascinating and scary. 
It burns fast and hot. Flames may 
reach 20 feet or more. For this rea-
son, many people don’t feel com-
fortable doing a burn, and that’s a 
good thing. If not done correctly, 
these fires can become dangerous 
not only to those doing the burn, 
but to neighboring areas and wild-
life in the prairie. 

On the other hand, a controlled, 
managed burn, done by expe-
rienced fire managers, not only 
keeps people and adjacent areas 
safe, it also provides escape routes 

for critters in the prairie to get out 
quickly. For CRP acres, a prescribed 
burn plan may be included as part 
of managing the prairie during the 
CRP contract. This will probably 
include the need for the burn to be 
done by someone that is certified in 
burning prairie. Cost sharing for the 
burn may also be possible when a 
burn plan is in place for CRP. 

Before a burn takes place, plans 
should be made for creating a fire 
break so fires don’t go to the edge 
of an adjoining area. Neighbors and 
local fire departments should be 
notified of when the burn will take 
place. Burn teams will have water 
on hand to control fires if needed, 
and usually start a backfire so the 
fire doesn’t race across with the 
wind. This type of burn keeps the 
prairie healthy, saves wildlife and 
puts landowners’ minds at ease.

Seeing what Illinois looked like 
hundreds of years ago is possible as 
more prairie restoration takes place. 
If you have a chance to view a prai-
rie burn, it is a very neat experience 
– from a distance. 

A burning question
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THE BEST SOURCE FOR COINS WORLDWIDE™

GovMint.com • 14101 Southcross Dr. W., Suite 175, Dept. VBB454-07 • Burnsville, Minnesota 55337

One of the most beloved coins 
in history is a true American 
Classic: The Buffalo Nickel. 

Although they have not been issued 
for over 75 years, GovMint.com is 
releasing to the public bags of original 
U.S. government Buffalo Nickels. Now 
they can be acquired for a limited 
time only—not as individual collector 
coins, but by weight—just $49 for a 
full Quarter-Pound Bag. 

100% Valuable Collector 
Coins—GUARANTEED!

Every bag will be filled with collectible 
vintage Buffalos from over 75 years 
ago, GUARANTEED ONE COIN 
FROM EACH OF THE FOLLOWING 
SERIES (dates our choice): 
•  1920-1929—“Roaring ’20s” Buffalo
•  1930-1938—The Buffalo’s Last  
 Decade
•  Mint Marks (P,D, and S)
•    ALL Collector Grade Very 

Good Condition
•    FREE Stone Arrowhead with 

each bag

Every vintage Buffalo Nickel you 
receive will be a coveted collector 
coin—GUARANTEED! Plus, order 
a gigantic full Pound bag and you’ll 
also receive a vintage Liberty Head 
Nickel (1883-1912), a valuable 
collector classic!

Long-Vanished Buffalos 
Highly Coveted by Collectors

Millions of these vintage Buffalo 
Nickels have worn out in circulation 
or been recalled and destroyed by the 
government. Today, significant 
quantities can often only be found in 
private hoards and estate collections. 
As a result, these coins are becoming 
more sought-after each day.  

Supplies Limited—
Order Now!

Supplies of vintage Buffalo Nickels 
are limited as the availability of these 
classic American coins continues to 
shrink each and every year. They make 
a precious gift for your children, 
family and friends—a gift that will 
be appreciated for a lifetime.

NOTICE: Due to recent changes in 
the demand for vintage U.S. coins, 
this advertised price may change 
without notice. Call today to avoid 
disappointment.

30-Day Money-Back Guarantee
You must be 100% satisfied with your 
bag of Buffalo Nickels or return it 
within 30 days of receipt for a prompt 
refund (less s/h).

Order More and SAVE
QUARTER POUND Buffalo Nickels  
(23 coins) Plus FREE Stone Arrowhead
$49 + s/h

HALF POUND Bag 
(46 coins) Plus FREE
Stone Arrowhead
$79 + s/h  SAVE $19

ONE FULL POUND 
Bag (91 coins) 
Plus FREE Stone 
Arrowhead and 
Liberty Head Nickel   
$149 + s/h  SAVE $47

FREE SHIPPING over $149!
Limited time only. Product total over 
$149 before taxes (if any). Standard 
domestic shipping only. Not valid 

on previous purchases.

For fastest service call today toll-free

1-877-566-6468
Offer Code VBB454-07
Please mention this code when you call.

Historic 1920-1938 
“Buffalos” by the Pound

FREE
Stone Arrowhead 

with every bag

LOW
 AS

$49plus s/h

Released to the Public: 
Bags of Vintage Buffalo Nickels

FREE Liberty 
Head Nickel with 
One Full Pound

GovMint.com® is a retail distributor of coin and currency issues and is not affi liated with the U.S. government. The collectible coin market is unregulated, highly speculative and involves 
risk. GovMint.com reserves the right to decline to consummate any sale, within its discretion, including due to pricing errors. Prices, facts, fi gures and populations deemed accurate as of 
the date of publication but may change signifi cantly over time. All purchases are expressly conditioned upon your acceptance of GovMint.com’s Terms and Conditions (www.govmint.
com/terms-conditions or call 1-800-721-0320); to decline, return your purchase pursuant to GovMint.com’s Return Policy. © 2020 GovMint.com. All rights reserved.



Don’t be blue!
I T ’ S  B L U E B E R RY  S E AS O N .  TO celebrate these juicy wonders, we wanted to 
give you a few “throwback” Finest Cooking recipes to get those creative 
cooking juices � owing.

Peach Blueberry Pie
Servings: 8
  Pastry for 2 crust 9 inch pie
 4  cups sliced peaches
 2  cups fresh blueberries
 1  cup sugar

 3  tablespoons quick cooking tapioca
 1/8  teaspoon salt
 1  tablespoon lemon juice
 1  tablespoon butter

Preheat oven to 450 F. Combine peaches and blueberries. Combine sugar, tapioca and salt. 
Add to peach mixture. Stir gently to mix well. Sprinkle lemon juice over fruit and toss lightly 
to mix. Place in bottom crust. Cut butter in small pieces and place over fruit. Add top crust. 
Cut slits in top of crust to vent. Bake for 10 minutes. Reduce to 350 F and bake for 30-45 
minutes or until lightly browned. You can use frozen fruit, but fresh is better. Nutrition 
information: 302 calories; 3.4g fat; 46mg sodium; 46.2g carbohydrates; 1.3g protein.

Blueberry Crunch
Servings: 9
 1  package yellow deluxe cake mix
 1/2  cup chopped nuts, if desired
 1/2  cup (1 stick) butter or margarine, 

melted
 1  teaspoon lemon juice

 Blueberry Filling:
 4  cups blueberries
 1 – 2  tablespoons cornstarch
  Sugar to taste

Cook 2 cups of berries with the cornstarch and sugar, then add the other 2
cups and cook until hot and thickened. Let cool. Preheat oven to 350 degrees.
Spread blueberry � lling in the bottom of a 9-inch square pan. Sprinkle with
1 teaspoon lemon juice. Combine dry cake mix, nuts and melted butter. 
Mixture will be crumbly. Sprinkle over blueberry � lling. Bake  for 40 to 45 
minutes until golden brown. Serve with ice cream, whipped cream, or serve
warm with heavy cream. This recipe can be made with a 1 lb. 5 oz. can 
of blueberry pie � lling. Nutrition information: 458 calories; 18.5g 
fat; 446mg sodium; 70.8g carbohydrates; 4.9g protein.

Blueberry Salsa
Servings: 10
 1/2 teaspoon salt
 1/3  cup diced red bell pepper
 1  cup whole blueberries
 2  cups coarsely chopped 

blueberries

 2  seeded and minced 
jalapeno peppers

 1/3  cup fresh lemon juice
 3  tablespoons chopped fresh 

cilantro

Mix together all ingredients. Can eat immediately or chill and eat later. 
Serve with � at bread or tortilla chips. It’s really good on grilled � sh.
Nutrition information: 29 calories; 0.3g fat; 76mg sodium; 7g carbohydrates; 
0.5g protein.

PEACH BLUEBERRY PIE
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WINDMILL Service
Paul’s

• Old Fashioned, Pumping Type
• New & Reconditioned Windmills
• Complete Installation & Repair 

 Service
• Specialize in Large Mills to Fill Ponds

217-897-6699
millfixr1@aol.com

www.paulswindmillservice.com
DIMENSION BUILDINGS
Best Buildings at the Best Price
For a Complete 30x50

Deluxe Pole Barn Package
CALL (618) 997-9568

www.dimensionbldgs.com
All Sizes Available        Marion, IL

$3,650only

xxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxx xxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxx
xx

xx
xx

xx
xx

xx
xx

xx
xx

xx
xx

xx
xx

xx
xx

xx
xx

xx
xx

xx
xx

xx
xx

xx
xx

xx
xx

xx
xx

xx
xx

xx
xx

xx
xx

xx
xx

xx
xx

xx
xx

xx
xx

xx
xx

xx
x

Sudoku Solution

4 3 6 1 8 7 5 2 9
2 7 9 3 5 4 1 6 8
8 5 1 9 2 6 3 4 7
9 1 8 4 6 5 2 7 3
5 6 7 2 9 3 4 8 1
3 2 4 7 1 8 9 5 6
1 4 2 6 7 9 8 3 5
6 9 5 8 3 2 7 1 4
7 8 3 5 4 1 6 9 2

Connect with us

To advertise in 
Illinois Country Living 
email info@icl.coop

Robert Halleran
Timber Buyer all Species

Logging
Timber Consulting

I buy Storm damaged timber
618-528-8088 DeSoto, Illinois

Our
65th
year

OUT!OUTOUTOU !
Get the

Muck

Marble size AquaClearTM Pellets
clear your lake or pond bottom.

800-328-9350

KillLakeWeeds.com

PO Box 10748, DEPT. 787X,
White Bear Lake, MN 55110-0748

PO Box 10748, DEPT. 787X,
White Bear Lake, MN 55110-0748

AQUACIDE CO.

Beneficial microorganisms.  Restore
balance in natural and man made
surface waters.  Increase water
clarity. Improve water quality.
Eliminate black organic muck.

A 10 lb. bag treats 0.5 to 1.0 acres 
                  $97.00
A 50 lb. bag treats 2.5 to 5.0 acres
                $356.00
Apply weekly for 4 weeks, then monthly
to maintain.  No water use restrictions!
              FREE SHIPPING!

OUOU
Get the

Marble size AquaClearMarble size AquaClear

Order online today, or request free information.

Insulation. 4x8 sheets, foil-
backed foam. All  factory 
 seconds. www.nichols5.com.
Contact Ken Nichols, 
800-424-1256.



SUBMIT A PHOTO

Online: icl.coop/snapshots 
Email: cbradford@aiec.coop 
Mail:  Illinois Country Living  

Attn: Colten Bradford 
PO Box 3787  
Springfield IL 62708 

Rules: Please include high-quality 
digital files or an original we can 
scan. When submitting, include 
details about the photo, artist’s name 
and the co-op name. If you would 
like us to return your work, include 
a self-addressed, stamped envelope. 
We are not responsible for photos 
lost in the mail. We retain reprint and 
online rights.

Visit icl.coop/snapshots for full 
terms and conditions.

Brick by 
brick
1. JESSICA DOUGALL

Corn Belt Energy 
Corporation

2. MISTY JORGENSEN
Eastern Illini Electric 
Cooperative

3. CASEY KLEIN
Jo-Carroll Energy

4. TERRY FLEMING
Norris Electric Cooperative

5. CHARLOTTE 
 MONTGOMERY

Southern Illinois Electric 
Cooperative

6. SANDRA ROBINSON
Corn Belt Energy 
Corporation

UPCOMING THEMES
September – Animals
October – Black and white
November – Clouds
December – Red 

1

2

3 4

6

5
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and it isn’t just corn.

You may not realize it, but your home is sitting on a free and renewable supply of energy. A WaterFurnace 
geothermal comfort system taps into the stored solar energy in your own backyard to provide savings of up 
to 70% on heating, cooling and hot water. That’s money in the bank and a smart investment in your family’s 
comfort. Contact your local WaterFurnace dealer today to learn how to tap into your buried treasure.

visit us at waterfurnace.com
WaterFurnace is a registered trademark of WaterFurnace 
International, Inc. ©2020 WaterFurnace International, Inc.

*26% through 2020 and 22% through 2021 

WATERFURNACE UNITS QUALIFY FOR A 26% FEDERAL TAX CREDIT THROUGH 2020*

Damiansville
Toennies Service Co.
(618) 248-5130

Decatur
Design Air
(217) 423-4713

Delevan
Jeckel Plmb & Htg
(309) 244-8265

Gifford
Duden & Silver
(217) 568-7954

Goodfield
Hinrichsen Htg & A/C
(309) 965-2604

Macomb
Arnold Bros. 
Htg & Clg
(309) 833-2852

Marion
D & C Htg & Clg
(618) 997-6577

Paxton/Gibson City
Houston Plmb, 
Htg & A/C
(217) 379-2329

Springfield/Petersburg
Collins Plmb, Htg & Clg
(217) 793-8031

Thomasboro
Hoveln Htg & Clg
(217) 643-2125




