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Banding together for your local economy
WORKING AND LIVING IN small towns makes business 
closures personal for community leaders. Whether 
the reason is owner retirement, changing trends or 
international competition, closures stick with us.

Communities su� er each loss in tax revenue, 
jobs, leadership and morale. 

To address the voids, University of Illinois 
Extension shares insightful counter strategies in 
various ways. You’ll � nd related articles archived 
at bit.ly/BuildingLocalEconomy. 

Recovery tactics are available when owners 
shut doors and corporations pull out. Workshops, 
such as “Reversing the Exodus,” pertain to retaining 
youth and understanding generational di� erences. 
Varied workshops o� er strategies for keeping our 
communities open and in business. 

Alternative business structures also deserve a 
closer look.

Community Supported Enterprises (CSEs) 
arise from groups that organize and raise funds 

to keep something open and/
or available. Organizers and 
contributors typically do not 
expect a � nancial return. � ey 
are motivated by making the local 
quality of life be� er.

Community members have 
pooled funds plus invested time 
and energy into grocery stores, 
restaurants, bookstores and other 
establishments considered essential 
to their communities. CSEs can 
operate essentials such as car 
dealers, doctors, a� ordable housing, 
childcare services and more.

What about intervening to 
prevent job loss from an impending closure? CSEs 
can take over an existing business, soon-to-close or 
be a startup venue.

� ere is a basic sequence of necessary steps:
Con� rm and document an ongoing need to sep-

arate emotions and memories away from a real void. 
Use studies and data to support decisions.

Prepare a communitywide economic develop-
ment strategy if one doesn’t exist and make certain 
that any and all CSEs � t.

A common example of failure to communi-
cate on the � rst two points is the long-shu� ered but 
much-loved local theater. Many communities have 
had enthusiastic groups organize to save them that 
never connected to a broader economic development 

strategy. A supported project means it is deemed 
essential and embraced by the larger community.

Obtain solid, legal advice about organizational 
structures. Add cooperatives to corporations, LLCs 
and other options looked at. 

Fundraising is best done with Certi� ed Public 
Accountant oversight and legal advice.

Have a core group of dedicated and commi� ed 
leaders. CSEs are hard work, require sel� essness 
and face many challenges. 

So, why take on the challenge of a CSE? 
Because the loss/void of a local resource is a greater 
pain to bear, losing jobs, youth and a valued service.

As current business owners retire, communities 
are impacted in many ways. Landmarks and 
meeting places that add to a place’s a� raction are 
special and more than just another business.

CSEs are legitimate and powerful economic 
development tools to explore.

A cooperative is an organizational structure 
that can be applied to many businesses. Beyond 
agriculture, utilities and artists, the co-op is alive 
and doing well.

In particular, I found numerous examples in 
Wisconsin and Minnesota. Illinois can certainly 
bene� t from this organizational model, too.

One resource is Sean Park, program manager 
for the Illinois Cooperative Development Center 
at the Illinois Institute for Rural A� airs, Western 
Illinois University. He can be reached at 217-248-
0079 or ms-park@wiu.edu.

Groceries, health care providers, apartments 
and small businesses are turning to this business 
model with a good survival rate.

Cooperative – a business owned and democrati-
cally controlled by people that use the services – your 
local co� ee shop, your main employer and more. 

Co-op members focus on making the 
community be� er. For example, investment 
cooperatives buy, rehab and repurpose properties.

Empty commercial buildings and deteriorating 
housing are o� en the targets. Members share the 
common goals of reducing vacancies and raising 
neighborhood property values. Everyone bene� ts.

Co-ops can also save local jobs, stepping in when 
aging owners are ready to close or large corporations 
make decisions that shake a community to its core.

Employee co-ops are a fast-growing segment 
because they address big problems.

CSEs and co-ops are legitimate and powerful 
economic development tools to explore. 

Steven Groner is a University 
of Illinois Extension educator 
on community and economic 
development serving Edwards, 
Lawrence, Richland, Wabash 
and Wayne counties. 
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Eye Doctor Helps
Legally Blind To See

High Technology For Low Vision Patients Allows Many To Drive Again

F
or many patients with 
 macular degeneration 
and other vision-related 
 conditions, the loss of  central 
visual detail also  signals 

the end to one of the last bastion of 
 independence:  driving. A Mascoutah 
 optometrist, Dr. Marianne McDaniel, 
is using  miniaturized telescopes that 
are mounted in glasses to help people 
who have lost vision from  macular 
 degeneration and other eye conditions.
 “Some of my patients consider me 
the last stop for people who have vision 
loss,” said Dr. Weingart, one of only a 
few doctors in the world who  specialize 
in fi tting bioptic telescopes to help those 
who have lost vision due to  macular 
degeneration, diabetic  retinopathy, and 
other debilitating eye diseases.
 Imagine a pair of glasses that can 
improve your vision enough to change 
your life. If you’re a low vision patient, 
you’ve probably not only imagined 
them, but have been searching for 
them. Bioptic telescopes may be the 
breakthrough in optical technology that 

will give you the independence you’ve 
been looking for. Patients with vision 
in the 20/200 range can many times be 
improved to 20/50 or better.
 Macular degeneration is the 
 leading cause of blindness and vision 
loss in people over 50. Despite this, 
most adults are not familiar with the 
 condition. As many as 25% of those 
over the age of 50 have some degree 
of macular degeneration. The macula 

reported that 56% of patients treated 
with a high-dose combination of vita-
mins experienced improved vision 
after six months.
 While age is the most signifi cant 
risk factor for developing the disease, 
heredity, smoking, cardiovascular 
 disease, and high blood pressure have 
also been identifi ed as risk factors.
 Macular degeneration accounts 
for 90% of new legal blindness in the 
U.S. While there is currently no cure, 
 promising research is being done on 
many fronts. “My job is to fi gure out 
everything and anything possible to 
keep a person functioning, especially 
driving,” says Dr. McDaniel.
 “Bioptic telescopes can cost over 
$2,000,” said Dr. McDaniel,  “especially 
if we build them with an automatic 
sunglass.”
 “The major benefi t of the bioptic 
telescope is that the lens  automatically 
focuses on whatever you’re  looking 
at,” said Dr. Weingart. “It’s like a 
self- focusing camera, but much more 
precise.”
 To learn more about  bioptic 
 telescopes or to schedule a 
 consul tation, give Dr. McDaniel or 
Dr. Weingart a call. You can also visit 
our websites.

www.lowvisionofsouthil.com
1-618-566-8899

Offi  ce located in Mascoutah, Illinois

Marianne McDaniel, O.D.

www.FoxValleyLowVision.com
1-800-341-8498
Located in Oswego, IL

Ronald Weingart, O.D.

Illinois

A scene as it might be viewed by a person 
with age-related macular degeneration.
A scene as it might be viewed by a person 

is only one small part of the retina; 
however, it is the most sensitive and 
gives us sharp central vision. When 
it degenerates, macular  degeneration 
leaves a blind spot right in the  center 
of vision, making it diffi  cult or 
 impossible to recognize faces, read a 
book, or pass the driver’s vision test.
 Nine out of 10 people who have 
macular degeneration have the dry 
form. New research suggests vitamins 
can help. The British medical jour-
nal BMC Ophthalmology recently 

ADVERTISEMENT
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MAY 
C H E C K L I S T

Don’t forget – 
Mother’s Day is May 10.

Do-It-Yourself savings –  
Go to energy.gov to find 
Energy Saver 
DIY Savings 
projects with 
step-by-step 
instructions 
to help you 
save energy and money.

Dealing with ants?  
Before purchasing 
a toxic product, 
consider going 
online and finding a 
natural effective ant 
killer using borax. 

Tip of the month:  
Clean your grill to prepare for 
warm weather cooking and be 
sure to throw 
away that old 
wire brush 
and purchase 
a new one. 

We love our communities
As residents of Illinois are finding a new normal 
amid the COVID-19 pandemic, they are also 
reaching out to help those with various needs.

Across the state, many co-op members 
and businesses are showing community spirit 
by sewing masks for area hospitals and first 
responders. Several Egyptian Electric Cooperative 
and Illinois Electric Cooperative members have 
gotten out their sewing machines and are actively 
stitching masks. Jo-Carroll Energy member 
Lindstrand Balloons USA are busy making Olson 
masks instead of hot air balloons.  

Many co-ops and local businesses are 
conducting food drives and, in some locations, 
micro-pantries have popped up. These pantries 
offer a place to drop off food donations as well 
as somewhere for those in need to pick it up. 

Galena distiller, Blaum Bros. Distilling Co., 
has gotten creative with the high alcohol content 
of their usual product and is producing  
hand sanitizer.    

Hearts adorn many windows in some 
communities and in others teddy bear hunts are on 

May is Military Appreciation Month

As we express our gratitude, we must never forget that the highest appreciation is not to utter 
words, but to live by them. – John F. Kennedy
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the rise, all in an effort to lift spirits. The childhood 
favorite book, “We’re Going on a Bear Hunt,” by 
Michael Rosen and Helen Oxenbury has taken 
on a life of its own as children in communities 
across the country, and possibly in your own 
neighborhood, are on the hunt for teddy bears 
peeking out of windows in homes and businesses. 
Families can take a walk to discover the furry 
friends or participate without ever leaving their cars. 

EnerStar Electric Cooperative, Paris, passed 
out more than 500 sack lunches from a local 
business and plans to do so again.     
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Jo-Carroll Energy 
receives USDA grant
The United States Department 
of Agriculture announced that 
Jo-Carroll Energy (JCE) has been 
awarded a $2 million Community 
Connect Grant for a fi ber-to-the 
premise (FTTP) internet project. 
The grant will help the cooperative 
deliver high-speed, reliable 
broadband internet to a rural area in 
Jo Daviess County. 
 Sand Prairie, JCE’s broadband 
division, will use the grant funds 
to construct 25 miles of aerial and 
underground mainline fi ber and 32 
miles of drop fi ber to 420 premises. 
The properties are located primarily 
on the northern and northeastern 
side of Lake Galena in either an 
under- or unserved area.
 “Fiber is a key element to keeping 
and drawing younger people and 
transforming more of the visitors 
to our area into residents who 
can bring in new businesses that 
heighten the quality of life for our 
members and communities,” said 
JCE President/CEO Mike Casper. 

11 ways to avoid feeling 
cooped-up 
Let’s face it, one of the perks of working in an 
offi  ce is gett ing to leave the familiar confi nes of 
our home. With a teleworking protocol, and a 
lack of incentive to spend too much of our free 
time out and about, comes inevitable boredom. 
Here are some tips on what you can do to avoid 
the dreaded “Cabin Fever.”
1. Break out a good book. For helpful 

suggestions and reviews, check out a website 
like goodreads.com.

2. Start a new hobby. A few ideas include 
knitt ing, stained glass, Sudoku and
 fi ction writing.

3. Try a new recipe. Go to 
icl.coop/fi nestcooking and try one of those 
recipes you always wanted to try. 

4. Do a puzzle. It’s a litt le old-school, but still fun.
5. Pull out some old board games or a pack 

of cards.
6. Engage in some spring cleaning. 
7. Rearrange your furniture. Sometimes a few 

moves is all it takes to make your place look new.
8. Plan your next vacation. Th oughts of 

warmer days spent outdoors are nice to have 
when you are stuck at home.

9. Have a movie and popcorn night. Dig out an 
old favorite or stream or rent something new.

10. Research your family history and create a 
family tree.

11. Write a le� er to touch base with an old friend 
or family member. Everyone loves gett ing an 
actual lett er that’s not a bill or solicitation. 

Source: https://www.erieinsurance.com/blog/ways-to-
beat-cabin-fever

Tips for entertaining kiddos 
during social distancing
Social distancing can be hard on anyone, but it is 
especially challenging for young kids (and their 
parents). What can you do when school is out  
and you need to stay home? Here are some tips 
on how you can destroy boredom and keep your 
kids entertained.

Keep them moving
Kids need exercise, too. In fact, preschoolers
need at least 180 minutes of physical activity 
each day, while kids aged 5 to 17 need 60 min-
utes of mild to moderate exercise daily. Here are 
some things to keep them moving:
1. Yoga for kids has become a movement 

around the world, and there is no time like 
the present to start your kids on this fun 
exercise journey. Cosmic Kids Yoga is a great 
YouTube resource with yoga, mindfulness and 
relaxation designed especially for kids aged 
3-plus. An added bonus, this channel also has 
meditation exercises for kids, perfect to help 
relieve stress during uncertain times. 

2. Have a dance party – Th is is good for kids 
AND you. Put on some of your favorite tunes 
and dance like no one is watching! Th is is 
a great way to get your heart pumping and 
relieve a litt le bit of pent-up energy.  

3. Get outdoors – Did you know that fi ve 
National Parks have virtual park tours? Take 
a tour of these incredible places, all from the 
comfort of your living room.
• Kenai Fjords National Park, Alaska
• Hawai’i Volcanoes National Park, Hawaii
• Carlsbad Caverns National Park, 
 New Mexico
• Bryce Canyon National Park, Utah
• Dry Tortugas National Park, Florida

4. Take a virtual � eld trip – Th e Great 
STEMporium off ers virtual fi eld trips of 
famous museums, zoos and more.

5. Get the kids cooking – It’s educational, 
hands-on and no need for an internet 
connection. If you’d like guidance, you can 
check out the Food Network’s Family and 
Kids page.
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Get recalled products 
out of your home!
The U.S. Consumer Product Safety 
Commission (CPSC) is urging 
consumers to check their homes 
for recalled products. “If you own a 
recalled product, immediately stop 
using it, and get your remedy in the 
form of a refund, a free repair or free 
replacement,” said Acting Chairman 
Robert Adler.
 Each year, CPSC announces 
about 300 recalls involving millions 
of products. In 2019 alone, recalls 
included everything from infant sleep 
products and unstable furniture to 
recreational utility vehicles and lawn 
mowers. Remember, products are 
recalled because they can injure or 
kill someone. Chances are that you 
or someone you know has a recalled 
item in their home.

Here are some ways to be smart 
about recalls:
•  Where can you check for recalls? 

Go to cpsc.gov/recalls.
•  Want recall notices for products you 

use? Sign up to receive recall notices 
at cpsc.gov. 

•  Want recall information readily 
available on your phone?  
Download the CPSC Recalls App  
at cpsc.gov/data.

•  Bought a new product? Send in 
registration cards that come with 
it so that companies know how to 
contact you if there is a recall.

• Got a hand-me-down or something 
you bought at a secondhand store 
or yard sale? Check cpsc.gov to 
see if it is a recalled product.

• Think you have an unsafe product 
or an incident where someone was 
injured by a product? Report it at 
SaferProducts.gov.

 Remember – not acting on a recall 
can have deadly consequences. Act 
today and protect your family. 
Source: cpsc.gov

Promoting prosperity 
in rural Illinois
After the Trump administration made rural pros-
perity a federal initiative in spring 2017, local 
economic development groups began popping 
up around the country.

One of these groups is the Lower Illinois River 
Valley Rural Prosperity Initiative, and the utility 
that serves the area, Illinois Electric Cooperative, 
Winchester, is a key player, with two seats on the 
group’s nine-member leadership council.

Incorporated early last year, the initiative is 
primarily focused on nine counties along the 
last 80 miles of the Illinois River, from west of 
Springfield to north of St. Louis, where it flows 
into the Mississippi River.

The group hopes that carefully targeted 
investments and regional branding will stimulate 
local entrepreneurship and job growth, while 
making economically stalled towns and cities 
vibrant again.

Six “actionable strategies” have been 
identified: support legislation designed to 
enhance the culture and economy of rural areas; 
build a more dynamic agricultural economy; 
improve rural infrastructure, including water, 
sewer, power, broadband and transportation; 
improve rural health care; invigorate town 
centers; and celebrate the region’s natural 
resources and develop outdoor recreation.

“I’m excited about the energy and enthusiasm 
of this group,” said Shawn Rennecker, economic 
development director for Illinois Electric and 

mayor of Barry, one of the towns the group is 
working with. “Prominent local institutions 
will be central to this effort, serving as capacity 
builders, conveners and consensus builders, 
empowering individual entrepreneurs and 
advancing collective actions.”

General Manager Randy Long is the other 
Illinois Electric official on the initiative’s 
leadership council. Long and Rennecker are 
joined by seven agriculture, university and 
business leaders. 
Reprinted with permission from RE Magazine.

Electric cooperatives are 
ahead of the corporate curve
The electric utility industry is facing a “per-
fect storm” of disruptive forces, but electric 
cooperatives are well-positioned to capital-
ize on a number of opportunities, Cooperative 
Finance Corporation (CFC) CEO Sheldon  
Petersen told attendees at CFC’s 51st Annual 
Membership Meeting.

 
Randy Long Shawn Rennecker
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“Not only do we stand behind our
windows, we stand on them!” WE SELL

WINDOWS
SIDING

& MORE!
DOORS

SOLARZONE
INSULATED GLASS

WINDOWS
SIDING

& MORE!
DOORS

SOLARZONE
INSULATED GLASS

America’s Largest Replacement
Window & Remodeling Company

OFFERING ENERGY
SAVING PRODUCTS

Call to schedule your FREE in-home estimate today!

1-800-GET WINDOWS
www.windowworld.com

Window World of Central Illinois-half page.pdf   1   4/1/20   9:53 AM

Where else can you take a 
wilderness hike through a national 
forest at dawn, enjoy delectable 
coffee and pastries at a trendy cafe 
for lunch, peruse a local record store 
for some fresh vinyl, and catch an  
evening art exhibit to wind down the 
evening... all without traveling more 
than a few miles? 

126 S. Illinois Avenue
Carbondale, IL 62901

618.529.4451
carbondaletourism.org

EXPERIENCE

Only Carbondale.



“For co-ops, moving forward means not 
only navigating an ever-expanding number of 
disruptive forces, but also continuing to meet 
the same historic obligations we always have,” 
Petersen explained.

Consumers are driving much of what we’re 
seeing as they use social media to exert pressure 
on companies. “This is not a one-way street,” 
he said. “Consumers now expect companies to 
engage with them in real time across different 
social media platforms.”

Petersen encouraged [cooperative] attendees 
to view these trends as opportunities. The shift 
toward sustainability is an opportunity “to tout 
our program’s longstanding commitment to 
communities and the fact co-ops are pioneers in 
the area of energy efficiency and market leaders 
in renewables.”

Electric cooperatives have been successful 
nonprofit enterprises for nearly 90 years. “In 
a world where companies are feeling pressure 
to demonstrate they are focused more on 
communities than the bottom line, co-ops are 
ideally positioned.”

When it comes to consumers wanting 
two-way personalized interactions with their 
preferred businesses, Petersen again praised the 
co-op legacy. 

“Understanding our members and 
responding to their evolving needs has always 
been a core strength. We need to keep raising 
the bar.”

Most importantly for the future, co-ops need 
to maintain their bond as a program, Petersen 
concluded. “Our unity is rooted in a deep and 
unfailing commitment to empowering the lives 
of our electric cooperative member-owners. 
As long as we keep that commitment, there’s 
nothing we can’t accomplish together.  

During the CFC organizational meeting, Alan Wattles, president/
CEO of Monroe County Electric Cooperative, Waterloo, was 
elected vice president of the CFC board of directors. 
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Floor Lamp with of� cial 
logos and art is strictly 
limited to 295 crafting 
days and strong 
demand is expected. 
Order now in four 
installments of $39.99, 
for a total of $159.99*, 
backed by our best-
in-the-business, 100% 
satisfaction guarantee. 
Send no money now. 
Return the Reservation 
Application today!
Shown much smaller than actual size. 
Floor lamp is 5 Feet High! 
Energy ef� cient light bulbs included! 

01_31152_004_BI.indd   101_31152_004_BI.indd   1 2/20/20   4:08 PM2/20/20   4:08 PM



Datebook is being 
temporarily suspended 

until it is safe for 
everyone to attend 
events. In its place, 

we are putting an Illinois 
crossword puzzle to 

help you fight boredom. 
We hope you enjoy it. 

Across
1 Willis Tower look-out area
4 Huge Chicago Park
7 The renowned ___ Institute of Chicago  
 on Michigan Ave.
8 I’m in!
10 Gymnast Comaneci
11 Squeeze affectionately
12 Ludwig’s middle name, Morrison’s first
13 “A drink with jam and bread....”
14 Tombstone lawman who spent his early life 
  in Monmouth, Ill.
17 Chicago’s longest serving mayor
20 “Beloved” author Morrison
21 Day in Madrid
22 lllinois ___ Grant: group working to clean up 
 the Great Lakes
25 Highest mound in the Cahokia Mounds  
 prehistoric site
27 White Sox pitcher in the 90s, known as  
 “The Pope,” Donn ____
28 Quiet!
 29 Subj. for immigrants
31 Polished steel statue in Chicago’s  
 Millennium Park
32 Tractor-trailer
33 ___-Margret, 60s actress who grew up 
  in Wilmette

34 Stefanie Izzard is one: she runs Girl & The  
 Goat, in Chicago
35 Diagnostic test

Down
1 _____ Rock State Park, on the Illinois River
2 Thus far
3 Nickname for Southern Illinois, Little ____
4 Illinois native plant you can see in the  
 Morton Arboretum in Lisle, Wild _____
5 Japanese gardens in Rockford
6 Cuisine you can enjoy at Chicago’s 
 Star of Siam
9 Theater on the Navy Pier
15 The Northern Cardinal’s is red
16 Chicagoans enjoy its shores, Lake ____
18 Difficulty
19 President celebrated in a museum 
 in Springfield
23 Danville and Paris are on the ___ side  
 of Illinois
24 Actress born in Naperville who played 
 opposite Harrison Ford in Raiders of the  
 Lost Ark, Karen ___
25 Starbucks order
26 Turf
30 He opened the first McDonald’s franchise 
 in Des Plaines, Ray ____

ANSWER KEY CAN BE 
FOUND ON PAGE 37.
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Across

1 Willis Tower look-out area

4 Huge Chicago Park

7 The renowned ___ Institute of Chicago in Michigan 
Ave.

8 I'm in!

10 Gymnast Comaneci

11 Squeeze affectionately

12 Ludwig's middle name, Morrison's first

13 "A drink with jam and bread...."

14 Tombstone lawman who spent his early life in 
Monmouth, Ill.

17 Chicago's longest serving mayor

20 "Beloved" author Morrison

21 Day in Madrid

22 lllinois ___ Grant: group working to clean up the 
Great Lakes

25 Highest mound in the Cahokia Mounds prehistoric 
site

27 White Sox pitcher in the 90s, known as "The Pope," 
Donn ____

28 Quiet!

29 Subj. for immigrants

31 Polished steel statue in Chicago's Millennium Park

32 Tractor-trailer

33 ___-Margret, 60s actress who grew up in Wilmette

34 Stefanie Izzard is one: she runs Girl & The Goat, in 
Chicago

35 Diagnostic test

Down

1 _____ Rock State Park, on the Illinois River

2 Thus far

3 Nickname for Southern Illinois, Little ____

4 Illinois native plant you can see in the Morton 
Arboretum in Lisle, Wild _____

5 Japanese gardens in Rockford

6 Cuisine you can enjoy at Chicago's Star of Siam

9 Theater on the Navy Pier

15 The Northern Cardinal's is red

16 Chicagoans enjoy its shores, Lake ____

18 Difficulty

19 President celebrated in a museum in Springfield

23 Danville and Paris are on the ___ side of Illinois

24 Actress born in Naperville who played opposite 
Harrison Ford in Raiders of the Lost Ark, Karen ___

25 Starbucks order

26 Turf

30 He opened the first McDonald's franchise in Des 
Plaines, Ray ____
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Our cooperative will be closed Monday, May 25 in honor of Memorial Day. 

As you kick off the summer season celebrating with friends and relatives, 

please take time to remember the brave men and women who gave their lives 

for this great country. They are, after all, the reason for the holiday.



Efficiency upgrades equal cool savings
I F MAY’S WARMER WEATHER has you think-
ing about the sultry summer months 
ahead, this could be a great time to 
consider energy-saving options and 
making plans to help control your 
energy costs. 

There’s a combination of things 
you can do yourself, like making 
slight modifications to your fam-
ily’s routine that can help identify 

and achieve opportunities for sav-
ings while keeping your home more 
comfortable throughout the summer 
cooling season ahead. 

HVAC tune-up
When it comes to heating, 

ventilation and air conditioning 
equipment, spending a few dollars 
at the beginning of the season can 
add up to big savings and help you 
avoid expensive surprises and system 
failures. 

A qualified service technician 
with the right skills and equipment 
will check key components like the 
compressor and condenser, clean 
the coils and inspect the ductwork. 
A technician may also offer advice 
on how to get the most value out of 
your programmable thermostat.

According to experts with the  
ENERGY STAR program, sealing 
and insulating ductwork can improve 
the overall efficiency of your HVAC 
by as much as 20 percent. Making 
sure systems are appropriately sized 
can also improve performance. 

Consider replacing systems that 
are more than 10 years old (or those 
that no longer keep your home 

comfortable) with a high-efficiency 
system that is properly sized and 
designed to meet your needs.

Gain insights from energy audits 
Sometimes it pays to get the big 

picture, so when it comes to energy 
efficiency and getting real value for 
your home improvement dollars, 
professional advice is a good place 
to start. 

A professionally trained energy 
advisor can conduct comprehensive 
assessments and provide recommen-
dations that could help you control 
energy costs and improve comfort.

Energy audits include examina-
tion of heating, cooling and water 
heating equipment, as well as inte-
rior and exterior lighting. Other 
available services can include 

inspections and assessments of win-
dows, crawl spaces and other voids 
for air leaks, which can degrade 
HVAC performance. 

According to the DOE’s Energy 
Information Administration, a pro-
fessional energy auditor will review 
monthly, seasonal and annual energy 
bills, consider household occupancy 
patterns, and examine condition, 
age and use of appliances and other 
electronics. 

An analysis developed from the 
collected information can help deter-
mine a series of recommendations 
that, if accomplished, can produce 
savings. Homeowners can then 
decide which measures fit into their 
budgets or schedules as they con-
sider improvement projects. 

Small changes add savings
When the goal is keeping the 

house cool and comfortable, remem-
ber that any activities that add heat 
and humidity to your air-conditioned 
spaces can increase your costs.

Open doors don’t just allow peo-
ple to come and go. They also pro-
vide an instant exchange of cooler 
inside air for warm, moist air, much 
the same as the cooling effect you 
experience when standing in front 
of an open refrigerator. Consider 
stocking a cooler with cold drinks 
and chilled snacks and placing it out-
doors to help cut down on house-
hold traffic on hot summer days. 

When cooking, consider using 
smaller appliances like a slow cooker 
– or better yet, take the extra heat 
from cooking outdoors and fire up 
the grill. 

Ceiling fans operating in air-con-
ditioned space can make you feel 
about 4 degrees cooler while you are 
in the room. But the benefits only 
occur when a room is occupied. 
Make it a habit to turn off the fan 
when you leave the room. 

Derrill Holly writes on consumer 
and cooperative affairs for 
the National Rural Electric 
Cooperative Association, the 
national trade association 
representing more than 900 
local electric cooperatives. 

During summer months, 
consider cooking meals on 
the outdoor grill to eliminate 
heat gain in the kitchen.
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and it isn’t just corn.

You may not realize it, but your home is sitting on a free and renewable supply of energy. A WaterFurnace 
geothermal comfort system taps into the stored solar energy in your own backyard to provide savings of up 
to 70% on heating, cooling and hot water. That’s money in the bank and a smart investment in your family’s 
comfort. Contact your local WaterFurnace dealer today to learn how to tap into your buried treasure.

visit us at waterfurnace.com
WaterFurnace is a registered trademark of WaterFurnace 
International, Inc. ©2020 WaterFurnace International, Inc.

*26% through 2020 and 22% through 2021 

WATERFURNACE UNITS QUALIFY FOR A 26% FEDERAL TAX CREDIT THROUGH 2020*

Damiansville
Toennies Service Co.
(618) 248-5130

Decatur
Design Air
(217) 423-4713

Delevan
Jeckel Plmb & Htg
(309) 244-8265

Gifford
Duden & Silver
(217) 568-7954

Goodfield
Hinrichsen Htg & A/C
(309) 965-2604

Macomb
Arnold Bros. 
Htg & Clg
(309) 833-2852

Marion
D & C Htg & Clg
(618) 997-6577

Paxton/Gibson City
Houston Plmb, 
Htg & A/C
(217) 379-2329

Springfield/Petersburg
Collins Plmb, Htg & Clg
(217) 793-8031

Thomasboro
Hoveln Htg & Clg
(217) 643-2125



Comment on this column 
Visit icl.coop and click on 
Powered Up to respond. Your 
response might even be included 
in a future column.

A checkup for your health care privacy
T H E R E  A R E  L AWS  T H AT  protect the 
privacy of your health information 
held by those who provide you 
health care services. But as it 
becomes easier to get and share 
your own health information online, 
you need to take steps to protect 
it. This applies whether you are 
downloading a copy of your health 
information, emailing your doctor, 
taking an online health survey, or 

using a variety of digital apps or 
devices to monitor your health. 

Does HIPAA protect all 
health information?

No. You may have heard about 
the Health Insurance Portability 
and Accountability Act (HIPAA) 
Privacy and Security Rules. These 
are federal laws that set national 
standards for protecting the privacy 
and security of health information. 
Health information that is kept by 
health care providers, health plans 
and organizations acting on their 
behalf is protected by these federal 
laws. However, you should know 
that there are many organizations 
that do not have to follow these 
laws. Some examples of health 
information that are not covered by 
HIPAA include health information 
that patients:

• Store in a mobile app or on a 
mobile device, such as a smart-
phone or tablet.

• Share over social media websites 
or health-related online commu-
nities, such as message boards.

• Store in a personal health record 
that is not offered through a 
health provider or health plan 
covered by HIPAA.

Keep your electronic health 
information secure

There are medical identity 
thieves that could try to use your 
personal health insurance informa-
tion to get medical treatment, pre-
scription drugs or surgery. The best 
way to protect yourself against this 
possibility is to make sure you ver-
ify the source before sharing your 
personal or medical information. 
Safeguard your medical and health 
insurance information and shred 
any insurance forms, prescriptions 
or physician statements. 

There are a number of ways you 
can help protect your electronic 
health information. Here are some 
tips to ensure your personal health 
information is private and secure 
when accessing it electronically:

When creating a password 

• Use a password or other func-
tion on your home computer or 
mobile device so that you are the 
only one who can access your 
information.

• Use a strong password and update 
it often.

• Do not share your password with 
anyone.

When using social media 

• Think carefully before you post 
anything on the internet that you 
don’t want to be made public 
– do not assume that an online 
public forum is private or secure.

• If you decide to post health infor-
mation on a social media plat-
form, consider using the privacy 
setting to limit others’ access.

• Be aware that information 
posted on the web may remain 
permanently.

When using mobile devices

• Research mobile apps (software 
programs that perform one or 
more specific functions) before 
you download and install any of 
them. Be sure to use known app 
websites or trusted sources.

• Read the terms of service and the 
privacy notice of the mobile app 
to verify that the app will perform 
only the functions you approve.

• Consider installing or using 
encryption software for your 
device. Encryption software is 
now widely available and increas-
ingly affordable. 

• Install and activate remote wip-
ing or remote disabling on your 
mobile devices. It allows you to 
permanently delete or lock data 
stored on a lost or stolen device. 

Source: healthit.gov
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SUPER COUPON

ANY 
SINGLE 
ITEM*

20%
OFF

1,000+ Stores Nationwide • HarborFreight.com

Limit 1 coupon per customer per day.  Save 20% on any 1 item purchased. *Cannot 
be used with other discount, coupon or any of the following items or brands: Inside 
Track Club membership, Extended Service Plan, gift card, open box item, 3 day 
Parking Lot Sale item, compressors, fl oor jacks, safes, storage cabinets, chests or 
carts, trailers, welders, Admiral, Ames, Atlas, Bauer, Central Machinery, Cobra, 
CoverPro, Daytona, Diamondback, Earthquake, Fischer, Hercules, Icon, Jupiter, 
Lynxx, Poulan, Predator, Tailgator, Viking, Vulcan, Zurich. Not valid on prior 
purchases. Non-transferable. Original coupon must be presented. Valid through 7/1/20.

*Original coupon only. No use on prior purchases after 30 days from original purchase or without original receipt. Valid through 7/1/20. At Harbor Freight Tools, the “Compare to” price means that the specifi ed comparison, which is an item with the same or similar function, was 
advertised for sale at or above the “Compare to” price by another national retailer in the U.S. within the past 90 days. Prices advertised by others 
may vary by location. No other meaning of “Compare to” should be implied. For more information, go to HarborFreight.com or see store associate.

LIMIT  3  - Coupon valid through  7/1/20 *

LIMIT  2  - Coupon valid through  7/1/20 *

LIMIT  3  - Coupon valid through  7/1/20 *

LIMIT  1  - Coupon valid through  7/1/20 *

LIMIT  4  - Coupon valid through  7/1/20 *

LIMIT  2  - Coupon valid through  7/1/20 *

LIMIT  4  - Coupon valid through  7/1/20 *

LIMIT  2  - Coupon valid through  7/1/20 *

LIMIT  3  - Coupon valid through  7/1/20 *

LIMIT  4  - Coupon valid through  7/1/20 *

LIMIT  2  - Coupon valid through  7/1/20 *

LIMIT  4  - Coupon valid through  7/1/20 *

LIMIT  2  - Coupon valid through  7/1/20 *

LIMIT  4  - Coupon valid through  7/1/20 *

LIMIT  1  - Coupon valid through  7/1/20 *

LIMIT  4  - Coupon valid through  7/1/20 *

LIMIT  1  - Coupon valid through  7/1/20 *
Coupon valid through 7/1/20*

* 20291615 *
 2 0 2 9 1 6 1 5 

* 20302204 *
 2 0 3 0 2 2 0 4 

* 20369512 *
 2 0 3 6 9 5 1 2 

* 20346446 *
 2 0 3 4 6 4 4 6 

* 20336669 *
 2 0 3 3 6 6 6 9 

* 20319962 *
 2 0 3 1 9 9 6 2 

* 20351780 *
 2 0 3 5 1 7 8 0 

* 20343530 *
 2 0 3 4 3 5 3 0 

* 20332388 *
 2 0 3 3 2 3 8 8 

* 20318608 *
 2 0 3 1 8 6 0 8 

* 20358833 *
 2 0 3 5 8 8 3 3 

* 20344836 *
 2 0 3 4 4 8 3 6 

* 20334914 *
 2 0 3 3 4 9 1 4 

* 20318688 *
 2 0 3 1 8 6 8 8 

* 20350938 *
 2 0 3 5 0 9 3 8 

* 20341850 *
 2 0 3 4 1 8 5 0 

* 20320301 *
 2 0 3 2 0 3 0 1 

* 20308707 *
 2 0 3 0 8 7 0 7 

* 20295290 *
 2 0 2 9 5 2 9 0 

ITEM  65570/61884 / 62370  shown

SAVE  
 66% 

SUPER 
COUPON

Customer Rating

NOWNOWNOW

$ 1 9 99  

 6AMP VARIABLE SPEED 
RECIPROCATING SAW 

COMPARE TO
 PORTER-CABLE 

MODEL:  PCE360 

$ 5998 

 Blade sold 
separately. 

$ 2899 

ITEM  68998/63248/64080/64263 / 63091  shown

SAVE  
 54% 

SUPER 
COUPON

Customer Rating

NOWNOWNOW

$ 29 99  

 130 PIECE TOOL KIT 
WITH CASE 

COMPARE TO $ 6639 
ANVIL MODEL: A137HOS $ 3999 

ITEM 38970/ 92486/39757/60496/62398 / 61897  shown
SAVE  39% 

SUPER 
COUPON

Customer Rating

NOWNOWNOW

$ 1 1 99  

 30" x 18" HARDWOOD DOLLY 

COMPARE TO

$ 1997 
 MILWAUKEE 

MODEL:  33700 

•  1000 lb. capacity 

$ 1599 

ITEM  56241 / 64857  shown

SAVE 
 $85 

SUPER COUPON Customer Rating

NOW

$ 1 6 499  

 20 GALLON, 135 PSI 
OIL-LUBE 
AIR COMPRESSOR 

COMPARE TO

$ 24999 
 PORTER-CABLE 

MODEL:  118903799 

•  Air delivery:
4.0 SCFM @ 90 PSI 

$ 18999 

ITEM  62515 / 66911  shown

SAVE  
 50% 

SUPER 
COUPON

Customer Rating

NOWNOWNOW

$ 1 9 99  

 18" WORKING PLATFORM 
STEP STOOL 

COMPARE TO $ 3999 NEOCRAFT MODEL: 60635

•  350 lb. 
capacity 

$ 2999 

ITEM  63255 / 63254  shown
SAVE  $94 

SUPER COUPON

Customer RatingCustomer 

NOWNOWNOW

$ 79 99  

 1750 PSI ELECTRIC 
PRESSURE WASHER 

COMPARE TO
$ 17444  BRIGGS & 

STRATTON MODEL:  20600 

•  1.3 GPM
• Adjustable spray nozzle 

$ 9999 

ITEM  69505/62418 / 66537  shown

SAVE  
 70% 

SUPER 
COUPON

Customer Rating

NOWNOWNOW

$ 5 99  

 72" x 80"
MOVING

BLANKET 

COMPARE TO

$ 1999 
 BLUE HAWK 

MODEL:  77280 $ 899 

ITEM  56618/56619/56620 / 56617  shown

SAVE  $90 

SUPER 
COUPON

ITEM  56618/56619/56620 / 56617 shown

NOWNOWNOW

$ 99 99  

 RAPID PUMP® 3 TON STEEL
HEAVY DUTY LOW PROFILE
FLOOR JACK 

COMPARE TO

$ 18999 
 TEQ CORRECT 

MODEL:  T830018Z 

•  Weighs 78 lbs. 

$ 10999 

 #1 SELLING JACKS IN AMERICA 

Customer Rating

SAVE  44% 

Customer Rating

COMPARE TO $ 3998 
 PORTFOLIO MODEL:  SLC12BK 

$ 2799 

SUPER 
COUPON

ITEM 64486
 63483  shown

BLACK
ITEM 64739
WHITE

YOUR CHOICE
OF COLOROF COLOROF COLOR

$ 21 99  

 24 FT., 18 BULB, 12 SOCKET 
OUTDOOR LINKABLE
STRING LIGHTS 

LINK UP TO 
9 STRINGS

ITEM 62434, 62426, 62433, 62432, 
62429, 64179, 62428,  64178  shown

SAVE  66% 

SUPER COUPON
Customer Rating

NOWNOWNOW

$ 499  

 MECHANICS GLOVES 

COMPARE TO

$ 1499 
 VALEO 

MODEL:  25521 

$ 549 

 AVAIL. IN SM, 
MED, LG, XL, XXL 

ITEM  68862/63190/56808 / 62896  shown
SAVE  $39 

SUPER 
COUPON

Customer Rating

NOWNOWNOW

$ 5 9 99  

 7AMP ELECTRIC POLE SAW
9.5" BAR 

COMPARE TO $ 9998  WORX MODEL:  WG309 

$ 7999 

6 FT. to 8 FT. 10"

ITEM  69594/69955/64284 / 42292  shown

SAVE  
 83% 

SUPER COUPON

Customer Rating

SAVE  

NOWNOWNOW

$ 499  

 AUTOMATIC
BATTERY FLOAT

CHARGER 

®

COMPARE TO

MODEL:  SC1  SCHUMACHER ELECTRIC 
$ 3041 

$ 999 

ITEM  60395/62325/62493 / 61523  shown

SAVE  $46 

SUPER 
COUPON

Customer Rating

NOWNOWNOW

$ 7499  

 300 LB. CAPACITY
ATV/LAWN MOWER LIFT 

COMPARE TO $ 12147 
 MAX LOAD MODEL:  38028 

$ 9999 

ITEM  69385/62388/62409/62698 / 30900  shown

SAVE 
 50% 

Customer Rating

NOWNOWNOW

$ 3 99  

 10" PNEUMATIC TIRE 

COMPARE TO $ 809 
 FARM & RANCH MODEL:  FR1055 

$ 699 

ITEM  62523 

SAVE  
 $559 

SUPER 
COUPON

Customer Rating

NOWNOWNOW

$ 449 99  

$ 49999 
COMPARE TO
 HONDA MODEL:  EU2000i 

$ 1,009 

 2000 WATT SUPER QUIET 
INVERTER GENERATOR 

•  12 hour run time

ITEM  64189/64723 / 63922  shown

SAVE  
 60% 

Customer Rating

NOWNOWNOW

$ 1 99  

 200 LUMEN LED SUPER BRIGHT 
FLIP LIGHT 

COMPARE TO

$ 499 
 PROMIER 

MODEL:  SW-SWITCH-12/24 

•  Wireless, tool-free and
easy installation 

$ 399 

Item   56387 , 56393, 64096, 56392, 56386, 56394

SAVE  $730 

Customer Rating

 Side tray sold 
separately. 

•  12,600 cu. in. of storage
• 580 lb. capacity 

$ 19999 

SUPER COUPON

$ 1 49 99  
NOW

COMPARE TO

$ 880 
MODEL:  KRBC10TBPC 

Snap-on
BLUE-POINT

YOUR CHOICE 
OF 6 COLORS 30", 4 DRAWER TECH CART 

SAVE 93%
SUPER C

OUPON

WOW!

LIMIT 3

SAVE 65%

$399

HEAVY DUTY BATTERIES
AA, AAA - 24 PACK

Item 61675 shown

Customer Rating

$399

$139
WOW!
YOUR CHOICE

hft_illinoiscountryliving_0520_M-REG168808.indd   1 3/11/20   3:41 PM



COVID-19 – Caring for someone at home
M O S T  P E O P L E  W H O  G E T  sick with 
COVID-19 will have only mild ill-
ness and should recover at home. 
However, those at a higher risk, such 
as medical conditions like lung dis-
ease, heart disease or diabetes, may 
develop more serious complica-
tions and should seek care as soon as 
symptoms start.

COVID-19 spreads between peo-
ple who are in close contact (within 
about 6 feet) through respiratory 

droplets produced when an infected 
person coughs or sneezes.

Care at home can help stop the 
spread of COVID-19 and help pro-
tect those at risk. If you are caring for 
someone at home, monitor for emer-
gency signs such as trouble breath-
ing, persistent pain or pressure in the 
chest, new confusion or inability to 
arouse, and bluish lips or face. 

Help prevent the spread of germs 
by having the person stay in one 

room, away from others, as much as 
possible. If possible, have them use a 
separate bathroom and avoid sharing 
personal household items like dishes, 
towels and bedding. If face masks are 
available, have them wear one when 
they are around anyone, including 
yourself. Wash your hands often 
with soap and water for at least 20 
seconds or use a hand sanitizer that 
contains at least 60 percent alcohol. 
Be sure to cover all surfaces of your 
hands and rub them together until 
dry and avoid touching your eyes, 
nose and mouth.

Every day, clean all surfaces that 
are touched often such as counters, 
tabletops and doorknobs. Wash laun-
dry thoroughly. If laundry is soiled, 
wear disposable gloves to handle and 
immediately wash your hands after 
removing gloves. Avoid any unneces-
sary visitors. 

Make sure the sick person drinks 
lots of fluids to stay hydrated and 
gets plenty of rest. Over-the-counter 
medicines may help alleviate symp-
toms. For most people, symptoms 
last a few days and get better after 
a week.

When can you end home isola-
tion? If a test has not been done, 
they can leave home after these three 
things have happened: No fever for 
at least 72 hours (without medi-
cine that reduces fever) AND other 
symptoms have improved such as 
cough or shortness of breath AND 
at least seven days have passed since 
their symptoms first occurred. 

If they will be tested to deter-
mine if they are still contagious, 
they can leave home after they no 
longer have a fever (without fever 
reducing medicines) AND other 
symptoms have improved AND 
they received two negative tests in a 
row, 24 hours apart. 

Source: CDC.gov
CS 315252-A    March 20, 2020, 12:51PM

cdc.gov/COVID19-symptoms

Patients with COVID-19 have experienced mild to 
severe respiratory illness.

SHORTNESS
OF BREATH

COUGH

FEVERSymptoms* can include

*Symptoms may appear 2-14 
days after exposure.

Seek medical advice if you develop 
symptoms, and have been in close 

contact with a person known to 
have COVID-19 or if you live in or 

have recently been in an area with 
ongoing spread of COVID-19.  

SYMPTOMS OF CORONAVIRUS DISEASE 2019 
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Jason Houser is a full-time 
outdoor writer and enthusi-
ast from central Illinois who 
has won numerous awards 
in the outdoor communica-
tion field. 

GA R D E N E R S  A R E  A LWAYS  L O O K I N G 

for ways to have a healthy garden 
with little weed growth. Often, it 
is difficult to have both. A well-
fertilized garden will not only allow 
for healthy vegetables but weeds 
and grasses too. There are some all-
natural methods that gardeners can 
use to supply nutrients for a great 
garden while keeping weeds and 
grasses to a minimum.

If you have raised chickens for 
any amount of time, you quickly 
figured out that there is a lot of 
chicken manure to deal with. While 
raising chickens and growing veg-
etables in my garden, I quickly 
realized the best place for all that 
chicken manure was in the garden.

Nutrients found in aged chicken 
manure are similar to those in 
commercial fertilizers. The average 
composition of aged chicken 
waste and litter is approximately 
1.8 percent nitrogen, 1.5 percent 
phosphate and 0.8 percent potash.  

The best thing about recycling 
manure is you don’t have to pay 
for it. If you don’t raise chickens, 
someone that does will likely give 
you as much manure and litter as 
you want. 

Applying 40 pounds of chicken 
manure and chicken litter annually 
for every 100 square feet of 
garden space will improve your 
vegetable garden immensely and 
the fertilization will be welcomed 
by the plants. On average, an adult 

chicken will generate about 40 
pounds of waste in one year. It will 
take six to 12 chickens to fertilize 
the average small farm garden for an 
entire year.

If you have ever walked into a 
chicken house, the smell of nitrogen 
likely made your eyes water. The 
nitrogen in fresh manure will burn 
young plants, killing them, which is 
why you need to age manure. 

You can add the manure to an 
existing compost bin or combine 
it with fallen leaves or dry grass 
clippings. If left unattended, the 
compost will be ready for use as 
fertilizer in six to 12 months. If 
turned occasionally, the wait time is 
reduced to four to six months. 

Fertilizer can come from other 
livestock such as rabbits, cows 
and hogs. If you are an angler, fish 
carcasses left after cleaning your 
catch is another good possibility. 
Aged manure like Black Kow can 
be purchased in stores that carry 
garden supplies or online. 

With fertilizer on the garden, 
your plants will be healthy but so 
will weeds and grasses. There are 
inexpensive and effective methods 
to control weed growth without 
using chemicals.

Straw mulch is available at most 
garden centers. When piled loosely 
around plants, it provides excellent 
weed control. Straw is light and 
easy to work, making it an excellent 
choice for old and young gardeners. 

For best results, remove all weeds 
and grass before mulching. Add a 
thick layer up to four inches around 
plants. Over time, the straw will 
break down and condense. Add 
more straw anytime weeds start 
to peek through or soil is visible. 
Be sure to purchase straw, not hay. 
Hay is full of seeds that could cause 
more weeds to grow.

Newspaper and paper bags offer 
probably the best weed control. 
Trim all weeds to no more than six 
inches tall, then lay down layers 
of paper or cardboard. Weeds 
should not be removed. As they 
decompose beneath the paper, they 
return valuable nutrients to the soil. 
Cardboard is perfect for keeping 
vegetable garden walkways weed-
free with no work. To keep paper 
products in place, top with any 
other mulch option.

Using leaves after the garden 
is harvested in the fall is another 
method of weed control. Pile leaves 
up to eight inches thick on the 
garden. In the spring, the partially 
decomposed leaves can be worked 
into the soil or added to the surface 
to provide slow-release fertilizer for 
the entire growing season.

Gardening is meant to be 
enjoyable but poor plant health and 
weeds can quickly change that.  Use 
these natural methods to fertilize 
your garden and control unwanted 
weeds, and you will be well on your 
way to tasty, nutritious vegetables. 

Control 
weeds 
the 
natural 
way
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build?
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WRIGHTSTUFF
The

   By Les O’Dell

M I C H A E L  A N D  S A R A H  P E T E R S D O R F ’ S

home near Hampshire is like many farm 
homes across Illinois. It has been passed 
down from generation to generation. 
Th e Petersdorfs now live in the house 
originally built for her grandparents in 
1951, not far from the barn on the for-
mer family farm. All in all, the Muirhead 
Farmhouse is much like other country 
homes found throughout Illinois with 
one exception – the Petersdorf home 
was designed by noted architect Frank 
Lloyd Wright.

While the Muirhead project was the 
only farmhouse designed and built by 
Wright during his career of more than 
70 years, its look and character is dis-
tinctly that of Wright (1867-1959), who 
many call the premier architect of the 
20th century and the greatest architect 
the United States has ever produced.

“He was very important to the 
development of modern architecture,” 
says Barbara Gordon, executive direc-
tor of the Frank Lloyd Wright Building 
Conservancy. “He was such a modernist 
and really was instrumental in develop-
ing American architecture. He looked 
at the ways structures were to be used – 
how do we live, how do we work, how 
do we worship, how do we play – he 
looked at all of those things.”

Wright continues to be an infl uence 
on architects worldwide today and his 
work continues to gain recognition. Eight 
of his buildings have been named World 
Heritage Sites by the United Nations.

“His legacy comes in part form 
the fact that he practiced so long,” Jon 
Davey, professor of architecture at 
Southern Illinois University says. “He 
was an architect for more than 60 years.”

Originally from Wisconsin, Wright 
sett led in and designed from the 
Chicago suburb of Oak Park, eventu-
ally designing more than 1,000 struc-
tures, including the noted Guggenheim 
Museum in New York City. Much of 
his time was spent in the design and 
construction of private residences, with 
hundreds of homes credited to him. Of 
those, the vast majority of his work can 
be found in Illinois. 

“What really sets Frank Lloyd Wright 
apart from his peers at the time, and 
even from many of his successors, is 
how forward-thinking he was,” explains 
Bonnie McDonald, president and CEO 
of Landmarks Illinois, a statewide not-
for-profi t which promotes preservation 
and restoration of historic structures. “He 
gave broad, sweeping views of the land-
scape and designed buildings that were 
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very horizontal; bringing in the feeling of 
the land and reflecting the organic mate-
rial of the prairie and the nature he saw 
around him.”

His designs – homes with no more 
than two stories, low-pitched roofs, lots 
of windows, built-in cabinetry, wide-
open interior spaces and “expanding 
spaces” thanks to a multitude of windows 
with art glass bringing the outdoors in – 
became known as “Prairie Style.”

Davey explains, “He was all about 
‘organic architecture.’ What it means 
with prairie homes is an understanding 
that they will be built on a prairie and 
the prairie is horizontal, so he empha-
sizes the horizontality with the steep 
overhangs and bands of windows.”

Wright was prolific in designing in 
Illinois for several reasons. His Prairie 
Style, which matched the Illinois 

landscape, was popular with residents of 
the state. With his home and studio in 
the Chicago area, “local” projects were a 
natural fit, but perhaps most importantly, 
word of mouth from his clients brought 
Wright more Illinois projects.

Many of those homes are located out-
side of the Chicago area. Some are often 
used as civic gathering places or muse-
ums and others are private residences. 
All of them, Gordon says, are treasures, 
living examples of the work of Frank 
Lloyd Wright. 

Dana-Thomas House – Springfield
Built in 1902, the significance of this 

Prairie Style home in the state’s capital 
city was not lost on the home’s second 
owners, Charles and Nanette Thomas 
who purchased the 12,000-square-
foot structure in 1944. The couple 

maintained the home as well as many 
of the original furnishings all designed 
by Wright for the first owner, indepen-
dent heiress and philanthropist Susan 
Lawrence Dana.

The house was built in Wright’s 
Prairie Style but varied from the usual 
single- or two-story construction 
featuring 35 rooms including three 
main levels and 16 varying levels in 
total. It was the 72nd building designed 
by Wright and his first “blank check” 
commission, allowing the architect to 

Dana-Thomas House

PHOTOS COURTESY OF THE DANA-THOMAS HOUSE FOUNDATION
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design everything from furnishings to 
fountains and lamps to easels for the 
display of artwork.

“The Dana-Thomas House really 
stands as one of the best houses of the 
Prairie Style era, especially in terms of 
the intensity and quality of the design, 
the special characteristics and espe-
cially the detailing and the sophistica-
tion of every little element of the house,” 
says Mike Jackson, who worked as an 
architect with the Illinois Historical 
Preservation Commission for 31 years 
and was the project manager for the res-
toration of the house between 1986 to 
1990. “It has exquisite art glass through-
out the house and all of the original 
furniture is still there. Very few of these 
houses survived intact and this one did.”

Jackson says the Dana-Thomas and 
similar Wright-designed homes would 
set the tone for residential architecture 
for years to come.

“In many ways, the Prairie Style was 
an antecedent to the ranch houses that 
became very popular after World War II,” 
he says. “So many of the things that he did 
became popular in everyday architecture.”

Jackson adds that the Dana-Thomas 
House has become one of the top attrac-
tions in Springfield and he feels the 

home is the crown jewel of what he calls 
the “Wright downstate collection.”

“The exceptional thing, particularly 
about this house, is the level of detail in 
the house. It is exquisite with the authen-
ticity and intactness of it and virtually all 
of the original art glass and more than 100 
pieces of original furniture,” he says.

B. Harley Bradley House – Kankakee
Gaines Hall, the last owner of this 

iconic home before it was purchased by a 
not-for-profit organization, makes a bold 
statement, “This is the house that changed 
the face of American architecture.”

While that statement may be up for 
debate, another bold statement is certain – 
the design of the B. Harley Bradley House 
was a turning point in Wright’s career. One  
of two homes Wright designed for broth-
ers along the Kankakee River is believed 
by many to be the first example of the 
Prairie Style. Constructed in 1900, the 
home was different.

“People look at it and say it’s a ‘head-
turner,’” says architect Robert Bohlmann 
who serves as executive director of Wright 
in Kankakee, the organization which now 
owns the home. “It is unique and it almost 
screams Frank Lloyd Wright.”

Built for the grandson of a prominent 
manufacturer of farm equipment, and at a 

time when a typical two-bedroom home  
sold for less than $1,000, this two-story home 
was built for about $7,000. Its 3,000 square 
feet features a layout in which large rooms 
flow seamlessly from one to another – a 
precursor to the open concept floor plan so 
popular today.

“Wright said the architecture should 
reflect the character of the landscape,” Stuart 
Graff of the Frank Lloyd Wright Foundation 
said in “An American Home,” a 2017 PBS 
television broadcast about the home. “Here 
in the Midwest and on the prairie, the char-
acter of the landscape is these long, flat 
stretches all the way out to the horizon, so he 
begins to fashion an architecture that makes 
sense in that landscape.”

This home was the beginning of the 
Prairie Style and many of the features in the 
B. Harley Bradley House would reappear in 
other Wright designs for decades to come, 
things like art glass windows with geometric 
abstractions, a low-pitched roof and expanding 
interior spaces that feel larger than they  
actually are. 

“Frank Lloyd Wright is uniquely our 
American hero,” says Landmark Illinois’ 
McDonald. “Here [in Kankakee] he is testing 
his ideas in a way that would create magic when 
you walk into these spaces.”

Graff continues, “The Bradley House is 
a pivot point of genius and there’s nothing 
quite like it.”

Muirhead Farmhouse

PHOTO COURTESY OF THE PETERSDORF FAMILY
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Edward Irving Home - Decatur
Built in 1910 in what was then one of 

the Macon County seat’s most prestigious 
neighborhoods, the home is the private resi-
dence of Mark and Jennifer Brandyberry. It 
is the last home Wright designed before he 
left for a year-long European stay.

The home features the open floorplan 
and Prairie Style found in other Wright 
designs of the era.

“We can sit in one end of the downstairs 
and just look all the way down the house,” 
Mark Brandyberry explains, adding that 
living in a Frank Lloyd Wright house is a 
dream come true. “Jennifer often says she 
will find herself watching TV inside a piece 
of art and wondering when the museum is 
going to close.”

The couple had been fans of Wright’s 
work for many years, even going so far as 
to participating each year in a walking tour 
of Frank Lloyd Wright-designed homes in 
Chicago. When the 5,000-square-foot home 
came on the market about three years ago, 
they found a new home. 

What was the appeal? For Jennifer, it 
comes down to just one thing: “Simple. It is 
a Frank Lloyd Wright home,” she says.

Her husband agrees. “It’s a pretty big 
home for two people, but there aren’t that 
many Wright homes available, so we took 
what we could get,” he says with a laugh. 

Muirhead Farmhouse – Hampshire
When Robert Muirhead wanted a 

new home—so the family story goes—
he wanted something more modern and 
roomy but couldn’t find an architect 
who shared his vision. A long-time fan of 
Frank Lloyd Wright’s work, he developed 
a plan to at least get his family on board.

“Sunday was the day for them to put 
away the farm chores and go for a drive,” 
Petersdorf tells of an afternoon in the 
car. “The purpose of the trip really was to 
drive around Taliesin and show his wife 
Elizabeth – my wife’s grandmother – the 
grand of the home and to maybe get her 
on board with the program.”

As the family approached Taliesin (a 
Wright-designed home and studio near 
Spring Valley, Wisc. to which Wright 
relocated in 1911 after two decades in 
Oak Park), a staff member invited the 
family inside to meet Wright. 

“It was just by chance that they were 
able to meet with him without any kind 
of appointment or notice,” Petersdorf con-
tinues. “Wright told them to go home and 
write him a letter to let them know what 
they wanted in a house and how they 
would use it and he’d take a look. That’s 
what they did. After about two years, 
they got plans from him and construction 
began in 1951.”

The home was unlike most farm-
houses in the area and different from 

B. Harley Bradley House

B. Harley Bradley House - Dining Room table and chairs

Edward Irving Home  PHOTO COURTESY OF MARK AND JENNIFER BRANDYBERRY

PHOTOS COURTESY OF ROBERT BOHLMANN
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other Usonian-style homes which were 
popular in the mid-century.

“Th ere are a couple of diff erences from the 
other Usonian houses,” Petersdorf explains. 
“In most of them, it’s typical for the rooms 
to be blended — for the workspace to blend 
into the dining room space and into the great 
room. In this particular house, the living room 
is completely separate from the dining room 
and kitchen workspace. Th e family specifi cally 
asked for that – for the rooms to be detached.”

Th e 3,200-square-foot house also 
has what appears to be a garage, but it 
is actually a workshop for working on 
implements and other equipment. Th is 
space, along with the separate living 
room and kitchen had a purpose—all 
were designed for the unique and diverse 
functions related to the farming operation.

“In a lot of ways, this speaks to Wright’s 
ability and his commitment to giving the 
client what they wanted and what they 
needed,” he says.

Th e Petersdorfs still live in the home 
which is now in a family trust to preserve 
the property for years to come. Th e family 
oft en makes the Muirhead Farmhouse 
available for tours. 

“Even though it is not a working farm any-
more, it is a rural sett ing and in a lot of ways, 
it’s not diff erent from anybody else’s farm-
house with the exception of being a Frank 
Lloyd Wright,” Petersdorf adds proudly.

Kenneth Laurent House – Rockford
Built nearly 50 years aft er the Bradley 

House, the Laurent home is a style known 
as “Usonian,” a structure developed with 
lower cost and more independent living 
(without servants) in mind. Th is home also 
fi t the particular needs of the homeowners 
in a very forward-looking way.

“What Wright was designing in the last part 
of his life was a series of Usonian homes. Th is 
was his idea of what architecture should be for 
the middle class,” explains Mary Beth Peterson, 
a board member of the Laurent House 
Foundation. “Th e unique thing about this 
house is it is the only home that he designed for 
someone who was confi ned to a wheelchair.”

Th e home’s commissioner, Kenneth 
Laurent, was paralyzed as the result of a spinal 
cord tumor which aff ected him just aft er 
World War II. Th e Laurents were the only 
occupants of the work, which Wright called 
“his litt le gem,” living there for about 60 years.

“Th is is decades before the Americans 
with Disabilities Act, so every day would 
have been very diffi  cult for Mr. Laurent,” 
Peterson explains. “Yet this home really gave 
him just a beautiful standard of living.”

Wright designed the 1,400-square-foot, 
two-bedroom, one bath home with wider 
than normal doorways and hallways as well 
as designing the living spaces so that Laurent 
would never have to back up his wheelchair 
from any space in the home.

“Th is home was just ahead of its time. 
Th ere are no steps and a wheelchair can 
easily go through the entire house. Th ere 
are beautiful fl oor-to-ceiling windows every-
where,” Peterson  explains. “It was designed 
so he could live in his home as a full and 
complete human being. Th ere’s no ramps 
and no grab-bars. Nothing is going to tell 
you that someone with a physical disability 
lived in this home. It’s still a model home.”

The enduring legacy
Th e fact that the Petersdorfs and the 

Brandyberrys still live comfortably in homes 
designed decades ago is a testament to 
Wright’s forward thinking.

“Even though he designed for a period 
that was 70 years ago, I think his designs are 
still relevant today. Th e number one thing is 
just how modern his designs still feel even 
though some of them are now over 100 
years old,” McDonald says.

Architecture Professor Davey believes the 
Prairie State should hold on to Wright’s legacy.

“We should be very proud of his work 
– the architecture that draws people here,” 
he says. “We should be proud as Illinoisans 
that we have the most Frank Lloyd Wright 
architecture, that we have so much of the 
Prairie Style, and that it all still infl uences 
young people and architects today in 
their designs.” 

Kenneth Laurent House

PHOTOS COURTESY OF ANDREW PIELAGE PHOTOGRAPHY 
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R E TA I L  H AS  A LWAYS  B E E N  in their 
brains. From the time they were li� le, 
sisters Stephanie Harrison and Elizabeth 
Patridge remember growing up in a 
family business. 

“We grew up always doing 
something,” says Stephanie. “Our dream 
was always to open something. We 
had an aunt who was in clothing retail 
in Texas and Atlanta. We would come 
home from a visit and people would 
wonder where we got our out� ts. � ey 
were brands unknown in this area.”

 � ey talked about opening a 
business with their mother, Pam Garre� , 
for a long time. � ey had no idea what 
it would look like and thought about 
home décor or women’s fashion. 

“Keith [Elizabeth’s husband] started 
studying trends and markets and discov-
ered if the market plummets, women 
will still shop because it’s therapy,” says 
Elizabeth. “� ey will buy for themselves, 
but probably not home décor.” 

“It literally took mom saying, ‘we’re 
doing this’ to make it happen,” says 
Stephanie. “In October 2013, we were 
driving to Atlanta (Ga.) on a buying trip. 
She called Elizabeth and said, ‘We’re 
doing this, you’re either in or you’re out. 
Make up your mind.’”

Elizabeth answered no. Her husband 
worked in retail and she wanted nothing 
to do with it.

“Keith and I were in the midst of 
surviving retail,” says Elizabeth. “He was 
seven days on and seven o� . I felt like 
a single parent … because he worked 
so much. ... Retail hours are hard, and I 
didn’t want to be married to the hours.”

She realized joining Glamour Farms 
Boutique would be the best thing for 
her family. “Being part of a close-knit 
family, I knew we needed each other’s 
talents and I enjoy creating. It became 
fun for me.”

  Follow your dreams, 

DOBIGTHINGS  
By Valerie Cheatham

� e sisters have di� erent personalities. 
Stephanie is interested in hair and makeup 
and taught music at that time. Elizabeth taught 
high school business classes and enjoys sports, 
computers and technology. � eir mother had 
worked in business, helped develop so� ware 
and has a creative side.  

A� er that � rst buying trip, they started 
showing the products on Facebook. 

Elizabeth explains, “When we started out, we 
were only going to do an internet business. We 
individually invoiced on PayPal and distributed 
from the basement in my parent’s home.”

A month later, they were asked to set up a 
popup boutique at an event in Flora. “It blew 
our socks o� ,” Elizabeth says. “People came 
from everywhere and we discovered there was 
a real need for retail in this area.” � ey had 500 
invoices in four hours.

People asked them to open a shop. � ey 
found a house, renovated it in a week and 
opened Glamour Farms Boutique in December. 

Once comfortable operating the store, they 
wanted an online presence, but they had a 
conundrum. � ere weren’t enough employees 
to make it all work.

“We were handling the store to make 
money to employ folks so we could have an 
online presence,” explains Elizabeth. “We did a 
li� le advertising but at that point we were just 
trying to keep our heads above water.”

According to Elizabeth, the � rst website 
was a nightmare. � e so� ware allowed 
overselling, making it impossible to track 
inventory. Plus, all inventory was stored in 
moving pods behind the house making it 
di�  cult to � nd items. Without overhead lights, 
they used � ashlights to dig around in boxes. 

In 2015, they shut down the website, but 
that didn’t � x the storage issue and running 
distribution through their two-car garage. 
� ere wasn’t enough space.

� ey purchased a warehouse in 2017, 
where the business is currently located in 
Louisville, Ill. In July, they moved to the new 
location. It provided space for a warehouse 
and room for a retail location in addition to 
selling online, but by 2018 they realized it 
didn’t make sense to keep the store open.

“One Saturday, we had three people 
working in the store for 30 invoices,” says 
Keith. “We also had three people working in 

Pam, Elizabeth and Stephanie, owners of Glamour Farms Boutique.



 MAY 2020 • ILLINOIS COUNTRY LIVING 29

the internet, we wouldn’t have these 
connections. It brings on a whole new world 
and we have a connection with people we 
never would have known.”

Glamour Farms employs 45-50 people, 
both full- and part-time. Employees cross 
train to learn everything from pulling 
orders to marking inventory, shipping and 
accepting shipments. If one area gets busy, 
someone else can step in and help. 

They initially had 6,000 square feet of 
space, but with a growth spurt last spring 
they added an additional 5,000 square feet 

to house shipping and receiving along with 
more inventory space.

Glamour Farms Boutique may be in a 
small town, but the owners have big ideas 
and are making a difference to the local area, 
helping others to think bigger than themselves. 

“Kids don’t know what is available for 
them when they’re from a small town,” says 
Stephanie. “Things are much broader now and 
there are so many different opportunities that 
keep arising. A lot of people are doing cool 
things – things you can do from anywhere. 
Opportunities exist in rural areas.”  

the warehouse and they shipped 500 orders. 
We asked ourselves what we were doing. The 
store was stunting our growth and took more 
work, so we closed the retail space on May 
30, 2018 and went exclusively online.”

“People follow us on Facebook and, thanks 
to the broadband speeds we get from Wabash 
Communications, we can do Facebook Live 
feeds which has been a tremendous asset,” 
says Elizabeth. With the ability to interact on 
Facebook Live, customers can ask questions 
and have even asked them to try on items to 
see how they fit. 

Because of social media algorithms, once 
someone has clicked on the Glamour Farms 
Boutique Facebook page, they can track what 
people view. 

“We’ve been forced to follow what 
Facebook does, which led us to live showings,” 
explains Elizabeth. “Without Wabash 
Communications, we wouldn’t be able to 
do that. Many boutiques can’t do live videos 
because of poor internet speeds. We follow 
other boutiques and time after time I’ve 
seen messages of a broadcast interrupted 
or messages about them being glitchy. [The 
boutiques] think it’s their software, but most 
of the time it’s their streaming internet speeds.”

When the sisters travel, they can’t always 
go live because of poor internet speeds. 

“We wanted to do a live while on a 
shopping trip,” says Stephanie. “We spent all 
afternoon getting everything ready and it was 
a disaster. We had no good connection, and 
this was in downtown Atlanta!”

In 2017, the business had speeds of 75 
mg for downloads and 10 mg upload. Thanks 
to funds from the Rural Utility Service 
and the USDA REDLG (Rural Economic 
Development Loan and Grant) program, 
Wabash Communications upgraded its service 
to increase broadband speeds to 1G for 
downloading and 100 mg for uploading. It has 
made a major difference in their business. 

With the Facebook Live sessions, they 
can have 1,000 comments over the course of 
the session from people across the country.

“We love the interaction with our 
customers,” says Stephanie. “We get people 
from Texas commenting. They give us prayer 
requests or tell us about themselves – it’s a 
constant connection. A woman messaged 
me from Cabo [San Lucas] saying she met 
a lady from India who asked her if she knew 
of a place called Glamour Farms! Without 

Rural broadband
Broadband is essential for education, health care and rural individuals. Wabash 
Communications CO-OP member-consumers can access the internet using high-
speed fiber-optic lines, allowing them to stream videos and take online classes and 
benefits small businesses. 

“Glamour Farms started in the basement of their home and grew to something 
much more,” says Barry Adair, president/CEO of Wabash Communications. 
“Without fiber-optic internet, their business would not be able to do necessary daily 
functions such as processing orders, uploading new content and producing live sales 
videos. Wabash Communications strives to not only provide high-speed internet to 
Glamour Farms Boutique but to all local rural business owners.”

Wabash Communications recently received a $12.8 million 50 percent loan-grant 
combination to deploy 298 miles of fiber-optic cable in areas of Jefferson and Wayne 
counties. This investment is anticipated to reach an additional 1,684 households, 31 
farms, 29 businesses, nine educational facilities, two critical community facilities and 
one health care center. 

Pam, Elizabeth and Stephanie, owners of Glamour Farms Boutique.

A behind-the-scenes view of Stephanie Harrison during a Glamour Farms Boutique Facebook Live.
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Nesler’s Polar Whip
By Colten Bradford

F O R  T H E  PAS T  N I N E  decades, Nesler’s Polar 
Whip has been a local fast food favorite in 
southern Illinois providing burgers, sand-
wiches, ice cream and more at a� ordable 
prices. You can get a burger with mustard, 
onions and pickles for just $1, and that’s 
a� er a recent price increase. A cheese-
burger will cost you $1.25, and a double 
cheeseburger is $1.35. 

“One of the things my grandpa always 
tried to maintain was the prices,” restau-
rant owner John Nesler explains. “He felt 
like he’s no di� erent than anybody else. 
He was a working man and working peo-
ple come in [the restaurant] … and he 
always said he wasn’t in it to make a kill-
ing o�  the working man.”

John’s grandfather, also named John, 
opened the � rst location in 1931 in 
Herrin, Ill. Originally named Wimpy’s, 
he decided to change the name to Polar 
Whip a� er being one of the � rst to bring 
so�  serve ice cream to the area.

“He was also trying to make a decent 
living, so having a low overhead is one of 
the big keys to be able to keep the prices 
down,” John says. � at was done by cut-
ting out the middleman and doing a lot of 
the work himself, which is the same prac-
tice today.

Located in Energy, Ill., Nesler’s Polar 
Whip has proven to be a true family-run 
restaurant. � roughout various location 
changes, the keys to the restaurant have 

been handed down from grandfather to 
son, and now grandson. Over the decades, 
it has been known for its burgers. 

“� at’s our signature sandwich…and 
our family recipe,” John says. � e burg-
ers are fresh, and John comes into work 
around 4 a.m. to start cu� ing and grinding 
the meat. “We get in early in the morning,” 
he continues. “A lot of work goes into it 
before we even open the doors.” 

John, a member of SouthEastern 
Illinois Electric Cooperative, has help run-
ning the restaurant. Among his employees 
are his parents Ron and Jeannie Nesler, 
the “semi-retired” previous owners of 
the Polar Whip. “� ey didn’t just want 
to completely stop. … � at’s great help 
knowing what they’ve been doing for 
years.” � ey come in the mornings and 
help prepare for the day, and there’s a lot 
to prepare for.

During peak times of the year, John 
says it’s common to sell 700-800 burg-
ers and sandwiches in a day. He explains 
that buns come in 60 on a tray. During 
the winter, the restaurant’s slow season, 
an average of seven to nine trays get sold a 
day. “Summertime, when it gets going, it’s 
nothing for us to do 12 or 13 trays a day. 
… We’ve got a record of 22 trays in one 
day.” � at’s more than 1,300 sandwiches. 

While so�  serve ice cream has been a 
major part of Polar Whip’s history, there 
was a period when it stopped serving ice 

Aztec Jr. and fries

Cheeseburger and fries

PrairieTABLE

Restaurant owner John Nesler stands behind the cash register. 
His mother Jeannie (in blue) is hard at work in the kitchen.
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Nesler’s Polar Whip
100 W. Johnson St.
Energy, Illinois
618-988-9210

HOURS:

Monday-Friday 10 a.m.-5 p.m. 
Saturday 10 a.m.-2 p.m. 

Cash only
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cream after the machine broke and was too 
expensive to fix. Luckily, ice cream has since 
returned to the menu. However, don’t look 
for it in the winter. It’s a seasonal menu item 
reserved for warmer months and is served in  
a classic cone, cup, float or shake.

If you’re looking for a treat other than ice 
cream, the Polar Whip offers pie, which is a 
deep-fried turnover, and frozen pickle juice 
called “picklecicles.” For 25 cents, you can get 
two of them. “We’ve got more than enough 
pickle juice, so we might as well freeze it,” John 
laughs. “We get people coming in just to get 
that, especially when baseball season starts.”

There are other unique items on the menu 
as well. The “Timmy” is a quadruple burger 
– four patties and four pieces of cheese. The 
“Timmy Tech” is a quadruple burger topped 
with a hot dog. “There was a little boy that 
used to come in and order four patties and four 
pieces of cheese,” John remembers. “His name 
was Tim, so whenever he came in, we’d just say, 
‘a Timmy burger,’ and we decided to put it on 
the menu.”

The “Chief” is two hot dogs and a patty 
with cheese, and the opposite of that is the 
Aztec, which is two patties and a hot dog with 
cheese. John explains, “One customer would 
order a hot dog and a double cheeseburger. 
Then he started telling us just to put it all in 
one bun because, ‘I’m throwing the other bun 
away.’ … [We decided to] throw it on the 
menu and see what happens, and people went 
nuts over it.”

Other items on the menu include hot 
ham, fish, chicken, steak and barbecue sand-
wiches, tamales, fries, breaded mushrooms, 
baked beans and more. Chili is a seasonal item 
reserved for winter months. 

While Nesler’s Polar Whip is popular with 
the locals, there are many patrons from out of 
town. “We get [people] from all over. We get 
all our locals for sure, and then we have people 
traveling through to get here,” John says. A map 
near the cash register shows visitors from all 
over the U.S.; sticky notes have been added to 
represent customers from as far as Germany, 
Norway and the Philippines.

If you have some change burning a hole in 
your pocket, head over to Nesler’s Polar Whip 
for a burger and a cone. Remember, it’s a cash-
only establishment. If you don’t have cash, no 
problem. There’s an ATM conveniently located 
in the restaurant. 

Restaurant owner John Nesler stands behind the cash register.  
His mother Jeannie (in blue) is hard at work in the kitchen.



WE NEED RECIPES! 
Upcoming monthly topics
Frozen desserts
Gluten free
Entree salads
Please email submissions to 
finestcooking@icl.coop or mail 
them to Finest Cooking c/o Illinois 
Country Living, P.O. Box 3787, 
Springfield, IL 62708. Please include 
your name, address, phone number 
(for questions), and the name of 
your electric cooperative. Recipes 
not included in the magazine 
can be found on our website at 
icl.coop/finestcooking.

Recipes prepared, tasted 
and photographed  
by lllinois Country 
Living staff. For more 
recipes and photos go to 
www.icl.coop. Questions? 
Email finestcooking@
aiec.coop.

Visit www.icl.coop to see 
more Illinois Country Living 
recipes.

A slice of heaven
SOMETIMES, YOU JUST NEED comfort food 
and for many that includes pizza. 
During this unsettled time, you 
may not be able to go to your local 
pizza place to enjoy your favorite 
pie. An alternative is to make it at 
home. This month, readers shared 
their favorite pizza and crust 
recipes, and we even have a dessert 
pizza to top it all off. 

SLOW-COOKED CAST IRON PIZZA

Simple Pizza
Submitted by: Dan Greffe, Corn Belt Energy Corporation
Makes 1
Crust:
 3/4 cup lukewarm water
 1 package yeast
 2-1/2 cups biscuit mix
Sauce:
 8 ounces tomato sauce
 1 small can tomato paste
 1/4 teaspoon dried thyme
 1/4 teaspoon dried oregano
 3/4 teaspoon garlic salt

Preheat oven to 425 F. To make crust, combine water, 
yeast and biscuit mix. Knead 20 times. Cover and let rise 
for 30 minutes. Meanwhile combine all sauce ingredi-
ents in small pan, mixing well. Heat to boil, turn off heat, 
cover and let sit for 30 minutes. When dough has risen, 
spread onto a greased cookie sheet or pizza pan. Spread 
with sauce and your favorite cheese. Bake at 425 degrees 
for 8-12 minutes. Nutrition information: 284 calories; 9.4g 
fat; 1068mg sodium; 48.5g carbohydrates; 7.2g protein.
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Berry Good Fruit Pizza
Submitted by: Jill Asbury, Egyptian Electric Cooperative Association
Servings: 10-15
Crust:
 2-3/4 cups all-purpose flour
 1-1/2 cups granulated sugar
 1 teaspoon baking soda
 1/2 teaspoon baking powder
 1 cup butter, softened
 1 egg
 1 teaspoon vanilla extract

Filling:
 8 ounces cream cheese, softened
 1/3  cup granulated sugar
 1/2 teaspoon vanilla extract
Toppings:
 1 pint strawberries, sliced
 2 kiwi, peeled and sliced
 1/2 pint blueberries

 1/2 pint raspberries
 1/2 pint blackberries
  Sliced almonds, optional
  Flaked coconut, optional

Preheat oven to 350 F. Oil and flour large pizza pan. In large bowl, cream together 1-1/2 cups sugar and butter until smooth.  
Beat in egg and vanilla. Add remaining dry ingredients and mix. Spread cookie dough evenly on prepared pan. Bake for 12-15  
minutes until light golden brown. Cool. To make filling, cream together cream cheese, sugar and vanilla, whipping until light.  
Spread on cooled crust. Top with fruit and nuts and/or coconut. Refrigerate 1 hour before serving. Time saving tip: Use one  
roll of refrigerated store-bought sugar cookie dough. Nutrition information: 364 calories; 22.9g fat; 276mg sodium;  
37g carbohydrates; 5g protein. 

Slow-Cooked Cast Iron Pizza
Submitted by: Phil Lackland, Illinois Electric Cooperative
Servings: 4

  Olive oil
  Extra-large flour tortilla
  Tomato or pizza sauce
  Grated parmesan cheese

  Sausage, pepperoni or your 
   favorite meat
  Toppings: mushrooms, onions,
   peppers, etc.

  Cheese – anything that melts
  Seasonings: oregano, black
   pepper, cayenne, etc.

Note from contributor: This is not fast food and is actually a casserole that mimics Chicago-style pan pizzas. It is a free-form 
pizza and you choose whatever toppings you prefer. Coat a cast iron skillet with olive oil. Liberally coat tortilla with olive oil 
and fit inside skillet. Top with your favorite pizza or tomato sauce and parmesan cheese. Meats, such as sausage, must be  
precooked. Add meat(s) and toppings of your choice. Pre-cooking vegetables, such as mushrooms or onions, will reduce the  
moisture and speed cooking. Add your choice of shredded cheese and top with seasonings. Drizzle liberally with olive oil.  
Bring very slowly to a low simmer. Take your time, too fast blackens the tortilla. It will simmer for 45 minutes or longer  
depending on the moisture content. It’s done when it mostly stops bubbling, remove from pan and it will cool quickly.  
No nutritional information given due to variety of possibilities.

BERRY GOOD FRUIT PIZZA



BARBECUED CHICKEN PIZZA

WHITE GARLIC CHICKEN PIZZA WITH MY FAVORITE PIZZA CRUST

My Favorite Pizza Crust
Submitted by: Jerry Daugherty, Corn Belt Energy Corporation
Makes 2-3 crusts
 2-1/2  cups bread or all-purpose flour
 1 package rapid rise yeast
 1 tablespoon honey
 1/2 cup grated parmesan cheese
 1 tablespoon garlic powder
 1 teaspoon salt
 3/4 to 1 cup water, lukewarm

In large bowl, combine all ingredients. Once combined, 
turn onto a floured counter. Knead until a ball forms, 
3-5 minutes. Oil a large bowl and place dough in it. 
Cover with plastic wrap. Let rise until doubled, then 
punch down. Form pizza crust with half of dough. Poke 
small holes in crust to prevent bubbles. Add favorite 
pizza sauce and toppings. Makes 2 to 3 crusts depend-
ing on size. Nutrition information for crust: 150 calories; 1.9g 
fat; 357mg sodium; 27.4g carbohydrates; 6g protein.
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White Garlic Chicken Pizza
Makes 3 – 14” pizzas

Sauce:
 1 cup heavy cream
 1/2 stick butter
 2 tablespoons cream cheese
 1/3 cup parmesan cheese, shredded
 1/2 teaspoon garlic powder

Pizza:
  Prepared pizza dough
 3 boneless skinless chicken 

breasts, cut into small pieces
 1 tablespoon olive oil 
 4 ounces fresh mushrooms, sliced

 
 1/2 bag baby spinach
 3/4 cup grated parmesan cheese
 6 cups shredded mozzarella 

cheese
  Garlic salt, to taste

Preheat oven to 400 F. Prepare sauce by combining cream, butter and cream cheese in small pan over medium heat. Mix 
and heat until cheese is melted. Add parmesan cheese and garlic powder. Simmer on low about 15 minutes. Meanwhile, heat 
skillet and add olive oil. Add chicken and cook until done. Remove from heat and cool. Put prepared pizza dough on greased 
pizza pans. Spread with sauce and top with mozzarella. Top with chicken, mushrooms and spinach. Sprinkle with grated 
parmesan, about 1/4 cup for each pizza. Lightly sprinkle with garlic salt. Place in oven and bake for 15-20 minutes until lightly 
browned and bubbling. Serve. Nutrition information: 246 calories; 16.7g fat; 338mg sodium; 8.3g carbohydrates; 17.2g protein. 

Barbecued 
Chicken Pizza
Submitted by: Ruth Peachey, 
Norris Electric Cooperative
Makes 1
 2 tablespoons oil
 3 boneless skinless  

chicken breasts
 1  cup green peppers, chopped
 1/2  cup onion, chopped
 1 cup ham, chopped
 16 ounces shredded mozzarella 

cheese
  Prepared mustard
 1 cup barbecue sauce
 1 cup pizza sauce
  Pizza dough

Preheat oven to 375 F. Cut chicken in bite-
sized pieces and fry in oil until tender. 
Prepare your favorite pizza dough or 
use store-bought. Spread in a greased, 
rimmed cookie pan. Spread a thin layer 
of mustard on dough. Combine barbecue 
sauce and pizza sauce and spread evenly 
over mustard. Bake for approximately 20 
minutes. Spread chicken, ham, onion and 
peppers over dough. Bake an additional 15 
minutes or until dough is lightly browned 
on bottom. Top with cheese for the last 5 
minutes. A family favorite. Nutrition infor-
mation: 631 calories; 28.5g fat; 1207mg 
sodium; 21.8g carbohydrates; 69.1g protein. 



Patty Gillespie is involved in 
education, agriculture, land 
stewardship and the study of 
nature. She writes from the heart 
and for the sheer joy of it.

Seeing into the dark
I N  A  WO O D E D  A R E A  at Warbler 
Ridge, a few brave souls sit still 
and silent, enduring the sweltering 
mid-summer heat and hungry 
mosquitos. No campfire glows or 
flashlight shines as they face into 
the setting sun and wait for bats, 
nocturnal flying mammals.

The location was determined 
by researchers from the Illinois Bat 
Conservation Program (IBCP), 
who arrived at Warbler Ridge 
during summer 2018, ready to 
conduct a formal bat census. They 

utilized two forms of technology 
which allow “seeing into the 
dark” – acoustic monitoring and 
radio telemetry. The researchers 
were invited by the Grand Prairie 
Friends, a volunteer-focused not-
for-profit organization dedicated to 
natural areas restoration in Illinois.

Acoustic monitors detect and 
record bats’ vocalizations (inaudible 
to the human ear). Computer anal-
ysis converts each audio file into a 
spectrogram, which is indicative of 
a bat’s species.

In the dark sky above, a few bats 
swoop and soar. They voice their 

ultrasonic calls and listen as sound 
bounces off tasty flying insects, 
corn-borer moths, mosquitos, etc.

To initiate radio telemetry, the 
researchers set up mist netting 
(rectangular nets comprised of 
fine threads, difficult for the bats 
to detect by sight and echoloca-
tion). A researcher gently examines 
a detained bat to determine its age, 
weight, health, etc. If it is a female, 
a rounded belly suggests pregnancy 
or lactating mammary glands indi-
cates motherhood. 

A tiny radio transmitter is glued 
onto its back, and off it goes wearing 
its “backpack” emitting radio pulses. 
When a receiving antenna picks up 
a radio pulse, a researcher tracks the 
bat to where it slept during the day, 
thereby discovering a roosting site or 
the “bats’ maternity ward.”

“Nine of the 13 bat species liv-
ing in Illinois are known to reside 
in a nearby wildlife area. At Warbler 
Ridge, we discovered big brown, 
eastern red, and evening bats and 
a lactating female of the federally 
endangered Indiana bat,” said Tara 
Hohoff, IBCP project coordinator. 

The researchers’ findings set 
in motion something amazing at 
Warbler Ridge Conservation Area. 
The area encompasses 1,000 acres 
along the Embarras River corridor 
in Coles County and is owned and 
managed by Grand Prairie Friends, 
a not-for-profit organization. Apex 
Clean Energy offered to partner 
with the organization on a 165-
acre habitat enhancement project, 
extending over a 30-year period. 
Several thousand native hardwood 
trees and wildflowers were planted, 
and wetlands were constructed. For 
the bats, 22-foot tall artificial bat 
habitat structures, called bat pods, 
were installed.

 “In the future, we hope to see 
bats emerging from the newly 
erected bat pods,” commented 
Terry Smith, a volunteer and 
member of Grand Prairie 
Friends. “We are waiting for that 
aha moment when we can see 
indications of success in producing 
a good habitat.”

“Volunteers may have begun the 
summer with a degree of respect 
for bats but soon develop such 
enthusiasm they feel the need to 
share their knowledge and sense 
of awe with others,” commented 
Grand Prairie Friends’ Director 
Sarah Livesay. “Their advocacy on 
behalf of bats goes a long way in 
helping create an environmentally-
informed citizenry.”

Bat populations across North 
America are declining due to 
changes in land use, disturbances 
to bat hibernacula, exposure to 
white-nose syndrome (a fatal fungal 
disease) and other factors. Citizens 
are taking action in the hope that a 
diverse species of bats will exist in 
the future.

For more information go to  
illinoisbats.org and  
grandprairiefriends.org. 

PHOTO BY DAN KIRK, BIOLOGIST WITH THE ILLINOIS DEPARTMENT OF NATURAL RESOURCES. THE BAT IN FLIGHT IS AN INDIANA BAT.
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American Pride - 
00930  Leather Cover 
and Labels - 00930

Rescued Is My Breed 
of Choice - 00379  Leather 
Cover and Labels - 00379

CHECKS WITH 
A CAUSE

Rescued is Something 
to Purr About - 00525  Leather 
Cover and Labels - 00525

CHECKS WITH 
A CAUSE

Wall Street - 00167
Leather Cover and 
Labels - 00167

St. Louis Cardinals™ 
MLB® Logo - 00831  
Leather Cover and Labels - 00149

See the full collection at www.BradfordExchangEchEcks.com
or call 1-800-323-8104 to order

T H E  P E R F E C T  A C C E S S O R Y
TREAT YOURSELF OR SOMEONE SPECIAL WITH OVER 80 DESIGNS

See the full collection at www.BradfordExchangEchEcks.com

Day of the Dead - 
01134  Fabric Cover 
and Labels - 01134

America’s National  
Parks - 00055  Leather 
Cover - 00151 Labels - 00055

Spirit of the 
Wilderness - 00024  
Leather Cover and Labels - 00024

Thomas Kinkade’s Faith 
for All Seasons w/verse “Believe all things 
are possible with God” - 00105     
Leather Cover and Labels - 00105

Sunflowers - 00334
Leather Cover and 
Labels - 00334

Cowboy Round Up - 
00380  Leather Cover 
and Labels - 00380

Glitter Sparkles - 
01327  Fabric Cover  
and Labels - 01327

Footprints w/verse “One 
night I dreamed that I was 
walking along the beach with the Lord.” - 
00667  Leather Cover and Labels - 00667

Ohio State University -  
00513  Leather Cover  
and Labels - 00513··
More teams available online!

Prayers of Serenity w/ 
verse “Trust in the Lord 
with all your heart” - 00194  
Leather Cover and Labels - 00194

5th Avenue - 00155
One image. Leather Cover  
and Labels - 00155

Imperial - 00165  One Image. 
Leather Cover and Labels - 00165

Chevron Chic - 00678 
Fabric Cover and 
Labels - 00678

CHECK FRAUD PROTECTION
PROGRAM®

PRO®

(Must also purchase EZShield Check Fraud Protection above)

Protection 
Programs
Protection 

Frozen - 00931
Leather Cover and Labels - 00931

God Bless America - 00006
Leather Cover and Labels - 00006

Chicago Cubs™ MLB® Logo - 
00828  Leather Cover and Labels - 00145
All 30 teams available!

New Day w/verse “Each day 
brings hope!” - 00447  Leather 
Cover and Labels - 00447

On the Wings of Hope - 
00384  One image.  Leather 
Cover and Labels - 00384
A portion of the proceeds will be donated to fight 
breast cancer.

CHECKS WITH 
A CAUSE

Mickey Loves Minnie - 
00422 Leather Cover and Labels -00422
Celebrating 90 Years of Mickey Magic!
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To advertise in
Illinois Country Living 
email info@icl.coop

WINDMILL Service
Paul’s

• Old Fashioned, Pumping Type
• New & Reconditioned Windmills
• Complete Installation & Repair 

 Service
• Specialize in Large Mills to Fill Ponds

217-897-6699
millfi xr1@aol.com

www.paulswindmillservice.com

Connect with us

DIMENSION BUILDINGS
Best Buildings at the Best Price
For a Complete 30x50

Deluxe Pole Barn Package
CALL (618) 997-9568

www.dimensionbldgs.com
All Sizes Available        Marion, IL

$3,650only
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Fresh
Chocolate
Covered 
Strawberries

Heritage Days
38th Annual Okawville

ALL THE SPLENDOR OF A SIMPLER TIME

Okawville Chamber of Commerce | 618-243-5694 • okawvillecc.com

Daily Activities Free
Admission

SATURDAY, JUNE 13 & SUNDAY, JUNE 14

Schlosser Complex Historic Site

Craft/Vendor Show
Heritage House Tours

Live Entertainment
Flea Market

Farmer’s Market
Demonstrations
Country Store

Town-Wide Yard Sales
Car Show

Kids Games & Activities
Great Homemade Food

New!

Stay with us
618-243-5458 618-243-6525

Stay with usStay with us

Robert Halleran
Timber Buyer all Species

Logging
Timber Consulting

I buy Storm damaged timber
618-528-8088 DeSoto, Illinois



Fast-Growing Trees 
ADVANCED TREE TECHNOLOGY

For windbreak, screen 
and shade – some grow

up to 6 feet per year!

Call  260-749-0891            
For FREE brochure 
or to place an order

12818 Edgerton Road New Haven, IN 46774 www.advancedtree.com

Illinois Feb 2020.qxp_Advanced Tree  12/17/19  10     

Our
65th
year

KILL LAKE WEEDS
Proven AQUACIDE PELLETS

10 lb. bag treats up to 4,000 sq.ft. $94.00.
50 lb. bag treats up to 20,000 sq. ft. $345.00.
Certified and approved for use by state
agencies State permit may be required.
Registered with the Federal E.P.A.

800-328-9350
Marble size pellets.  Work at any depth

KillLakeWeeds.com

AQUACIDE CO.AQUACIDE CO.
PO Box 10748, DEPT 58H

White Bear Lake, MN  55110-0748

Before            After

Order online today, or request free information.

PLIC FORM NO. TL-21

LOW COST
Term Life Insurance

Issue ages through 85
AGE

45
55
65

$100,000
10.16
17.41
34.08

$250,000
15.49
28.75
66.26

Rates figured on monthly cost for female non-tobacco users. 

KEN CHRISTY
(888) 412-0518

Wanted to buy: Standing 
timber, all species except pine. 
Lumber & Pallet material for 
sale. Southern Illinois Area. 
618‑893‑4223.

Insulation. 4x8 sheets, foil‑
backed foam. All  factory 
 seconds. www.nichols5.com.
Contact Ken Nichols, 
800‑424‑1256.



SUBMIT A PHOTO

Online: icl.coop/snapshots 
Email: cbradford@aiec.coop 
Mail:  Illinois Country Living  

Attn: Colten Bradford 
PO Box 3787  
Springfield IL 62708 

Rules: Please include high-quality 
digital files or an original we can 
scan. When submitting, include 
details about the photo, artist’s name 
and the co-op name. If you would 
like us to return your work, include 
a self-addressed, stamped envelope. 
We are not responsible for photos 
lost in the mail. We retain reprint and 
online rights.

Visit icl.coop/snapshots for full 
terms and conditions.

In full 
bloom
1. SHERRI CALVERT

Egyptian Electric 
Cooperative Association

2. PAMELA MATTESON
Norris Electric Cooperative

3. PHOEBE PANOPIO
Corn Belt Energy 
Corporation

4. JENNIFER PETERSON
M.J.M. Electric Cooperative

5. DONNA ZERRUSEN
Norris Electric Cooperative 

6. NATHANIEL RHYMER
Illinois Electric Cooperative

UPCOMING THEMES
July – Architecture
August – People
September – Animals
October – Black and white

1

2 3

4

65

 38 ILLINOIS COUNTRY LIVING • WWW.ICL.COOP 

SNAPShots








