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Lawmakers play key role to 
help rural communities
WAS H I N G TO N  P O L I T I C S  H AV E  B E C O M E  so polar-
ized that it can be tough for Democrats and 
Republicans to come together to tackle big chal-
lenges. But that’s exactly what happened recently 
on Capitol Hill thanks to dedicated lawmakers. 

Illinois’ U.S. senators and representatives lis-
tened to thousands of electric cooperative stake-
holders as they fought tirelessly to add important 
legislation to the 2020 spending bill. � e bill 
was signed into law in December and included 
a provision known as the RU� L Act, which 

solved an existential issue for elec-
tric co-ops and America’s rural 
communities. 

Electric co-ops work to secure 
government grants to help pay for 
numerous activities that bene� t 
the communities they serve. � ese 
include grants for storm recovery, 
broadband deployment, renewable 
energy and economic development. 

In order to maintain their tax-
exempt status, electric co-ops can 
receive no more than 15 percent 
of their income from non-member 
sources. Historically, government 
grants to co-ops were counted as 
contributions to capital. But due to 

a glitch in the 2017 tax law, government grants 
were reclassi� ed as income, pushing some co-ops 
beyond the 15 percent threshold and jeopardiz-
ing their tax-exempt status.

� e tax problem le�  co-ops with an unfair 
choice: Do they take the money they need to 
turn the lights back on for their members as 
quickly as possible a� er a disaster? Do they 

accept the broadband grants to help close the 
digital divide between rural and urban America? 
Or do they turn down those grants so they 
wouldn’t have to spend their members’ money 
paying taxes rather than improving service?

� anks to Congress, electric co-ops across 
Illinois don’t have to make those tradeo� s. � is 
is good news for both co-ops and their members 
because some co-ops would have had to raise 
their electric rates to pay new taxes. 

We at the Association of Illinois Electric 
Cooperatives are extremely grateful to lawmakers 
who supported their rural districts through sev-
eral pieces of legislation including the RU� L 
Act. We thank U.S. Senators Dick Durbin and 
Tammy Duckworth, along with Representative 
Mike Bost, R-12, Murphysboro; Rodney 
Davis, R-13, Taylorville; John Shimkus, R-15, 
Collinsville; Adam Kinzinger, R-16, Manteno; 
Cheri Bustos, D-17, East Moline; and Darin 
LaHood, R-18, Peoria.

In standing up for Illinois’ local communi-
ties, they proved that Congress still works for the 
people. Notably, the legislation drew the biparti-
san support of more than 300 lawmakers in the 
House and more than half of the Senate before 
it was passed. � at’s a rarity in Washington these 
days.

In today’s fast-paced society, pausing to give 
thanks is done with increasing rarity. � at’s 
unfortunate.

� ank you, Illinois lawmakers for looking out 
for rural communities across this state and thank 
you for working with us to solve this problem. 

Duane Noland is the President/
CEO of the Association of Illinois 
Electric Cooperatives, Spring� eld, 
lives on the family farm near Blue 
Mound and is a Shelby Electric 
Cooperative member.
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CUTS WATER BILLS AND

          MOWING BY AS MUCH AS 2/3
Would you believe a lawn could look perfect when 
watered just once? In Iowa, the state’s biggest 
Men’s Garden club picked a Zoysia lawn as “top 
lawn – nearly perfect.” Yet, this lawn had been 
watered only once all summer to August!

In PA, Mrs. M.R. Mitter wrote, “I’ve never 
watered it, only when I put the plugs in...Last 
summer we had it mowed 2 times...When every-
body’s lawns here are brown from drought, ours 
stays as green as ever.”  That’s how Amazoy Zoysia 
lawns cut water bills and mowing!  Now read on!

  
 NO NEED TO DIG UP OLD GRASS

 Plant Amazoy your way in an old lawn 
or new ground. Set plugs into holes in the soil 
checkerboard style. Plugs spread to create a lush, 
thick lawn, driving out weeds and unwanted growth.  
Easy instructions included with every order.

 

ENVIRONMENTALLY FRIENDLY 
No weeding means no costly chemicals. Since 
Amazoy Zoysia lawns naturally resist insects, you’ll 
save money, while helping to protect the environment. 
You’ll never have to expose your family and pets to 
the risk of weed killers and pesticide poisons.

 FOR SLOPES, PLAY AREAS,
 BARE SPOTS AND PARTIAL SHADE

You can’t beat Amazoy Zoysia as the low-cost 
answer for hard-to-cover spots, play-worn areas, 
places that have partial shade and erosion on slopes.

1

2

3
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IT STAYS GREEN IN SPITE 

 OF HEAT AND DROUGHT

“The hotter it gets, the better it grows!” Plug-in 
Zoysia thrives in blistering heat, yet it won’t 
winter-kill to 30° below zero. It just goes off 
its green color after killing frosts, and begins 
regaining its green color as temperatures in the 
spring are consistently warm. 

Thrives from partial 
shade to full sun.

Plant it from 
plugs.

Meyer Zoysia Grass was perfected by the U.S. Gov’t, released in 
cooperation with the U.S. Golf Association as a superior grass.

 
CHOKES OUT CRABGRASS

 AND WEEDS ALL SUMMER

Your established Amazoy Zoysia lawn grows 
so thick, it simply stops crabgrass and most 
summer weeds from germinating!

 
NOW 3 WAYS TO START 

 YOUR AMAZOY ZOYSIA LAWN! 

1) Freestyle plugs come in uncut sheets 
containing a maximum of 150 - 1” plugs 
that can be planted up to 1 ft. apart. 
Freestyle plugs allow you to make each plug 
bigger and plant further apart – less cutting 
and planting – you decide.
2) New Super Plugs come precut into 
individual 3”x3” plugs ready-to-plant 
(minimum 1 per 4 sq. ft.). They arrive in easy 
to handle trays of 15 Super Plugs. Save more 
time and get your new lawn even faster!
3) Amazoy Approved Seed-As The Zoysia 
Specialists for 60+years, we fi nally have a 
Zoysia seed available that meets our stand-
ards and homeowners expectations. 
Learn why at zoysiafarms.com/mag
or by phone at 410-756-2311.

THE ONE TIME, LIFETIME LAWN SOLUTION!

NEW PRE-CUT 
SUPER PLUGS 
now available!

Stays 
lush and 
green in 
summer

Mow your Zoysia lawn once a month – or less! It rewards you with weed-free beauty all summer long.

5 6
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     Ways Our Amazoy  ™  Zoysia Lawn
Saves You Time, Work and Money!
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Plant Faster, Easier With NEW SUPER PLUGS!

Pre-cut 
plugs 
are 10x 
bigger!

Cut any 
size plugs 
from 
sheets!

OR… Plant Your Way With FREESTYLE PLUGS!

SAVEOVER50%

©2020 Zoysia Farm Nurseries, 3617 Old Taneytown Rd, Taneytown, MD 21787

Guaranteed to grow new green shoots within 45-60 
days or we’ll replace it FREE – for up to 1 year – just 
call us. Guarantee is valid on one order at a time, 
typically the most recent. We ONLY ship you hardy 
field grown  genuine Amazoy Zoysia grass harvested 
direct from our farms. Easy planting and watering 
instructions are included with each order.

Your Assurance of Lawn SUCCESS
Amazoy Zoysia Grass is
GUARANTEED

  

Your PRICE

$29.95

$50.00

$66.00

$95.00

$165.00

+ Shipping

$15.00

$17.00

$20.00

$30.00

$50.00

SAVINGS

—
25%
36%
44%
52%

 Freestyle Plugs  You decide how big to cut the plugs. Each grass sheet 
can produce up to 150-1 in. plugs. Plant minimum 1 plug per sq. ft.

Max Plugs

300

500

750

1100

2000

Grass Sheets

2

4

6

10

20

Free Plugs

—

+100

+150

+400

+1000

  

Your PRICE

$24.95

$90.00

$110.00

$125.00

$180.00

+ Shipping

$10.00

$22.00

$32.00

$36.00

$50.00

SAVINGS

—
35%
49%
53%
56%

 Super Plugs  Precut plugs 3 inches by 3 inches READY TO PLANT
 Packed in trays of 15 Super Plugs. Plant minimum 1 plug per 4 sq. ft.

Super Plugs

15

60

95

120

180

Tray

1

5

8

10

15

Free Plugs

—

+15

+25

+30

+45

EVERYTHING YOU NEED TO START AND MAINTAIN A CAREFREE BEAUTIFUL ZOYSIA LAWN
PLANTING TOOLS • PLANT FOOD • WEED AND PEST CONTROLS • ORGANIC PRODUCTS 
SOIL TESTS • GARDEN GLOVES • EDGING AND MORE . . . ALL AVAILABLE EXCLUSIVELY AT: 

Dept. 5504www.ZoysiaFarms.com/mag OR 410-756-2311
Harvested Daily from Our Farms and Shipped to You the Same Day the Plugs are Packed 

Amazoy is the Trademark Registered U.S. Patent Offi ce for our Meyer Zoysia grass.
Savings shown over aggregate base price and shipping

Zoysia Farm
                                NURSERIES
 Improving America’s Lawns Since 1953

3617 Old Taneytown Rd./Taneytown, MD 21787

ORDER TODAY – GET UP TO 
 1000 FREESTYLE 
 PLUGS –  

ZoysiaFarms Illinois Country Living fullpg March2020 Dept5504.indd   1 12/29/19   12:30 PM



FCC auction expected for 
rural broadband funds 
The biggest pot of federal funds yet for rural broad-
band will be available for bid this year through a 
reverse auction by the Federal Communications 
Commission (FCC), and electric cooperatives will 
be competing for the money.

The $20.4 billion Rural Digital Opportunity 
Fund (RDOF), “if done correctly, will go a 
long way toward bringing high-speed internet 
to many rural communities that are being left 

behind in the digital economy,” said Brian 
O’Hara, NRECA senior director of regulatory 
issues for broadband and telecom.

The RDOF will be divided into two phases. 
Phase I of the auction is expected to be held this 
year, with $16 billion going to unserved census 
blocks containing an estimated total of 6 million 
rural homes and businesses around the country. 
The remaining funds will go to the Phase II 
auction. About 25 states, including Illinois, have 
more than 100,000 areas that would be eligible. 
Source: NRECA

M A R C H 
C H E C K L I S T

Time to spring forward! 
Don’t forget to 
set your clocks 
ahead one hour 
on Sunday, 
March 8. 

Gentlemen, start your  
   engines. Now is the time  
               to tune up your  
                    lawn mower.

Spring seedlings.  
For zone 6, start 
seeds indoors 6-8 
weeks before the 
last frost date, 
usually April 30.   

Tip of the month: Touch 
your water heater tank. 
Insulating a tank that is warm 

to the touch can cut 
standby heat losses 
by 25-45 percent and 
save 7-16 percent 
annually on your 
water heating bill.  
Source: energy.gov

Corn Belt Energy receives  
Large Business Excellence Award
The McLean County Chamber of Commerce presented Corn Belt Energy with the Large 
Business Excellence Award at its annual gala on Jan. 25. 

The McLean County Chamber of Commerce honors select individuals and businesses for 
their contributions to the business community in McLean County. The award helps to exhibit 
the cooperative’s commitment to the communities it serves.

“To be recognized by this award is a great honor,” said Don Taylor, president and CEO of 
Corn Belt Energy. “From setting the first pole 81 years ago to providing future-focused options 
for our members, our commitment to our members and community remains as strong as ever. 
While affordable rates and reliable service continues to be our mission, we could not serve our 
members and give back to our community without the hard-working employees and our board 
of directors. We are truly blessed with an outstanding team, and this award is a result of their 
exceptional abilities and significant desire to serve.”  

Accepting the award on behalf of Corn Belt Energy are, left to right, Steve Hancock, vice president of electric distribution; 
Justin Stuva, director of member services; Hillary Cherry, director of communications and marketing; and Joe Priestley,  
vice president of utility services. 
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Community commitment – 
it’s the cooperative way
One of the principles upon which electric 
cooperatives were built and continue to 
operate is their commitment to bettering the 
communities they serve. 

Across the state, many electric co-ops have 
taken advantage of the Sharing Success program. 
The annual grant-matching program offered by 
cooperative bank CoBank matches contributions 
made by its members to benefit non-profit 
agencies in their local communities. 

In the past year, matching funds have 
helped cooperatives like McDonough Power 
Cooperative, Macomb, provide monies to a local 
school, fire protection district and community 
center. EnerStar Electric Cooperative, Paris, 
has contributed to local food pantries and an 
ambulance service; Menard Electric Cooperative, 
Petersburg, supported a local community 
theater; and Eastern Illini Electric Cooperative, 
Paxton, provided monies to restock a local lake. 

In northern Illinois, Jo-Carroll Energy helped 
provide a K-9 officer for a local community. 

Several teachers have been given classroom 
grants to enable students to participate in projects 
or have access to materials that would otherwise 
be unavailable. Students have benefited in 
Egyptian Electric Cooperative Association and 
Monroe County Electric Cooperative areas. In 
addition, Rock Energy Cooperative, Janesville, 
Wis., collects school supplies every year and 
delivers them to the 15 school districts in its 
service territory in Illinois and Wisconsin. 

Other co-ops, such as Jo-Carroll Energy, 
Elizabeth; Norris Electric Cooperative, Newton; and 
Rural Electric Convenience Cooperative, Auburn, 
conducted drives to support local food pantries.

Cooperative employees volunteer time 
working in their communities in support of 
local programs and also get involved through 
donations of new coats for kids, school supplies 
and Christmas gifts for families in need. In 
addition to giving, Shelby Electric Cooperative 
employees, Shelbyville, help deliver gifts for the 
local Angel of Love program. 

Motorcycle racing 
returns to Du Quoin 
State Fairgrounds
After a five-year hiatus, professional 
motorcycle racing will return to 
the Du Quoin State Fairgrounds 
this summer. The RPM Productions 
$50,000 Horsepower National is set 
for July 25, 2020.
 “We are thrilled to bring premier 
motorcycle racing back to Du 
Quoin State Fairgrounds,” said Fair 
Manager Josh Gross. “Southern 
Illinoisans are passionate about 
motorcycle racing and the ‘Magic 
Mile’ has an illustrious history, with 
races dating back to the 1920s.”
 “RPM Promotions is excited to 
bring this professional event to the 
southern Illinois community. These 
races will bring top professionals  
and the 18 fastest amateurs in the 
region to display their race bikes and 
talents at speeds up to 140 mph,” 
said Jeff Hiers, RPM Promotions 
owner. Events include Open Pro 
Twins, Open Pro Singles and the 450 
amateur framer invitational.
 More information about this event 
and other motorcycle-related events 
can be found on the Du Quoin State 
Fair website and social media. 

Through its Operation Round-Up Program, Spoon River Electric Cooperative helped the 
Vermont Ballpark Playground Fund purchase much-needed playground equipment. 
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FERC echoes NRECA 
concerns over FCC plan
Plans by the Federal Communications 
Commission (FCC) to commercialize radio 
spectrum currently reserved for critical utility 
communications is raising concern at high levels.

Th e Federal Energy Regulatory Commission 
(FERC) is asking FCC to proceed with caution on 
its proposal to open the 6-gigahertz band, already 
heavily used by utilities, to unlicensed users.

“As you consider how the FCC will proceed 
on its 6 GHz spectrum band proposal, we ask 
that you consider the implications for electric 
reliability and closely review the rulemaking 
comments that discuss the potential impacts of 
the proposal on electric reliability,” FERC wrote 
in a lett er to FCC Chairman Ajit Pai.

“Many electric utilities use the 6 GHz 
spectrum band to support their real-time 
operations, including supervisory control and data 
acquisition that is used to monitor and control 
generating units, transmission lines and substation 
equipment as well as system protection.”

To keep unlicensed users from interfering with 
utilities’ communications, the proposal relies on a 
system – Automated Frequency Coordination – 
that is not fully tested, FERC noted.

If the FCC fi nalizes this rule, “we strongly 
urge you to consider requests from electric 
utilities and state regulators for additional testing 
of the AFC system prior to implementation,” 
FERC said.

“Reliable and safe delivery of utility services 
depends on strong communications, which 
should not be placed at risk,” said Jay Morrison, 
National Rural Electric Cooperative Association 
(NRECA) vice president of regulatory issues. 
“We thank FERC commissioners for sharing 
their concerns with Chairman Pai about the 
signifi cant risk of FCC’s proposal to open the
6 GHz band.”

NRECA, the American Public Power 
Association, the American Water Works 
Association, the Edison Electric Institute and the 
Utilities Technology Council underscored the need 
for uninterrupted communications and urged the 
FCC not to rush into opening this channel. 

Source: Cathy Cash, NRECA

WOTUS replacement 
clarifi es Clean Water Act
Th e new “Navigable Waters Protection Rule” 
developed by the Environmental Protection 
Agency (EPA) and the U.S. Army Corps of 
Engineers specifi es four types of water bodies 
that fall under the jurisdiction of the federal 
Clean Water Act. Importantly, the rule also 
provides exclusions, including one that 
preserves the long-standing exemption for 
waste treatment systems.

Th e rule confi rms federal jurisdiction 
over permanent waterways that always or 
usually contain water: territorial seas and 
traditional navigable waters; perennial and 
intermitt ent tributaries; certain lakes, ponds and 
impoundments; and wetlands that are adjacent 
to jurisdictional waters, EPA said. Other waters 
remain under state protection. 

Among the exclusions are groundwater; short-
lived features, such as streams and gullies created 
by rain and runoff ; and artifi cial lakes and ponds, 
including water storage reservoirs and irrigation, 
stock watering, and log cleaning ponds that do 
not connect to a jurisdictional water. 

Ditches are excluded unless authorities 
can prove that they were built or serve as 
tributaries or are adjacent to wetlands. Prior 
converted cropland only loses its exclusion if it is 
abandoned and has reverted to wetlands.

“Having farmed American land myself 
for decades, I have personally experienced 
the confusion regarding implementation of 
the scope of the Clean Water Act,” said R.D. 
James, an assistant secretary of the Army. 
“Our rule takes a common-sense approach to 
implementation to eliminate that confusion.” 

Source: Cathy Cash, NRECA

ThinkEco also offers smart, energy-saving outlets.
Shown here is the modlet (or modern outlet), which can
be controlled remotely and even adjust to your personal
schedule

You may not realize it, but your home is sitting on a free and renewable supply of energy.
A WaterFurnace geothermal comfort system taps into the stored solar energy in your own backyard
to provide savings of up to 70% on heating, cooling and hot water. That’s money in the bank and
a smart investment in your family’s comfort. Contact your local WaterFurnace dealer today to learn
how to tap into your buried treasure.

visit us at waterfurnace.com
WaterFurnace is a registered trademark of WaterFurnace
International, Inc. ©2020 WaterFurnace International, Inc.

*26% through 2020 and 22% through 2021

WATERFURNACE UNITS QUALIFY FOR A 26% FEDERAL TAX CREDIT THROUGH 2020*

Damiansville
Toennies Service Co.
(618) 248-5130

Decatur
Design Air
(217) 423-4713

Delevan
Jeckel Plmb & Htg
(309) 244-8265

Gifford
Duden & Silver
(217) 568-7954

Goodfield
Hinrichsen Htg & A/C
(309) 965-2604

Macomb
Arnold Bros.
Htg & Clg
(309) 833-2852

Marion
D & C Htg & Clg
(618) 997-6577

Paxton/Gibson City
Houston Plmb,
Htg & A/C
(217) 379-2329

Springfield/Petersburg
Collins Plmb, Htg & Clg
(217) 793-8031

Thomasboro
Hoveln Htg & Clg
(217) 643-2125

Lineworker’s 
scholarship deadline 
approaching
The LaVern and Nola McEntire 
Lineworker’s Scholarship helps 
pay for costs to attend the 
lineworker’s school conducted by 
the Association of Illinois Electric 
Cooperatives (AIEC) in conjunction 
with Lincoln Land Community 
College (LLCC), Springfi eld. 
 The $2,000 scholarship is 
awarded annually to an individual 
that meets one of the following 
criteria: is related to a rural 
electric cooperative employee 
or director in Illinois; is the son 
or daughter of a rural electric 
cooperative member in Illinois; is 
enrolled in the LLCC lineworker’s 
school; or has served or is serving 
in the U.S. Armed Forces or 
National Guard. The applicant 
must have a high school diploma 
or GED at the time the scholarship 
is awarded. 
 The scholarship is awarded 
based on an essay, biographical
statement, references and 
a recommendation. 
 If you or someone you know 
meets the required criteria, apply 
online at aiec.coop/lavern-and-
nola-lineworkers-scholarship/.
 Don’t delay, the application 
deadline is April 30, 2020. 
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You may not realize it, but your home is sitting on a free and renewable supply of energy. 
A WaterFurnace geothermal comfort system taps into the stored solar energy in your own backyard 
to provide savings of up to 70% on heating, cooling and hot water. That’s money in the bank and 
a smart investment in your family’s comfort. Contact your local WaterFurnace dealer today to learn 
how to tap into your buried treasure. 

visit us at waterfurnace.com
WaterFurnace is a registered trademark of WaterFurnace 
International, Inc. ©2020 WaterFurnace International, Inc.

*26% through 2020 and 22% through 2021 

WATERFURNACE UNITS QUALIFY FOR A 26% FEDERAL TAX CREDIT THROUGH 2020*
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Toennies Service Co.
(618) 248-5130

Decatur
Design Air
(217) 423-4713

Delevan
Jeckel Plmb & Htg
(309) 244-8265

Gifford
Duden & Silver
(217) 568-7954

Goodfield
Hinrichsen Htg & A/C
(309) 965-2604

Macomb
Arnold Bros. 
Htg & Clg
(309) 833-2852

Marion
D & C Htg & Clg
(618) 997-6577

Paxton/Gibson City
Houston Plmb, 
Htg & A/C
(217) 379-2329

Springfield/Petersburg
Collins Plmb, Htg & Clg
(217) 793-8031

Thomasboro
Hoveln Htg & Clg
(217) 643-2125



Learn more at

DON’T WADE
�� ��� wa���

More U.S. homes are 
damaged by flooding 
than any other type of
natural disaster (FEMA).

FLOOD FACT:

In the U.S., floods kill more people each 
year than tornadoes, hurricanes or lightning.

Before evacuating, 
turn off power at the 
main service panel 
and disconnect 
electrical appliances.

WHEN FLOODS ARE FORECAST

Have an 
evacuation 
plan in place 
for family... 
and pets too.

Gather an 
emergency kit 
complete with 
water, food and 
medications.

FLOOD 
FACT:

�

National Severe Storms Laboratory

INSIDE

OUTSIDE

Never enter a flooded basement; the water could be energized.
Do not use appliances, electronics or other devices that are wet.  
After waters subside, have an electrician check your home. 

AFTER A FLOOD

ARE YOU 
PREPARED?

Assume all downed lines are energized and could be deadly.
Live, downed lines can be lurking under debris or water.
When cleaning up, look up for power lines when using ladders.

How much screen time 
is too much?

As adults, most of us are tethered to our phones. 
In fact, we oft en feel something is missing if we don’t 
have it.

Children are now modeling that behavior, and so 
it begs the question, how much is too much when 
it comes to screen time for kids? Th e American 
Academy of Pediatrics (AAP) says more study is 
needed to determine the cognitive and behavioral 
risks of too much screen time, particularly with 
babies, toddlers and pre-school age children.

However, a small study published in the Journal 
of the American Medical Association (JAMA) 
showed signifi cant impact on brain development 
when children between ages 3 to 5 years were 
exposed, unsupervised, to more than the amount of 
recommended screen time.

Th e Centers for Disease Control and Prevention 
(CDC) reports that children ages 8 to 10 spend an 
average of six hours per day in front of a screen, kids 
ages 11 to 14 spend an average of nine hours per day 
in front of a screen, and youth ages 15 to 18 spend 
an average of seven-and-a-half hours per day in front 
of a screen. 

OSF Healthcare Pediatrician Dr. Ameera 
Nauman suggests no screen time for her youngest 
patients under the age of two. 

Th e American Academy of Pediatrics 
recommends developing a healthy media plan that 
can be customized to a child or the entire family. Go 
to healthychildren.org to create a family media plan. 

Screen time recommendations:

• Under 2 years old – ZERO screen time 
(including TV, electronic media, DVDs, 
computers and electronic games).

• 2-5 years old – No more than one hour per day.

• 5-17 years old – No more than two hours per 
day (homework not included). 
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20%
OFF

SUPER COUPON

ANY 
SINGLE 
ITEM*

SUPER COUPON
1,000+ Stores Nationwide • HarborFreight.com

Limit 1 coupon per customer per day.  Save 20% on any 1 item purchased. *Cannot 
be used with other discount, coupon or any of the following items or brands: Inside 
Track Club membership, Extended Service Plan, gift card, open box item, 3 day 
Parking Lot Sale item, compressors, fl oor jacks, safes, storage cabinets, chests or 
carts, trailers, welders, Admiral, Ames, Atlas, Bauer, Central Machinery, Cobra, 
CoverPro, Daytona, Diamondback, Earthquake, Fischer, Hercules, Icon, Jupiter, 
Lynxx, Poulan, Predator, Tailgator, Viking, Vulcan, Zurich. Not valid on prior 
purchases. Non-transferable. Original coupon must be presented. Valid through 5/2/20.

*Original coupon only. No use on prior purchases after 30 days from original purchase or without original receipt. Valid through 5/2/20. At Harbor Freight Tools, the “Compare to” price means that the specifi ed comparison, which is an item with the same or similar function, was 
advertised for sale at or above the “Compare to” price by another national retailer in the U.S. within the past 90 days. Prices advertised by others 
may vary by location. No other meaning of “Compare to” should be implied. For more information, go to HarborFreight.com or see store associate.

Cannot be used with other discounts or prior purchases. 
Original coupon must be presented. Valid through 5/2/20 
while supplies last. Limit 1 FREE GIFT per customer per day. 

LIMIT  3  - Coupon valid through  5/2/20 *

LIMIT  1  - Coupon valid through  5/2/20 *

LIMIT  5  - Coupon valid through  5/2/20 *

LIMIT  1  - Coupon valid through  5/2/20 *

LIMIT  2  - Coupon valid through  5/2/20 *

LIMIT  5  - Coupon valid through  5/2/20 *

LIMIT  1  - Coupon valid through  5/2/20 *

LIMIT  5  - Coupon valid through  5/2/20 *

LIMIT  2  - Coupon valid through  5/2/20 *

LIMIT  4  - Coupon valid through  5/2/20 *

LIMIT  3  - Coupon valid through  5/2/20 *

LIMIT  3  - Coupon valid through  5/2/20 *

LIMIT  5  - Coupon valid through  5/2/20 *

LIMIT  2  - Coupon valid through  5/2/20 *

LIMIT  3  - Coupon valid through  5/2/20 *

LIMIT  1  - Coupon valid through  5/2/20 *

LIMIT  1  - Coupon valid through  5/2/20 *

* 72831373 *
 7 2 8 3 1 3 7 3 

* 72827917 *
 7 2 8 2 7 9 1 7 

* 72845101 *
 7 2 8 4 5 1 0 1 

* 72842243 *
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 7 2 8 4 1 0 0 5 

* 72838451 *
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* 72841936 *
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* 72839075 *
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* 72833316 *
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* 72842081 *
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 7 2 8 3 9 2 8 4 

* 72834569 *
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 7 2 8 4 1 4 1 5 

* 72838651 *
 7 2 8 3 8 6 5 1 

* 72831675 *
 7 2 8 3 1 6 7 5 

* 72831476 *
 7 2 8 3 1 4 7 6 

COMPARE TO
$ 1352 PERFORMANCE 

TOOL MODEL: W2364

• Super-Strong,
Ultra-Lightweight
Composite Plastic

• Magnetic Base &
360° Swivel Hook for
Hands-Free Operation

• 3-AAA Batteries (included)
• 144 Lumens

ALL IN A SINGLE SUPER POWERFUL LIGHT

SUPER BRIGHT LED/SMD
WORK LIGHT/FLASHLIGHT

FREE
WITH ANY PURCHASE

OVER 5,000
 5 STAR REVIEWSCustomer Rating

ITEM 63878/63991
64005/60566/69567
63601/ 67227 shown

ITEM  68998/63248/64080/64263 / 63091  shown

SAVE  
 54% 

SUPER COUPON

Customer Rating

NOWNOWNOW

$ 29 99  

 130 PIECE TOOL KIT 
WITH CASE 

COMPARE TO $ 6639 
ANVIL MODEL: A137HOS $ 3999 

ITEM 56797/56798
64412/ 62749  shown

SAVE  $70 

SUPER COUPON

Customer Rating

NOWNOWNOW

$ 69 99  

 JUMP STARTER 
AND POWER PACK 

COMPARE TO $ 13999 SCHUMACHER
ELECTRIC MODEL:  SL1 

$ 7999 

ITEM 62434, 62426, 62433, 62432, 
62429, 64179, 62428,  64178  shown

SAVE  66% 

SUPER COUPON
Customer Rating

NOWNOWNOW

$ 499  

 MECHANICS GLOVES 

COMPARE TO

$ 1499 
 VALEO 

MODEL:  25521 

$ 599 

 AVAIL. IN SM, 
MED, LG, XL, XXL 

ITEM 56720/ 63584  shown

SAVE  $1,319 

SUPER COUPON
Customer Rating

NOWNOWNOW

$ 699 99  

COMPARE TO $ 2,019 
 HONDA MODEL: EU3000iS1A

$ 79999 

 3500 WATT SUPER QUIET 
INVERTER GENERATOR 

•  11 hour run time

ITEM  68862/63190/56808 / 62896  shown
SAVE  $39 

SUPER COUPON

Customer Rating

NOWNOWNOW

$ 5 9 99  

 7 AMP ELECTRIC POLE SAW
9.5" BAR 

COMPARE TO $ 9998  WORX MODEL:  WG309 

$ 7999 

6 ft. to 8 ft. 10"

ITEM  69385/62388/62409/62698 / 30900  shown

SAVE 
 50% 

Customer Rating

NOWNOWNOW

$ 3 99  

 10" PNEUMATIC TIRE 

COMPARE TO $ 809 
 FARM & RANCH MODEL:  FR1055 

$ 599 

Customer Rating

YOUR CHOICE
OF 6 COLORSOF 6 COLORSOF 6 COLORS

$ 449 99  
COMPARE TO $ 2,735 
 SNAP-ON MODEL:  KRA4813FPBO 

Item 64446, 64443,  64133 , 64954, 64955, 64956

$ 49999 
SAVE  $2,285 

 44" x 22" DOUBLE BANK
EXTRA DEEP 
CABINETS 

SUPER COUPON

ITEM  69505/62418 / 66537  shown

SAVE  
 70% 

SUPER COUPON

Customer Rating

NOWNOWNOW

$ 5 99  

 72" x 80"
MOVING

BLANKET 

COMPARE TO

$ 1999 
 BLUE HAWK 

MODEL:  77280 $ 899 

SAVE  44% 

Customer Rating

COMPARE TO $ 3998 
 PORTFOLIO MODEL:  SLC12BK 

$ 2799 

SUPER 
COUPON

ITEM 64486
 63483  shown

BLACK
ITEM 64739
WHITE

YOUR CHOICE
OF COLOROF COLOROF COLOR

$ 21 99  

 24 FT., 18 BULB, 12 SOCKET 
OUTDOOR LINKABLE 
STRING LIGHTS 

LINK UP TO 
9 STRINGS

ITEM  69645 / 60625  shown

SAVE  
 44% 

SUPER COUPON

Customer Rating

NOWNOW

$ 9 99  

 4-1/2" ANGLE GRINDER 

COMPARE TO

$ 1799 
 PERFORMAX 

MODEL:  2411-1 

$ 1499 

ITEM  62515 / 66911  shown

SAVE  
 50% 

SUPER 
COUPON

Customer Rating

NOWNOWNOW

$ 1 9 99  

 18" WORKING PLATFORM 
STEP STOOL 

COMPARE TO $ 3999 NEOCRAFT MODEL: 60635

•  350 lb. 
capacity

$ 2999 

ITEM  46805/62242 / 68974  shown

SAVE 
 84% 

SUPER COUPON

Customer Rating

NOW

 99 ¢

 4" RATCHETING BAR 
CLAMP/SPREADER 

 IRWIN MODEL:  1964747 

COMPARE TO $ 649 $ 199 

ITEM  63255 / 63254  shown
SAVE  $94 

SUPER COUPON

Customer RatingCu

NOWNOWNOW

$ 79 99  

 1750 PSI ELECTRIC 
PRESSURE WASHER 

COMPARE TO
$ 17444  BRIGGS & 

STRATTON MODEL:  20600 

•  1.3 GPM
• Adjustable spray nozzle 

$ 9999 

ITEM  5889/62281 / 61637  shown

SAVE  
 83% 

SUPER 
COUPON

Customer Rating

NOWNOWNOW

$ 1 0 99  

 29 PIECE
TITANIUM

DRILL BIT SET 

COMPARE TO

$ 6814 
 DEWALT 

MODEL:  DW1369 

$ 1899 

ITEM  56621/56622/56623 / 56624  shown
SAVE  $45 

SUPER 
COUPON

NOWNOWNOW

$ 89 99  

 RAPID PUMP® 3 TON STEEL
HEAVY DUTY FLOOR JACK 

COMPARE TO $ 13527 
 POWERBUILT MODEL:  647593 

•  Weighs 70 lbs.

$ 9999 

 #1 SELLING JACKS IN AMERICA Customer Rating

135 MAX PSI
1.6 Running HP
4.0 SCFM
Oil Lube Pump

Large
Rubber Wheels

Rubber Foot 
Stabilizers

Easy Access
Drain Valve

Handle and 
Protective 
Shroud

Powerful
Induction Motor
“Won’t trip
your breaker”

Ideal for Impact Wrench, Finish & Brad Nailers, 
Stapling, All Purpose Spray Gun & Blow Guns

ITEM  56241 / 64857  shown

SAVE 
 $75 

SUPER COUPON Customer Rating

NOWNOWNOW

$ 1 7499  

 20 GALLON, 135 PSI 
OIL-LUBE 
AIR COMPRESSOR 

COMPARE TO $ 24999 
 PORTER-CABLE MODEL:  118903799 

$ 19999 

SUPER COUPON

ITEM 
64410

Customer Rating

• 30,000 hour LED life
• Sturdy lightweight

design (1.75 lbs.)

NOWNOWNOW

$19
99

5000 LUMEN 
4 FT. LED HANGING 
SHOP LIGHT

$2999SAVE 33%
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St. Patrick’s Day Celebration
M A R C H

13-14
On Friday, enjoy a St. Patrick Pub Crawl at 6 p.m. that 
heads down Main Street starting at the Green Street 
Tavern at the DeSoto House Hotel - $15. Saturday includes 

the Shamrock Shimmy 5K race for kids and adults. Entry fee is $30 
and awards will be given for best dressed, first place male and 
female and most fun group. Register for race at www.raceentry.com. 
At 4 p.m., enjoy the St. Patrick’s Day parade down Main Street with 
marching bands, costumed clans and floats. After the parade, head 
to the Elks Lodge for music. 

March 13-14, 2020; times vary
Galena Elks Lodge, 123 N. Main St., Galena
Admission varies on event
Go to www.visit.galena.org/events-calendar

LET’S GO!

1
Artifact ID Day

LE WISTOWN
Staff and experts 

identify your artifacts, 
rocks, fossils, etc. 

3
Color for a Cause

ALTON
Live coloring contest and 

shopping raises funds 
for local organizations.

20-21
Springfield 
Q.U.I.L.T.S. 

Biennial Quilt 
Show

SPRINGFIELD
Enjoy a variety of 

colorful quilts.

20
Spring 

Celebration
BLOOMINGTON
Illinois Symphony 

Orchestra performance 
with guest violinist 

Itamar Zorman.

21
Spring 

Celebration
SPRINGFIELD

Illinois Symphony 
Orchestra performance 

with guest violinist 
Itamar Zorman.

For more 
information, a 

complete listing 
of events or to 

submit an event, 
visit icl.coop/

datebook.

    

Salt Creek Patchmakers Annual Quilt Show
M A R C H 

27-28
 Vision of Colors is this year’s theme and will feature more than 
150 quilts designed, pieced and quilted by area residents and 
guild members. Categories include bed quilts, wall hangings, 

miniatures, holiday, crib and lap throws, clothing, and potpourri. Bed 
turnings will occur at 10:30 a.m., 1 and 3 p.m. daily. Vendors will be 
featured in a quilting expo and food available from 11 a.m. – 2 p.m.

March 27-28, 2020; 9 a.m.-4 p.m.
Little Galilee Christian Camp, 7539 Little Galilee Rd., Clinton
Admission is $5, 12 and under free
Visit Facebook for more information

Misinterpreting Mary Tour
M A R C H 

4
M A R C H 

11+
  Guided tour is included in museum 

admission. Learn more about Mary Lincoln’s 
life before, during and after Abraham 

Lincoln. Interpreters will lead discussion of Mary’s crucial 
contributions to Lincoln’s political career and her influence during 
the White House years. Each tour lasts about 45 minutes, is 
limited to 10 to 15 guests and will start in the plaza near the 
Lincoln family statues. 

March 4 and 11, 2020; 10 a.m. and 1 p.m. tours
Abraham Lincoln Presidential Museum, 212 N. 6th St., Springfield
Museum admission is $15 adults, seniors $12, children 5-15 $6.
217-588-8844 or  https://www2.illinois.gov/alplm

The Dirty South Roubaix Bike Race
Join fellow bikers for the 100k or half race that includes an 
awesome course, great challenge, killer scenery, beer, food and 
cool peeps to hang out with for the day. Registration opens at  

8 a.m. Register online to avoid being left out of the fun. Prizes will be awarded.  

March 7, 2020; 9 a.m.-6 p.m.
Start and finish at Village Park, Alto Pass
See website for prices
https://www.bikesignup.com/Race/IL/AltoPass/TheDirtySouthRoubaix100k

M A R C H

7
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Spring cleaning with a payback!
What’s on your spring-cleaning list? Be sure to include changing out your furnace 
filter, clearing dust from the refrigerator grill and the dryer vent and hose, clearing 
debris away from the air conditioner or heat pump, and making sure your air ducts 

are clean. It will be the first time spring cleaning has ever paid you back!

Find cost-cutting energy solutions that will serve you now  
and in the future at touchstoneenergy.com.

Brought to you by your local Touchstone Energy Cooperative.



Energy efficient landscaping tips
Dear Pat and Brad: A friend told us 
that if our landscaping is done right, 
it can help lower our home’s monthly 
energy bill. What choices can we make 
that will reduce our home energy use? 
– Jason and Kit

D E A R  JAS O N  A N D  K I T :  Your friend 
is right. The decisions you make 
about your home’s landscaping can 
help you stay cooler in the sum-
mer and warmer in the winter. With 
summer just around the corner, let’s 
start by looking at how strategic 
planting can help cool your home.

Direct sunlight hitting windows 
is a major contributor to overheat-
ing your home during summer 
months. By planting trees that block 
sunlight, you can improve comfort 
and reduce your air conditioning 
energy use. If the trees eventually 
grow tall enough to shield your 
roof, that’s even better. 

The most important windows 
to shade are the ones facing west, 

followed by windows that face east. 
Morning and evening sunlight hits 
the home more directly than mid-
day sunlight. Also, an eave on the 
south side of your home can help 
shade your windows during mid-
day sun. 

If you live in a colder climate, 
planting deciduous trees that lose 
their leaves in fall will shield your 
windows in summer and allow sun-
light in during winter to help warm 
your home. A simple approach that 
can deliver some shade the first 
year is to plant a “living wall” of 
vines grown on a trellis next to your 
home.

One cooling strategy is to make 
sure your air conditioning com-
pressor has some plants near it. 
Just make sure the plants aren’t too 
close. The compressor should have 
a five-foot space above it and a two- 
to three-foot gap all the way around 
so that it gets enough air movement 
to do its job.

Now let’s talk about how land-
scaping impacts your home’s energy 
use and comfort in the winter.

If you live in a colder climate, 
a solid wind break can cut harsh 
winter winds. The best solution for 
this is a solid row of trees (prefer-

ably evergreen) on the 
windward side of the 
home, with shrubs 
underneath the trees 
to keep the wind from 
sneaking through. If 
you live in a warmer 
climate, you would 
not want a wind bar-
rier as wind flow will 
help cool your home.

If you live in a 
cooler climate that 
isn’t too humid, plant-
ing a row of shrubs a 
foot from your home 
can provide more effi-
ciency. By stopping 
air movement, it can 
form a dead air space 
around the home that 
acts as “bonus” insu-
lation. While you’re 
at it, you could add 
some foundation 

insulation if you have a home with 
a basement or if it’s built on a slab. 
In a humid climate, however, leave 
several feet of space between land-
scaping and the home as air flow is 
necessary to avoid moisture-related 
home damage.

These are just a few ideas to help 
you get started. I should also note 
that as with any landscaping proj-
ects that require digging, remember 
to dial 8-1-1 to ensure all under-
ground utility lines are properly 
marked and flagged before you start 
the work. Happy planting! 

This column was co-written by 
Pat Keegan and Brad Thiessen 
of Collaborative Efficiency.  
For more information on 
creating an energy efficiency 
upgrade checklist, please visit: 
collaborativeefficiency.com/
energytips.

A row of low landscaping 
along the house can create 
a dead air space that 
provides an extra layer of 
insulation. Photo source: 
“Wythe Neighborhood” by Lynn 
Gallagher / CC BY-NC 2.0
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WE SELL LANDWE SELL LAND
OVER 175 CURRENT LISTOVER 175 CURRENT LISTINGSINGS

• Over $194 Million in Illinois land sales the past two years • Over 30,386 Illinois acres sold in
the past two years • Over 449 Illinois transactions in the past two years

WHITETAILPROPERTIES.COM
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Your home may be smart, but is it secure?
TO DAY ’ S  M A R K E T  O F F E R S  A  plethora 
of new gadgets and devices that 
claim to make our homes smarter, 
safer and more efficient. However, 
consumers should take extra pre-
cautions to ensure these devices are 
secure.  

Internet-connected cameras 
have brought significant conve-
nience to the way we monitor the 
security of our homes. With the 
simple swipe of a smartphone, 

homeowners can instantly keep 
a watchful eye from afar. But in 
recent months, some consumers 
found themselves in scary situations 
when hackers were able to tap into 
internet-connected security cam-
eras. This enabled hackers to view 
and speak to the people, including 
children, inside their homes.

As connected devices become 
increasingly popular, it’s important 
we know how to secure our digi-
tal lives. The U.S. Department of 
Commerce offers the following tips 
for protecting smart devices.

Get creative with passwords
Change your device’s factory 

security settings from the default 
password. This is one of the most 

important steps to take in the 
protection of internet-connected 
devices. Consider creating the lon-
gest password or passphrase per-
missible, and use familiar phrases 
you’ll remember, like the lyrics to 
your favorite song. 

You should also make sure 
the password is completely differ-
ent than any other passwords you 
are currently using. This prevents 
someone from compromising your 

security devices (cam-
eras) in the event one 
of your other accounts 
is hacked.

Keep tabs on 
your apps

Most connected 
devices are sup-
ported by a smart-
phone application. 
Your smartphone 
could be filled with 
apps running in the 
background or using 
default permissions 
you never realized you 
approved, gathering 
personal information 

without your knowledge while also 
putting your identity and privacy at 
risk. Check your app permissions 
and say “no” to privilege requests 
that don’t make sense. 

When it comes to security apps, 
it is even more important that you 
read the user license agreement 
(ULA). This is the message that 
pops up requesting you to accept 
the terms of agreement. Most sim-
ply click “agree” and never read the 
terms. Make sure you know what 
the app is accessing by reading the 
ULA. 

Secure your network
Properly secure the wireless 

network you use for internet-con-
nected devices. Consider placing 

these devices on a separate and 
dedicated network. This may seem 
like overkill, but it is possible to add 
a second wireless network to your 
home dedicated to security devices. 
These devices may include cameras, 
smart door locks and smart garage 
openers. You will want to lock 
this network down so only those 
devices you want can communicate 
on it.

Connect and protect
Whether it’s your computer, 

smartphone, game console, camera 
or other connected devices, the best 
defense is to stay on top of things 
by updating to the latest security 
software, web browser and operat-
ing system. If you have the option 
to enable automatic updates to 
defend against the latest risks, turn 
it on. 

Also, only purchase devices 
from known companies like Apple, 
Google and Amazon, to name a 
few. There are many devices that 
are out there now from “no-name” 
companies that may not have your 
security in their best interest. Often 
new companies are more con-
cerned with getting a product to 
market than they are with making 
sure it is safe and secure. 

Just because a product works 
well doesn’t mean it is secure. Often 
these devices are priced much 
lower than the well-known, more 
preferred brand which make them 
appealing. I would steer clear of 
these until the company has made a 
name for itself and earned the trust 
of its consumers. 

Convenient, connected devices 
are here to stay—and unfortunately, 
so are the hackers. By taking extra 
steps to safeguard your network 
and devices, you can keep your dig-
ital life secure as possible. Dan Gerard, CISSP, is the Chief 

Technology Officer for the 
Association of Illinois Electric 
Cooperatives in Springfield.

Comment on this column 
Visit icl.coop and click on 
Powered Up to respond. Your 
response might even be included 
in a future column.
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L I N E WO R K E R S  H A N D L E  7, 2 0 0 -

VO LT  P OW E R  lines daily, and while 
that can become routine, workers 
should never take the hazards of 
the work for granted. Electric coop-
eratives across the country actively 
work on one of their greatest chal-
lenges – keeping employees safe.

� at’s why the Commitment to 
Zero Contacts program has become 
a central component of safety train-
ing for electric co-ops throughout 
the U.S. Developed as a joint initia-
tive by the National Rural Electric 
Cooperative Association (NRECA) 
and Federated Rural Electric 
Insurance Cooperative in 2017, it 
was introduced to electric co-ops 
the following spring as a major 
focus of safety awareness.

“Since April 2018, more than 
570 CEOs of electric co-ops have 
endorsed the goals of the program,” 
said Bud Branham, NRECA’s direc-
tor of safety programs. “� ese 
commitments center on reviewing 
current safety e� orts against the 
initial � ndings and adjusting where 
possible to mitigate risk. It is not 
meant to be a top-down initiative, 
and the real value comes through 
involving employees as part of the 
commitment.”

“One of our greatest challenges 

is overcoming the mindset of com-
placency and overcon� dence,” said 
� ad France, AIEC manager of 
lineworker and apprentice develop-
ment, noting that both can erode 
overall safety awareness. “If we can 
get them to believe it could actually 
happen to them, that is the major 
accomplishment—maybe the most 
important one that we could ever 
achieve.”

� e consequences of an incident 
in this industry are high, and safety 
awareness requires much more than 
lectures, memos and discussions. 
Co-op safety instructors use a vari-
ety of techniques to make safety 
awareness personal and encourage 
lineworkers and other employees to 
regularly discuss safety concerns.  

Family acts as a regular 
reminder for co-op employees to 
stay safe. In the breakrooms and 
gear rooms of several co-ops,  family 
photos hang on the walls to remind 
crews that one mistake can be fatal.

To help put perspective on 
safety, many Illinois cooperatives 
have invited former Wayne-White 
Counties Electric Cooperative 
Lineman Gerry Kinney to speak to 
employees. In 2015, Kinney had an 
accidental contact with a 7,200-volt 
power line. � e accident resulted 

in loss of both of his arms and a life 
forever changed. His personal testi-
mony puts safety foremost in their 
minds. 

Reinforcing safety fundamen-
tals is key, and co-op safety instruc-
tors look for ways to interject 
Commitment to Zero Contacts 
into regular discussions and train-
ing lessons. 

According to France, 
Commitment to Zero Contacts is 
stressed throughout training pro-
grams for apprentice lineworkers.

“We’re encouraging conversa-
tions about safety during job brief-
ings, and that includes thorough 
inspection of personal protection 
equipment before work gets under-
way,” said France. “Crews do it as 
a group activity, and that creates 
some peer pressure to do it well, 
but it also sets aside allo� ed time to 
allow for tool and gear inspections.”

Across the country, electric 
co-op employees remain commit-
ted to safety for all. When co-op 
crews are protected and ready to get 
the job done, members can count 
on the safe, reliable power they 
depend on.

Read Kinney’s story in the 
October 2018 issue of Illinois 
Country Living. 

ZERO CONTAC
TS

CO
MM

ITMENTTO:

Keeping 
crews 
safe and 
power 
� owing
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Brittnay Haag is a 
Horticulture Educator for the 
University of Illinois Extension 
serving Livingston, McLean 
and Woodford counties. 
Her work focuses on youth 
horticulture education 
through school gardens 
and Jr. Master Gardener 
programs. 

WA L K I N G  T H R O U G H  A N Y  GA R D E N  can 
be calming, educational, inspiring, 
energizing or a combination of all. 
A new trend in gardening is creating 
intentional gardens [gardens with 
a specific purpose] such as a sen-
sory garden. Sensory gardens are 
areas designed to stimulate one or 
more of the five senses: sight, smell, 
sound, taste and touch. 

Often geared toward young 
children, sensory gardens can be 
enjoyed by all ages. They can also 
be therapeutic for individuals with 
developmental or physical disabili-
ties, sensory processing disorders or 
cognitive challenges. While explor-
ing any garden, you are already con-
necting with some of your senses, 
but a sensory garden has a more 
mindful approach by including and 
arranging specific plants to engage 
the senses.

Sight
Contrasting color, texture, light, 

shadow and form in the garden can 
stimulate our sense of sight. Warm 
colors like red, orange and yellow 
are energizing, while cool colors 
like blue, purple and white are 
relaxing. The plants selected should 
be both stimulating and calming. 
Bright mixes of garden zinnias or 
giant yellow sunflowers towering 
above the garden make for an invig-
orating pop of color, and both will 
attract beautiful butterflies to the 
garden.  

Smell
Smell is oftentimes the strongest 

human sense, with the potential to 
bring back specific memories and 
experiences. Some plants release 
scent naturally without the need 
for touch (roses), while others do 
not release a scent until they are 
rubbed or crushed (geranium). 
Catmint, a hardy perennial that 
produces pale purple flowers from 
May to September releases a light 
lavender-like scent when the leaves 
are rubbed. 

Fragrant herbs are also great 
plants to engage our sense of smell 
and test our recognition of herbs 
used in everyday products and reci-
pes. These would include English 
lavender, rosemary and anise 
hyssop. 

Sound
Some sounds in the garden 

occur naturally—wind blowing 
through the plants or leaves crunch-
ing beneath our feet. Wind chimes 
and water fountains can add a calm-
ing sound as well. Bird feeders, baths 
and plants with berries or seeds 
can attract our feathered friends to 
visit the garden to play their song. 
Ornamental grasses, like switch-
grass, rustle in the wind. Dried seed 
pods on false blue indigo can make 
natural maracas as the seed rattles 
against the hard pod. 

Taste 
A variety of fruits, vegetables 

and herbs can be added to a sen-
sory garden to explore tastes. Edible 
flowers, including nasturtium and 
pansy, also make tasty additions. 
Flavorful herbs to include are basil, 
chives and lemon balm. Clearly 
identify which plants are edible.

Touch
A variety of textures to explore, 

including rough, smooth, fuzzy 
and even sticky, should be offered 
through plant bark, foliage, flowers, 
seeds and fruits. Tough plants that 
can withstand frequent handling 
should be selected. Lamb’s ear is a 
favorite fuzzy leaf plant. In contrast, 
succulent plants including hens & 
chicks or sedums offer a smooth, 
fleshy leaf. 

Just as with any garden, select 
plants that are hardy to your area 
and of various color, height, tex-
tures and bloom times. To ensure 
safety, plants should be non-toxic 
and pesticides should not be 
applied. A sensory garden can be 
a calming place while also being a 
great spot for all to explore their 
senses and interact with the envi-
ronment and plants around them. 

Explore 
your 
senses
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FREE

DRstumpgrinder.com
877-201-5890

CARBIDE-TIPPED TEETH take 360 “bites” 
per second, reducing stumps to sawdust 
in minutes!

FASTER, SAFER, AND EASIER than 
digging, burning, or using chemicals.

TOWABLE with 
your riding mower 
or ATV.

Self-Propelled 
Model Available!

* Assembled in the USA using domestic 
and foreign parts.

FREE SHIPPING 6 MONTH TRIAL
SOME LIMITATIONS APPLY

Make Stumps Disappear!
DR® STUMP GRINDERS

Where else can you take a 
wilderness hike through a national 
forest at dawn, enjoy delectable 
coffee and pastries at a trendy cafe 
for lunch, peruse a local record store 
for some fresh vinyl, and catch an  
evening art exhibit to wind down 
the night... all without traveling more 
than a few miles? 

126 S. Illinois Avenue
Carbondale, IL 62901

618.529.4451
carbondaletourism.org

EXPERIENCE

Only Carbondale.



L I K E  M A N Y  R U R A L  C O M M U N I T I E S 

throughout Illinois, recent years 
and decades have not been kind 
to Murphysboro. Located about 
100 miles southeast of St. Louis, 
Murphysboro has suff ered from 
the shutt ering of factories, a roller-
coaster farm economy, declining 
enrollment at nearby Southern 
Illinois University and a graying 
population. Together, the result has 
been a shrinking population, empty 
storefronts and, by many counts, a 
community on the decline.

Yet, a core group of residents 
and entrepreneurs in the Jackson 
County seat have taken the mantra 
of “Murphy Pride” to heart and  are 
putt ing time, money and energy 
into revitalization. Th eir eff orts 
are beginning to pay dividends. 
Building on several popular com-
munity events, including the annual 
citywide Apple Festival, several 
popular musical events  and recog-
nition as the barbecue capital of 
Illinois, eff orts began very simply 
- making downtown Murphysboro 
look bett er.

“One thing people don’t real-
ize is that 4 million vehicles travel 
through downtown Murphysboro 
every year; that’s more people than 
live in the city of Los Angeles,” says 
Murphysboro Mayor Will Stephens. 
“I think that means we have a real 
duty to do what we can to make 
that fi rst impression for people as 
good of one as possible. When 
you have that many people coming 
through, you want them to stop and 
come back again.”

Led by the Murphysboro Main 
Street organization, volunteers have 
made aesthetic improvements to 
the downtown, with the belief that 
more people will desire to visit, 
shop and perhaps even live in an 
att ractive community. City govern-
ment has secured grants and other 
funding for improvements to side-
walks, new features along those 
sidewalks and more.

Stephens says the eff orts have 
been a  collaboration of the city, 
civic groups, residents and business 

owners. He adds that as one group 
has begun work, others have fol-
lowed suit. A perfect example is the 
establishment of a tax-increment 
fi nancing (TIF) district for the 
downtown which aldermen passed 
once other eff orts were underway.

“Th is was something we wanted 
to do for a while, but frankly, it was 
the eff orts of Murphysboro Main 
Street that gave us the extra push to 
get it done,” he explains.

Main Street has organized a num-
ber of special events and functions 

Revitalizing rural Main StreetBy Les O’Dell

Many of Murphysboro’s revitalization efforts have been led by (left 
to right) Jamie Green of Murphysboro Main Street, Brooke Guthman 
of Egyptian Electric Cooperative, Mayor Will Stephens and Amy Mills 
of 17th Street Bar and Grill.

PHOTO BY MARK DOLAN

“This was 
something we 
wanted to do 
for a while, but 
frankly, it was 
the efforts of 
Murphysboro 
Main Street 
that gave us 
the extra push 
to get it done .”
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in the downtown. Th e benefi ts have 
been two-fold: bringing the com-
munity together and raising funds to 
make tangible improvements.

Additionally, the mayor adds that 
a number of Murphysboro residents 
have “put their money where their 
mouths are,” and invested in empty 
downtown buildings, refurbishing 
the structures and making them 
more att ractive to new businesses. It 
is an eff ort which is working.

Brooke Guthman is one of 
those people. As member services 

manager for Egyptian Electric 
Cooperative, which serves the area, 
Guthman’s fi rst exposure to the idea 
of downtown revitalization was from 
a speaker at a national conference 
sponsored by Touchstone Energy.

“He (the presenter) was talking 
about how the millennial generation 
[people born between 1981 and 
1996] are moving to rural America 
and want to invest their resources 
into small downtowns, creating 

what they want in their community. 
He said what is most important to 
them is quality of life amenities and 
experiences,” she recalls.

Guthman says she was moved 
by the presentation and wanted 
to do something to help her 
hometown. In fact, she began 
eff orts to enlist the speaker, 
Zach Mannheimer of McClure 
Placemaking, to work with the 
community. She brought together 
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the city, a local countywide eco-
nomic development organization, 
the Main Street group, area schools 
and private individuals to bring 
Mannheimer to town.

“With all of the things that 
Murphysboro Main Street was 
doing, the things that the mayor 
was trying to do and all of the 
other things going on, this was very 
well received in our community,” 
Guthman says. 

Within four months, funding 
had been secured for the consultant 
and work on a revitalization plan 
was initiated, encompassing every-
thing from streetscapes to public 
art, business incentives and a plan 
for housing.

Guthman and her husband Ryan 
purchased three of the downtown 
buildings. Jamie Green, director 
of Murphysboro Main Street, also 
bought buildings. The new owners 
began renovating the structures.

“We really kind of took a leap 
of faith on this,” Green explains. 
“We’re trying to get people to buy 
into this downtown revitalization 

concept, but what value does it 
have if I’m not going to put my own 
skin in the game?”

Green says her plan has always 
been to retain the structures’ his-
tory and charm, but make the 
buildings attractive to businesses, 
just like efforts to beautify the 
downtown. Both revitalization 
advocates note how the community 
has pulled together and things have 
seemingly fallen into place.

“I feel like it was meant to be 
that we all were able to get the 
buildings,” Guthman explains. 
“We’ve been recruiting busi-
nesses not just to come into our 
buildings, but into any empty 
storefront. We’re trying to start a 
movement so people will be like, 
‘Wow, I want to be part of this,’ 
and encourage them to invest in an 
old building or in a business and 
just really believe 100 percent that 
this will work like we do.”

Longtime Murphysboro busi-
ness owners share the confidence in 
the community. Amy Mills’ family 
business has brought a lot of atten-
tion to the community. 

Ever since Bon Appetit maga-
zine named 17th Street Bar and 
Grill’s barbecue ribs the best in 
the country and bolstered by fre-
quent appearances on cable’s 
Food Network, the Murphysboro 

restaurant has been a popular des-
tination for diners and for other 
restaurateurs who come for pro-
fessional barbecue classes. The 
company is also bringing a new 
manufacturer to the community.

“Besides bringing people to our 
door – on any given day we have 
people from four different states 
and even other countries in our 
restaurant – we are reinvesting in 
Murphysboro by building a barbecue 
sauce factory for our sauce and con-
tracting for others, too,” she explains.

When complete, the 
30,000-square-foot co-packing 
facility will be in a building which 
housed the community’s original 
automobile dealership. She says the 
choice of a downtown location – not 
far from the restaurant – was a given.

“If we had just built a building 
on the outside of town, we would 
have been up and running within 
a few months,” Mills explains. 
“Instead, we’re doing it the long, 
hard way and we have essentially 
rebuilt a building. It was important 
to us to restore an existing build-
ing on Walnut Street and be part of 
downtown Murphysboro.”

Mills, like Green and Guthman, 
is committed to her community.

“Our whole goal has always 
been to shine a little light on this 
community and southern Illinois,” 

TJ Cowan is renovating one of Guthman’s buildings to house his business, Cold Blooded 
Coffee and Roastery. 

“If people begin 
taking pride 
and show that 
they want to live 
where they live, 
then it becomes 
contagious.”

PHOTO BY TERRY CRAIN
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Mills adds. “We know we have to 
involve ourselves and reinvest in 
downtown because if we don’t, the 
downtown won’t be here. It’s as 
simple as that. If you don’t invest in 
your people, your community and 
spend money locally, none of this 
will be here anymore.”

Experts say beautification and 
improvement efforts like those 
happening in Murphysboro are 
vital to the future of commu-
nities. Lyn Falk, president of 
RetailWorks, a Milwaukee-based 
design, branding and community 
revitalization consulting firm, says 
even the simplest of improvements 
can make a difference.

“It’s amazing how just cleaning 
up an area or fixing up places that 
are faded or torn in the visuals of a 
downtown can make a huge differ-
ence,” she says. “We need to build 
an infrastructure and then we want 
to make the downtown attractive 
for residents and visitors and to lure 
in other businesses.”

In Murphysboro, those efforts 
began with planters installed by 
Murphysboro Main Street.

“Now that we have done those, 
it’s been a bit of motivation for 
business owners downtown who 
feel like they need to be proud of 
how the outside of their business 
looks,” Green says.

Falk says civic leaders need to 
constantly be aware of how their 
communities look.

“Very few cities can rest on 
their laurels and maintain or sus-
tain viable community life. It’s hard 
to stay static and still be success-
ful. Even those places that are not 
going through a revitalization effort 
need to look at what they are cur-
rently doing and ask themselves if it 
is enough to move forward over the 
next five years,” she says.

She adds that the efforts of just a 
few people can make a huge differ-
ence in a community.

“It’s sort of like a snowball going 
downhill,” she suggests. “If you 
want something to start happen-
ing, someone has to step up and 
start making a change. Then others 
notice and take action, too.”

“I think sometimes people get 
overwhelmed, thinking they can’t 
make a difference,” Guthman adds. 
“What I’ve learned is that if you 
are waiting for somebody else or 
the city, it might not happen. You 
have to actually start things on 
your own from a grassroots effort 
and then others will side with you. 
You just have to start doing it and 
making waves. Once people 
start seeing other people actu-
ally doing things and seeing a 
difference being made, that’s 
when you gain their support.”

The overall goal of any 
revitalization undertak-
ing, Falk says, is to create 
a place where people 
want to go and gather.

“When people see 
other people down-
town, when there’s 

thriving auto and pedestrian traf-
fic, when lights are on and there are 
very few vacant storefronts, there 
is a sense of vitality and people are 
attracted to it,” Falk explains.

Guthman says Falk is correct – 
a healthy downtown is a matter of 
perception.

“We have to change people’s 
perspective,” she says. “If people 
begin taking pride and show that 
they want to live where they live, 
then it becomes contagious. We 
have to have enthusiasm for where 
we live, whether it is Murphysboro 
or any other town across the state.”

The enthusiasm in her commu-
nity is growing, as is the business 
sector. Green reports that dozens 
of new ventures have started over 
recent years. A new hotel is planned 
for the community and a variety 
of specialty stores, coffee shops 
and eateries are in the works. She 
believes the future is bright.

“I think Murphysboro is going 
to be a completely different town in 
five years. We’re going to keep on 
welcoming people and revitalizing 
one step at a time.” 

The community has applied for HGTV’s Home 
Town Takeover series. If chosen, Murphysboro 
would receive help revitalizing homes,  
restaurants and parks.

Volunteers with Murphysboro 
Main Street finish up a 
planting project in front of 
a downtown business. The 
beautification efforts are part 
of a downtown revitalization 
endeavor championed by the 
city, economic development 
groups, volunteers and 
entrepreneurs.

PHOTOS BY TERRY CRAIN
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Mary Simon, left, and 
Abby Reel pose on stage 
with the cast of the 2019 
production of GI Jukebox.

The Bloomington newspaper The Pantagraph paid homage to Conklin’s Dinner 
Theatre founder Chaunce Conklin (pictured far left) following his death in 1999.

PHOTO CREDIT: THE BARN III
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ENDURING PERFORMANCE
An

� e story of Conklin Dinner � eatre

CONKLIN’S DINNER THEATRE, A central Illinois fi xture for almost 45 years, 
nearly saw its curtain come down one last time in 2015. A will to live has 
fueled its encore. 

Act I • • • • • • • •
Known today as Th e Barn III, the dinner theater and event venue has 
roots in the Angus catt le industry in rural Goodfi eld. Th e story begins 
with Henry Mortimer Robinson, known locally as the “catt le king.” He 
owned more than 1,000 acres of Illinois farmland and grazeland for the 
catt le he brought to the area in the mid-19th century. 

Construction of outbuildings and a brick farmhouse on his 
homestead began in 1857. Construction of the large round, dome-
shaped catt le auction barn, which would eventually become Conklin’s 
Dinner Th eatre, was completed in 1941.

The Bloomington newspaper The Pantagraph paid homage to Conklin’s Dinner 

By Nancy McDonald



Construction of The Barn III began in 
August 2018 and was completed in  
January 2019.

PHOTO CREDIT: THE BARN III
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ENDURING PERFORMANCE

Chaunce Conklin taught theater 
at Illinois Wesleyan University in 
Bloomington. While auditioning for a 
Broadway production in New York City, he 
was struck with an idea. He wanted to open 
his own dinner theater. 

Upon returning to central Illinois, he 
tried the concept in several locations before 
deciding the old Angus cattle auction barn 
would be the perfect location to realize his 
dream. In 1975, Conklin and his acting 
troupe made the barn their home.

Mary Simon, a theater major at Illinois 
State University, auditioned to perform at 
the dinner theater and eventually became 
Conklin’s business partner. Together, they 
transformed the old barn into a thriving 
business. The cattle show ring became the 
downstairs dining area with additional 
seating in the barn’s hayloft. It was said that 
“they put beef on the buffet line and hams 
on the stage.” 

People came by the carload and 
busload to enjoy a delicious dinner, first-
rate entertainment and plenty of laughter. 
During breaks in performances, actors 
filled other roles, such as waiting tables. 
Through this, they established a real 
connection with the audience, enhancing 
an already special experience.

Act II
In the early days, Conklin favored large, elab-
orate theater productions, some of which 
included television celebrities. Over time, 
the theater struggled to financially sustain 
them and began losing money. Conklin’s 
health began to falter, and Simon took over 
the business as owner and operator. 

She scaled down the size of the troupe 
and began using only local talent. Under 
her watchful eye, the business flourished. 
Conklin passed away in 1999. Two years 
later, as a tribute to him, Simon renamed 
the revived business Conklin’s Barn II 
Dinner Theatre. 

Just short of its 40th anniversary in 2015, 
the barn was severely damaged by a tornado. 
Though Simon used other facilities for 
limited-run theater productions, she could 
no longer make ends meet and decided to 
shut down the dinner theater. 

Enter Abby Reel. Reel grew up working 
with her dad on her family’s farm, the 

largest Angus cattle and cattle breeding 
operation in four counties. Her family’s 
connection to the dinner theater started 
before she was born. 

“My mom and dad were loyal patrons, and 
they came every New Year’s Eve,” Reel says. 
“The story goes that they left their wedding 
reception early on New Year’s Eve, 1979, just 
to come to the barn and celebrate the rest of 
their wedding.” 

When she was 5 years old, Reel’s parents 
took her to her first show at the dinner theater, 
and she loved it. As a teenager, she started 
bussing tables there and was soon waitressing. 
As a high school senior, she began acting in 
productions. Since she lived locally, even after 
high school, she was on the short list to be 
called if someone was unable to work. 

Reel entered Illinois Wesleyan University 
on a theater scholarship, but followed a 

different path, ultimately becoming a career 
counselor, advisor and therapist at Illinois 
Wesleyan. Her work was gratifying, but the 
dinner theater had captured her heart. 

“I saw there was something really powerful 
about the social connection that happened 
when people experience theater – whether it’s 
sitting together as a family or couple, or what’s 
happening between them and the stage and 
actors,” she explains. 

She had recently lost her father to cancer 
when she learned of the theater’s closure. An 
entrepreneur like him, Reel realized this was a 
tremendous business opportunity for her and 
a way to honor his memory. She met Simon 
for lunch, shared some ideas for the business 
and made her an offer. She asked Simon to 
teach her all she knew about the business, and 
the deal was made. Simon continues to be 
integral to the business on and off stage.



LEARN MORE

For more information about the history of 
The Barn III or to purchase tickets for a show, 
visit thebarniii.com or call 309-965-2545.

PHOTO CREDIT: KASEY ROTH PHOTOGRAPHY

The Barn III has become a popular wedding venue. 
Kris and Sara Thomas, the facility’s chef and dining manager, married there in January 2020.
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Act III
Working on a major construction project for a 
local landmark would be daunting for anyone, 
but especially for a woman with a full-time 
job, a young child and a new baby. Reel took a 
deep breath and got to work. What remained 
of Barn II was demolished. It took a year-long 
$90,000 fundraising campaign, a small busi-
ness (SBA) loan and a community barn rais-
ing to launch � e Barn III. 

� ere’s no mistaking the beef industry heri-
tage in � e Barn III. Timbers, bricks, metal 
and other parts salvaged from the original barn 
were incorporated into the new barn’s design. 
A black Angus sculpture welcomes guests at 
the entrance. � e ladies’ charming restroom 
is designed in what could be referred to as 
“Angus chic.” 

 On New Year’s Eve 2018, the resurrected 
dinner theater opened in time for a donor 
event. Shows followed in February 2019 with 
the same winning format and actors who 
had been performing there for as long as 40 
years. � e theater brings some 200 cars to the 
community for every show. Reel says, “We are 
the place you go when you want to celebrate 
and be celebrated.” 

� eater productions usually run � ursday-
Saturday evenings from October through 
April. Tickets are $48 per person and include 
live entertainment, appetizers, salad, a bu� et 
meal, desserts and non-alcoholic beverages. 
Alcohol is available for an additional cost.

Reel describes the food as mouthwatering, 
down-home cooking. “We have worked hard 
on building the same dinner theater menu as 
the old barn with some new and improved 
selections,” she explains. “Our full-time chef and 
dining manager have made � e Barn III’s food 
something to Instagram about.” She raves about 
the fried chicken, prime rib, garlic mashed 
potatoes, pork tenderloin, raspberry salad 
dressing and the chef’s secret fe� uccine sauce. 

The encore
� e Barn III is about more than just enter-
tainment. With more than 57 employees, 
it plays a signi� cant economic role in its 
small community. Reel says, “In addition 
to local employment, we’ve been able to 
o� er internships to high school students 
and participate in local programs like 
Creating Entrepreneurial Opportunities 
(CEO), which focuses on growing entrepre-
neurship in Woodford County.” 

When a local baker found herself 
without a kitchen, renting the barn’s kitchen 
in o� -hours was the perfect solution for her 
and enables the theater to have ready access 
to fresh-baked goods.

Food purchased from local vendors, 
water use, electric use through Corn Belt 
Energy Corporation and taxes also bene� t 
the community. In the offseason, various local 
musicians are booked to play fundraising 
concerts. � e proceeds are donated to local 
charities. “As a local farm girl, I’m proud to be 
back in my community again, contributing 
and giving back,” she says. 

Reel is focusing on drawing a wider 
demographic audience. “Mothers and 
grandmothers who have been coming to 
the theater for years now have daughters 
and granddaughters who are in the 
wedding mode.” 

 For 10 years previously, she ran a side 
wedding planning business and tapped 
into that experience to � ll a void in the 
community. � e Barn III is rented during 
its o� -season for proms, weddings and 
community events. She is now seeing the 
fruits of her labor. Weddings are sold out 
for 2020, and space for 2021 is limited.

Other areas of the property are beginning 
to take shape. A vacant shed has been 
transformed into a dance studio and the 
theater’s set design workshop. � ere have 
also been hints about potential exciting 
additions, so stay tuned for the next act. 

Chaunce Conklin’s original dream of 
bringing people together for dining and 
entertainment lives on in � e Barn III. 
“� e Barn is not just a business,” says 
Reel. “It’s a landmark – an institution. It 
has a spirit about it.” 

Reel recalls something her father 
o� en said, “Some things just have the will 
to live.” 

COMMUNITY • EVENTS • ENTERTAINMENT
BARN III



Enjoy the Ease of Showering Safely 
So You Can Stay in the Home You Love!

Call Now Toll-Free 1-888-463-5815
for more information and ask about our Senior Discounts.

Financing available with approved credit.

✔ Commercial Grade Non-Slip Floor

✔ Easy-to-reach Shower Wand

✔ Professionally Installed in 1 day

✔  Tru Temp Anti Scald Shower Valve 

✔ Ergo L Shaped Grab Bar

✔  Optional Built-in Seat or 
Fold Down Safety Seat

✔ Lifetime Warranty

✔  Optional Barrier Free 
Wheelchair Accessible

CSLB 983603  F13000002885  13HV08744300

Call today and receive 
exclusive savings of up to

$750 OFF
FOR A LIMITED TIME ONLY

Call Toll-Free 1-888-463-5815

www.SafeStepShower.com
With purchase of a new Safe Step Walk-In Shower. 

Not applicable with any previous walk-in shower purchase. 
No cash value. Must present o� er at time of purchase. 

Upgrade your 
bathroom, upgrade 
your life. With a new 

walk-in shower, you can 

make sure your bathroom 

ages as gracefully as you do. 

This shower was designed 

by experts, with you in 

mind, focusing on safety 

and convenience when it 

matters most. Discover how 

a walk-in shower can help 

reduce the risk of falling, 

giving you the freedom to 

enjoy your bathroom again.

Introducing the 

ALL NEW 
Walk-In 
Shower!



Cozy Dog Drive In    
By Lisa Cherry
WITH MANY STOPS ALONG the road for Cozy 
Dog Drive In, the local favorite’s journey 
began in a USO kitchen on the Amarillo 
Air Force Base in Texas in the 1940s. 
Route 66 passed by the base years before 
Cozy Dog would become a point of 
nostalgia on the historic highway in Illinois.

It was in that kitchen that Ed 
Waldmire tested out a recipe from Don 
Strand, a friend at Knox College. � e 
recipe was a ba� er for dipping and deep-
frying hot dogs. � e “crusty cur”—
known as the “cozy dog”—was born. It 
became a popular item at the USO and 
PX during Ed’s time in the Air Force.

Following his honorable discharge, Ed 
and wife Virginia decided to continue the 
operation in Illinois. Virginia requested they 
change the name and designed the iconic 
logo. Cozy Dog o�  cially launched on June 
16, 1946 at the Lake Spring� eld Beach 
House. Later that summer, they made their 
� rst appearance at the Illinois State Fair.

� e Waldmires’ journey continued 
with the � rst Cozy Dog House, a takeout 
counter on South Grand Avenue in 
Spring� eld, and a second “house” was 
later established in town. In 1949, the 
landmark Cozy Dog Drive In came 
about, sharing a building with Dairy 
Queen on Route 66. Four decades later, 
the restaurant moved one last time  next 
door, taking the place of the old Abe 

Lincoln Motel. A silhoue� e of the former 
president from the motel can be found 
next to the restaurant’s front door.

� ough ownership has changed hands 
from Ed to son Buzz, to former daughter-
in-law Sue, and then to grandsons 
Josh and Tony, the establishment has 
remained in the family. Ed’s grandson 
Josh Waldmire currently owns and 
operates Cozy Dog. 

“� e menu has for the most part 
stayed the same. We still make our 
homemade chili that Grandpa came up 
with, homemade bean soup, the cozy dog 
formula is still the same and fresh-cut 
French fries,” Josh says. 

� e atmosphere—an amalgamation 
of newspaper clippings, curios and Route 
66 memorabilia—contributes to the 
feeling of traveling back in time. “Believe 
it or not, most of it is stu�  travelers 
brought in,” he says.

� e drive-in’s original sign now stands 
next to the dining room’s side door. 
“� at’s the sign from the old building. I 
think it was replaced in 2003. � ese old 
dogs right here are what used to be on 
top (of the building). People love to stop 
and get their photo taken with them. 
It’s like an Abe stop, rubbing his nose 
and ge� ing your picture taken. Get your 
picture taken with cozy dogs. I’ve seen 
people hugging them, too.”

and wife Virginia decided to continue the 
operation in Illinois. Virginia requested they 
change the name and designed the iconic 
logo. Cozy Dog o�  cially launched on June 
16, 1946 at the Lake Spring� eld Beach 
House. Later that summer, they made their 
� rst appearance at the Illinois State Fair.

� e Waldmires’ journey continued 
with the � rst Cozy Dog House, a takeout 
counter on South Grand Avenue in 
Spring� eld, and a second “house” was 
later established in town. In 1949, the 
landmark Cozy Dog Drive In came 
about, sharing a building with Dairy 
Queen on Route 66. Four decades later, 
the restaurant moved one last time  next 
door, taking the place of the old Abe 

First stand-alone at 1946 South Grand Avenue in Spring� eld

Illinois State Fair, 1940s

Original location of the drive-in on South Sixth St.

 30 ILLINOIS COUNTRY LIVING • WWW.ICL.COOP 

PrairieTABLE



LET’S EAT!
Cozy Dog Drive In
2935 S. 6th St., 
Spring� eld, IL 62703
(217) 525-1992
cozydogdrivein.com

HOURS:

8 a.m.-8 p.m. 
Monday-Saturday

Closed July 4th, Labor 
Day weekend, Memorial 
Day weekend, Thanksgiving 
and Christmas Eve through 
New Year’s Day.

� e place has its idiosyncrasies: 
“We have a pickup window,” he 
adds. “At the old restaurant, one 
side was carry-out and one side 
was dine-in. When dad designed 
this building, he said we were going 
to do the same thing. … � en we 
opened, and people just started 
pulling up and ordering at the 
window. So now it’s a drive-up with 
no intercom,” he laughs. “We ended 
up adding a doorbell, so we know 
when someone’s there. … You can 
pick up your order or you can pull 
up and order.”

Josh says they sell anywhere 
from 500 to 900 “cozies” a day 
in the summer. In the o�  season, 
it’s closer to 200 to 300. “Our 
hamburgers are still very popular. 
� ey’re fresh meat, not frozen. … 
We have a Cozy Dog labeled soda 
from one of the old soda jerks…  
and we still carry the Route 66 
brand sodas.  We still have our li� le 
condiment bar where customers 
can � x their sandwiches.”

He added a homemade white 
American cheese sauce six years 
ago. “I came up with it because we 
were going to add horseshoes to 
the menu.” A� er experimenting, 
they found it took too much time 
to put them together, especially 
during busy times. But they kept 

the cheese sauce. He says patrons 
request it for dipping their dogs 
and fries and topping their chili 
cheese dogs. “Some people order 
cheese sticks and dip their cheese 
sticks in it. People love cheese,” he 
adds with a chuckle.

According to Josh, the drive-in’s
connection to Route 66 wasn’t 
intentional. “Grandpa basically got 
lucky picking this location. … It was 
close to the interstate, a new area, 
not to mention the Allis-Chalmers 
plant was across the street.” He says 
the reason for the diner’s strong 
connection to the “Mother Road” is 
because of Bob Waldmire, his uncle 
who was an artist and cartographer.

“Bob’s the one that brought that 
in a� er my dad had already taken 
over Cozy Dog. Bob’s one of the 
people, along with Tom Teague 
[founder and former president of 
Route 66 Association of Illinois], 
that helped spur the interest and 
spread the word. Right now, we’re 
one of the last few original places 
on 66 in Spring� eld.” 

� e restaurant sees a lot of 
Route 66 followers—from both 
the U.S. and overseas. � ey’ve had 
visitors who have seen them on 
shows like the Travel Channel’s 
Man v. Food. Classic car show 

participants o� en stop by, and 
some groups meet there regularly.

Josh plans to keep things pre� y 
much the same and isn’t interested 
in opening additional locations. 
“We have a wholesale side. … We 
sell our mix to people who have 
their own food stands.” He says a 
li� le more than half of the corn dog 
vendors at the Illinois State Fair 
use their mix. “� ere’s a lot more 
than running the single restaurant. 
We have the souvenir side – 
t-shirts, Route 66 memorabilia and 
whatnot.” He hopes one day his 
own children will take over.

“[People] love to come in and 
tell me how they came here with 
their parents. � ey’re bringing their 
grandchildren or their children. 
… � ey love how everything is 
pre� y much the same—the menu, 
how everything tastes. We try to 
keep everything the same and not 
change unless it needs changed.”

� e restaurant’s history a� racts 
people. “It gives you that li� le 
niche to help draw people in. I feel 
lucky that we’ve got something 
di� erent than most other 
restaurants do, so we don’t blend in 
with everything else and fade away. 
We stay unique.” 

Meet the current Burger King staff. That’s owner Ernie Drummond second from the 
left. He works with his staff to instill the restaurant’s original quality and carry on 
the tradition at this hometown favorite.
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WE NEED RECIPES! 
Upcoming monthly topics
Homemade pizza
Gluten free
Entree salads
Please email submissions to 
finestcooking@icl.coop or mail 
them to Finest Cooking c/o Illinois 
Country Living, P.O. Box 3787, 
Springfield, IL 62708. Please include 
your name, address, phone number 
(for questions), and the name of 
your electric cooperative. Recipes 
not included in the magazine 
can be found on our website at 
icl.coop/finestcooking.

Recipes prepared, tasted 
and photographed  
by lllinois Country 
Living staff. For more 
recipes and photos go to 
www.icl.coop. Questions? 
Email finestcooking@
aiec.coop.

Visit www.icl.coop to see 
more Illinois Country Living 
recipes.

One and done
L I F E  I S  B U SY  A N D  putting dinner on 
the table every night can be a chal-
lenge. Resist the urge to drive-thru 
and try the quick and easy sheet 
pan craze. Only one dirty pan for a 
meal? Sign me up! 
 Everything gets placed on a 
sheet pan, put in the oven and 
voila, dinner is ready often in 30 
minutes or less. With just a bit of 
planning, you can have a nutritious 
dinner on the table, spend less time 
cleaning up and enjoy more time 
with your family. ~ Valerie  

Sheet Pan Fajitas
Submitted by: Jill Asbury,  
Egyptian Electric Cooperative Association
Servings: 4
 2  pounds of protein (chicken breasts, strip steak 

and/or shrimp) 
 3  bell peppers – yellow, red and green, cut into strips
 1  large onion, cut into strips
 4  tablespoons olive oil
    Fajita seasoning:
 2  teaspoons chili powder
 1  tablespoon salt
 1  tablespoon paprika
 1  tablespoon sugar
 1/2  teaspoon black pepper
 1/2  teaspoon ground oregano
 1/2  teaspoon onion powder
 1/2  teaspoon ground cumin
 1/2  teaspoon garlic powder
 1/2  teaspoon cayenne pepper

Preheat oven to 425 F. Place sheet pan lined with aluminum 
foil or parchment paper in oven. Cut chicken and/or steak 
into strips. Toss protein in 2 tablespoons olive oil. Sprinkle 
protein evenly with fajita seasoning. Toss vegetables in 
remaining oil. Place steak or pork and vegetables on hot 
sheet pan and cook for 20-25 minutes or until protein is fully 
cooked. If using shrimp, add after vegetables have cooked 
15 minutes. Serve with warm tortillas and toppings such as 
shredded lettuce, diced tomatoes, sliced jalapenos, salsa, 
guacamole and sour cream. Tip: you can use store-bought 
fajita seasoning, if desired. Nutrition information: 318 calories; 
17.7g fat; 1820mg sodium; 15.9g carbohydrates; 26g protein.

Sheet Pan Breakfast Bake
Servings: 6
 1 –  20-ounce package refrigerated  

shredded hash brown potatoes
 2 tablespoons butter, melted
 1 tablespoon olive oil
 1/4 teaspoon dried thyme
 1/4 teaspoon dried basil
 1/4 teaspoon dried oregano
 1/4 teaspoon garlic powder
  Salt and freshly ground black pepper,  

to taste
 1  cup shredded cheddar cheese
 6  slices bacon, cut in half
 6  large eggs
 3  tablespoons freshly grated Parmesan
 2  tablespoons fresh chives, chopped

Preheat oven to 400 F. Lightly oil baking sheet. Place hash 
browns in bowl and stir in butter, olive oil, thyme, basil, 
oregano and garlic powder. Gently toss to combine, season 
with salt and pepper. Spread in even layer on baking sheet. 
Sprinkle with cheese. Place in oven and bake until the 
edges begin to brown, about 20-25 minutes. Remove from 
oven and create 6 wells. Add bacon slices and eggs, gently 
cracking into the wells to keep the yolk intact. Sprinkle 
eggs with Parmesan and season with salt and pepper. Place 
in oven and bake until the egg whites are set and bacon 
is cooked through, around 18-25 minutes. Garnish with 
chives and serve. Recipe from damndelicious.net. Editor’s 
note: I prefer crispy bacon and will use precooked bacon 
the next time. Nutrition information: 762 calories; 52.9g 
fat; 1851mg sodium; 26.6g carbohydrates; 43.7g protein.
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One Pan Greek Chicken 
Submi� ed by: Valerie Cheatham
Servings: 4
 4  boneless, skinless chicken breasts, cubed
 1  pint cherry tomatoes, halved
 1  red onion, thinly sliced
 1/2  cup kalamata olives, optional
 1/2  cup roasted red peppers, coarsely chopped, optional
  Feta cheese, crumbled, optional
    Marinade:
 1/4  cup olive oil
 2  tablespoons red wine vinegar
 1  teaspoon onion powder
 1  teaspoon dried oregano
 1/2  teaspoon garlic powder
  Freshly ground black pepper
  Salt
    Serve with:
  Tzatziki dip (purchased)
  Naan (Middle Eastern bread)

Preheat oven to 400 F. Put baking sheet in oven to heat. In 
large bowl, combine marinade ingredients and whisk together. 
Add chicken, tomatoes and onions. Toss to coat. Pour onto the 
hot baking sheet and cook 10 minutes. Sprinkle with olives and 
roasted red peppers. Bake for 10-15 minutes until chicken is 
done. Warm naan in oven and serve with tzatziki dip. Sprinkle 
with feta cheese, if desired. Nutrition information: 418 calories; 
21.7g fat; 358mg sodium; 26.9g carbohydrates; 30g protein. 
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ONE PAN GREEK CHICKEN

Maple Chicken
Submi� ed by: Sarah Jennings, McDonough Power Cooperative
Servings: 4
 4  boneless, skinless chicken breasts
 16  baby potatoes, scrubbed and halved or 

quartered
 1  large garlic bulb, cloves peeled and cleaned

 1  teaspoon salt
 1/2  cup maple syrup

Preheat oven to 400 F. Oil a jelly roll pan. Place chicken breasts on oiled pan. Scatter potatoes and garlic 
cloves around chicken. Sprinkle with salt and drizzle with maple syrup. Bake 45 minutes or until chicken 
is done. Nutrition information: 364 calories; 3g fat; 732mg sodium; 56.7g carbohydrates; 28.2g protein. 

Cajun Shrimp and 
Sausage Vegetable 
Sheet Pan
Servings: 4
 1 pound large shrimp, peeled 

and deveined
 1 pound turkey smoked sausage, 

sliced
 2 medium zucchini, sliced
 2 medium yellow squash, sliced
 1/2 bunch asparagus, sliced into thirds
 2 red bell peppers, chopped 

into chunks
  Salt and pepper
 2 tablespoons olive oil
 1 tablespoon Cajun seasoning 

(or more to liking)

Preheat oven to 400 F. In large bowl, 
combine � rst 6 ingredients. Season with 
salt and pepper. Add olive oil and Cajun 
seasoning and toss until coated. Spread 
evenly on a sheet pan. Bake in preheated 
oven for 15-20 minutes or until shrimp is 
pink and vegetables are tender. Adapted 
from therecipecritic.com. Nutrition 
information: 204 calories; 9g fat; 886mg 
sodium; 5g carbohydrates; 24g protein.
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The quest for elusive morels
H U N T I N G  M O R E L S  I N  T H E  spring can 
be enjoyed by the entire family. 
Carrying a bag with you while in 
the woods and coming home with 

it full of edible mushrooms will 
quickly make you the most popu-
lar person among your family and 
friends.

When morels start popping 
up, a hunter will only have about 
10 days before they are gone for 
another year. If you happen to catch 
the tail end of the season, go ahead 
and harvest those you find that have 
some dry spots on them. They can 
easily be cut off, saving the rest of it.

It takes plenty of rain and warm 
weather before morels are avail-
able. Do not expect to find a lot if 

experiencing a dry spring. Because 
it takes warm weather for them 
to grow, the southern regions of 
Illinois will have them before the 

north. This past sea-
son, I was finding 
mushrooms the first 
week of April on the 
Illinois/Kentucky bor-
der, middle of April in 
central Illinois and the 
first week of May in 
northern Illinois.

It was not long 
ago that hunters had 
to walk through the 
woods to see if morels 
were up yet. I still do 
it that way, but the 
internet can help too 
as hunters post find-
ings on hunting blogs. 
It’s a good way to 
know if they are up in 
your area, just don’t 
expect to know where. 

Morels can be 
difficult to find and 
seem to pop out of 
the ground overnight 
– one day they are 
absent and the next 
everywhere. The key is 
to keep looking. If you 
are new to the sport, 
expect to do a lot of 

walking to find them unless you 
are lucky enough to have someone 
show you. 

Once you find a patch, remem-
ber where it is and keep it a secret. 
You will likely have the same patch 
for many years.

Just like any other hunting 
adventure, always ask permission 
before entering another person’s 
property. It is also a good idea to 
share some of your harvest with the 
landowner if you have enough.

Public land offers possibili-
ties for the mushroom hunter, but 

everyone has access to this ground. 
If you are not one of the first hunt-
ers of the season, you may come up 
empty. 

Do not forget to be mindful 
of spring turkey hunters on state 
ground. At times, morel hunting 
might coincide with turkey season. 
During turkey season, always wear 
bright colors so you are noticeable. 
Stay away from red, white and blue; 
they are too similar to the colors of 
a gobbler’s head. 

Be sure you know what a morel 
looks like; use a field guide if 
needed. Eating the wrong one can 
make you ill. Never eat any mush-
room until you know exactly what 
it is. A fellow mushroom hunter can 
be a good source to determine if 
the mushrooms are edible. If they 
try to talk you out of them, they are 
the real thing.

An edible morel has a hollow 
stem and the bottom edge of the 
sponge-like cap is attached directly 
to the stem. Colors vary from gray, 
yellow, tan or nearly black. Always 
cook morels before eating.

Just like any hunter, mushroom 
hunters need to be ethical in their 
hunting practices. Do not pull it up 
with its roots intact. Pinch the stem 
off one-half inch or more above 
the ground; this will help with re-
growth the following year. Always 
use a mesh bag to carry your mush-
rooms; I use an old onion bag. 
This allows the spores to fall to the 
ground throughout the woods and 
will help with growth the following 
spring.

Hunting for morels is a lot of 
fun and a good excuse to get out-
side after a long winter. If you 
haven’t hunted morels before, do 
yourself a favor and learn what they 
are and go after them. After frying 
a batch up, you will quickly learn 
what all the fuss is about. 

Jason Houser is a full-time 
outdoor writer and enthusi-
ast from central Illinois who 
has won numerous awards 
in the outdoor communica-
tion field. 
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Mooseheart cares for 
youth whose families are 
unable, for a wide variety 

of reasons, to care 
for them. Visit 

www.mooseheart.org 
for more information.

Our fraternal organization has made a signifi cant impact on the
lives of children, seniors and local communities for 130 years. Over 
10,000 children who deserved a second chance in life have been 
granted that opportunity through the generosity of the men and 
women of the Moose. These same members take care of seniors 
who need a helping hand as they enter their twilight years; and last 
year alone, the Moose contributed over $50 million in community 
service throughout our nation.
But the Moose is so much more! With nearly 1,500 local lodge 
homes and 900,000 members across the country, our Fraternity
offers the chance to build lifelong friendships and memories 
through a variety of activities and events.
There’s probably a lodge or chapter near you, so why not check 
us out to see if we can make a difference in your life as well?  
            Visit www.mooseintl.org today!

Are you aware 
of a child in 

need?

MAKE A DIFFERENCE 
IN THE LIVES OF OTHERS

(AND HAVE A GOOD T IME TOO!)



Each year, millions of collectors and 
silver stackers around the world 
secure freshly struck American Eagle 

Silver Dollars. They are perhaps the most 
widely collected silver bullion coins in the 
world, and right now, you can be among 
the first to secure coins from the U.S. 
Mint’s brand-new 2020 mintage!

2019 Was a Great Year for 
Silver. What Will 2020 Hold?

In 2019, silver prices saw a significant 
increase. Between Sept 2018 and Sept 
2019, silver values increased by 25%! No 
one can say for sure what the future holds, 
but these freshly struck, 99.9% pure U.S. 
Silver Dollars are finally available — 
meaning the time to buy is NOW!

Brand-New U.S. Silver Dollars
Each hefty U.S. Silver Dollar contains 
one Troy ounce of U.S. silver, struck in 
Brilliant Uncirculated (BU) condition by 
the United States Mint. The 100-year-old 
design features a walking Lady Liberty 
draped in a U.S. flag on one side and a 
majestic U.S. Eagle and shield on the 
other. These coins are as beautiful as they 
are desirable — and when silver prices 
rise, so does demand for these silver coins!

Final Year of Original Design
After 34 years of the Silver Eagle, the U.S. 
Mint has announced it will change the 
reverse design for 2021. That makes the 
2020 Silver Eagle the last-year of the origi-
nal design—something collectors crave!

Heads and Tails
Above the Rest

Why are we offering you this special price 
on these new, freshly struck 2020 U.S. 
Silver Dollars? We’re doing it to introduce 
you to what hundreds of thousands of 
smart collectors and satisfied customers 
have known since 1984 — GovMint.com 
is the best source for coins worldwide™.

Timing is Everything
This is a strictly limited offer for one of the 
world’s most popular silver coins — and 
time is of the essence. Once word gets out 
that 2020 U.S. Silver Dollars are finally 

available, and available at such a great 
price, you’ll be facing far more competi-
tion. Call today and secure your new 2020 
U.S. Silver Dollars ahead of the crowd!

Call Now And Beat 
the Crowd!

The American Eagle Silver Dollar is one of 
the best selling and most widely collected 
silver coins in the world — and buyers are 
watching the silver markets. Call now and 
place yourself among the world’s top col-
lectors by securing your freshly struck 
2020 U.S. Silver Dollars now. Plus, the 
more you buy, the more you save!

2020 American Eagle Silver Dollar BU
1-4 Coins  -  $22.25 each + s/h
5-9 Coins  -  $22.10 each + s/h
10-19 Coins - $21.95 each + FREE SHIPPING

20+ Coins -  $21.85 each + FREE SHIPPING

FREE SHIPPING on 7 or More!
Limited time only. Product total over $149 before taxes 

(if any). Standard domestic shipping only. 
Not valid on previous purchases.

 Call today toll-free for fastest service 

1-888-201-7639
Offer Code AEB291-04

Please mention this code when you call.

GovMint.com® is a retail distributor of coin and currency issues and is not affi liated with the U.S. government. The collectible coin market is unregulated, highly speculative 
and involves risk. GovMint.com reserves the right to decline to consummate any sale, within its discretion, including due to pricing errors. Prices, facts, fi gures and populations 
deemed accurate as of the date of publication but may change signifi cantly over time. All purchases are expressly conditioned upon your acceptance of GovMint.com’s Terms and 
Conditions (www.govmint.com/terms-conditions or call 1-800-721-0320); to decline, return your purchase pursuant to GovMint.com’s Return Policy. © 2020 GovMint.com. 
All rights reserved.

Actual size 
is 40.6 mm

GovMint.com • 14101 Southcross Dr. W., Suite 175, Dept. AEB291-04 • Burnsville, MN 55337

They’re Here!

Introductory Price!
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Secure Your NEW 2020 U.S. Silver Dollars NOW



WINDMILL Service
Paul’s

• Old Fashioned, Pumping Type
• New & Reconditioned Windmills
• Complete Installation & Repair 

 Service
• Specialize in Large Mills to Fill Ponds

217-897-6699
millfi xr1@aol.com

www.paulswindmillservice.com

Connect with us

$3,650only

DIMENSION BUILDINGS
Best Buildings at the Best Price
For a Complete 30x50

Deluxe Pole Barn Package
CALL (618) 997-9568

www.dimensionbldgs.com
All Sizes Available        Marion, IL

Robert Halleran
Timber Buyer all Species

Logging
Timber Consulting

I buy Storm damaged timber
618-528-8088 DeSoto, Illinois

Insulation. 4x8 sheets, foil-
backed foam. All  factory 
 seconds. www.nichols5.com.
Contact Ken Nichols, 
800-424-1256. 

Fresh
Chocolate
Covered 
Strawberries

Wanted to buy: Standing 
timber, all species except 
pine. Lumber & Pallet 
material for sale. Southern 
Illinois Area. 618-893-4223.

Fast-Growing Trees 
ADVANCED TREE TECHNOLOGY

For windbreak, screen 
and shade – some grow

up to 6 feet per year!

Call  260-749-0891            
For FREE brochure 
or to place an order

12818 Edgerton Road New Haven, IN 46774 www.advancedtree.com

Illinois Feb 2020.qxp_Advanced Tree  12/17/19  10     

Our
65th
year

Proven AQUACIDE PELLETS
Marble size pellets. Works at any depth.

KillLakeWeeds.com

Proven AQUACIDE PELLETS

Before          After

FREE SHIPPING! Certified and
approved for use by state agencies.

State permit may be required.
Registered with the Federal E. P. A.

10 lb. bag
treats up to
4,000 sq.ft.
$94.00. 

50 lb. bag
treats up to
20,000 sq.ft.
$345.00. 

AQUACIDE CO.AQUACIDE CO.
PO Box 10748, DEPT 387

White Bear Lake, MN  55110-0748

KILL
LAKE

WEEDS

800-328-9350

Order online today, or request free information.

$67
Bushel & Shipping
217-857-3377

- outproduces hybrid for
silage. Hi-feed 
value grain, leafy
& sweet stalks
for grazing.

Open pollinated seed cornOpen pollinated seed corn

To advertise in
Illinois Country Living 
email info@icl.coop



SUBMIT A PHOTO

Online: icl.coop/snapshots 
Email: cbradford@aiec.coop 
Mail:  Illinois Country Living 

Attn: Colten Bradford
PO Box 3787 
Spring� eld IL 62708 

Rules: Please include high-quality 
digital � les or an original we can 
scan. When submitting, include 
details about the photo, artist’s name 
and the co-op name. If you would 
like us to return your work, include 
a self-addressed, stamped envelope. 
We are not responsible for photos 
lost in the mail. We retain reprint and 
online rights.

Visit icl.coop/snapshots for full 
terms and conditions.

Vroom 
vroom
1. JOAN PLATTNER

Corn Belt Energy

2. LINDA HINE 
Egyptian Electric 
Cooperative Association

3. DYLAN FRERKING
Clinton County Electric 
Cooperative

4. KAY PATTERSON
Illinois Electric Cooperative

5. ANGELA JULIAN
EnerStar Electric 
Cooperative

6. RILEY BARKER
Egyptian Electric 
Cooperative Association

UPCOMING THEMES
May – Flowers
June – Water
July – Architecture
August - People

2

1

3 4

6

5
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Eye Doctor Helps
Legally Blind To See

High Technology For Low Vision Patients Allows Many To Drive Again

F
or many patients with 
 macular degeneration 
and other vision-related 
 conditions, the loss of  central 
visual detail also  signals 

the end to one of the last bastion of 
 independence:  driving. A Mascoutah 
 optometrist, Dr. Marianne McDaniel, 
is using  miniaturized telescopes that 
are mounted in glasses to help people 
who have lost vision from  macular 
 degeneration and other eye conditions.
 “Some of my patients consider me 
the last stop for people who have vision 
loss,” said Dr. Weingart, one of only a 
few doctors in the world who  specialize 
in fi tting bioptic telescopes to help those 
who have lost vision due to  macular 
degeneration, diabetic  retinopathy, and 
other debilitating eye diseases.
 Imagine a pair of glasses that can 
improve your vision enough to change 
your life. If you’re a low vision patient, 
you’ve probably not only imagined 
them, but have been searching for 
them. Bioptic telescopes may be the 
breakthrough in optical technology that 

will give you the independence you’ve 
been looking for. Patients with vision 
in the 20/200 range can many times be 
improved to 20/50 or better.
 Macular degeneration is the 
 leading cause of blindness and vision 
loss in people over 50. Despite this, 
most adults are not familiar with the 
 condition. As many as 25% of those 
over the age of 50 have some degree 
of macular degeneration. The macula 

reported that 56% of patients treated 
with a high-dose combination of vita-
mins experienced improved vision 
after six months.
 While age is the most signifi cant 
risk factor for developing the disease, 
heredity, smoking, cardiovascular 
 disease, and high blood pressure have 
also been identifi ed as risk factors.
 Macular degeneration accounts 
for 90% of new legal blindness in the 
U.S. While there is currently no cure, 
 promising research is being done on 
many fronts. “My job is to fi gure out 
everything and anything possible to 
keep a person functioning, especially 
driving,” says Dr. McDaniel.
 “Bioptic telescopes can cost over 
$2,000,” said Dr. McDaniel,  “especially 
if we build them with an automatic 
sunglass.”
 “The major benefi t of the bioptic 
telescope is that the lens  automatically 
focuses on whatever you’re  looking 
at,” said Dr. Weingart. “It’s like a 
self- focusing camera, but much more 
precise.”
 To learn more about  bioptic 
 telescopes or to schedule a 
 consul tation, give Dr. McDaniel or 
Dr. Weingart a call. You can also visit 
our websites.

www.lowvisionofsouthil.com
1-618-566-8899

Offi  ce located in Mascoutah, Illinois

Marianne McDaniel, O.D.

www.FoxValleyLowVision.com
1-800-341-8498
Located in Oswego, IL

Ronald Weingart, O.D.

Illinois

A scene as it might be viewed by a person 
with age-related macular degeneration.
A scene as it might be viewed by a person 

is only one small part of the retina; 
however, it is the most sensitive and 
gives us sharp central vision. When 
it degenerates, macular  degeneration 
leaves a blind spot right in the  center 
of vision, making it diffi  cult or 
 impossible to recognize faces, read a 
book, or pass the driver’s vision test.
 Nine out of 10 people who have 
macular degeneration have the dry 
form. New research suggests vitamins 
can help. The British medical jour-
nal BMC Ophthalmology recently 
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