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The path to effi ciency independence

While � reworks and Indepen-
dence Day parades are syn-

onymous with the Fourth of July, no 
such fanfare comes to mind when 
discussing energy e�  ciency. Perhaps 
it should. If you think about it, en-
ergy e�  ciency not only bene� ts indi-
viduals and families, but the country 
as a whole. Energy e�  ciency com-
bined with energy conservation and 
advances in technology in the utility 
industry, ultimately help our coun-
try on a path toward greater energy 
independence. And that’s worth cel-
ebrating.

Benefi ts of effi ciency
 At its essence, greater e�  ciency 
means less energy is used for the 
production of goods and services. 
For individual consumers, a reduc-
tion in energy use usually translates 
to a tangible � nancial bene� t – more 
money in your wallet at the end of 
the month. If your co-op neighbors 
are also using less energy, collectively, 
it means the overall cost of providing 
that electricity could be lower and 
may result in reduced costs for co-
op members. For many, this is reason 
enough to strive for greater energy 
e�  ciency. On a national level, energy 
e�  ciency, sometimes called the “� fth 
fuel,” has a more profound impact. It 
can potentially boost the economy by 
allowing consumers and businesses 
to investment in other areas. As im-
portantly, greater energy e�  ciency 

may slow the rate at which domes-
tic energy is depleted, and therefore 
reduce or diminish the need for for-
eign energy.

Strike up the band
 � ere’s no need to wait for the � rst 
exploding burst of � reworks in the 
night sky to start your energy e�  -
ciency e� orts. Every American can 
take charge of their own energy use, 
regardless of the date on the calen-
dar. Small steps can lead to a big dif-
ference for you and your neighbors, 
whether across the road or across the 
country.
 Energy 
e�  ciency 
can gen-
erally be 
achieved 
two ways. 
� e � rst is 
with me-
chanical 
change, 
such as re-
placing an older HVAC unit or less 
e�  cient appliance or with a new 
ENERGY STAR® model or up-
grading to new, insulated windows. 
Less expensive actions include im-
proving the seal of your home’s “en-
velope” by caulking exterior windows 
and doors and sealing openings 
where pipes and ductwork meet the 
outside. Swapping out the last incan-
descent bulbs (inside and outside) 

with LEDs also makes a noticeable 
di� erence.

Smart control
 � e second way to realize energy 
e�  ciency is through smarter man-
agement of your energy use. Lever-
aging smart thermostat technology 
is a good place to start. Most smart 
thermostats contain an app allow-
ing remote control by mobile phone 
or tablet. Program your thermo-
stat to re� ect your family’s schedule. 
Many thermostat programs allow 
you to view and edit your thermostat 
schedule and monitor the amount 
of energy used. Sometimes, however, 
energy e�  ciency is simply a matter 
of changing old habits such as wash-
ing clothes in cold water instead of 
hot or running the dishwasher dur-
ing o� -peak times.
 Regardless of the path you take on 
the road to energy e�  ciency and in-
dependence, Monroe County Elec-
tric Co-Operative can help you on 
the journey. For information about 
energy e�  ciency programs, contact 
Allan Masterson, Director of Mem-
ber Services at 939-7171 or 1-800-
757-7433, ext. 115.

 Anne Prince writes on cooperative 
issues for the National Rural Electric 
Cooperative Association, the Arlington, 
Va.-based service arm of the nation’s 
900-plus consumer-owned, not-for-
pro� t electric cooperatives.
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Two students chosen for Youth to Washington trip

Winners of our 2017 Youth to 
Washington contest were 

Willa Sauer of Valmeyer and Mi-
chael Chism of Fults. Both students 
attend Valmeyer High School.
 � ey traveled to Washington, 
D.C. for an all-expense paid trip in 
June which took them to memorable 
sites such as Gettysburg, Arlington 
National Cemetery, the Washington 
National Cathedral, several Smith-
sonian Museums, the U.S. Supreme 
Court, the U.S. Holocaust Memo-
rial Museum, the World War II 

Memorial, memorials to Presidents 
Lincoln, Je� erson, Washington and 
Roosevelt, the Royal Embassy of 
Saudi Arabia, the Newseum, and a 
number of other historical sites.
 � e students also attended Youth 
Day in Spring� eld back in March, 
along with 10 other students who 
had entered the contest. � eir win-
ning applications were selected from 
a group of 14.
 � is tour has been a nationwide 
tradition of the electric cooperatives 
since 1957.

You are a member, not a customer
That’s the co-op difference!

By Adam Schwartz
 Many businesses use the word 
“member” to describe their custom-
ers. Places like Sam’s Club or Costco 
and even American Express like to 
refer to their customers as members. 
You pay a fee to buy their goods and 
services, but that is really all you get 
for the “membership.” No right to 
vote for the Board of Directors or to 
participate in any meaningful way in 
the organization.
 In cooperatives like Monroe 
County Electric, membership really 
does mean something more than 
just the right to buy electricity. Co-
ops of all types are founded on seven 
cooperative principles that give us 
guidance and strategic direction. 
Membership also gives you rights as 
an owner of this co-op.
 Brett Fairbairn is the director of 
the Center for the Study of Co-
operatives at the University of Sas-
katchewan in Canada. He makes the 
case that member relations is not 
just part of what co-ops should be 
doing, but in fact is the fundamental 
core business of the cooperative.
 He further lays out the three stra-
tegic concepts that any co-op must 

get right in order to survive and 
thrive:

Economic linkage
 Monroe County Electric is con-
nected to you. � ere is a business 
relationship that serves you (the 
member) and the co-op. Since co-
ops are solely owned by people in 
the community, they have a mu-
tual interest to ensure that both the 
co-op and the member do well and 
prosper.

Transparency
 As an owner of the co-op, you 
have a right to know how it operates 
and how decisions are made that 
directly impact you. If the co-op is 
transparent and combines this trait 
with integrity and fairness, it will 
build trust with the members.

Cognition
 In this case, cognition is best de-
� ned as how your co-op thinks. It 
includes the current and histori-
cal identity, the mission and the 
sense of shared values with co-op 
members. Research, education and 
training are critical functions that 

Monroe County Electric must con-
duct on an ongoing basis to ensure 
that we always have the best infor-
mation to make decisions.
 � e cooperative business model is 
the best one on earth, but like any 
enterprise, it is up to the human be-
ings who work at the co-op, who 
serve on the board and the members 
like you to ensure that the principles 
and values do not fade over time.
 First and foremost, Mon-
roe County Electric strives to be 
thought of as a member-owned co-
operative that gives you the best 
value of any utility. If we succeed, 
our community thrives and you will 
always value being a member – not a 
customer.

Adam Schwartz is the founder of � e 
Cooperative Way a consulting � rm that 
helps co-ops succeed. He is an author, 
speaker and member-owner of the CDS 
Consulting Co-op. You can follow him on 
Twitter @adamcooperative or email him at 
aschwartz@thecooperativeway.coop.

Youth to Washington
2017
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MCEC Line Outages May 2017
Date Duration # Out Location Cause Desc Substation

05/03/17 0:33 577 Waterloo Power Supplier Waterloo
05/07/17 1:56 60 Deer Hill Rd Aircraft Waterloo
05/10/17 1:33 2 Burkshire Ln Trees, Other Fults
05/12/17 1:19 17 Kidd Lake Rd Large Animals Fults
05/12/17 1:01 237 Fountain Other, Faulty Equipment Fountain
05/24/17 1:39 5 Shilliday Ln Unknown Waterloo
05/30/17 0:18 22 Baum Rd Maintenance Waterloo
05/30/17 1:21 8 Keim Rd Unknown Millstadt

Great discounts when 
you use your Co-op 
Connections® Card!
Here are just a few:

Acorns Golf Links, Waterloo
Waived initiation fee with new membership 
($100 value).

Annbriar Golf Course Restaurant, Waterloo
FREE appetizer with the purchase of two entrees. Valid only on appetizers up to $6.95.

Bully’s Smokehouse Restaurant, Columbia
Spend $25, get $5 o�  your bill. Excludes alcohol.

Family Kitchen Restaurant, Waterloo
Receive a free beverage with the purchase of any meal. Valid on one beverage per purchase.

Kruz Kennel Services
15% o�  any service.

MC Electric, Red Bud
10% o�  service call materials for new customers. Card must be presented at time of starting job.

As a Monroe County Electric Member, make sure to use your free Co-op Connections Card for discounts and valuable of-
fers at local businesses and national retailers for those everyday purchases and gifts. Go online to search for local and national 
deals by zip code or by category at www.connections.coop.

Need a New Card? Contact us a 939-7171 or 1-800-757-7433
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Let the sun work for you! Consider solar lights for outdoor lighting. 
Solar cells convert sunlight into electricity that can be stored in a 
battery and tapped at night to make light. Check manufacturers’ 
instructions to make sure your solar lights are situated to receive 
su�cient sunlight to recharge during the day. 

Source: U.S. Dept. of Energy

Make the most of your ceiling fans
By turning on the fan, you can turn up the savings!

If you are like most Americans, 
you have at least one ceiling fan in 
your home. Ceiling fans help our 
indoor life feel more comfortable. 
�ey are a decorative addition to 
our homes and, if used properly, can 
help lower energy costs. 

Tips for making the most 
of your ceiling fans:

1. Flip the switch – Most 
ceiling fans have a switch near 
the blades. In warm months, 
�ip the switch so that the blades 
operate in a counter clockwise 
direction, e�ectively producing 
a “wind chill” e�ect. Fans make 
the air near them feel cooler 
than it actually is. In winter, 
move the switch so the fan 
blades rotate clockwise, creating 
a gentle updraft. �is pushes 
warm air down from the ceiling 
into occupied areas of the room. 
Regardless of the season, try 
operating the fan on its lowest 
setting.

2. Adjust the thermostat – 
In the summer, when using a 
fan in conjunction with an air 
conditioner, or instead of it, you 
can turn your thermostat up 
three to �ve degrees without any 
reduction in comfort. �is saves 
money since a fan is less costly 
to run than an air conditioner. 
In the winter, lower your 
thermostat’s set point by the 
same amount. Ceiling fans push 
the warm air from the ceiling 
back down toward the living 
space, which means the furnace 
won’t turn on as frequently. 

3. Choose the right size – 
Make sure your ceiling fan is the 
right size for the room. A fan 
that is 36-44 inches in diameter 
will cool rooms up to 225 square 
feet. A fan that is 52 inches or 

more should be used to cool a 
larger space. 

4.	Turn	it	off	–	When the room 
is unoccupied, turn the fan o�. 
Fans are intended to cool people - 
not rooms. 
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