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You may not realize it, but your home is sitting on a free and renewable supply of energy. A WaterFurnace 
geothermal comfort system taps into the stored solar energy in your own backyard to provide savings of up 
to 70% on heating, cooling and hot water. That’s money in the bank and a smart investment in your family’s 
comfort. Contact your local WaterFurnace dealer today to learn how to tap into your buried treasure. 

WATERFURNACE UNITS QUALIFY FOR A 30% FEDERAL TAX CREDIT

waterfurnace.com
(800) GEO-SAVE

YOUR LOCAL WATERFURNACE DEALERS

WaterFurnace is a registered trademark of WaterFurnace International, Inc. ©2013 WaterFurnace International Inc.
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Carterville 
RSP Heating and 

Cooling 
(618) 942-2424

Chester 
Schumer Bros 
(573) 547-6517

Decatur 
Design-Air Heating 

& A/C 
(217) 429-1105

Delevan 
Jeckel Plumbing & 

Heating 
(309) 244-8265

Edwardsville 
Cummings Heating and 

Cooling 
(618) 656-8953
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Commentary

It’s time to start thinking about downstate Illinois
Creating jobs in the heart of the heartland

I attended a conference at the 
Chicago Federal Reserve Bank 

on economic competitiveness in the 
Wisconsin, Illinois, Indiana region 
— yet downstate Illinois was never 
mentioned.
 �e focus was on that great 
 metropolitan region of about 12 
 million people, centered in Chicago. In 
addition, four major economic develop-
ment plans have been done solely for 
that region in just the past few years.
 Unfortunately, nobody is thinking 
about the rest of Illinois. How can we 
change that?
 �e late, brilliant urban thinker 
Jane Jacobs said the unit for  economic 
analysis should not be nations, 
and  certainly not states, with their 
antiquated borders, but instead should 
be great city regions.
 And that is how we think. Readers 
know of Shanghai and Beijing, yet how 
many of us can name even one state in 
China, which are often bigger than our 
whole Midwest.
 �e great historian William Cronon 
at the University of Wisconsin took a 
di�erent view of city and hinterland in 
“Nature’s Metropolis.” He pointed out 
the interdependence of city and the 
vast prairie beyond in building wealth 
during the late 1800s and early 20th 
Century.
 I notice on the cornices of the old 
red brick buildings in my once-vibrant 
village of Toulon that they tended to be 
built in the 1890s and early 1900s. �at 
is when hogs, cattle and corn fed the 
city, which processed the raw  products 
into food for the table,  bene�ting 
everyone.
 Since then, much of downstate 
Illinois (that 400 mile swath from 
north to south outside the city region) 
has been declining.
 A research unit at Western Illinois
University noted that rural Illinois (not

including our mid-size cities) lost an
astounding 12 percent of its age 0 to 44
population in just the 2000-2010 decade.
�is loss was much greater than that seen
in rural areas in neighboring states.
 In part, the loss stems from lack 
of jobs in rural con�nes and the lure 
of the city, where dense populations, 
according to Jacobs, bring together 
creative people who interact and 
generate economic activity.
 Recently, agricultural giant ADM
moved its headquarters out of Decatur to
Chicago. And the University of Illinois
at Urbana-Champaign is creating a
research unit in downtown Chicago to
be sta�ed by its distinguished science
and engineering  faculty from downstate.
 No doubt about it, the city is a magnet.
 Yet it adds insult to injury that no 
one is even thinking about downstate 
Illinois. �ere is no statewide  planning 
or  thinking, nor has there been any 
 economic planning for the state since 
the 1990s.
 Pockets downstate are doing well.
Rochelle is having major boom in
manufacturing. E�ngham and Mount
Vernon in southern Illinois are prospering.
 Fracking for oil and gas may bring 
a boomlet or even an economic boom 
to southeastern Illinois, yet we aren’t 
thinking about how that could bene�t 
the larger region once the gas plays out.
 We have strengths downstate, such 
as location in the middle of the country 
combined with a rich set of interstate 
highway arteries. It is not coin cidental 
that the towns doing well that I 
mentioned just above are all at inter-
sections of interstates.
 What to do? �e really rural parts of
the state should plan for the  reality of
further decline. For example,  cooperative
high schools that join underlying, small
school districts into decent-sized high
schools in sparsely populated areas.
 And, further development of 

 distance telemedicine for rural health 
clinics. And top-drawer, highly respon-
sive emergency service units to get 
patients to regional hospitals rapidly.
 Each of our mid-size cities such as 
Urbana-Champaign, Peoria, Rockford, 
the Quad-Cities and others have their 
own economic development units that 
seek to develop strengths or niches 
based on unique characteristics.
 But could statewide branding increase
the visibility of the region and its cities?
 Years ago there was an adver tising 
program called, “Just outside your own 
backyard there’s a place called Illinois,” 
which I liked, but it was dropped. 
I have come up with, “Illinois — heart 
of the heartland.”
 And I have always wondered why 
downstate doesn’t process more of our 
raw food into products for the table. 
Illinois produces much of the nation’s 
basic food, yet most of what we eat is 
processed elsewhere.
 I don’t have the answers, yet I think 
we should apply our best thinking to 
downstate. After all, we are one-third 
of the population.
 State Senator Andy Manar, 
D-Bunker Hill, sponsored legislation 
that re-institutes statewide economic 
planning for Illinois.
 I recommend that such e�orts be
focused primarily on downstate (and
maybe the synergies between the region
and Chicagoland). After all, metro
Chicago is already up to its ears in
such planning — yet nobody has been
thinking about the rest of Illinois. 

Jim Nowlan, a former 
Illinois legislator, agency 
director and aide to three 
governors, is a member of 
the state Executive Ethics 
Commission. Nowlan
can be reached at
jnowlan3@gmail.com.
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quality test labs and millions more 
in our factories, so our tools will go 
toe-to-toe with the top professional 
brands. And we can sell them for 
a fraction of the price because we 
cut out the middle man and pass 
the savings on to you. It’s just that 
simple! Come visit one of our 
600 Stores Nationwide.
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 2.5 HP, 21 GALLON 
125 PSI VERTICAL 
AIR COMPRESSOR 

LOT  67847  shown
61454/61693

REG. PRICE 
$219 .99 

SAVE 
$70

REG. PRICE 
$7 .99 

 $329 

EMERGENCY 
39 LED TRIANGLE 
WORKLIGHT

SAVE 
58%

LOT  62158  shown
62417/62574 Batteries included.

WOW SUPER COUPON

LIMIT 3 - Good at our stores or HarborFreight.com or by calling 

800-423-2567. Cannot be used with other discount or coupon or prior 

purchases after 30 days from original purchase with original receipt. Offer 

good while supplies last. Non-transferable. Original coupon must be 

presented. Valid through 12/25/15. Limit one coupon per customer per day.

SAVE
$50

$7999

 $9999 9999 REG. PRICE 
$129. 99 

 1650 PSI 
PRESSURE 

WASHER 
LOT 69488

• 1.3 GPM

SAVE 
46%

 $3199 
REG. PRICE 

$59 .99 

60 LED SOLAR SECURITY LIGHT

Includes 6V, 
900 mAh NiCd 
battery pack.

WOW SUPER COUPON

$13499 $19799 19799 
REG. PRICE 
$299.99

LOT  61776/61969/61970 /69684 shown

12" SLIDING COMPOUND 
DOUBLE-BEVEL 

MITER SAW WITH
 LASER GUIDE

LOT  61776/61969/61970 /69684 

SAVE
$165

LIMIT 3 - Good at our stores or HarborFreight.com or by calling 800-423-2567. Cannot be used with other discount 

or coupon or prior purchases after 30 days from original purchase with original receipt. Offer good while supplies last. 

Non-transferable. Original coupon must be presented. Valid through 12/25/15. Limit one coupon per customer per day.

 MOVER'S DOLLY 

LOT   60497/93888 shown
61899/62399

SAVE 
40%

 $899 
REG. PRICE 

$14.99

• 1000 lb. 
Capacity

WOW SUPER COUPON

LIMIT 6 - Good at our stores or HarborFreight.com or by calling 800-423-2567. Cannot be used with other discount 

or coupon or prior purchases after 30 days from original purchase with original receipt. Offer good while supplies last. 

Non-transferable. Original coupon must be presented. Valid through 12/25/15. Limit one coupon per customer per day.

$599  $899 $899 
REG. PRICE 

$15.99

YOUR 
CHOICE!

 9 PIECE FULLY POLISHED 
COMBINATION 
WRENCH SETS 

SAE
LOT 69043 
42304 shown

METRIC
LOT 69044
42305

YOUR 

SAVE
62%  $5999 

REG. PRICE $119 .99 

 RAPID PUMP® 1.5 TON 
ALUMINUM RACING JACK 

• 3-1/2 Pumps Lifts 
Most Vehicles

• Weighs 27 lbs.
SAVE 
$60

 LOT  69252
60569/62160
62496/62516

68053 shown

SAVE 
50%

TWO TIER 
COLLAPSIBLE 
EASY-STORE 

STEP LADDER

REG. PRICE 
$39 .99  $1999 

LOT  67514 

• 225 lb. Capacity

2500 LB. 
ELECTRIC WINCH 
WITH WIRELESS 
REMOTE CONTROL

LOT 61258  shown
61840 /61297/68146

REG. PRICE 
$149.99

 $4999 

SAVE 
$100

900 PEAK/
700 RUNNING WATTS 
2 HP (63 CC) 2 CYCLE
 GAS RECREATIONAL 

GENERATOR
LOT  66619/ 60338

62472/69381 shown

 $9999 REG. PRICE 
$179.99

SAVE 
$80

1" x 25 FT. 
TAPE 

MEASURE
LOT 69080 shown

69030/69031/47737

VALUE
 $699 

LOT 62534/69643 shown

WOW SUPER COUPON

LIMIT 5 - Good at our stores or HarborFreight.com or by calling 800-423-2567. Cannot be used with other discount 

or coupon or prior purchases after 30 days from original purchase with original receipt. Offer good while supplies last. 

Non-transferable. Original coupon must be presented. Valid through 12/25/15. Limit one coupon per customer per day.

 44", 13 DRAWER 
INDUSTRIAL QUALITY 

ROLLER CABINET 

• Weighs 245 lbs.

$36999SAVE
$330

 $38999 38999 
REG. PRICE 
$699.99

LOT 62744/69387/62270/62591/    68784 shown
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Nation’s energy infrastructure needs an upgrade
Our nation’s energy infra-

structure fuels our economy, 
and reliable and a� ordable 
energy is critical to our  success 
as a nation. At the same time 
our aging energy infrastructure 
is being asked to take on some 
dramatic changes in  technology, 
policy and regulation.
 A new, � rst-ever 
Quadrennial Energy Review 
released at the end of April 
uses 347 pages to say in short 
our energy infrastructure needs an upgrade.
 � e report examines how to modernize the 
nation’s energy infrastructure to promote economic 
 competitiveness, energy security and environ mental respon-
sibility and take full advantage of American  innovation 
and the new sources of domestic energy  supply that are 
transforming the nation’s energy marketplace. � is report 
focuses on energy transmission, storage and  distribution 
(TS&D)  infrastructure — the networks of pipelines, wires, 
storage, waterways, railroads and other facilities that form 
the backbone of our energy system.
 � e Quadrennial Energy Review is modeled after the 
Defense Department’s Quadrennial Defense Review, 
which is intended to  provide an objective, fact-based 

 calculation of today’s defense 
threats and challenges.
 Although our nation can 
boast one of the most reliable 
energy systems in the world, 
much of the infrastructure 
is very old. Addressing the 
 opportunities, challenges 
and vulnerabilities associated 
with TS&D infrastructure 
will require action by many 
 parties in the private sector, 
and  coordinated public sector 

action at the federal, state and local levels. 
 For example, the U.S. Department of Energy (DOE) 
is announcing a new partnership with 17 companies, 
 including several electric cooperatives, which will address 
grid resilience.
 Electric cooperatives across the country have already 
been engaged in innovative smart grid projects, cyber 
 security enhancements and integration of renewable energy 
sources. � e U.S. Department of Agriculture (USDA) 
recently announced its latest public partnership in support 
of cooperative e� orts with $72 million to support six new 
rural electric projects including major investments to drive 
solar energy. � e loans will be used for transmission line 
improvements, including smart grid projects. 

Electric co-ops and White House offi cials discuss 
collaboration on effi ciency and renewable energy
 National Rural Electric 
Cooperative Association (NRECA) 
CEO Jo Ann Emerson joined co-op 
leaders and o�  cials from the White 
House Rural Council and the USDA’s 
Rural Utilities Service (RUS) in late 
July to discuss recent progress and 
potential collaboration on e�  ciency 
and renewable energy development.
 “We had a productive conver-
sation about how we can maximize 
the value of current federal programs 
and � nd creative opportunities to 
extend the bene� ts of new e�  ciency 
and  renewable energy technologies to 
co-op consumers,” said Emerson.
 Co-ops have been aggressively 

 adding renewable energy  capacity 
to the rural electric grid. � e 
nation’s more than 900 co-ops own 
or  purchase about 16.5 GW of 
 renewable capacity and plan to add 
2 GW of capacity in the near future. 
Co-op development of  community 
solar has surged – co-ops have 
 developed 43 community solar arrays 
and are planning another 35 projects 
in a total of 24 states including here in 
Illinois.
 Participants discussed, among other 
topics, the Rural Utilities Service 
Energy E�  ciency and Conservation 
Loan Program (EECLP), a  program 
o� ering loans to � nance energy 

 e�  ciency and conservation  projects 
for commercial, industrial and 
residential consumers. Under this 
 program, co-ops can re-lend the 
money to members to develop new 
and diverse energy service products 
within their service territories.
 Many co-op leaders view 
 maximizing co-op and end-user 
e�  ciency as a key component in 
a broader strategy for meeting the 
challenges of growing electricity 
demand and rising costs. According 
to NRECA research, 82 percent of 
cooperatives o� er energy e�  ciency 
programs to their members. 
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Rep. Davis receives electric cooperatives’ 
Public Service Award
 At the Association of Illinois 
Electric Cooperatives annual 
 meeting in Spring� eld on July 31, 
U.S. Representative Rodney Davis 
(R-Taylorville, 13th Congressional 
District) received the 2015 Illinois 
Electric Cooperatives’ Public 
Service Award. � e award was 
made in recog nition of Rep. Davis’ 
dedicated public service to all 
 citizens of the state of Illinois and 
for outstanding  contributions to 
the rural elec tri� cation program.
 Rep. Davis is a supporter of 
Illinois electric cooperatives and their rural member- 
owners on a wide variety of rural issues. He currently serves 
on the following committees: Agriculture, Transportation 
& Infrastructure, and House Administration.
 He has been a strong advocate for rural Illinois. For 
electric cooperatives he has been a great supporter of issues 
 including: RUS electric loan program, pension  legislation, 
water heater demand response legislation, FEMA reform, 
the “Waters of the U.S.”  proposed  regulation, legis lation 

 requiring Congressional review 
of EPA existing power plant 
 regulations and coal ash legislation.
 Rep. Davis, who received elec-
tric service from Rural Electric 
Convenience Cooperative for many 
years, thanked several of the co-op 
directors at the meeting for their 
leader ship on many rural issues 
besides rural electric  cooperative 
issues.
 He said, “Growing up in a 
small town you learn there are 
many challenges we face in rural 

America. We all have the same goal. When you make your 
 communities  better it makes the state  better and makes our 
nation  better. � e  decisions you make in your cooperatives 
every day are going to be felt by  generations beyond. � ese 
 decisions are not about us. � ey are about our children, our 
 grandchildren, the next generation and their opportunities 
that can only be limited by their  imagination. � at is what 
public service is all about. � at is why I’m so honored to 
receive this award.” 

EPA’s greenhouse gas regulations fail to consider 
the economic impact on Americans

Electric rates will be forced even 
higher by the EPA’s new greenhouse 
gas regulations released in August, and 
that will impact rural America with 
job losses and higher energy costs.
 National Rural Electric 
Cooperative Association (NRECA) 
CEO Jo Ann Emerson made the 
following statement about the 
Environmental Protection Agency’s 
(EPA) � nal rules regulating green-
house gas emissions from new, 
 existing, modi� ed and reconstructed 
power plants.

“Any increase in the cost of elec-
tricity most dramatically impacts those 
who can least a� ord it, and the fallout 
from the EPA’s rule will cascade across 
the nation for years to come.

 “While we appreciate the e� orts 
intended to help o� set the � nancial 
burden of rising electricity prices 
and jobs lost due to prematurely 
 shuttered power plants, the � nal rule 
still appears to re� ect the  fundamental 
� aws of the original proposal. It 
exceeds the EPA’s legal authority 
under the Clean Air Act, and it will 
raise electricity rates for our country’s 
most vulnerable populations while 
challenging the reliability of the grid.
 “We will continue reviewing this 
extremely complex rule and have 
additional comments on behalf of 
America’s not-for-pro� t, consumer-
owned electric cooperatives in the 
coming days.”
 NRECA recently commissioned a 

study that underscores the  devastating 
relationship between higher elec-
tricity prices and job losses. � e 
study, A� ordable Electricity: Rural 
America’s Economic Lifeline, 
 measures the impact of a 10 and 
25 percent electricity price increase 
on jobs and gross domestic product 
(GDP) from 2020 to 2040.
 Even a 10 percent increase caused 
by new regulations could result in 
1.2 million jobs lost in 2021 across the 
country with nearly 500,000 of those 
lost jobs in rural communities. And 
20 years later, the economy fails to 
fully recover.
 For more information and an 
 interactive map, visit http://
www.nreca.coop/111d. 



8 • Illinois Country Living • www.icl.coop 

Currents NEWS - LEGISLATION - TRENDS - RESEARCH

History comes full circle as co-ops take over IOU territory
 More than 80 years ago investor-owned
 utilities served cities and small towns
passing by rural farms they  considered
too few and far between to be  pro� table
to serve. Today that  historical decision is
coming full circle in some areas.
 Just a few years ago  investor-owned
utility Alliant Energy sold some of its
service territory to Jo-Carroll Energy and
Rock Energy Cooperative in northern
Illinois. Last month it was announced that
Southern Minnesota Energy Cooperative
(SMEC) received state regulatory
approval to acquire Alliant Energy’s
Minnesota electric service territory.
 Southern Minnesota Energy 
Cooperative (SMEC) was formed by 
12 electric distribution  cooperatives 
as a single point of contact for the 

proposed purchase of electric  service 
territory in southern Minnesota from 
Alliant Energy. � e 12 SMEC  member 
cooperatives are BENCO Electric 

Cooperative, Brown County Rural 
Electrical Association, Federated Rural 
Electric, Freeborn-Mower Cooperative 
Services, Minnesota Valley Electric 
Cooperative, Nobles Cooperative 
Electric, People’s Energy Cooperative, 
Redwood Electric Cooperative, Sioux 
Valley Energy, South Central Electric, 
Steele-Waseca Cooperative Electric and 
Tri-County Electric Cooperative.
 “Our co-ops, 80 years ago, were formed
 primarily because we couldn’t get electric
service extended into the rural areas,” said
Brian Krambeer, CEO of Tri-County
Electric Cooperative in Rushford and
head of the co-op buyers group. “Today
we’re actually having an opportunity to
buy out the investor-owned utility that
weaved through southern Minnesota.” 

Two solar farms under construction
at Illinois electric cooperatives
 Prairie Power, Inc., a Spring� eld-based generation and
transmission  cooperative providing wholesale power to ten
Illinois electric distribution  cooperatives, is building two 500 kW
solar farms. Each solar farm will be located on approximately
� ve acres and have 2,062 solar panels. Despite heavy rainfall
during construction the two projects are on schedule. � e two
farms are expected to be operational early this fall.
 � e Spoon River Solar Farm is located in Fulton County 
along Highway 24  approximately three miles northeast 
of Summum. � e Shelby Solar Farm is located in Shelby 
County along Highway 16 approximately one mile east of 
the Lake Shelbyville Dam. � ese two locations were chosen 
because they were in electric  cooperative service territories, the 
land required was available for lease and there were electric 
 cooperative power lines nearby for the solar farms to tie into.
 “� e electric cooperatives believe in an all-of-the-above 
electric supply portfolio that includes renewable energy,” 
said Robert Reynolds, manager of the solar projects for PPI. 
“Prairie Power already owns wind generation from an Illinois 
wind farm near Paxton.”
 Reynolds said diversity in the cooperative’s power supply is
important. “Managing a power supply portfolio is  similar to
managing one’s personal investments, and diversity is essential,”
he said. “Solar and other forms of renewable energy will provide
additional diversity in our power supply portfolio, which has

the potential to reduce risks and costs over the long term.”
 � e cost of each of the two solar farms will be around
$1.6  million. Reynolds said building a larger solar facility as
opposed to smaller rooftop solar projects has the advantage of
lower cost. “While solar energy is still somewhat more expensive
than traditional resources such as coal and  natural gas fueled
generation plants, the cost of large scale solar projects has
declined substantially over the past  several years and the panels
are becoming more e�  cient in turning sun light into electricity.”
 � e Spoon River Solar Farm will also include a learning 
center where co-op members and the general public can learn 
more about solar energy. 
 PPI drew on a variety of resources to develop this  project. 
Reynolds says, “We worked with National Renewables 
Cooperative Organization (NRCO), Cooperative Finance 
Corp. (CFC), CoBank, Azimuth Energy, Shelby Electric 
Cooperative and Spoon River Electric Cooperative. NRCO 
assisted with the technical and economic feasibility  analyses 
as well as the business structure of the project. CFC and 
CoBank arranged the � nancing. Azimuth Energy was the 
successful bidder for the engineering, materials  procurement 
and construction of the project. Shelby Electric Cooperative 
and Spoon River Electric Cooperative have both assisted 
in numerous ways ranging from facilitating the land 
 arrangements to the electric connection to the solar farm.” 
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To the generations of workers who through blood, sweat and tears, 
and the spirit of cooperation, have built the strongest nation in the 
world, we salute you!

Happy Labor Day from your Touchstone Energy Cooperative!



By Valerie
Cheatham

As a child, there’s nothing quite like biting into a big slice of ice 
 cold watermelon on a hot summer day and feeling that juice 
  dribble down your chin. It’s sweet, juicy, satisfying and down-

right delightful! It’s a part of childhood.
 From the ripe old age of eight, 
Sarah Frey-Talley of Keenes helped 
her mother deliver watermelon and 
cantaloupe during the summer, from 
their small 100-acre farm to about 20 
local grocery stores and markets. Sarah 
would take the order, unload the prod-
uct and take the money. Once she was 
old enough to drive, she bought her 
own truck and took over the route.
 “It all started from the back of a 
pickup truck,” explains Sarah. We 

never really had a roadside stand. 
We never sat in one place - we were 
always moving.”
 Her four older brothers knew the 
farm wasn’t big enough to provide for 
all of them, so they went o� to college, 
and ambitious Sarah began marketing 
the melons to more stores. In fact, she 
ended up with 150 stores on her route 
and had to source some of the melons 
from other farms in Illinois and south-
ern Indiana. 

 By the time she was 18, Sarah had 
developed quite an operation. When 
some of those small farmers in south-
ern Indiana retired, she bought their 
land and expanded the business. As her 
brothers �nished college, they returned 
home, one by one, to work with their 
younger sister who was converting the 
family farm’s soy and corn acreage to 
pumpkins and fresh produce. 
 Founded in 1992, Sarah Frey-
Talley is now chief executive o�cer 
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of Frey Farms LLC, and the farm is 
a Certi� ed Woman Owned Business. 
Today, the business owns and operates 
farms in Florida, Georgia, Missouri, 
Arkansas, Indiana, Illinois and West 
Virginia, covering approximately 
12,000 acres. It has become the larg-
est domestic producer of fresh market 
pumpkins in the country. It also pro-
duces cantaloupe, watermelon, sweet 
corn, green bell peppers, all varieties of 
winter squash, gourds, decorative corn 
and pinecones, which go primarily to 
� oral and lawn and garden businesses.
 � e work ethic and family bond 
with her brothers Leonard, Harley, 
John and Ted, are the strength of the 
company. All of them have homes in 
Illinois, but they travel a lot handling 
operations at the various farms. 
 “Working with my older brothers 
by my side is a true joy,” says Sarah. 
“We’ve been working on a farm since 
we were young children. � ere is 
exactly a two-year di� erence in all 
of our ages. Together we’ve built our 
business quietly over the years, and 
we’ve built strong relationships with 
our retailers and other customers.”

Young family/busy life
 As a mother of two young boys, 
Sarah has to � nd a balance between 
the demands of her family and the 
business. “I don’t shelter them from 
the business,” she says. “� ey are very 
involved with everything that I do. I 
handle it the same way my mother did, 
‘Get in the truck, let’s go!’”
 During the summer months, it’s 
easy for her to take the boys on the 
road with her. But, during the rest 
of the year, their school is � exible 
enough to allow them to travel with 
their mother and receive additional 
private instruction.

Challenges
 For Frey Farms, access to stable 
harvest workers is vital. With several 
thousand acres of land, including 
7,000 acres of watermelons, the farm 
must have the necessary labor to get 
its crops harvested. 

 According to Sarah, “� ere are 
many challenges facing our industry, 
but for me immigration reform is 
priority number one. I didn’t start 
Frey Farms near a border state; 
therefore, access to a stable harvest 
workforce is priority number one. It 
is incredible to me that in this great 
nation, rich in fertile soil with eager 
young farmers willing to grow fruit 
and vegetable crops, the greatest bar-
rier to entry is access to a stable and 
legal harvest workforce.
 “At a time when 46 million 
Americans depend on federal nutri-
tional assistance, farmers across the 
country are forced to destroy parts of, 
or in some cases, all of their crops sim-
ply because they can’t get harvest labor.”
 � e farm now employs up to 600 
workers during the peak growing season.

How do you drink a 
watermelon?
 Sarah grew up loving watermelon, 
and knew it was nutritious too, but 
was curious as to why there were 
so many types of fruit juices on the 
market but not watermelon juice. She 
looked everywhere for it but couldn’t 

� nd any, and as they say, “the rest is 
history.” Tsamma™ (pronounced “sah 
mah”) Juice was born. 
 Watermelon juice is very delicate 
and isn’t easy to produce. � ey had to 
develop just the right process for mak-
ing it. � e new beverage is 100 percent 
juice made from seeded watermelons 
with no added sugar. It is 95 percent 
watermelon juice with a touch of white 
grape and pomegranate juice and malic 
acid. � e watermelon is cold-pressed 
and the juice is gently pasteurized to 
preserve its nutritional integrity.
 � e name came from the Tsamma, 
a hardy melon grown in the Kalahari 
Desert of Southern Africa and 
believed to be the “mother” ancestral 
variety of all melons.
 Frey Farms in Florida grows a select 
variety exclusively to make the juice. 
� ey also sell that seeded variety on 
the fresh market. 
 “I think the nutritional value of the 
seeds is extremely important,” Sarah 
remarks. “When I was blending the 
juice, everyone kept asking, why are 
you using the seeds, you’re going to 
have to strain them out. We actually 
pick up a couple of grams of protein 

From the � eld to the bottle, Sarah Frey-Talley’s dream of drinking watermelon juice 
has come to fruition.
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in our juice and it comes from the fact 
we blend melons that have the seeds 
in them. Watermelon seed oil is very 
good for you and very expensive. � ere 
is also a � avor di� erence between the 
seeded and non-seeded melons and 
when looking at the � avor pro� le of 
the juice, we thought it was important 
to use the seeded.”
 � e farm manages the entire pro-
cess from � eld to bottle using safe, 
sustainable farming practices. � e 
juice is manufactured in Lakeland, 
Fla., about 30 minutes away from the 
watermelon farm.
 Watermelon is high in anti-oxi-
dants, heart healthy, low in calories 
and rich in vitamins B, C and A. An 
added bene� t is that it has less natural 
sugar than apples, oranges, grapes, 
pineapple and many other fruits.
 After developing the juice, Frey 
Farms decided to give it out to partici-
pants of the Marine Corps Marathon 
in Washington, D.C. this past October 
to help the runners hydrate, replenish 
and recover. It was a great hit!

Marketing the unknown
 At this time, Tsamma™ Juice is 
only available in about 2,600 retail 
locations. � e line was launched 
nationally at � e Fresh Market stores. 
� e heaviest concentration of juice can 
be found in the southeast in Florida 
where the juice is produced, and at 
retailers up the eastern coast.
 “It feels like the coasts and southern 
California are the right market for us 
to focus on right now. People are more 
willing to try healthy products and 
there is more of a focus on health in 
those areas,” Sarah says. “Even though 
Tsamma™ originated here in the mid-
dle of the country in Illinois (where its 
roots are) we’re having to take it out 
to the coast and work our way back to 
the center of the country.”
 Frey Farms is currently testing the 
Tsamma™ line in 11 Subway stores in 
Los Angeles and it’s going very well. 
� rough table and window clings and 
a barrel cooler at the end of the food 
counter, Sarah is pleased with the 
results. Time will tell as the company 

expands the number of franchises and 
retail outlets it goes into. 
 At your local grocery store there are 
usually six to eight brands of refriger-
ated orange juice in which to choose. 
Sarah would like to see that happen 
with watermelon juice. She says, “Our 
goal is that someday watermelon 
juice will be its own category and 
Tsamma™ will be the leader – the 
established brand name that every-
one trusts for good watermelon juice. 
Having said that, competition is good. 
We hope that other players come into 
the market; it will lend credibility to 
the category overall. 

“We believe that we’ve been growing 
something very special that everyone 
loves, the watermelon, for many years,” 
she concludes. “No one thinks about 
drinking a watermelon. By putting it 
into a bottle, we’re able to reach more 
consumers who can enjoy its numerous 
health bene� ts year round. We made the 
watermelon more convenient.”  

Tsammajito
(sah-mah-hee-toe)
Servings: 4

Watermelon recipe:

2 bottles of Tsamma Juice
2 oz. of Club Soda
1 Lime
Crushed Ice
Sugar in the Raw for rim of glass
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 Hodgson Farms in rural Kilbourne is a fourth gen-
eration family farm that has been in the area for more 
than 80 years. Dale Hodgson, along with his wife, son 
and daughter, operate the business and serve an 80-mile 
radius of their farm. 
 When Dale’s great grandfather, and following gen-
erations, operated the 150-acre farm, it was to grow 
produce. Since Dale took over the operation, he has 
added 1,400 acres of corn and soybeans and downsized 
the produce production to 70 acres. He has also added 
24,000 square feet of greenhouses where he grows a vari-
ety of � owers and bedding plants.
 � e work in the greenhouse means they are busy year-
round. From starting plants in the greenhouses in early 
February, to planting the produce and crops and then 
harvesting both, he is always busy.  
 “I diversi� ed in a lot of di� erent ways to try to make 
money one way or the other,” explains Dale. “With corn 
and soybeans, some years you make money and oth-
ers you are hoping to just break even. But, 150 acres of 
produce was just getting to be too much. I’m not getting 
any younger!”

 Whether it’s a large farm or a small one, some of the 
challenges are the same – the weather and a good source 
of labor. 
 For Hodgson Farms, the biggest challenge is the 
weather. “Mother Nature has sent a huge amount of rain 
this year, and there is nothing we can do about it. It’s not 
as big a problem when it’s hot and dry because we irri-
gate. It adds to the cost but we can control the amount 
of water,” he says. “When there is too much rain we have 
to keep a watch for the plants becoming diseased.”
 � ey typically hire four or � ve employees when it 
comes time for picking. According to Dale, he can usu-
ally � nd three or four local men, who live in the area, to 
help him out. He has also hired local kids but says it is 
harder and harder to � nd them. 
 So what does the future hold for Hodgson Farms? 
Dale isn’t sure. His kids are helping right now, but he 
doesn’t know how long they may want to do it. Only 
time will tell. 

Hodgson's Produce 
and Greenhouse

 You’ve read about two farming operations that couldn’t be more di� erent. But 
one thing is for certain; despite similar struggles, from early spring to late fall, 
they proudly raise nutritious produce to help feed the nation. For that, we owe 
them our thanks.
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Safety & Health

Nailing signs to power poles isn’t safe for you or our line workers
No signs allowed

Most jobs do not require you to 
climb 40 feet in the air and 

conduct business within a few feet of 
high voltage power lines that carry 
7,200 or more volts of electricity. 
However, for many utility workers, 
this is just another day at the o�  ce.
 Across the nation there are 
between 160 to 180 million  utility 
poles that provide the elec tricity 
that  powers everything in your 
daily life -  including the brewing of 
your  morning cup of co� ee and the 
 lighting you turn o�  before going 
to bed. � e electricity we depend on 
would not be possible without the 
utility workers who maintain and 
repair them. Although seemingly 
innocent enough, putting signs or 
other items on utility poles creates 
serious safety hazards. Staples, nails, 
and tacks used to hang signs, as well 
as the signs themselves, pose an 
unnecessary danger to utility workers.
 � e Safe Electricity program urges 
everyone to keep utility poles free 
from all personal materials such as 
balloons,  ̄iers, and metal objects 
like staples or tacks. By respecting 
utility poles, you can help keep your 
 community powered, and your local 
utility workers safe.
 “Respecting the men and women 
who provide electricity for your town 
is a community e� ort,” says Safe 
Electricity Advisory Board Member 
Matt Eisenmenger. “So please keep 
your local utility workers’ safety 
in mind, and refrain from posting 
 material on utility poles.”
 Eisenmenger is a former journey-
man lineman for Eastern Illini 
Electric Cooperative, and now serves 
as a safety instructor for all of the 
state’s electric cooperatives. He says 
an unseen nail or staple could  damage 
the gloves line workers use to  insulate 
them from high voltage, or it could 

Molly Hall is Director 
of Safe Electricity. 
E-mail molly-hall@
SafeElectricity.org. Safe 
Electricity is a public 
awareness program of the 
Energy Education Council. 
www.EnergyEdCouncil.org

cause a climbing ga�  to de  ̄ect from 
the pole and cause a serious fall.
 � is practice is not only illegal in 
many areas, it’s unsafe for the line 
worker and the public. It could lead 
to an electrocution and lawsuit.
 Other items that have been found 
on utility poles include tree stands 
for hunting. If you plan on  hunting, 
do not place tree stands or other 
objects on utility poles. Doing so not 
only creates a risk for utility workers, 
but it is also extremely dangerous for 
 yourself or anyone who uses it. For 
your own safety, please keep as much 
distance between yourself and over-
head power lines as possible. Satellite 
dishes and basketball goals are two 
other items that should never be 
attached to a utility pole.
 Utility workers use specialized 
climbing devices to perform regular 
maintenance and repair damaged 
power lines at the top of utility poles. 
Nails, tacks, and other metal objects 
that are used to attach objects to 
 utility poles can interfere with the safe 
operation of the climbing boots used 
by utility workers. 
 Foreign objects that are  embedded 
in utility poles can also snag or 
 damage the protective clothing that 
keeps line workers safe from elec-
trical shock. � ese men and women 
already work in extremely hazardous 
 conditions, so everyone who relies on 
electricity should take steps to make 
their job as safe as possible. 
 Posting items on utility poles 
creates a public safety risk as well. 
“Nails, staples, and other materials 
that are posted to utility poles can 
cause wooden utility poles to degrade 
more quickly, which may reduce 
their structural integrity and  stability 
and increase the risk of falling over 
when struck by a vehicle,” adds 
Eisenmenger.

 Fallen power poles mean power 
outages, which at the very least are an 
inconvenience. Utilities must spend 
valuable resources on repairing or 
replacing damaged utility poles. In 
addition, downed power lines are 
very dangerous for pedestrians and 
 motorists. It is important to always 
stay far away from downed lines.
 You can help keep yourself and your 
community safe by not posting objects 
to your local utility poles. Help keep 
the line workers who keep your power 
on safe and do your part to make sure 
they make it home at the end of the 
day injury-free.
 For more information on
staying safe around power lines,
utility poles, and electricity, visit
SafeElectricity.org. 
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FIGHTING ILLINI
COLLECTOR’S WATCH

IT’S FIGHTING ILLINI® TIME
Now, you can support your team and show your pride in 
style with a new jewelry exclusive—the “Fighting Illini® 
Collector’s Watch” available only from The Bradford 
Exchange. Hand-crafted in stainless steel, this striking 
team watch is a bold design enhanced with the team col-
ors and logo on the dial. The watch features 3 sub-dials 
to track seconds, minutes and hours, and a date window. 
Styled with a brushed silver-tone bracelet, bezel, hands 
and hour markers, the watch’s Precision Quartz Move-
ment provides dependable accuracy while the adjustable 
“C-clasp” allows for a comfortable fi t. Etched on the back 
is the university logo, name, and the founding year, and 
the side is etched with “FIGHTING ILLINI®!”. It’s also water 
resistant up to 3 ATMs.  

A Remarkable Value ... 
Available for a Limited Time

An impressive way to show your team loyalty and pride, 
or a wonderful gift for a Fighting Illini® fan that you 

know, the watch comes with Certifi cate 
of Authenticity in a custom presen-
tation case. An exceptional value 
at $149*, you can pay for it in five 
convenient monthly installments of 
$29.80, backed by our unconditional, 
money-back, 120-day guarantee 
and a full-year limited warranty. To 
reserve your watch, send no money 
now; just fill out and send in the 

Reservation Application. But don’t 
delay... this is a limited-time offer 
not available in stores!

Etched on the back with the 
team logo, name and the year the 

university was founded—1867

®

Precision crafted in stainless steel 

Watch face shows off the team’s 
colors and logo

Features 3 sub-dials plus a 
convenient date window

Signature

Mrs. Mr. Ms.
                                                                     Name (Please Print Clearly)

Address

City                                                      State                    Zip

E-mail (optional)

 01-20926-001-E38501

9345 Milwaukee Avenue ·  Ni les,  IL 60714-1393

*Plus $9.98 shipping and service. Please 
allow 4-6 weeks after initial payment 
for shipment of your jewelry item. Sales 
subject to product availability and order 
acceptance. Product subject to change.

Reservations will be accepted 
on a fi rst-come, fi rst-served 
basis.  So please respond  as 
soon as possible to reserve 

your watch. 

LIMITED

TIME OFFER

YES.  Please reserve the “Fighting Illini ® Collector’s 

Watch” for me as described in this announcement.

RESERVATION APPLICATION              SEND NO MONEY NOW

Etched on the side 
with FIGHTING ILLINI®! 

The indicia featured on this product are 
protected trademarks of 

the University of Illinois Fighting Illini®.
  

©2015 The Bradford Exchange   01-20926-001-BI

www.bradfordexchange.com/20926

A Bradford Exchange Exclusive
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NEVER GUTTER THE COUPON.

FIGHTING ILLINI
COLLECTOR’S WATCH

IT’S FIGHTING ILLINI® TIME
Now, you can support your team and show your pride in 
style with a new jewelry exclusive—the “Fighting Illini® 
Collector’s Watch” available only from The Bradford 
Exchange. Hand-crafted in stainless steel, this striking 
team watch is a bold design enhanced with the team col-
ors and logo on the dial. The watch features 3 sub-dials 
to track seconds, minutes and hours, and a date window. 
Styled with a brushed silver-tone bracelet, bezel, hands 
and hour markers, the watch’s Precision Quartz Move-
ment provides dependable accuracy while the adjustable 
“C-clasp” allows for a comfortable fi t. Etched on the back 
is the university logo, name, and the founding year, and 
the side is etched with “FIGHTING ILLINI®!”. It’s also water 
resistant up to 3 ATMs.  

A Remarkable Value ... 
Available for a Limited Time

An impressive way to show your team loyalty and pride, 
or a wonderful gift for a Fighting Illini® fan that you 

know, the watch comes with Certifi cate 
of Authenticity in a custom presen-
tation case. An exceptional value 
at $149*, you can pay for it in five 
convenient monthly installments of 
$29.80, backed by our unconditional, 
money-back, 120-day guarantee 
and a full-year limited warranty. To 
reserve your watch, send no money 
now; just fill out and send in the 

Reservation Application. But don’t 
delay... this is a limited-time offer 
not available in stores!

Etched on the back with the 
team logo, name and the year the 

university was founded—1867

®

Precision crafted in stainless steel 

Watch face shows off the team’s 
colors and logo

Features 3 sub-dials plus a 
convenient date window

Signature

Mrs. Mr. Ms.
                                                                     Name (Please Print Clearly)

Address

City                                                      State                    Zip

E-mail (optional)

 01-20926-001-E38501

9345 Milwaukee Avenue ·  Ni les,  IL 60714-1393

*Plus $9.98 shipping and service. Please 
allow 4-6 weeks after initial payment 
for shipment of your jewelry item. Sales 
subject to product availability and order 
acceptance. Product subject to change.

Reservations will be accepted 
on a fi rst-come, fi rst-served 
basis.  So please respond  as 
soon as possible to reserve 

your watch. 

LIMITED

TIME OFFER

YES.  Please reserve the “Fighting Illini ® Collector’s 

Watch” for me as described in this announcement.

RESERVATION APPLICATION              SEND NO MONEY NOW

Etched on the side 
with FIGHTING ILLINI®! 

The indicia featured on this product are 
protected trademarks of 

the University of Illinois Fighting Illini®.
  

©2015 The Bradford Exchange   01-20926-001-BI

www.bradfordexchange.com/20926

A Bradford Exchange Exclusive

01_20926_001_BI.indd   1 7/17/15   4:20 PM
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Years ago I must have 
touched a hot stove, 

as I’ve never touched one 
since. Many are probably 
in the same boat, ignoring 
their parent’s comment 
“not to do it” but  learning 
that we should have 
listened.
 Along those lines, Albert 
Einstein has been credited 
(though with little actual 
proof ) with the de� nition 
of “insanity” as doing the 
same thing over and over 
and expecting di� erent 
results. Like touching a hot 
stove and expecting it to be 
cool and metallic.
 Or more importantly, 
trying to seed a lawn in the 
shade.
 Now, not wanting to call 
the kettle black, I should be 
upfront and state my yard 
is practically 100  percent 
shade. For a couple of 
years, I attempted to estab-
lish a golf course-quality 
turf in my yard, and failed 
miserably. � us began the 
love a� air with hostas,  heucheras, 
ferns, and shade-loving shrubs, and 
the  realization that it was one of those 
best life decisions.
 Maybe someone did one of those 
I-could-have-had-a-V8 smacks to the 
forehead, or maybe I ran into a low-
hanging branch. Anyway, the whole 
world of turfgrass fell into place.
 While the turfgrass industry 
 markets shade-loving turfgrass, the 
truth of the matter is that the only 
grass you can get to grow in the shade 
is the type you � nd in the middle of 
the forest.
 And, of course, as much as you 
search, you won’t � nd anything. 

David Robson is Extension 
Specialist, Pesticide Safety 
for the University of Illinois. 
drobson@illinois.edu

Yard & Garden

How to deal with shade trees and a lawn going bald
Stop the insanity

� at’s because there isn’t any.
 All turfgrass need some light. Sure, 
the � ne and sheep fescues will tolerate 
some shade, but not complete shade. 
Maybe 50% shade. And even then, 
it’s still a � ne-bladed grass that can 
maybe stand a couple squirrels or cats 
scurrying over it, but no child or dog.
 But we keep attempting and that’s 
because nature loves a good joke.
 � e only halfway decent grasses for 
the shade are the cool-season ones - 
those that thrive in cool weather but 
dislike temperatures above 85.
 So, to get a nice lawn, we sow the 
grass seed in the fall or early spring, 
though the former is a zillion times 

better. � e grass  germinates 
in ideal September tem-
peratures, and within a 
month starts to � ll in, just 
as the leaves are turning 
color and  dropping. All of a 
 sudden, the grass takes o�  
and grows like a teenager, 
and we marvel with pu� ed 
out chests how great our 
 growing abilities are. 
 Come spring, the grass 
greens up quickly and the 
mowers whirl into action. 
� e grass is green and lush.
 � en, wham! � e trees 
fully leaf out and all 
that wonderful sunlight 
 disappears. � e grass thins 
as fast as some people’s hair 
and then weeds invade.
 But we succeeded once, 
so the male chromosome 
tells us we could  succeed 
again. Right? So, we try 
it again next fall. And the 
 following fall. And the 
 following fall ad in� nitum. 
Great growth and then 
thinning.
 So, what can you do? 

 Keep at it with the mind totally 
closed o�  to the term “insanity,” thin 
the branches of the trees to allow 
more light in, and of course summer’s 
heat. Remove the tree. Move. Or plant 
lots of hostas, heucheras, ferns and 
shade-loving shrubs. .
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 What are your family’s favorite cookies – the ones 
they look forward to at the holidays each year? Perhaps 
it’s a  recipe that has been passed down from generation to 
 generation, one you’ve found in the past couple of years or 
your own personal recipe. We want to know!
 You may only enter one recipe. Winning entries will be 
printed in the December issue of Illinois Country Living. 
Honorable mentions will be included on the magazine’s 
website at www.icl.coop. 
 Enter online at www.icl.coop/contest. Each 
entry MUST include your name, address and 
phone number PLUS the name of your 
Illinois electric cooperative, or it will be 
disquali� ed. You may also mail entries to 
Illinois Country Living Cookie Contest, 
P.O. Box 3787, Spring� eld, IL 62708. 
Entry deadline is  September 18, 2015. 

HOLIDAY COOKIE CONTEST



135th Anniversary 
Edition Cookbook
Who: Evangelical Covenant Church
Cost: $15 includes shipping
Details: Hard-backed, ring bound
Pages of recipes: 294
Send checks to: Merrily Gri�  n, 
405 E. Franklin St., Paxton, IL 60957 or 
call 217-379-3565 or 217-898-2546

Apple Streusel Muffi ns (above)
 2 c. � our
 1 c. sugar
 1 T. baking powder
 1 tsp. cinnamon
 1/2 tsp. salt
 1/2 tsp. baking soda
 2 large eggs, beaten
 1 c. dairy sour cream

 1/4 c. butter, melted
 1 c. � nely diced apples, unpeeled
  Streusel topping:
 1/4 c. sugar
 3 T. � our
 1/4 tsp. cinnamon
 2 T. butter
 Ground pecans

Stir together dry mu�  n ingredients and set aside. Combine eggs, sour cream, butter and 
apples. Add to dry ingredients. Fill paper lined mu�  n tins 2/3 full. Combine topping in-
gredients and sprinkle on top of each mu�  n. Bake at 400 degrees for 25 minutes.

Additional recipes can be found on our website, www.icl.coop.
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Malaysian Fried Rice
 4-5 c. cold cooked long grain white rice 
  ( Jasmine is the best)
 1 med. onion, chopped
 1/2 inch fresh ginger, peeled and grated
 4 cloves garlic, minced
 Oil
 1 lb. boneless, skinless chicken breasts, 
  thighs or pork, cut into strips
 1 lb. shrimp (optional)
 Bok choy, washed and chopped
 Bean sprouts, washed
 Other veggies as desired (diced red 
  pepper, shredded carrots, frozen peas)
 Chinese soy sauce
 1 can baby corn, cut into bite sized pieces
 2 eggs
 Green onions (chopped)

Add some soy sauce and garlic powder to cut 
up meat. Let marinate in fridge for a while. 
Heat about 2 T. oil in non-stick wok. Add 
onions, grated ginger and minced garlic. Stir 
fry until translucent. Don’t let them burn. 
Add meat and cook until no longer pink. Add 
shrimp and cook just until pink. Remove meat 
and shrimp from wok. Add about 1 T. oil to 
wok, add veggies and cook until crisp tender. 
Add a little soy sauce or water to veggies to 
steam them a bit. You can cover and steam. 
Meanwhile, in skillet, cook eggs, breaking yolks 
and scrambling just a bit. Set aside when done. 
Add cold cooked rice to wok, breaking up 
with � ngers. Add a few tablespoons soy sauce. 
Using 2 wooden spoons, stir rice and veggie 
mixture together until well mixed. Add meat 
back to mixture. Add baby corn pieces and mix 
together until heated through. Top with eggs 
and chopped green onions. Can serve with hot 
chili sauce.

Marinated Garden Tomatoes
 6 large tomatoes, cut into wedges
 One bunch green onions, sliced
 1/3 c. olive oil
 1/4 c. red wine vinegar
 1/4 c. minced fresh parsley
 2 garlic cloves, minced
 1 tsp. salt
 1 T. snipped fresh thyme or 1 tsp. 
  dried thyme
 1/4 tsp. coarsely ground pepper

Place tomatoes and onions in shal-
low serving bowl. In a bowl, combine 
the remaining ingredients; pour over 
tomatoes. Cover and refrigerate for 
at least 2 hours or overnight.

 Is your church or com mu ni ty or ga ni za tion 
sell ing its own unique cook book � lled with fa-
 vor ite rec i pes of cooks in your area? If so, send 
your cook book to Valerie Cheatham, Il li nois 
Coun try Liv ing, P.O. Box 3787, Spring � eld, 
IL 62708. Please in clude the price of your 
cook book plus post age costs and the name, 
ad dress and tele phone num bers (both day and 
evening) of the co op er a tive mem ber we should 
con tact for more in for ma tion.

Calling All Cookbooks
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Recipes prepared, tasted 
and photographed by 
Valerie Cheatham. For 
more recipes and photos 
go to www.icl.coop. 
Questions? Email 
fi nestcooking@aiec.coop.

4-H House
80th Anniversary Cookbook
Who: 4-H House, University of Illinois
Cost: $30 includes shipping
Details: Hard-backed, spiral bound
Pages of recipes: 470
Send checks to: 4-H House Cookbook, 
Attn: Linda Paydon Muehling, 
703 N 1170 East Rd., Cissna Park, IL 60924 
or order online at 4hhouse.com

Tried a recipe?
Tell us what you think at icl.coop
Click on Finest Cooking

Caramel Dipped Apples (above)
1 c. salted butter
1 c. light brown sugar
1 c. dark brown sugar
1 c. light corn syrup
1 – 14 oz. can sweetened condensed milk
1/8 tsp. salt
2 tsp.vanilla

Bring all ingredients, EXCEPT vanilla, 
to a boil. Allow to boil on medium to low 
heat until it reaches 246-247degrees F. 
Add vanilla. Cool to 210 F, stirring occa-
sionally. Meanwhile, place popsicle sticks 
in 10 clean, room temperature apples. Dip 
apples in caramel. Can also dip in toppings 
such as pecans or chocolate chips. Set on 
waxed paper to cool. 

Blueberry Buckle Coffee Cake
4-H House Recipe

2 c. blueberries, canned
2 c. �our
3/4 c. sugar
2-1/2 tsp. baking powder
3/4 tsp. salt
1/4 c. shortening
3/4 c. milk
1 egg

 Topping:
1/2 c. sugar
1/3 c. �our
1/2 tsp. cinnamon
1/4 c. soft butter

Heat oven to 375 degrees. Grease 9x13" 
dish. Blend all ingredients EXCEPT 
blueberries and topping ingredients. 
Carefully stir two cups of well-drained 
blueberries into batter. Spread in dish. 
Mix together topping ingredients and 
sprinkle over batter. Bake 45-50 minutes. 
Yield: 12 servings.

Spinach-Sausage Casserole
4-H House Recipe

1 – 10 oz. pkg. frozen leaf spinach, thawed
1 c. coarsely chopped celery
1/2 c. �nely chopped onion
1-1/2 c. coarse bread crumbs
1 egg, beaten
1 lb. cooked sausage
1/2 tsp. salt
1/4 tsp. pepper
1/2 c. coarsely shredded Swiss cheese

Preheat oven to 350 degrees. Combine all 
ingredients except cheese. Place in 2 quart 
baking dish. Sprinkle cheese on top. Bake 
about 20 minutes or until tip of knife 
inserted in center comes out clean. 
Yield: 4-5 servings.

Peanut Butter Sundae Cake
1 c. � our
3/4 c. brown sugar
2 tsp. baking powder
1/4 tsp. salt
1/2 c. milk
2 T.  oil
1 tsp. vanilla
1/2 c. peanut butter
3/4 c. brown sugar
1-3/4 c. hot tap water

Heat oven to 350 degrees. In 9" pan, 
ungreased, sift �our, sugar, baking powder 
and salt. Add milk, oil and vanilla. Mix 
with a fork. Stir in peanut butter. Spread 
evenly. Sprinkle with 3/4 c. brown sugar. 
Pour hot water over batter. Bake for 40 
minutes. Serve warm with ice cream or 
whipped topping. 

Watermelon Cooler
2 c. diced watermelon, seeded
2 tsp. lemon juice
Dash of salt
Ice cubes
Watermelon kabobs

In blender, whirl watermelon, 
lemon juice and salt until smooth. 
Pour over ice in 3 tall glasses. 
Garnish with kabobs.
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I have written six articles so far 
and in all six I have talked openly 

and  honestly about the  performance 
of di�erent insulations and their 
 applications. Also, I have discussed 
controlling air leakage in and out 
of your home so that it will be 
 comfortable and have  reasonable 
monthly energy bills. All of my 
 comments and suggestions are based 
100 percent on building science, from 
my years of performance testing, and 
the experience of other energy geeks 
from all over the world.
 Since the mid-1980s the home
 performance testing industry workhorse
has been the blower door. Within the
last ten years the infrared  camera, used
with the blower door, has added another
dimension in energy  performance testing
of homes and buildings.
 I was the �rst “kid on the block” to 
buy an infrared camera in 1999. My 
�rst one cost $15,000 and was the 
most a�ordable one on the market. 
At that time if you wanted to  measure 
 temperature with your camera it would 
cost you another $15,000 for a grand 
total of $30,000. Today you can get 
one that will plug into your cell phone 
turning it into a very respectable 
 infrared camera, all for less than $250, 
with a temperature reading!
 If you are thinking about having an
energy evaluation, I would recommend
that your auditor should have a blower
door and an infrared camera to evaluate
the performance of your thermal and
pressure boundaries. �ey should also be
able to measure the air¯ow through all of
your bathroom exhaust fans. Remember,
the tighter your home the more impor-
tant mechanical ventilation is.
 �e blower door uses a  powerful
calibrated 20” diameter variable speed
fan that mounts into canvas and an
 aluminum expandable frame in an
 exterior doorway. �e fan pulls air out of

Energy Solutions

Two tools that will tell your home’s energy story
Finding the truth hidden behind the wall

the house depressurizing the home and
lowering the house pressure to -50.0
Pascal’s, simulating a 20 mph wind.
�e higher outside air pressure then
¯ows in through all unsealed cracks
and openings of the home. �e blower
door test will quantify the leakage rate
of the home and after  calculating the
volume we can calculate the number of
air changes per hour (ACH) your home
is  leaking. Your leakage rate can then be
compared to an air leakage standard to
see just how leaky your home really is.
�is is good information to know.
 An infrared camera can only see
temperature di�erences. If everything
you are looking at with the camera is
the same temperature then you would
see all one color. Most cameras can
detect a temperature di�erence within
.2°F. With the home depressurized
by the blower door and at least a 15°
temperature  di�erence between the
home and  outside, an infrared camera
can see the hot or cold air ¯owing in
from the attic, crawlspace or directly in
from outside. �e tech nician can then
take matching infrared and visual  photos
and document a  particular problem.
 In a typical home the majority of the
home’s air leakage comes from the attic.
Most of the air leakage can be seen with
the infrared camera where the interior
walls meet the ceiling from the top
plates of the interior walls,  plumbing
and electrical  penetrations, furnace or
water heater ¯ews and chimneys, attic

hatches, pull down ladders, whole house
fans, bathroom exhaust fans, recessed
lights, kitchen and bathroom so�ts,
wall returns, ducts in the attic and the
list goes on and on. Be sure to air seal
your attic ̄ oor before adding insulation!
 With insulation and the 15°  minimum
temperature  di�erence between inside
and out, it’s a good idea to scan the
exterior walls and attic insulation with
the  infrared  camera before the blower
is turned on to see how the  insulation
is  performing. If the insulation is
 performing as it should, the  temperature
(color) of the cavity  insulation will look
consistent from top to bottom and
from stud to stud with no dark or light
streaks. �is usually changes once the
blower door is turned on if there is �ber-
glass  insulation installed into unsealed
 cavities. �e temperature of the wall
cavities will quickly raise or lower with
the outside air ¯owing through them.
 Using the blower door and  infrared
camera together in your home allows
you to feel the problems with the blower
door and see them with the infrared
camera, it’s a great  combination. 

Have questions? Brian 
Kumer can be contacted 
at brian_kumer@
yahoo.com.
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$8,800.00
 

Price includes material, delivery,
construction, factory trusses, screws.

 
 

Price is subject to change without notice.
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(866) 456.0959
 

Call 

Toll Free

    
 MID-AMERICA
 Pole Barn Co.

 

Other
Sizes Available

Shop direct and save big!
Offering metal roofing and siding &
Mid Western Buildings post frames

1181 SR 121, Mt. Zion, IL 62549
Ph: (217) 864-5835

www.manseametal.com

Spray Foam Insulation
Cellulose Insulation and Injection Foam

877-362-6552
Watch Videos and View Pictures at

www.BidMyInsulation.com

Genetically Superior Hardwood
Trees for your Timber Investments
Black Walnut, White Oak, 
Black Cherry Grafts and Seedlings
and NEW Curly Poplar

ADVANCED TREE TECHNOLOGY
12818 Edgerton Rd. New Haven, IN 46774 • www.advancedtree.com

Call toll-free 
888-749-0799

For FREE informational brochure 
or to place an order
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WIN THE BRUSH WAR

417-926-2728/www.treeterminator.com

RECLAIM YOUR PROPERTY 
WITH OUR TREE SHEARS & 

BRUSH MOWERS

CasCade 5000
Floating POND FOUNTAIN!

Aerator
Now Available Factory Direct!

 MSRP ($1100) You Pay $698.95!

FAST UPS shipping right to your door!
www.�shpondaerator.com

Call 7days/week! 
(608) 254-2735

Complete with light & timer, 
100 ft power cord, 1yr warranty!

Pre-Assembled 
- Installs in Minutes!  ecnagelE

 devorpmI &

ytili
auQ retaW

410 N Second St,
Marshall, IL 62441

“Quality care is not our goal, 
it is our expectation.”

(217) 826-2358
www.burnsideshealth.org

SPECIALIZING IN ALL TYPES OF INSULATION

Toll Free (888)745-3134  
www.saundersinsulation.com

35 Years of
Family Owned Business

©2015 Morton Buildings, Inc. A listing of GC licenses available at mortonbuildings.com/licenses. Carrier messaging and data rates may apply. Consent not required for 
purchase. You will get a max. of 2 messages from Morton Buildings. Messages may be computer-generated. The statements and opinions about products expressed here 

are those of a specific customer and should not be construed to represent all buildings, materials or products sold by Morton Buildings. Ref Code 607

#4178

“We knew the quality—

it’s been a real standout 
for the neighborhood.”

Steve & Diana H. • Charleston, IL

EXPERIENCE

ADVANTAGE
the MORTON

Want to see more of this
building?  Text “MYDREAM”
to 31313 to see a virtual tour
or visit mortonbuildings.com!

Morton_ILCountryLiving_9.15_Layout 1  7/23/15  11:33 AM  Page 1
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Over  ̄owing carts, bushel baskets and antique 
peach boxes are perched on the front porch of the 

Rendleman Farm Market. Behind the welcome mat, decades 
of family farm photographs corral the shop that’s stu� ed 
with fresh produce, local foods and retro kitchen items.
 Sure, there are bushels and boxes of apples for the 
 picking, but there also are bushels of family history  driving 
this family business. Rendleman Orchards, just outside 
the tiny town of Alto Pass in Union County, has been 
in  business since 1873, and operates today as one of the 
few commercial, family-operated orchards in Illinois. Its 
owners, the Sirles family, will tell anyone that keeping a 
multi-generational farm business open and growing takes 
constant nurturing.
 Wayne “Ren” Sirles said the family treasure lies not in its 
800 acres of fruit and vegetables, but in his family and its 
investment into the sixth-generation business.

A growing family agribusiness
 “If I see a successful farmer, I know it’s because he’s a 
very good business manager. Most farmers are looking 

forward to new 
challenges and 
new markets. � ey need to look at the future of their farm 
 businesses. � is is how you take care of your family,” he 
said. He’s worked on the  family farm since age 14.
 Propagating the business has meant selecting best 
 business practices and recasting technology to keep up with 
the ever changing marketplace. But it also means raising 
his family into the business, too.
 Rendleman Orchards’ history goes back to 1873 
when John and Isabelle Rendleman settled the 88-acre 
 homestead, starting the farm with chickens, cows and corn. 
Six generations later, the farm produces a bounty of apples, 
peaches, nectarines, cucumbers, yellow squash, green beans 
and zucchini. � ere’s now a retail outlet, called the Farm 
Market, which contributes roughly 15 percent annually in 
revenues and has become the business’ public face. Salvaged 
barn wood from Ren’s great-grandfather’s 100-year-old 
barn even trims the farm market walls.
 Ren has been business president since 1980 and a co-
owner since 1972. He was inducted into the Illinois State 

Six generations of family have run 
Rendleman Orchards in Union 
County, with the newer generations 
reviving farm interests in vegetables 
to their peach and apple crops.

Nurturing a multi-generation
farm business

By Karen Binder
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 And now the family is poised, profes-
sionally and personally, for another 
 business  milestone with Ren’s and 
Betty’s pending retirement. Besides the 
 family, Rendleman’s employs 15 work-
ers year-round and about 65 workers 

for seasonal work that includes harvest-
ing, packing and maintaining the orchards.

 “We are �rm believers that we are 
 standing on the shoulders of our  ancestors,” 

Betty continued. “We’re not  worried about the sixth 
 generation for now. We are focusing on the fourth and 
�fth  generations. �ere has to be some  ̄ exibility. Yes, we’re 
proud, but it’s a responsibility.”
 Other family-operated Illinois orchards include 
Flamm Orchards in nearby Cobden, Mileur Orchards in 
Murphysboro and Eckert’s in Belleville.
 Some of the �fth and sixth generation changes for the 
orchard business have included embracing 21st century 
technologies and advances. Gift baskets are now shipped 
nationwide. Farm Market events are promoted on
www.rendlemanorchards.com and on Facebook, and 
by working with a food distributor to help deliver their 
 wholesale produce.
 Another “recent” development is their active role in the 
regional tourism landscape. �e orchard also is a “friend” of 
the Shawnee Hills Wine Trail, a popular visitor attraction. 
 �e Rendleman Farm Market is open from July to 
Christmas week. Hours are 9 a.m. to 5 p.m. Monday 
to Saturday and noon to 5 p.m. on Sunday. �ey can 
be reached at 618-893-2771 for more information. 
�eir location is a scenic drive between Carbondale and 
Cape Girardeau, Mo., on Illinois 127, 11 miles south of 
Murphysboro and one mile north of Alto Pass.

Karen Binder is a writer from Carbondale, Ill. Karenbinder4@
gmail.com

Celebrate fall harvest in Southern Illinois Compiled by Karen Binder

 There are bushels of opportunity to celebrate the fall harvest throughout 
Southern Illinois with visits to these orchards and area events:
Bremer’s Orchard – 5446 Orchard Road, Metropolis; (618) 524-5783
Darn Hot Peppers Farm Store – 825 Vines Road, Cobden; (618) 893-1443
Eastman Orchard & Farm Market – Big Red Shed on US 37, Goreville; 

(618) 995-2118
Eckert Orchards – 9901 S. Greenmount Road, Belleville; (618) 239-6277
Flamm Orchards – 8760 Old US 51 North, Cobden; (618) 893-4241
Fragrant Fields Nursery – 2460 Swan Pond Road, Dongola; (618) 203-9106
Mileur Orchard – 172 Mileur Orchard Road, Murphysboro; (618) 687-3663
Union County Colorfest – Oct. 9-11; walking tours, biathlon race, wiener dog 

races, Kid Fest, winery tastings and more; (800) 248-4343
Golconda Shrimp Festival – Sept. 19; noon- 10 p.m., Golconda; (800) 248-4373
Shawnee Hills Wine Trail Gala – evening of Nov. 14; Carbondale Civic Center, Carbondale; (800) 248-4373

Visit southernmostillinois.com or carbondaletourism.org for more travel information.
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Horticultural Society Hall of Fame 
in 2014. His wife, Betty, is business 
secretary and  treasurer. Ren’s mother, 
Helen, 105, is a Rendleman and 
continues to live in the homestead’s 
original house, located behind the 
Farm Market.
 At the couple’s side is the �fth 
generation of business o�cers in Wayne D. 
Sirles, vice president, and his wife, Michelle J. 
Sirles, assistant vice president. While Wayne manages 
all of the fruit and vegetable production and Michelle 
handles  marketing, sales, business development and human 
resources, the couple overall is preparing to succeed Ren 
and Betty.
 �en there’s the potential sixth generation in Audrey 
and Hilary, Wayne and Michelle’s daughters. Hilary has a 
Master’s degree from the University of Illinois and works 
for Monsanto, and Audrey is currently attending Illinois 
with a possible career in health care.

Seeds for the future
 Wayne and Michelle call this family business progres-
sion “passing the torch.”
 Betty explained that after the deaths of two major stock-
holders and coping with the inevitable inheritance taxes, 
the advantages of incorporating the family business became 
more obvious. �at’s why Ren started succession planning 
in 1980.
 “It’s expensive to do — hiring an accountant and a 
lawyer. You cannot do this without professionals,” Michelle 
explained. “And it’s very time consuming. It’s challenging, 
but it’s worth it.”
 �ey also turned to farmjournallegacyproject.com to 
help coach them with the decision making.
 “We want to continue what we have with our family, but 
have some ¯exibility for the future,” Wayne added.
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Here we go again. Hackers have 
once more found ways in which 

to exploit some of the new technol-
ogy meant to make our lives easier. 
If you’ve watched the news lately, 
it seems to be a constant stream of 
attacks. Some of them are based in 
social media, while others take a more 
direct approach.
 As for the direct approach, just 
recently Chrysler recalled over 1.4 
million vehicles after hackers were 
able to remotely hack into a moving 
Jeep and manipulate the software. In 
fact, they were able to completely stop 
the vehicle. And, they did it with just 
a laptop!
 I urge you to check with your 
local dealer to see if you have an 
aected vehicle.
 Currently, there is a pretty easy �x 
for it. �ey may even just give you a 
USB device you can plug into your 
computer in order to do it yourself. 
You can also always do it yourself. 
Unfortunately, this type of thing is just 
the tip of the iceberg. As we become 
more and more connected with our 
devices, these issues are going to 
become more prevalent. It’s an inher-
ent risk that if a device has an IP 
address, then it’s vulnerable.
 Of course, those types of hacks, 
while much more newsworthy, are 
actually few and far between. �e 
attacks occurring via social media like 
Facebook are much more common.
 Here are some things you should 
avoid when using social media:
 First, be wary of the duplicate friend 
request. By that I mean, you may 
receive a friend request from someone 
you already thought was connected to 
your page. More than likely, the request 
will look legitimate. �e photo will be 
familiar and the name will even be the 
same. You will probably even share a 
bunch of mutual friends. �at’s because 
others have already been taken in!

 Here’s what’s really happening. 
Someone has created a fake duplicate 
pro�le using your friend’s name. �en, 
they “steal” your friend’s photo by 
saving a copy of it o the legitimate 
Facebook page. Once that is done, 
they check your legitimate friend’s 
list and begin sending invites to con-
nect. Because it looks legitimate, some 
people will automatically accept. Now, 
it looks as though this is your friend 
who is trying to reconnect with you.
 Like most things, the easiest way to 
avoid being scammed is to just verify 
o�ine. Send a text message. Call your 
friend or send an e-mail. �ere are 
actually times when someone will cre-
ate a new pro�le. But, if that is the 
case, then you should be able to easily 
�nd out.
 Another common attack is through 
a fake link posted on your wall. �ere 
are lots of ways in which this can 
occur, but one of the worst ones I’ve 
seen is through a video link.
 It works like this: 
 �e attacker will attach a thumbnail 
image to a piece of malware, making it 
look like a legitimate video. �ey will 
then upload the malware to a website. 
Sometimes the website is part of the 
scam. Sometimes it’s not. Either way, 
the hacker then creates a link to the 
site where the malware is hosted. Once 

that is done, they then upload the link 
to your page (sometimes after friend-
ing you in the way listed above.) �e 
link usually has some kind of accom-
panying text that says, “I can’t believe 
you did that last night,” or “Can you 
believe so-and-so was involved in 
this?” �e text will vary, but it’s usually 
very vague and intended to entice you 
into clicking.
 Of course, once you click, a variety 
of things can happen. Most often, 
your Facebook account is then com-
promised. But, it goes beyond that. It 
can also install software on your com-
puter that logs all of your keystrokes 
and then sends that information to 
the hacker.
 Can you imagine if you’re using 
your computer for online banking, or 
purchasing something online? What 
if it’s a work computer and you’ve now 
given up company information?
 �ese attacks are de�nitely seri-
ous, and becoming more sophisticated 
every day. Hopefully, you never experi-
ence anything like this type of attack, 
but if you do, immediately contact an 
IT professional in your area to help 
you get things settled.

Ed VanHoose is the 
EVP/GM at Clay Electric 
Cooperative, Inc. in Flora

edv@ceci.coop

Have a general computer question? 
If so, take a moment to visit icl.coop 
find the Powered Up section, and 
share. See you next month.

How to avoid the hack
Knowing what to look for can help prevent social media hacks
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 Market Place

Wanted: Standing timber. this 
cash crop needs harvested like any 
other crop. Cash in while prices 
are good. Call 618-423-9285.

Midwest Bird and Animal Swap 
& Sale, October 25th  at Monroe 
County Fairgrounds, Waterloo, IL 
from 5:30 to Noon. 618-939-6809.

Stay and Play in Southern 
Illinois’ Hardin County. Shawnee 
Forest, Ohio River, Garden
of the Gods, Cave-in-Rock.
www.hardincountyil.org. Illinois 
Mile After Magni� cent Mile. 
618-287-4333.

Farm Windmills. Traditional, 
old fashioned, water-pumping. 
All sizes rebuilt mills  available. 
Specialize in large mills for pond 
� lling and pond aeration. Statewide 
service & installations. USA 
parts. Paulswindmillservice.com. 
217-897-6699. 

FREE BANKRUPTCY 
ADVICE (877)933-1139 
Non-Pro� t Debt Relief 
(888)779-4272  Mortgage 
Assistance (888)216-4173 
Student Loan Relief (888)694-
8235  www.careconnectusa.org 
Public Bene� t Organization.

Insulation. 4x8 sheets, foil-
backed foam. All factory seconds.
www.nichols5.com. Contact Ken 
Nichols, 800-424-1256.

Wanted to buy: Standing timber. 
All species, except pine. Southern 
Illinois Area. 618-893-4223.

Illinois properties needed: 
Hobby, Horse or Mini Farms, 
Victorian & Country Homes
or Estates, Log or Lake Homes.
Our #1 Premier Marketing
Program promotes unique, rural
properties. Buyers prefer our
#1 dedicated country website,
www.FarmAndLakeHouses.com. 
Get more exposure- Chicago 
MLS with 38,000 members, 100’s 
of websites & ads in recreational 
& outdoor publications. Illinois’ 
only Real Estate o¡  ce booth 
showcasing listings to 40,000+ 
attendees at sport, ag & outdoors 
shows in Spring� eld, Bloomington 
& Chicagoland! Since 1991, full 
time specialist- Farm and Lake 
Houses Real Estate & broker Jerry 
Grodesky (217) 386-4220.

Rates never increase, benefits never
decrease. Immediate full coverage
and no waiting periods. No physical
needed. No agent will visit. Senior
Financial Solutions, LLC 707 W.
Jefferson Ave., Effingham, IL 62401.

1-800-451-4902

Affordable life
insurance helps with:
•funeral costs
•medical bills
•credit card debt
•protecting loved ones 

Warning: Don’t Overpay for Final Expense Insurance

Don’t overpay for your Medicare 
supplements. Save $500 or more.
Same Plan — Same Coverage but

Lower Premiums.
No salesman will visit.

Senior Financial Solutions, LLC,
707 W. Jefferson Ave., Effingham, IL 62401

1-800-451-4902.

Medicare Supplement
Helping folks with Part-D RX Plans

Serving Seniors within 60 miles of Vienna, IL

Contact Tom Bowman:
618-658-5080 or 618-771-0279

Sick camper refrigerator?
Specializing 35 years in troubleshooting 
minor problems to rebuilding or
replacing cooling units. New and used
units available. Camper repair.

Crutcher’s RV, Cropsey, IL
309-377-3721

tell 433,973 people
you’re open for business.

Call 217-241-7953
today to place your ad

in Illinois Country Living!

tell 433,973 people
you’re open for business.

Call 217-241-7953
today to place your ad

in Illinois Country Living!
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The Emiquon Preserve
is just what the doctor ordered
I had been chasing the  sunrise 

for a few minutes now. 
� e sky had already turned a 
 beautiful tangerine color so 
I knew that it was only a  matter 
of minutes before the � ery 
ball of orange would break the 
 horizon. I had no other  reason 
to be in a hurry other than 
 seeing the sunrise as it came up 
over the Illinois River and into 
the Emiquon Preserve.
 Nestled along the Illinois 
and Spoon Rivers in the 
central part of the state, the 
preserve is a gold mine for 
outdoors starved  residents of 
Illinois. In a state where over 
95  percent of the ground is 
privately-owned and  public 
ground is at a  premium, 
Emiquon Preserve is indeed what the  doctor ordered.
 An area that is rich in history and has run the full 
extent of extremes, this area is returning to what it once 
was. Originally being Flag and � ompson Lakes many 
moons ago, they were drained and would become Norris 
Farms where a large cattle operation took over. After 
several years under that operation it was bought out by 
Wilder Farms and a number of changes occurred.
 � e Nature Conservancy had ideas about  purchasing 
the land and returning it to what it once was. Soon 
small tracts of land were obtained and their dream 
of the return of the lakes began taking shape. Soon 
enough over 7,000 acres of the agricultural land was 
purchased and the Emiquon project was on the way.
 � e sun came up and � lled the watery canvas with 
lovely light. I was to meet a group of birders who 
were coming to enjoy the plethora of bird life in the 
area. With ample parking, footpaths, boardwalks, and 
 lookouts, Emiquon is indeed birdwatcher friendly.
 Within minutes we had already spotted Pelicans, 
Bald Eagles, Least Bitterns, Cormorants, Common 
Gallinule and Caspian Terns. But this was only a tease 
as to what lay in the wet world around us.
 Soon the migration will be under way and 
 numerous waterfowl species and wading birds will 
begin  showing up. Highlights of the past have been 
Red-� roated Loons, Western Grebes, White-Faced 

Ibis and the list goes on.
 When the Snow and Blue 
Geese head our way they will 
make Emiquon one large 
noise-� lled arena. � ousands 
upon thousands of the geese 
will stopover for several days 
and it is a sight to behold.
 While birdwatchers gather, 
so do � shermen as they search 
out a wide variety of species 
that inhabit the lake. Bass and 
 crappie are the most targeted 
species however. Only boat 
� shing is allowed here and in 
order to try and keep the lake 
as pristine as possible only 
trolling motors are allowed, and 
by that I mean no outboard 
motors are even allowed on 
your boats. � is is a wide open 

lake so tiny breezes can push at you hard. Many � sher-
men have back-up trolling motors and an extra battery. 
Be prepared to work at it if the wind does come up.
 You must obtain a free � shing permit from nearby 
Dickson Mounds to � sh the lake. On a side note this 
permit system might change if the budget woes of 
Illinois continue as the possibility of closing down 
Dickson Mounds looms on the horizon. � e talk of 
closing Dickson Mounds altogether, no matter what 
the budget outcome, has also been discussed. In either 
case it is a sad deal. � ere is so much history at the 
museum and closing it will just leave an empty spot.
 � ere is also limited waterfowl hunting in the area. 
� e U.S. Fish and Wildlife Service o� ers  regulated 
hunts on a limited basis. You can head to their  website 
to � nd out details.
 As outdoors people in Illinois we are hungry for 
public land. Emiquon is just a small slice and should 
be enjoyed. I cannot do it justice in writing, for there is 
not enough room. It is a place that needs to be  visited 
in person. It is a people friendly outdoor place, a place
for the entire family. For more information go to
www.experienceemiquon.com.

Kevin Wright is a freelance nature writer and wildlife 
photographer working out of Canton, Ill. His email address 
is wrightsrca@prodigy.net. 
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By Kevin Wright

A Virginia Rail sneaks about in the 
underbrush. Emiquon is rich in bird life 
and attracts birdwatchers from all over the 
state. Migration periods o� er the greatest 
possibility of a number of di� erent species.
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Keeping energy affordable By Justin LaBerge

Like shelter, food and clothing,  electricity 
has become a staple of our lives. When 

the price of energy goes up, you have less 
money to spend on other things. For some 
families, that might mean a shorter  vacation 
or one less meal at a restaurant. But for 
many families, increases in energy costs 
mean hard choices, such as whether to pay 
the light bill or the grocery bill.
 Illinois’ electric cooperatives understand 
that reality and work hard every day to 
keep rates as low as possible while still 
 maintaining a safe and reliable system.
 A detailed explanation of all the ways 
cooperatives work to keep energy a ordable 
could � ll every page of this  magazine, but 
here are a few you should know about.

Not-for-profi t model
 � e most powerful weapon in your cooperative’s � ght to 
keep energy a� ordable is the not-for-pro� t business model. 
Unlike investor-owned utilities, electric  cooperatives aren’t 
in business to make pro� ts for shareholders.
 Electric cooperatives exist to provide safe, reliable and 
a� ordable energy to members in the  communities they 
serve. Any surplus revenue is reinvested in the cooperative, 
used to pay down debt or returned to members over time 
through capital credits.

Energy policy advocacy
 Regulation is a necessary and important part of a 
 modern world, but well-intentioned regulations often have 
costly and unintended consequences.
 Your electric cooperative is a member of the Association 
of Illinois Electric Cooperatives and the National Rural 
Electric Cooperative Association, which act as a voice 
for you and your fellow co-op members in Illinois and 
Washington, D.C.
 � ese associations work hard every day to ensure law-
makers and regulators understand the impact changes they 
propose could have on the cost and reliability of your elec-
tric service.
 In addition to their e� orts, there are two member-driven 

programs that give electric cooperative members a powerful 
voice in the democratic process.
 � e � rst is the Action Committee for Rural 
Electri� cation®, or ACRE®. Founded in 1966, ACRE is 
the federal political action committee (PAC) of America’s 
electric cooperatives. ACRE supports  candidates for 
the U.S. House and Senate who will speak for and 
protect the interests of electric cooperatives and their 
consumer-owners.
 ACRE contributions to candidates are backed by more 
than 31,000 eligible employees, directors and consumer-
members across 47 states with an average contribution of 
$56, making it truly a grassroots PAC. 
 � e second is the Cooperative Action Network – the 
advocacy hub for America’s electric cooperatives. � is 
program is free to join and allows co-op members to band 
together and promote common sense solutions to the prob-
lems facing our nation.
 � e Cooperative Action Network boasts a grassroots 
army of more than one million advocates across the 
 country. When you join the Cooperative Action Network, 
you can sign up to receive alerts related to proposed state 

28 • Illinois Country Living • www.icl.coop 



Illinois Country Living • September 2015 • 29

and federal regulations that could impact you and the price 
you pay for electricity. Each alert includes an explanation 
of the issue, its potential impact and information on how 
you can make your voice heard. To learn more about this 
 program, visit action.coop.

Technology and innovation
 � e energy industry is in the midst of a period of 
 signi� cant change, and many of these advances have 
the potential to improve the a� ordability, reliability and 
 e�  ciency of our nation’s electric system. Your local elec-
tric cooperative is actively involved in the development of 
new technologies and monitoring the advances of other 
researchers through its national association. 
 It might surprise you to know that America’s electric 
cooperatives are often leaders in the implementation of 
new energy technologies. � e low-
density rural areas served by electric 
co-ops often stand to gain the most 
from advances in automation and 
e�  ciency.
 Technologies such as automated 
meter reading and remote system 
 control allow electric cooperatives to 
save money while improving service. 
 In rural areas where people and 
infrastructure are more spread out, 
crews often travel great distances to 
reach  trouble spots and make repairs. 
In addition to travel time, this results 
in higher costs for fuel and labor.
 � rough smart grid  technology, 
many  routine  system issues can be 
addressed remotely. When a crew 
must be dispatched to make repairs, 
smart grid technology can help diag-
nose the problem remotely so the 
co-op can send the right  personnel, 
equipment and parts to make the 
repair quickly.
 Electric cooperatives are also 
 leaders in the development of 
 renewable energy projects. In fact, 
three of the top four solar  utilities in 
America are electric cooperatives.
 As energy technology  continues 
to advance, you can be con� dent that 
your local electric cooperative will be 
keeping a close eye on these changes 
and  seeking ways to improve the 
a� ordability and  reliability of your 
service. 

Conservation and effi ciency
 Finally, it’s important to 
 remember that the  cheapest kilowatt 
is the one you never use. � ough 

KEEPING ENERGY 
AFFORDABLE

Electric co-ops are looking out 
for you by working hard to provide 

for affordable electricity. 

Not-for-Profit 
Business Model 
Electric co-ops exist to 
provide safe, reliable and 
affordable energy to 
members in the communities 
they serve – not to make 
profits for shareholders. 

Technology 
and Innovation 
Through smart grid technology 
and renewable energy projects, 
electric co-ops are finding ways 
to improve the affordability and 
reliability of electric service. 

Conservation 
and Efficiency  
Electric co-ops promote 
energy efficiency and 
knowledge of energy use 
through various programs. 

AFFORDABLE 
ENERGY

Energy Policy Advocacy 
Through programs, such as ACRE 
and the Cooperative Action 
Network, we ensure lawmakers 
understand the impact changes they 
propose could have on the cost and 
reliability of electricity. 31,000 
eligible supporters back ACRE with 
an average contribution of $56.

there are many factors that impact the price of elec tricity 
that are beyond your control, you do have  control over 
the energy choices you make in your home or business. 
Check with your local electric cooperative to � nd out what 
 programs and services they o� er to help you improve your 
 e�  ciency and better understand how the choices you make 
every day impact your energy consumption.
 As you can see, there’s no shortcut to keeping energy 
a� ordable. It takes a lot of people working hard on many 
di� erent fronts to � ght the a� ordability battle. � ough it 
might not be simple, you can be con� dent your local elec-
tric cooperative is looking out for you. 

Justin LaBerge writes on consumer and cooperative a� airs 
for the National Rural Electric Cooperative Association, the 
Arlington, Va.-based service arm of the nation’s 900-plus 
 consumer-owned, not-for-pro� t electric cooperatives.
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Auburn, IL
Lonnie L Winn 
 Heating & Cooling
217-438-1235
Carbondale, IL
Jacobs Air  Conditioning 
& Heating, Inc.
618-529-2989

Champaign, IL
Lanz Heating & Cooling
217-202-6858
Divernon, IL
Weidner Refrigeration
217-628-3400

Dubuque, IA
All Season’s Heating & 
Cooling, Inc.
563-582-2584
Marion, IL
Ponder Service, Inc.
618-997-8900

Pekin, IL
Central Heating & A/C
309-346-6100
Taylorville, IL
Yard Heating & Cooling
217-824-4737

Switch from propane 
to geothermal 

and you will save money 
by the truckload. 

Stay comfortable all year round while saving 
50% to 80% on heating and cooling costs. Using 
the constant temperature of the earth, with a 
ClimateMaster geothermal heating and cooling 
system you can eliminate your need for propane.

Find out how much you can save. Call now.

The smart way to a more comfortable home.

Your website here 
Your phone number here

Visit us at: climatemaster.com

Switch from propane to 
geothermal and you will save 

money by the truckload.

Tonica, IL
Town & Country 
 Services Plumbing - 
Heating - Electric
815-442-3415
Villa Grove, IL
R C Plumbing & 
 Heating
217-832-9744

Go to our 
website for past 
issues of Illinois 
Country Living

www.icl.coop

$3,650only

DIMENSION BUILDINGS
Best Buildings at the Best Price
For a Complete 30x50

Deluxe Pole Barn Package
CALL (618) 997-9568

www.dimensionbldgs.com
All Sizes Available        Marion, IL
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54TH ANNUAL 
ANTIQUE ENGINE & TRACTOR WORKING FARM SHOW
FEATURING THE NATIONAL RUMELY OIL PULL EXPO

JOIN US SEPTEMBER 18 - 20, 2015
Features related Rumely tractors & equipment, Advance, & Gaar Scott.
• Field Demonstrations & Exhibits
• Tractors by the ton!  Plus a working saw mill and more!

$5 per day or $10 weekend pass (12 and under are Free!) • SERVICE DOGS ONLY
13451 IL Hwy 92 • Geneseo, IL 61254 Exit 6 on I-88 • 3 miles east on R. 92 (follow signs)

FOR MORE INFORMATION, 
VISIT AE-TA.COM OR 
CALL (877) 436-7926

Ask Robert B., an E-Classic owner from Wisconsin, what he loves about his 
Central Boiler outdoor wood furnace and he’ll tell you he has cut his wood 
usage to less than half compared to his old outdoor furnace, it’s cleaner-
burning, and he heats his entire home and shop. Not to mention the money 
he saves with no heating bill.

We invite you to see what a Central Boiler outdoor 
wood furnace could mean for you and your family.

AVAILABLE FROM YOUR LOCAL CENTRAL BOILER DEALER  |  CentralBoiler.com

This is my Central Boiler.

Robert B., 
Wisconsin 

E-Classic 2400 
Owner

Certi�ed furnaces as low as

$125/mo*

Central Boiler outdoor wood furnaces adapt easily to new or existing heating systems. It’s important that your outdoor 
furnace and system be properly sized and installed. See your local dealer for more information. *At participating dealers. 
6.99% for 5 years. Loans provided by EnerBank USA (1245 Brickyard Rd., Ste. 600, Salt Lake City, UT 84106) on approved credit, 
for a limited time. Repayment term is 60 months, 6.99% �xed APR, e�ective as of August 18, 2015, subject to change. The �rst 
monthly payment will be due 30 days after the loan closes. ©2015 Central Boiler • ad6945
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Switch from propane 
to geothermal 

and you will save money 
by the truckload. 

Stay comfortable all year round while saving 
50% to 80% on heating and cooling costs. Using 
the constant temperature of the earth, with a 
ClimateMaster geothermal heating and cooling 
system you can eliminate your need for propane.

Find out how much you can save. Call now.

The smart way to a more comfortable home.

Your website here 
Your phone number here

Visit us at: climatemaster.com

Switch from propane to 
geothermal and you will save 

money by the truckload.

Tonica, IL
Town & Country 
 Services Plumbing - 
Heating - Electric
815-442-3415
Villa Grove, IL
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 Heating
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Ground loops are 
the heart of every 
system

The science behind how geothermal works is quite 

simple. By using the heat of the earth to more 

efficiently heat and cool your home, you’ll be able to 

reap incredible benefits. This includes lower utility 

bills, superior comfort inside your home, and a quiet 

that only comes from geothermal.  And the secret 

starts with installing a ground loop…

Get to  
know 
GEO

OptionalOptional

www.geocomfort.com

Talk to your GeoComfort Geothermal Dealer today 
for more information, and Live Comfortably.

Bauer Comfort Center 
Cissna Park 
800-457-2589

Bratcher Heating & Air 
Conditioning 
Bloomington/Normal 
309-454-1611 
bratchercomfort.com

Bratcher Heating & Air 
Conditioning 
Champaign 
217-378-4328

Bratcher Heating & Air 
Conditioning 
Paxton 
217-370-6305

Climate Company 
Breese 
618-526-2135

Ernst Heating & Cooling 
Hamel 
618-633-2244

Fowler Heating & Cooling 
Marion 
618-997-5288

Heinold Heating 
Eureka 
309-467-6112

Jaenke Heating & Air 
Conditioning 
Waterloo 
618-939-8029

KCH Mechanical Inc. 
Effingham 
217-347-5755

LD Mechanical Contractors 
Charleston 
217-345-9633

McCann & Sons A/C &  
Heating Inc. 
Alto Pass 
618-893-4887

Neuhaus Heating & Cooling 
Litchfield 
217-324-2818

R&H Plumbing & Heating Inc. 
Altamont 
618-483-6159

South Side Hardware 
Greenfield 
217-368-2705 

Weeke Sales & Service 
Okawville 
618-243-5333 
weekecustomcomfort.com

Weidner Refrigeration 
Divernon 
217-628-3400

William J. Kraus & Son 
Keocuk, IA 
319-524-3714

Ask your dealer about the GeoComfort Lifetime Microchannel Air Coil & Compressor Warranty
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